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EXECUTIVE SUMMARY
The study titled “A Study on Investment Behaviour of Mutual Fund Investors with Reference to Geojit Financial Service Ltd.” focuses on understanding the investment pattern, awareness level, preferences, and decision-making behaviour of mutual fund investors. Mutual funds have become an important investment avenue for individuals who seek professional fund management, diversification, liquidity, and long-term wealth creation. In the present financial environment, investors are increasingly attracted towards mutual funds due to systematic investment plans, tax benefits, and the availability of different schemes based on risk and return preferences.
The main objective of the study is to analyze the investment behaviour of mutual fund investors associated with Geojit Financial Service Ltd. The study examines factors such as investment objectives, risk tolerance, preferred type of mutual fund schemes, investment duration, source of information, satisfaction level, and factors influencing investment decisions. It also focuses on understanding the level of awareness among investors regarding mutual fund products and the role of financial advisors in guiding investment decisions.
The study is based on both primary and secondary data. Primary data was collected from mutual fund investors through structured questionnaires and personal interaction. Secondary data was collected from books, journals, company reports, mutual fund publications, websites, and other financial sources. The collected data was analyzed using simple percentage analysis and suitable statistical tools to interpret investor behaviour and preferences.
The study concludes that mutual funds play an important role in helping investors achieve financial goals through systematic and diversified investment. It suggests that Geojit Financial Service Ltd. can improve investor awareness by providing proper guidance, regular updates, investor education programs, and personalized financial advice. Overall, the study highlights the importance of understanding investor behaviour for improving mutual fund services, investor satisfaction, and long-term investment participation.

1.1 [bookmark: _GoBack]INTRODUCTION
Investment is an important financial activity that helps individuals to save money and earn returns for future needs. In the present economic environment, people are becoming more aware of different investment avenues such as bank deposits, shares, bonds, insurance, real estate, gold, and mutual funds. Among these alternatives, mutual funds have gained greater importance because they provide professional fund management, diversification, liquidity, and the opportunity to invest with small amounts. Mutual funds collect money from many investors and invest it in different securities such as equity shares, debt instruments, and money market instruments according to the investment objective of the scheme.
Investment behaviour refers to the attitude, perception, preference, decision-making pattern, and risk-taking ability of investors while selecting investment options. The behaviour of mutual fund investors is influenced by various factors such as income level, age, education, financial awareness, risk tolerance, investment objective, expected return, past performance of funds, advice from financial experts, and market conditions. Some investors prefer mutual funds for long-term wealth creation, while others invest for tax saving, regular income, retirement planning, or children’s education. Therefore, understanding investor behaviour is essential for financial service providers to design suitable investment products and advisory services.
Mutual funds are considered a convenient investment option for both small and large investors. They help investors participate in the capital market without requiring detailed knowledge of stock market operations. The availability of different types of mutual fund schemes such as equity funds, debt funds, balanced funds, index funds, liquid funds, and tax-saving funds provides investors with various choices based on their financial goals and risk capacity. Systematic Investment Plan (SIP) has also made mutual fund investment more popular, as it allows investors to invest a fixed amount regularly and develop disciplined saving habits.
Geojit Financial Services is one of the well-known financial service providers in India, offering services related to equity trading, mutual funds, portfolio management, financial planning, and investment advisory. The company plays an important role in guiding investors to select suitable investment products according to their financial needs and risk profile. With the increasing popularity of mutual funds, investors depend on financial service firms like Geojit Financial Services for proper advice, easy investment facilities, and market-related information.
The study titled “Investment Behaviour of Mutual Fund Investors with Reference to Geojit Financial Services” focuses on understanding the investment pattern, awareness level, preferences, and satisfaction of mutual fund investors. The study also examines the factors influencing investors while choosing mutual fund schemes and the role of Geojit Financial Services in supporting investment decisions. It helps to identify whether investors are motivated by return, safety, liquidity, tax benefits, professional management, or advice from financial consultants.
This study is relevant because mutual fund investment is growing rapidly among individuals who seek better returns than traditional savings options. However, investor decisions are often affected by market risk, lack of awareness, fear of loss, and dependence on advice from others. Hence, analyzing the investment behaviour of mutual fund investors helps to understand their expectations, problems, and level of confidence in mutual fund investments. The findings of the study may be useful to investors, financial advisors, mutual fund companies, and Geojit Financial Services for improving investment services and investor education.
Mutual funds have become an important investment avenue for modern investors. The investment behaviour of mutual fund investors depends on several personal, financial, and market-related factors. A study with reference to Geojit Financial Services helps to understand how investors make decisions, what factors influence their choices, and how financial service providers can improve investor satisfaction and confidence.
Meaning of Investment
Investment means the commitment of money or financial resources into an asset or financial instrument with the expectation of earning future returns. It involves postponing present consumption in order to gain benefits in the future. Investment may be made for income generation, wealth creation, capital appreciation, tax saving, retirement planning, children’s education, or financial security.
In simple terms, investment is the process of using savings in a productive manner to earn additional income. The return from investment may be in the form of interest, dividend, capital gain, or appreciation in the value of assets. However, every investment involves some level of risk. Therefore, investors should select investment avenues based on their financial goals, risk capacity, income level, and investment period.
1.2 STATEMENT OF PROBLEM 
Mutual funds have become one of the popular investment avenues among individual investors due to their professional management, diversification, liquidity, and potential for better returns. However, the investment behaviour of mutual fund investors differs from person to person based on their income level, age, education, risk-taking ability, financial awareness, investment objective, and market knowledge. Many investors invest in mutual funds without having complete knowledge about the nature of schemes, risk factors, return expectations, and market fluctuations.
Geojit Financial Services provides various financial and investment services, including mutual fund advisory and investment support. Even though investors receive guidance from such financial service providers, it is important to understand whether investors are fully aware of mutual fund products, what factors influence their investment decisions, and how satisfied they are with the services provided. Therefore, the present study attempts to analyze the investment behaviour of mutual fund investors with reference to Geojit Financial Services.
The main problem of the study is to identify the factors influencing mutual fund investment decisions, the level of awareness among investors, their preferred schemes, investment objectives, risk perception, and satisfaction level. The study also focuses on understanding the role of Geojit Financial Services in guiding investors towards suitable mutual fund investments.
1.3 SIGNIFICANCE OR SCOPE OF THE STUDY
The study on Investment Behaviour of Mutual Fund Investors with Reference to Geojit Financial Services is significant because mutual funds are becoming an important investment option for individuals who seek better returns, diversification, and professional fund management. The study helps to understand the attitude, preference, awareness, and decision-making pattern of mutual fund investors.
This study is useful for investors as it helps them understand the importance of selecting mutual fund schemes based on financial goals, risk capacity, and investment period. It also creates awareness about the need for proper financial planning before investing in mutual funds. Investors can benefit from the study by understanding common factors that influence investment decisions and the importance of professional guidance.
1.4 OBJECTIVES OF THE STUDY
· To analyze the investment behaviour of mutual fund investors with special reference to Geojit Financial Services Ltd
· To identify the key factors influencing investment decisions.
· To examine investor preferences towards different types of Mutual fund schemes
· To study the relationship between demographic factors and investment behaviour
1.5 HYPOTHESES 
Hypotheses 1
H₀: There is no significant relationship between age and investment behaviour.
H₁: There is a significant relationship between age and investment behaviour.
Statistical tool: Chi-square test
Hypotheses 2
H₀: There is no significant relationship between income level and amount invested in mutual funds.
H₁: There is a significant relationship between income level and amount invested in mutual funds.



Statistical tool: Chi-square test 
Hypotheses 3
H₀: There is no significant relationship between risk appetite and type of mutual fund preferred.
H₁: There is a significant relationship between risk appetite and type of mutual fund preferred.
Statistical tool: Chi-square test 
Hypotheses 4
H0: There is no significant difference in the influence of key factors on investment decisions.
H1: There is a significant difference in the influence of key factors on investment decisions.
Statistical tool: ANOVA
1.6 RESEARCH METHODOLOGY
Research methodology explains the method adopted for conducting the study. It includes the research design, source of data, sampling method, sample size, tools for data collection, and tools for analysis.
Research Design
The present study is descriptive in nature. Descriptive research design is used to describe the investment behaviour, awareness level, preferences, satisfaction, and problems of mutual fund investors. It helps to collect detailed information from respondents and analyze their opinions regarding mutual fund investments with reference to Geojit Financial Services.
Source of Data
The study is based on both primary data and secondary data.
Primary Data:
Primary data was collected directly from mutual fund investors through a structured questionnaire. The questionnaire was designed to include questions related to demographic profile, investment objectives, awareness level, preferred schemes, factors influencing investment decisions, risk perception, and satisfaction level.
Secondary Data:
Secondary data was collected from books, journals, websites, company records, annual reports, mutual fund-related articles, and other published sources related to investment behaviour and mutual funds.
Sampling Method
Convenience sampling method was used for selecting respondents. The respondents will be selected based on their availability and willingness to provide information.
Sample Size
The sample size of the study was 100 respondents. The respondents was mutual fund investors associated with Geojit Financial Services.
Area of the Study
The study was conducted with reference to Geojit Financial Services. The respondents was selected from mutual fund investors who are connected with the organization.
Tools for Data Collection
A structured questionnaire was used as the main tool for collecting primary data from respondents. The questionnaire was consist of both multiple-choice questions and rating-scale questions.
Tools for Data Analysis
The collected data was analyzed using statistical tools such as percentage analysis, tables, charts, Chi-square test, and ANOVA. The results will be interpreted in a clear and systematic manner.
1. Percentage Analysis
Percentage analysis is a simple statistical tool used to classify and interpret the responses collected from the respondents. It helps to present the data in a clear and understandable manner. In this study, percentage analysis was used to analyze the demographic profile of respondents, awareness level, investment objectives, preferred mutual fund schemes, factors influencing investment decisions, risk perception, and satisfaction level.
Formula:
Percentage =  Total Number of RespondentsX 100

  Number of Respondents  
2. Chi - Square test
The Chi-square test is a statistical tool used to identify the relationship between two categorical variables.In this study, the Chi-square test was used to identify the relationship between selected variables related to mutual fund investment behaviour.
Formula:
χ² = ∑ (O − E)² / E
3. ANOVA (Analysis of Variance)
ANOVA is a statistical tool used to determine whether there is a significant difference between the means of different groups. In this study, ANOVA was used to analyze the significant difference in the influence of various factors on mutual fund investment decisions.
Formula:
F = M Sbetween​​
       M Swithin​



1.7 LIMITATION OF THE STUDY
· The study is limited to mutual fund investors associated with Geojit Financial Services. 
· The sample size is limited to 100 respondents, so the findings may not represent the opinion of all mutual fund investors. 
· The study is based on the responses given by the respondents, so there may be personal bias. 
· Some respondents may not provide accurate or complete information due to lack of time or knowledge. 
· The study focuses only on mutual fund investment behaviour and does not cover other investment avenues in detail. 
· The study is conducted within a limited time period.
1.8 CHAPTER SCHEME
The report is divided into 6 chapters:
Chapter 1: Introduction 
It includes introduction to the project report and some information about the company and also the statement of the problem, scope of the study, objectives of the study, research methodology- this comprises of sample design and size, data source, tools used for analysis. 
Chapter II: Review of Literature 
This chapter represents the review of literature relating to the topic selected for the study which portraits more than 25 quotes from the subject of study and also it gives a clear knowledge about the study.
Chapter III: Profile of Industry and Profile of Organization
The third chapter deals with the profile of the mutual fund industry and the company profile of Geojit Financial Services. It explains the growth and development of the mutual fund industry in India, types of mutual funds, importance of mutual funds, and recent trends in mutual fund investment. The company profile includes the history, services, objectives, products, and role of Geojit Financial Services in providing investment advisory services.

Chapter IV: Data Analysis and Interpretation 
This chapter includes the data analysis and interpretation of data.
Chapter V: Findings, Recommendations, and Conclusion 
This chapter deals with major findings, suggestions, and conclusions of the study



2.1 REVIEW OF LITERATURE
1. Gupta (2000)
Gupta (2000) studied the investment preferences of individual investors and found that safety, return, liquidity, and tax benefits were the major factors influencing investment decisions. The study observed that investors preferred investment avenues that provided regular income with minimum risk. It also stated that mutual funds were becoming popular among educated investors due to professional management and diversification.
2. Rajeswari and Moorthy (2001)
Rajeswari and Moorthy (2001) analyzed the attitude of investors towards mutual funds. The study found that investors were influenced by past performance, brand image of the fund house, risk level, and return expectation. It also revealed that lack of awareness was one of the major reasons for hesitation among investors in selecting mutual fund schemes.
3. Madhusudhan and Reddy (2002)
Madhusudhan and Reddy (2002) examined investor perception towards mutual fund schemes. The study identified that investors preferred mutual funds because of liquidity, professional management, and better returns compared to traditional savings. However, the study also found that many investors were not fully aware of the risk involved in mutual fund investments.
4. Singh and Vanita (2002)
Singh and Vanita (2002) conducted a study on mutual fund investors and found that investment decisions were highly influenced by income level, education, and investment experience. The study stated that investors with higher education and better income showed more interest in equity-oriented mutual fund schemes.
5. Jambodekar (2003)
Jambodekar (2003) studied the investment pattern of mutual fund investors and observed that investors considered safety of capital, regular income, and capital appreciation while choosing mutual fund schemes. The study also highlighted that investors expected better communication and transparency from mutual fund companies.
6. Saini, Anjum and Saini (2004)
Saini, Anjum and Saini (2004) examined investor awareness and preference towards mutual funds. The study found that investors were attracted towards mutual funds due to tax benefits, diversification, and professional management. It also revealed that awareness programmes were necessary to improve investor confidence.
7. Shanmugham (2005)
Shanmugham (2005) studied the behavioural aspects of individual investors and found that psychological factors, market information, advice from brokers, and past experience influenced investment decisions. The study concluded that investors were not always rational and their decisions were affected by emotions and market rumours.
8. Desigan, Kalaiselvi and Anusuya (2006)
Desigan, Kalaiselvi and Anusuya (2006) analyzed women investors’ perception towards investment. The study found that women investors preferred safe investment options such as bank deposits, insurance, and mutual funds. It also stated that risk perception and lack of financial knowledge influenced their investment choices.
9. Kumar and Rajkumar (2007)
Kumar and Rajkumar (2007) studied investors’ attitude towards mutual funds and found that return, safety, liquidity, and fund performance were the major factors affecting investment decisions. The study also observed that investors preferred mutual funds when they received proper guidance from financial advisors.
10. Chandra (2008)
Chandra (2008) examined the behavioural finance aspects of investment decision-making. The study found that investors were influenced by factors such as overconfidence, herd behaviour, fear of loss, and past market experience. It concluded that behavioural factors played an important role in mutual fund investment decisions.


11. Sharma and Jain (2009)
Sharma and Jain (2009) studied the awareness level of investors regarding mutual funds. The study revealed that many investors had only basic knowledge about mutual fund schemes. It also found that investors preferred systematic investment plans because they allowed regular investment with small amounts.
12. Parihar, Sharma and Parihar (2009)
Parihar, Sharma and Parihar (2009) analyzed consumer behaviour towards mutual funds. The study found that investors considered return, risk, liquidity, tax benefits, and fund reputation before investing. It also stated that investors required more information about different mutual fund schemes.
13. Kaur and Kaushik (2010)
Kaur and Kaushik (2010) studied the determinants of investment behaviour of mutual fund investors. The study found that investors’ decisions were influenced by demographic factors such as age, income, education, occupation, and family size. It also highlighted that investor education played an important role in increasing mutual fund participation.
14. Walia and Kiran (2011)
Walia and Kiran (2011) examined investor perception towards mutual funds and found that investors preferred mutual funds because of professional management and diversification. The study also revealed that risk and lack of awareness were the major barriers to mutual fund investment.
15. Subramanya and Murthy (2013)
Subramanya and Murthy (2013) studied investor behaviour towards mutual funds and observed that investors were mainly influenced by return expectation, safety, liquidity, and tax benefits. The study concluded that mutual fund companies should provide more investor education and transparent information.


16. Singh (2014)
Singh (2014) analyzed the role of financial literacy in mutual fund investment decisions. The study found that financially literate investors were more confident in selecting suitable mutual fund schemes. It also stated that low financial literacy resulted in poor investment decisions and dependence on others.
17. Ranganathan (2015)
Ranganathan (2015) studied the investment behaviour of retail investors in mutual funds. The study found that investors preferred mutual funds for long-term wealth creation and tax saving. It also revealed that SIPs were gaining popularity among small investors due to convenience and disciplined savings.
18. Patel and Prajapati (2016)
Patel and Prajapati (2016) examined the awareness and perception of investors towards mutual funds. The study found that most investors were aware of mutual funds but lacked detailed knowledge about risk, NAV, expense ratio, and fund categories. The study suggested that financial institutions should conduct awareness programmes.
19. Agarwal and Jain (2017)
Agarwal and Jain (2017) studied factors influencing mutual fund investment decisions. The study found that past performance, fund manager reputation, risk level, return expectation, and advice from financial consultants were major factors affecting investment decisions. It also found that investors preferred schemes with consistent performance.
20. Kaur and Vohra (2018)
Kaur and Vohra (2018) analyzed the behaviour of mutual fund investors and found that investors were influenced by both financial and psychological factors. The study stated that fear of market fluctuations, lack of knowledge, and uncertainty affected investment decisions.


21. Bansal and Sharma (2019)
Bansal and Sharma (2019) studied investor satisfaction towards mutual fund services. The study found that service quality, transparency, timely information, online facilities, and advisory support influenced investor satisfaction. It also concluded that financial service providers should improve customer support and communication.
22. Rao and Kumar (2020)
Rao and Kumar (2020) examined the impact of digital platforms on mutual fund investment behaviour. The study found that online investment platforms increased convenience, accessibility, and investor participation. It also stated that young investors preferred digital channels for investing in mutual funds.
23. Mehta and Shah (2021)
Mehta and Shah (2021) studied mutual fund investment during uncertain market conditions. The study found that investors became more cautious during market volatility. It also revealed that investors with higher risk tolerance continued their investments through SIPs, while risk-averse investors preferred debt funds.
24. Nair and Thomas (2023)
Nair and Thomas (2023) analyzed the role of financial advisors in mutual fund investment decisions. The study found that investors depended on advisors for scheme selection, risk assessment, and portfolio review. It also stated that trust and service quality were important factors in maintaining investor relationships.
25. Joseph and Mathew (2025)
Joseph and Mathew (2025) studied the recent trends in mutual fund investment behaviour among retail investors. The study found that SIP investment, digital platforms, goal-based investing, and financial awareness campaigns increased mutual fund participation. It also observed that investors were becoming more conscious about risk, return, and long-term financial planning.

3.1 PROFILE OF THE INDUSTRY
AN OVERVIEW OF INDIAN CAPITAL MARKET
The financial system of any country serves as the backbone of its economic development. It acts as an institutional mechanism for mobilizing savings from surplus sectors (households) and channeling them into productive investment avenues (corporates and government infrastructure). The Indian financial system comprises financial institutions, financial markets, financial instruments, and financial services.
In recent decades, the Indian Capital Market has undergone a massive structural shift. Historically, Indian retail investors heavily favored physical assets like gold and real estate, or traditional, low-risk instruments such as bank fixed deposits and post office savings. However, financial literacy, economic growth, and structural reforms have led to the "financialization" of household savings. Modern retail investors increasingly participate in market-linked financial instruments to beat inflation and achieve long-term wealth creation.
INDIAN STOCK EXCHANGE
HISTORY OF STOCK EXCHANGE IN INDIA
The first organized stock exchange in India was started in 1875 at Bombay, and it is recognized to be the oldest in Asia. The history of formal stock trading in the country began with 318 persons taking membership in the Native Share and Stock Brokers Association, known today as the Bombay Stock Exchange (BSE). In 1956, the BSE received permanent recognition from the Government of India under the Securities Contracts (Regulation) Act.
To facilitate regional industrial development and dealings in the shares of local textile mills, the Ahmedabad Stock Exchange was established in 1894. Following this expansion, the Calcutta Stock Exchange was started in 1908 to provide a dedicated market for the shares of regional plantations and jute mills.
Later, the Madras Stock Exchange was established in 1920. Historically, the country operated with 24 regional stock exchanges to support localized businesses. However, with the modernization of capital markets, trading became highly centralized around national platforms, and almost all regional exchanges safely exited the marketplace under subsequent SEBI guidelines.
The modernization era saw the setup of new national platforms with a mandate for nationwide electronic trading, most notably the National Stock Exchange (NSE) and the Over the Counter Exchange of India (OTCEI). Today, the BSE and the NSE dominate the market, functioning as the primary synonyms of the Indian stock market.
To measure market performance, the BSE first compiled its 30-stock sensitive index, known as the Sensex, in 1986. The Sensex is compiled based on the performance of the stocks of 30 financially sound, benchmark companies. In 1990, the Sensex crossed the historic 1,000 mark for the first time, and it rapidly breached the 2,000, 3,000, and 4,000 milestones during the market cycles of 1992.
PRIMARY MARKET
The primary market is that part of the capital market that deals with the issuance of new securities. Companies, governments, or public sector institutions use this market to obtain long-term funding through the sale of new stock or bond issues.
This process is typically managed through investment banks or a syndicate of security firms via underwriting. In the case of a new equity issue, this public sale is called an Initial Public Offering (IPO).
Dealers and investment banks earn a commission built into the price of the security offering, making this the primary route for corporate entities to raise long-term capital.
FEATURES OF PRIMARY MARKET 
· This is the market for new long term equity capital. This primary market is the market where the securities are sold for the first time. Therefore it is also called the new issue market (NIM). 
· In a primary issue, the securities are issued by the company directly to investors 
· The company receives the money and issue new securities certificates to investors. 
· Primary issues are used by companies for the purpose of setting up new business or for expanding or modernizing the existing business. 
· The primary market performs the crucial function of facilitating capital formation in  the economy. 
· The new issue market does not include certain other sources of new long term external finance, such as loan from financial Institutions. Borrower sin the new issue  market may  be raising capital for converting private capital into public capital; this is known as "gong public". 
· The financial assets sold can only be redeemed by the original holder.
SECONDARY MAKET
The secondary market is an ongoing, continuous market organized with institutional platforms, digital networks, and facilities required for trading securities after their initial public offering.
It refers to a centralized marketplace where securities transactions among a multitude of buyers and sellers are carried out through the structured intermediation of licensed brokerage firms and corporate exchanges, operating in accordance with established rules and regulations.
Historically, the Bombay Stock Exchange (BSE), founded in 1875, was the dominant exchange in India until the National Stock Exchange (NSE) started operations in 1994. Backed by major banks and financial institutions, the NSE was introduced to reform the financial sector following the market vulnerabilities exposed in 1992.
The traditional trading method on the BSE required brokers to physically assemble on a floor called the "trading ring," using hand gestures and open shouting to match orders. This physical system was opaque, restricted investor access, and used paper shares that were highly prone to duplication, transit loss, and fraud.
The NSE revolutionized the industry by introducing India's first automated, screen-based electronic trading platform, which forced the BSE to follow suit and modernize its architecture.
The present-day trading platform is fully transparent, secure, and provides investors with real-time price monitoring. With the introduction of national depositories and mandatory dematerialization (Demat), transaction fraud has been completely minimized.
A typical trading day on modern national exchanges starts at 9:15 AM and concludes at 3:30 PM on weekdays. The BSE tracks market movement through 30 benchmark stocks making up the SENSEX, while the NSE tracks 50 major stocks through the NIFTY index. Foreign Institutional Investors (FIIs), commercial banks, domestic financial institutions, and mutual funds are the largest players driving liquidity in the market today.
MAJOR STOCK EXCHANGES IN INDIA
A. National Stock Exchange (NSE)
The National stock Exchange (NSE) of India commenced its operation in the India capital market on 3rd November 1994 in Mumbai. The recommendations of Pherwani Committee led to the beginning of NSE.  
Major Players in the NSE:
1. Trading Members
2. Participants
The recognized members of NSE are called trading members who trade on behalf of themselves and their clients. Participants include trading members and large player like bank who take who direct settlement possibility.
B. Bombay Stock Exchange (BSE)
The stock exchange in Mumbai is popularly known as the 'BSE'. It is the oldest stock exchange in Asia, established in 1875 as "The Native Share and Stock Brokers'Association." Over the years, it has undergone a structural transformation, successfully converting itself into a fully demutualized and corporatized entity. It has evolved into a premier stock exchange in the country, having obtained permanent recognition in 1956 from the Government of India under the Securities Contracts (Regulation) Act, 1956.
MAJOR PLAYERS IN INDIA SHARE BROKING INDUSTRY ARE FOLLOWS 
· ICICI Securities Ltd 
· Kotak securities Ltd 
· India bulls Financial Services Limited 4, India Infoline 
· IL&FS Investment Limited. 
· SSKLI Ltd 
· Motila lOswa lsecurities 
· Fortis securities (Reliance) 
· Karya securities. 
· Geojit Financial ServicesLtd. 
· HDFC Securities. 
· JRG Securities. 
· India Infoline
GROWTH OF THE MUTUAL FUND INDUSTRY IN INDIA
The mutual fund industry in India has transitioned through distinct structural phases, moving from a single state-controlled monopoly to a highly competitive, digitally driven retail mass market. The evolution can be broadly classified into the following phases:
Phase I (1963 – 1987): The Monopolistic Phase (UTI Era)
The mutual fund industry in India began in 1963 with the formation of the Unit Trust of India (UTI), established through a special Act of Parliament by the Government of India and the Reserve Bank of India. UTI launched its first and most famous scheme, Unit Scheme 1964 (US-64), in 1964. For over two decades, UTI remained the sole mutual fund vehicle available to Indian retail investors, successfully channeling early household savings into corporate industrial investments.
Phase II (1987 – 1993): Entry of Public Sector Funds
This phase marked the end of UTI's monopoly as the Government allowed public sector banks and insurance companies to launch their own mutual funds. SBI Mutual Fund became the first non-UTI public sector mutual fund established in November 1987. It was quickly followed by Canbank Mutual Fund, Punjab National Bank Mutual Fund, and insurance giants like LIC and GIC. This phase successfully expanded the geographical reach of mutual funds beyond metro cities.
Phase III (1993 – 2003): Entry of Private Sector Funds and Birth of SEBI
With the economic liberalization policies of 1991, the mutual fund industry was opened to the private sector in 1993. Kothari Pioneer Mutual Fund was the first private sector fund house to register in India. Crucially, the Securities and Exchange Board of India (SEBI) formulated its first comprehensive Mutual Fund Regulations in 1993 to protect retail investors, which were completely revamped and tightened in 1996. This era also saw the establishment of the Association of Mutual Funds in India (AMFI) in 1995 to ensure ethical industry practices.
Phase IV (2003 – 2014): Consolidation and Global Integration
Following a major restructuring of UTI in 2003, the industry entered a phase of massive consolidation. Global financial giants entered the Indian market through mergers and acquisitions. However, the industry faced severe challenges during the 2008 Global Financial Crisis. In 2012, SEBI introduced radical structural reforms to re-energize the sector, introducing "Direct Plans" with lower expense ratios to benefit cost-conscious retail savers.
Phase V (2014 – Present): The Digital Boom and Retail SIP Explosion
The modern era of Indian mutual funds is characterized by an unprecedented growth explosion driven by financial inclusion, widespread smartphone penetration, and digital KYC onboarding via fintech apps. The industry's regulatory framework reached peak maturity with strict categorization of schemes by SEBI to prevent mis-selling. Driven by mass investor education campaigns like "Mutual Funds Sahi Hai", regular monthly Systematic Investment Plans (SIPs) became a mainstream household savings habit, driving the industry's Assets Under Management (AUM) to historic highs.
SEBI (Securities Exchange Board of India)  
The Securities and Exchange Board of India (SEBI) was first established in the year 1988 as a non-statutory body for regulating the securities market. It became an autonomous body under the Government of India on April 12, 1992, and was granted statutory powers through the passage of the SEBI Act, 1992, by the Indian Parliament.
SEBI has its headquarters at the business district of Bandra Kurla Complex in Mumbai, and maintains Northern, Eastern, Southern, and Western Regional Offices in New Delhi, Kolkata, Chennai, and Ahmedabad respectively. Over the years, it has scaled its geographical reach by operating localized satellite offices across major state capitals—including Bangalore, Jaipur, Guwahati, Bhubaneswar, Patna, Kochi, and Chandigarh—to ensure comprehensive regulatory oversight.
The Controller of Capital Issues was the regulatory authority before SEBI came into existence; it derived its authority from the Capital Issues (Control) Act, 1947.
Initially, SEBI was a non-statutory body without enforcement powers. However, the regulatory framework was strengthened when SEBI was given full statutory power by the Government of India through the Securities and Exchange Board of India Act, 1992. The SEBI is managed by its board members, which consists of the following:
· The Chairman, who is nominated by the Union Government of India.
· Two members chosen from among the officers of the Union Ministry of Finance.
· One member nominated by the Reserve Bank of India.
· The remaining five members are nominated by the Union Government of India
FUNCTIONS AND RESPONSIBILITIES
The Preamble of the Securities and Exchange Board of India describes the basic functions of the regulator as "to protect the interests of investors in securities and to promote the development of, and to regulate the securities market and for matters connected there with or incidental thereto".
SEBI has to be responsive to the needs of three groups, which constitute the market:
· The issuers of securities
· The investors
· The market intermediaries
SEBI has three functions rolled into one body: quasi-legislative, quasi-judicial, and quasi-executive. It drafts regulations in its legislative capacity, it conducts investigations and enforcement actions in its executive function, and it passes rulings and orders in its judicial capacity.
Though this makes it very powerful, there is an appeal process to ensure institutional accountability. There is a Securities Appellate Tribunal (SAT) which is a three-member tribunal headed by the Presiding Officer, Justice (Retd.) P. S. Dinesh Kumar, the former Chief Justice of the High Court of Karnataka. A second appeal against the tribunal's orders lies directly to the Supreme Court of India. SEBI has taken a highly proactive role in streamlining domestic disclosure requirements to meet international standards.
POWERS
For the discharge of its functions efficiently, SEBI has been vested with the following powers:
· To approve bylaws of recognized stock exchanges.
· To require the stock exchanges to amend their operational bylaws.
· To inspect the books of accounts and call for periodical returns from recognized stock exchanges.
· To inspect the books of accounts of registered financial intermediaries.
· To compel certain companies to list their shares in one or more stock exchanges.
· To manage the formal registration and licensing of stockbrokers
SEBI COMMITTEES
· Technical Advisory Committee
· Committee for Review of Structure of Market Infrastructure Institutions
· Advisory Committee for the SEBI Investor Protection and Education Fund
· Takeover Regulations Advisory Committee
· Primary Market Advisory Committee (PMAC)
· Secondary Market Advisory Committee (SMAC)
· Mutual Fund Advisory Committee
· Corporate Bonds & Securitization Advisory Committee











3.2 PROFILE OF THE ORGANISATION
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Geojit is a leading Investment services company in India with a growing presence in the Middle East. The company rides on its rich experience in the capital market to offer its clients a wide portfolio of savings and investment solutions. The gamut of value-added products and services offered ranges from Equities and Derivatives to Mutual Funds, Life & General Insurance and Financial Planning. The needs of over 16 lakh clients are met via multichannel services - a countrywide network of over 512 offices, phone service, dedicated Customer Care Centre and the Internet.
Geojit has membership in, and is listed on, the National Stock Exchange (NSE) and the Bombay Stock Exchange (BSE). In 2007, global banking major BNP Paribas joined the company’s other shareholders - Mr. C. J. George, Founder and Managing Director,  Kerala State Industrial Development Corporation (KSIDC) and Mr. Rakesh Jhunjhunwala – when it bought a stake and became the single largest shareholder.
The company also has a strategic presence in the Middle East region in the form of joint ventures and partnerships. Barjeel Geojit Securities, its joint venture with the Al Saud Group, is headquartered in Dubai, in the United Arab Emirates, and has branches in Abu Dhabi, Al Ain, and Sharjah. Aloula Geojit Capital Company, the joint venture with the Al Johar Group in Saudi Arabia is headquartered in Riyadh with a branch in Dammam. BBK Geojit Securities KSC, located in Kuwait, is a joint venture with Bank of Bahrain, Kuwait and JZA. QBG Geojit Financial Services Ltd is the joint venture with QBG and National Securities Company and is based in Oman. In addition, the company has a business partnership with Bank of Bahrain and Kuwait in Bahrain.
Geojit was founded by C. J. George in 1987 and the major stakeholders of the company include C. J. George – Managing Director of Geojit, global banking major BNP Paribas, Kerala State Industrial Development Corporation and Rakesh Jhunjhunwala. As of the current financial period, it has over Rs.97,000 crores as assets under custody and management, servicing over 16 lakh clients.
The network of Geojit covers more than 300 cities in states in India such as Andhra Pradesh, Bihar, Chhattisgarh, Goa, Gujarat, Haryana, Jammu and Kashmir, Karnataka, Kerala, Madhya Pradesh, Maharashtra, New Delhi, Orissa, Punjab, Rajasthan, Uttar Pradesh, New Delhi, Tamil Nadu & Pondicherry, Telangana, Uttaranchal and West Bengal.
The company has B2B partnerships with a number of banks such as Axis Bank (the partnership received IBA recognition 2007 & 2008), Federal Bank, Andhra Bank, Oriental Bank of Commerce, SVC Bank (Shamrao Vithal Co-operative Bank), Corporation Bank, South Indian Bank and IndusInd Bank.
Vision
The vision of Geojit Financial Services is to help customers create long-term wealth and secure their financial future by providing reliable, transparent, and suitable investment services. The company aims to make financial markets more accessible to individual investors through technology, research support, and professional guidance. Geojit focuses on empowering investors to make informed investment decisions according to their financial goals and risk capacity. 

Mission
The mission of Geojit Financial Services is to provide a wide range of investment and financial solutions to customers with trust, transparency, and professional support. The company offers services such as equity trading, mutual funds, derivatives, portfolio management, insurance, and investment advisory services. Its mission is to guide investors in selecting suitable financial products and support them in their journey towards wealth creation.
NATURE OF BUSINESS
Geojit Financial Services is a financial service company that provides a wide range of investment and wealth management services to individual and institutional customers. The company mainly operates in the capital market and offers services related to stock broking, mutual funds, portfolio management, investment advisory, derivatives, commodities, insurance, and financial planning. It acts as an intermediary between investors and financial markets by helping customers invest in different financial products according to their needs and risk capacity.
The nature of business of Geojit Financial Services is mainly service-oriented. The company does not manufacture physical goods; instead, it provides financial and investment-related services to customers. It helps investors to buy and sell shares, invest in mutual funds, trade in derivatives, and manage their investment portfolios. The company also provides research reports, market information, online trading facilities, and professional guidance to support investment decisions.
GROWTH AND EXPANSION
In 1994, Geojit became a public limited company with a new name - Geojit Securities Ltd.  It was the first a brokerage firm that became a corporate in Kochi and one of the firsts in India. In 1995, Kerala State Industrial Development Corporation (KSIDC) became a co- promoter of Geojit by acquiring 22% stake in the company. This is the only instance of a government entity participating in the equity of a stock broking company.  A P Kurian who retired from UTI as its Executive Trustee joined the board of the company as an independent director and Chairman.
In October 1995, Geojit went public by issuing 9,50,000 shares of Rs.10 each to gain access to more capital. Shares of the company were listed in Cochin, Chennai and Delhi exchanges. The IPO was oversubscribed 15 times. In the same year, Geojit became a member of the NSE and opened its first terminal at Cochin.
From 1996 onwards, the company focused on expanding its presence as well as products and services. Geojit started depository services in 1997, offering customers Demat facility.
In 1999, the company took membership in the Bombay Stock Exchange (BSE) and its shares were listed in the BSE in 2000[21]. In February 2000, Geojit launched online  trading. In 2003, the company ventured into commodity trading with the launch of rubber trading. In 2004, commodity trading in cardamom was launched. In 2005, Rakesh Jhunjhunwala, a renowned Indian Equity Investor, took a significant stake in the company and joined the Board of Directors of the company.
In 2005, Geojit launches Geojit Technologies, another sister concern with an aim to  develop state-of-the-art technologies for the financial services field. Geojit Credits, a subsidiary of Geojit Financial Services Ltd., was also launched after registering with the Reserve Bank of India as a Non-Banking Financial Company (NBFC). In the same year, Geojit shares were also listed on National Stock Exchange of India Limited.
In 2012, Geojit launched Qualified Foreign Investors (QFI) Investment service.
In 2018, the company launched Funds Genie, a Mutual Funds advisory and investment platform.
COMPANY MEMBERSHIP	
The company is a member of:
•	BSE
•	NSE
•	CSDL
•	NSDL

EXPANDING RANGE OF ONLINE PRODUCTS AND SERVICES
A trendsetter and pioneer in the capital markets, Geojit has proven expertise in providing online services. In the year 2000, the company became the first stockbroker in the country to offer Internet Trading by integrating the first Bank Payment Gateway. In 2010,  it became the first company in India to launch trading through mobile devices. In 2013, the company again broke new ground, by being the first to launch India’s first social media (Facebook) trading application suite.
Currently, clients can trade online in equities, derivatives, currency futures, mutual funds and IPOs, and select from multiple bank payment gateways for online transfer of funds. Strategic B2B agreements with South Indian Bank, Corporation Bank and Federal Bank enable the respective bank’s clients to open integrated 3-in-1 accounts to seamlessly trade via our sophisticated Online Trading platform.
Note:
Certified financial advisors help clients to arrive at the right financial  solution  to meet  their individual needs. The wide range of products and services on  offer  includes:  Equities, Derivatives, Currency Futures, Custody Accounts, Mutual Funds, Life Insurance & General Insurance, e-Insurance, IPOs, Portfolio Management Services,  Property Services, Margin Trading and Loans against Shares.
A GROWING FOOTPRINT
With a presence in almost all the major states of India, the company’s network of offices presently covers 19 States and 2 Union Territories: Andhra Pradesh, Goa, Gujarat,  Haryana, Jammu & Kashmir, Karnataka, Kerala, Madhya Pradesh, Maharashtra, New Delhi, Orissa, Punjab, Rajasthan, Tamil Nadu, Uttar Pradesh, Uttarakhand, Jharkhand, Telangana and West Bengal, Pondicherry and Chandigarh.
 SPECIALTIES OF GEOJIT
· 30 years’ experience in the Indian capital market.
· A pioneer in online trading since the year 2000.
· Strong shareholders.
· Wide range of products.
· Attractive brokerage tariffs.
· Learn the craft.
· Multichannel service- internet, phone, branch trading.
· First mover advantage.
· Wide network.
· Wide range of fund options.
Milestones 
Geojit Financial Services Ltd. is one of the leading investment services companies in India. It was founded by C. J. George in 1987 and has grown from a small stock broking firm in Kerala into a well-known financial services company with operations across India and the Gulf region. The company provides services such as equity trading, mutual fund investment, derivatives, commodities, portfolio management, insurance distribution and financial planning. 
Major Milestones
1987 – Establishment of Geojit
Geojit was started by C. J. George as a financial services and stock broking firm in Kerala. This marked the beginning of the company’s journey in the Indian capital market.
1988 – Formation as a Partnership Firm
The firm started functioning as Geojit & Company with membership in the Cochin Stock Exchange. This helped the company enter the stock broking business in a formal way. 
1994 – Incorporation as a Public Limited Company
Geojit was incorporated as a public limited company under the name Geojit Securities Limited on 24 November 1994. This was an important step in expanding its business operations. 
1995 – Association with KSIDC
Kerala State Industrial Development Corporation became a co-promoter of Geojit. This strengthened the company’s credibility and supported its growth in the financial services sector. 

1995 – Membership in National Stock Exchange
Geojit became a member of the National Stock Exchange and opened its first trading terminal at Cochin. This helped the company expand its stock market services.
1997 – Launch of Depository Services
The company started depository services and provided demat facilities to investors. This made shareholding and trading easier for customers.
1999–2000 – Membership and Listing in BSE
Geojit became a member of the Bombay Stock Exchange in 1999 and its shares were listed on BSE in 2000. This improved the company’s market presence.
2000 – Launch of Online Trading
Geojit became one of the first companies in India to introduce online trading facilities. This was a major technological achievement in the Indian stock broking industry. 
2003–2004 – Entry into Commodity Trading
The company entered commodity trading by launching rubber trading in 2003 and cardamom trading in 2004. Later, it also became active in other commodities such as gold and silver.
2005 – Investment by Rakesh Jhunjhunwala
Rakesh Jhunjhunwala, a well-known Indian investor, acquired a significant stake in Geojit and joined the Board of Directors. This increased the company’s reputation in the capital market. 
2005 – Listing on NSE
Geojit shares were listed on the National Stock Exchange of India Limited. This gave the company wider recognition among investors.
2007 – Partnership with BNP Paribas
BNP Paribas, a leading international banking group, became a major shareholder of Geojit. This partnership helped the company strengthen its financial services and global presence.

2012 – Launch of QFI Investment Service
Geojit launched Qualified Foreign Investors investment services. This helped foreign investors participate in the Indian capital market. 
2018 – Launch of FundsGenie
Geojit launched FundsGenie, an online mutual fund advisory and investment platform. This supported investors in selecting and investing in mutual funds digitally. 
2019 – Launch of STEPS Division
The company inaugurated STEPS, its financial planning division, at Info Park, Kochi. This division focuses on structured financial planning services. 
2020 – Digital Service Expansion
Geojit expanded its digital services by launching online and WhatsApp-based customer support channels. This improved customer convenience and service delivery. 
2021 – Launch of Ethical Portfolio and Global Investment Services
The company launched Ethical Portfolio, an open-ended multi-cap PMS, and also introduced Geojit Global Investment services. These initiatives widened the investment choices available to customers. 
Present Position
At present, Geojit Financial Services Ltd. has a strong presence across India and in Gulf Cooperation Council countries. The company serves more than one million customers and offers a wide range of investment and financial planning services through branches, online platforms and customer care services.
Major Achievements
1. Growth from a small Kerala-based firm to a leading financial services company
Geojit started as a small stock broking firm in Kerala and later developed into a well-known investment services company with a strong presence in India and abroad. 

2. Public limited company status
The company became a public limited company under the name Geojit Securities Ltd. This helped the company expand its operations and strengthen its position in the financial services sector. 
3. Membership in major stock exchanges
Geojit became a member of major stock exchanges such as NSE and BSE. This enabled the company to provide wider stock market services to investors. 
4. Introduction of online trading facility
Geojit was one of the first broking firms in India to offer online trading facilities. This was an important achievement in the Indian stock broking industry. 
5. Launch of depository services
The company introduced depository participant services, which helped investors hold shares in dematerialized form and carry out transactions easily. 
6. Expansion of services to NRI investors
Geojit expanded its services to the Gulf region through joint ventures. This helped the company serve Non-Resident Indian investors effectively. 
7. Development of technology-based trading platforms
The company introduced digital trading platforms and mobile-based investment services, making investment more convenient for customers. 
8. Launch of Portfolio Management Services
Geojit started Portfolio Management Services with SEBI registration, which helped investors receive professional investment management support. 
9. Strong customer base
Over the years, Geojit has built a large customer base by providing investment services, advisory support and financial planning solutions. 
10. Wide range of financial products
The company offers services such as equity trading, mutual fund investment, derivatives, commodities, insurance, portfolio management and financial planning. 
11. Investor education and advisory services
Geojit provides research reports, advisory support and investor awareness services to help customers make better investment decisions. 
12. Recognition for innovation in financial services
Geojit has achieved several industry firsts through product innovation, technology adoption and customer-oriented financial services. 
13. Contribution to mutual fund investment awareness
Through its branches and online platforms, Geojit supports investors in understanding and investing in mutual funds, SIPs and other investment avenues. 
14. Presence in Kannur
Geojit Financial Services Ltd., Kannur branch provides investment-related services to local investors and helps them access mutual funds, equity trading and other financial products.
PRODUCTS
EQUITIES
The Equities section provides with an insight into the equities segment of NSE and BSE  and also provides real-time quotes and statistics of the equities market.  In-depth information regarding listing of securities, trading systems and process, clearing and settlement, risk management, trading statistics etc are available. Geojit is the registered member of NSE, giving equities at the most importance.
DERIVATIVES
A derivative is a security with a price that is dependent upon or derived from one or more underlying assets. The derivative itself is a contract between two or more parties based upon the asset or assets. Its value is determined by fluctuations in the underlying asset.  The common underlying asset includes stocks, bonds, commodities, currencies, interest rates and market index.
Derivatives can either be traded over the counter (OTC) or on an Exchange. OTC derivatives constitute the greater proportion of derivatives in existence and are unregulated, whereas derivatives traded on exchanges are standardized. OTC derivatives generally have greater risk for the counterparty than do standardized derivatives. Geojit assist the investors to trade their underlying assets in derivative market.
COMMODITIES
A commodity market is a market that trade in primary economic sector rather than manufactured products. Soft commodities are agricultural products such as wheat, coffee, cocoa and sugar. Hard commodities are mined, such as gold and oil.  Investors access  about 50 major commodity markets worldwide with purely financial transactions increasingly outnumbering physical trades in which goods are delivered. Future contracts are the oldest way of investing in commodities. Futures are secured by physical assets.
Commodity markets can include physical trading and derivatives trading and derivatives trading using spot prices, forward, futures and options on futures. Farmers have used a simple form or commodity market for centuries for price risk management.
MUTUAL FUNDS
A mutual fund is an investment vehicle made up of a pool of funds collected from many investors for the purpose of investing in securities such as stocks, bonds, money market instrument and similar assets. Mutual funds are operated by money managers, who invest the fund’s capital and attempt to produce capital gains and income for the investment objectives stated its prospectus. One of the main advantages of mutual funds is they give small investors access to professionally managed, diversified portfolio of equities, bonds and other securities. Each shareholder, therefore, participates proportionally in the gain or loss of the fund.
Investments in securities are spread across a wide cross-section of industries and sectors and thus the risk is reduced. Diversification reduces the risk because all stocks may not move in the same proportion at the same  time. Mutual funds issues units to the investors  in accordance with quantum of money invested by them. Investors of mutual funds are known as unit holders. Geojit securities provide all the supporting activities for investors.
IPO (INITIAL PUBLIC OFFERING)
An Initial Public Offering (IPO) is the selling of securities to the public in the primary market. It is when an unlisted company makes either a fresh issue of securities or an offer for sale of its existing securities or both for the first time to the public. This paves way for listing and trading of the issuer’s securities. The sale of securities can be either through book building or through normal public issue.
IPO can be a risky investment. For the individual investor, it is tough to predict what the stock will do on its initial day of trading and in the near future since there is often little historical data with which to analyze the company. Also, most IPOs are of companies going through a transitory growth period, and they are therefore subject to additional uncertainty regarding their future value.
RECENT DEVELOPMENTS OF THE COMPANY
CITY UNION BANK INKS MOU WITH GEOJIT BNP PARIBAS
For online trading platform Geojit BNP Paribas Financial Services has announced that  City Union Bank, a welt respected private sector bank has launched its online trading product 'CUB-SHARE-TRADE' in association with Geojit BNP Paribas,  a leading financial service provider in India.
City Union Bank's retail clients will now have access to the comfort of seamless, hassle- free online trading in equities, derivatives, IPOs and Mutual Funds through Geojit BNP Paribas online trading platform. City Union Banlo Geojit BNP Paribas interface is developed jointly by City Union Bank and Geojit Technologies (P)Ltd.
The launch of 'CUB-SHARE-TRADE' reflects the Bank's commitment to offer state-of- the-art products and services to its customers. The product will be available to the Bank's customers across the country through its network of 222 branches. City Union Bank's customers can open 3-in-1 integrated accounts comprising of a savings account with the Bank, and a demat account and online trading account with Geojit BNP Paribas. Through CUB-SHARE-TRADE, Bank's customers can block funds in their bank account to  purchase shares and can view their demat holdings. In case of sell orders, the  trading system will check the balance in their demat account with Geojit BNP Paribas, before sending the order to the Exchange.
DEPARTMENTAL STUDIES
Departmental study is an important part of the organizational study. It helps to understand the structure, functions, responsibilities, and working pattern of different departments in an organization. In Geojit Financial Services, Kannur, various departments work together to provide effective financial and investment services to customers. Each department has a specific role in supporting investors, maintaining records, providing advisory services, handling transactions, and ensuring customer satisfaction.
The major departments of Geojit Financial Services, Kannur are explained below:
1. Customer Service Department
The Customer Service Department is one of the most important departments in Geojit Financial Services. This department directly deals with customers and provides assistance regarding account opening, investment services, trading-related queries, mutual fund transactions, and service requests. It acts as a link between the company and customers.
The department helps customers understand different services offered by the company, such as demat account, trading account, mutual fund investment, portfolio services, and online trading facilities. It also handles customer complaints, service issues, and follow-up activities. The main aim of the department is to provide timely support and maintain good customer relationships.


2. Sales and Marketing Department
The Sales and Marketing Department is responsible for promoting the financial products and services offered by Geojit Financial Services. This department identifies potential customers and explains various investment options such as mutual funds, equity trading, portfolio management services, insurance, and other financial products.
The department conducts promotional activities, customer meetings, awareness programmes, and follow-up calls to attract new investors. It also helps in increasing the customer base of the branch. The sales team plays an important role in understanding customer needs and suggesting suitable financial products based on their investment goals and risk-taking capacity.
3. Mutual Fund Department
The Mutual Fund Department deals with mutual fund investment services. This department provides information about different types of mutual fund schemes such as equity funds, debt funds, hybrid funds, index funds, liquid funds, and tax-saving funds. It helps customers select suitable mutual fund schemes according to their financial goals, investment period, and risk profile.
The department also assists customers in starting Systematic Investment Plans (SIPs), lump sum investments, redemption, switch, and other mutual fund transactions. It provides guidance regarding fund performance, risk level, return expectation, and investment planning. The Mutual Fund Department plays an important role in promoting disciplined investment habits among customers.
4. Equity Trading Department
The Equity Trading Department supports customers in buying and selling shares in the stock market. It provides trading facilities through online and offline modes. The department helps customers understand market trends, share prices, trading procedures, and investment opportunities in equity markets.
This department also provides research-based information and market updates to investors. It assists customers in placing orders, monitoring transactions, and understanding trading risks. The main function of the Equity Trading Department is to provide smooth and efficient trading services to customers.
5. Demat and Account Opening Department
The Demat and Account Opening Department is responsible for opening demat accounts and trading accounts for customers. A demat account is necessary for holding shares and securities in electronic form. This department collects customer documents, verifies KYC details, and completes the account opening process.
The department ensures that all documents such as identity proof, address proof, PAN card, bank details, and photographs are properly collected and verified. It also helps customers understand the use of demat accounts, trading accounts, and online platforms. Proper functioning of this department is important for providing smooth investment services.
6. Research and Advisory Department
The Research and Advisory Department provides market-related information, investment suggestions, and financial guidance to customers. This department studies market trends, company performance, economic conditions, mutual fund performance, and investment opportunities. Based on research, it provides suitable advice to investors.
The department helps customers make informed investment decisions. It provides recommendations related to equity investment, mutual fund schemes, portfolio allocation, and risk management. The advisory service is useful for investors who do not have detailed knowledge about financial markets.
7. Operations Department
The Operations Department handles the back-office activities of the branch. It is responsible for processing transactions, maintaining records, verifying documents, updating customer details, and ensuring smooth functioning of daily activities. This department supports other departments by completing administrative and operational work.
The department also ensures that customer transactions are processed accurately and on time. It coordinates with the head office and other branches for account updates, transaction confirmations, and compliance-related activities. The efficiency of the Operations Department helps in improving customer satisfaction.
8. Compliance Department
The Compliance Department ensures that the branch follows all rules, regulations, and guidelines issued by regulatory authorities such as SEBI, stock exchanges, and other financial institutions. This department checks whether customer documents, transactions, and advisory services are carried out according to legal and regulatory requirements.
The department helps prevent errors, fraud, and misuse of financial services. It ensures transparency and ethical practices in business operations. Compliance is very important in financial service organizations because they deal with public money and investment activities.
9. Finance and Accounts Department
The Finance and Accounts Department manages the financial records and accounting activities of the branch. It maintains records related to income, expenses, commissions, branch costs, and other financial transactions. This department helps in monitoring the financial performance of the branch.
The department also prepares financial reports and supports the management in decision-making. It ensures proper recording of transactions and helps in maintaining financial discipline within the organization.
10. Human Resource Department
The Human Resource Department is responsible for managing employees in the organization. It deals with recruitment, training, performance evaluation, employee welfare, attendance, and staff development. In a financial service organization like Geojit Financial Services, employee knowledge and customer handling skills are very important.
The HR Department helps employees improve their skills through training programmes related to financial products, customer service, communication, and regulatory requirements. It also motivates employees and helps maintain a good working environment.

4.1 INTRODUCTION
The study of investment behaviour analyses the psychological attitudes, cognitive evaluations, and decision-making frameworks that individuals utilize when selecting and managing financial assets. While traditional economic models assume that retail market participants operate as purely rational actors who process all information efficiently, real-world investors are frequently guided by emotional impulses, deeply held beliefs, and social dynamics.
Investment behavior is inherently influenced by personal, financial, social, psychological, and market-related factors. Some investors are naturally risk-takers, while others prefer safe, conservative investment options. Furthermore, some investors depend heavily on professional financial advice, while others make critical choices based entirely on personal knowledge or recommendations from friends and relatives.
Behavioural Finance and Mutual Fund Investors
Behavioural finance studies how psychological factors influence financial decisions. Traditional finance assumes that investors are rational, but behavioural finance explains that investors may be influenced by emotions, beliefs, biases, and social factors.
In mutual fund investment, investors may be affected by behavioural biases such as:
Herd Behaviour
Herd behaviour occurs when investors follow the actions of others without proper analysis. For example, investors may invest in a fund because many others are investing in it.
Overconfidence
Overconfidence occurs when investors believe that they can predict market movements accurately. This may lead to risky investment decisions.
Loss Aversion
Loss aversion means investors feel the pain of loss more strongly than the pleasure of gain. This may make investors withdraw investments during market decline.

Anchoring
Anchoring occurs when investors depend too much on past information or previous returns while making investment decisions.
Mental Accounting
Mental accounting means investors divide money into different mental categories and make decisions based on those categories rather than overall financial planning.
Understanding behavioural finance helps financial advisors guide investors much more effectively towards their long-term financial goals.















Table 4.1
Age of Respondents
	Age
	No. of Respondents
	Percentage

	Upto 30 years
	30
	30.00

	31–40 years
	25
	25.00

	41–50 years
	20
	20.00

	51–60 years
	15
	15.00

	Above 60 years
	10
	10.00

	Total
	100
	100.00


Source :Primary data
Chart 4.1
Age of Respondents


Interpretation:
Table 4.1 shows the age of respondents. 30.00% of the respondents are upto 30 years, 25.00% are in the age group of 31–40 years, 20.00% are in the age group of 41–50 years, 15.00% are in the age group of 51–60 years, and 10.00% are above 60 years.



Table 4.2
Gender of Respondents
	Gender
	No. of Respondents
	Percentage

	Male
	56
	56.00

	Female
	42
	42.00

	Prefer not to say
	2
	2.00

	Total
	100
	100.00


Source :Primary data
Chart 4.2
Gender of Respondents

Interpretation:
Table 4.2 shows the gender of respondents. 56.00% of the respondents are male, 42.00% are female, and 2.00% prefer not to say their gender.







Table 4.3
Educational Qualification of Respondents
	Education
	No. of Respondents
	Percentage

	Upto HSC
	18
	18.00

	Graduation
	48
	48.00

	PG
	24
	24.00

	Professional Degree
	10
	10.00

	Total
	100
	100.00


Source :Primary data
Chart 4.3
Educational Qualification of Respondents

Interpretation:
Table 4.3 shows the educational qualification of respondents. 18.00% of the respondents are upto HSC, 48.00% are graduates, 24.00% are postgraduates, and 10.00% have professional degrees.







Table 4.4
Occupation of Respondents
	Occupation
	No. of Respondents
	Percentage

	Student
	12
	12.00

	Salaried
	45
	45.00

	Self Employed
	20
	20.00

	Housewife
	8
	8.00

	Professional
	15
	15.00

	Total
	100
	100.00


Source :Primary data
Chart 4.4
Occupation of Respondents

Interpretation:
Table 4.4 shows the occupation of respondents. 12.00% of the respondents are students, 45.00% are salaried employees, 20.00% are self employed, 8.00% are housewives, and 15.00% are professionals.






Table 4.5
Monthly Income of Respondents
	Monthly Income
	No. of Respondents
	Percentage

	Upto ₹25,000
	22
	22.00

	₹25,001–₹50,000
	36
	36.00

	₹50,001–₹75,000
	24
	24.00

	₹75,001–₹1 lakh
	12
	12.00

	₹1 lakh and above
	6
	6.00

	Total
	100
	100.00


Source :Primary data
Chart 4.5
Monthly Income of Respondents

Interpretation:
Table 4.5 shows the monthly income of respondents. 22.00% of the respondents have monthly income upto ₹25,000, 36.00% have income between ₹25,001–₹50,000, 24.00% have income between ₹50,001–₹75,000, 12.00% have income between ₹75,001–₹1 lakh, and 6.00% have monthly income of ₹1 lakh and above.





Table 4.6
Marital Status of Respondents
	Marital Status
	No. of Respondents
	Percentage

	Married
	58
	58.00

	Unmarried
	42
	42.00

	Total
	100
	100.00


Source :Primary data
Chart 4.6
Marital Status of Respondents

Interpretation:
Table 4.6 shows the marital status of respondents. 58.00% of the respondents are married and 42.00% are unmarried.









Table 4.7
Annual Savings of Respondents
	Annual Savings
	No. of Respondents
	Percentage

	Less than ₹50,000
	28
	28.00

	₹50,001 to ₹1,00,000
	46
	46.00

	Above ₹1,00,000
	26
	26.00

	Total
	100
	100.00


Source :Primary data
Chart 4.7
Annual Savings of Respondents

Interpretation:
Table 4.7 shows the annual savings of respondents. 28.00% of the respondents have annual savings less than ₹50,000, 46.00% have annual savings between ₹50,001 to ₹1,00,000, and 26.00% have annual savings above ₹1,00,000.








Table 4.8
Period of Investment in Mutual Funds
	Period of Investment
	No. of Respondents
	Percentage

	Less than 1 year
	18
	18.00

	1–3 years
	42
	42.00

	3–5 years
	25
	25.00

	More than 5 years
	15
	15.00

	Total
	100
	100.00


Source :Primary data
Chart 4.8
Period of Investment in Mutual Funds

Interpretation:
Table 4.8 shows the period of investment in mutual funds. 18.00% of the respondents have been investing in mutual funds for less than 1 year, 42.00% have been investing for 1–3 years, 25.00% have been investing for 3–5 years, and 15.00% have been investing for more than 5 years.





Table 4.9
Mode of Investment in Mutual Funds
	Mode of Investment
	No. of Respondents
	Percentage

	SIP
	52
	52.00

	Lump Sum
	18
	18.00

	Both
	30
	30.00

	Total
	100
	100.00


Source :Primary data
Chart 4.9
Mode of Investment in Mutual Funds

Interpretation:
Table 4.9 shows the mode of investment in mutual funds. 52.00% of the respondents usually invest through SIP, 18.00% invest through lump sum, and 30.00% invest through both SIP and lump sum.







Table 4.10
Monthly Investment in Mutual Funds
	Monthly Investment
	No. of Respondents
	Percentage

	Below ₹5,000
	38
	38.00

	₹5,001–₹10,000
	34
	34.00

	₹10,001–₹25,000
	20
	20.00

	Above ₹25,000
	8
	8.00

	Total
	100
	100.00


Source :Primary data
Chart 4.10
Monthly Investment in Mutual Funds

Interpretation:
Table 4.10 shows the monthly investment in mutual funds. 38.00% of the respondents invest below ₹5,000 per month in mutual funds, 34.00% invest between ₹5,001–₹10,000, 20.00% invest between ₹10,001–₹25,000, and 8.00% invest above ₹25,000 per month.







Table 4.11
Preferred Investment Period
	Preferred Investment Period
	No. of Respondents
	Percentage

	Less than 1 year
	12
	12.00

	1–3 years
	28
	28.00

	3–5 years
	34
	34.00

	Above 5 years
	26
	26.00

	Total
	100
	100.00


Source :Primary data
Chart 4.11
Preferred Investment Period

Interpretation:
Table 4.11 shows the preferred investment period of respondents. 12.00% of the respondents prefer an investment period of less than 1 year, 28.00% prefer 1–3 years, 34.00% prefer 3–5 years, and 26.00% prefer above 5 years.








Table 4.12
Review of Mutual Fund Investments
	Review Period
	No. of Respondents
	Percentage

	Monthly
	32
	32.00

	Quarterly
	38
	38.00

	Half-yearly
	18
	18.00

	Yearly
	12
	12.00

	Total
	100
	100.00


Source :Primary data
Chart 4.12
Review of Mutual Fund Investments

Interpretation:
Table 4.12 shows how often respondents review their mutual fund investments. 32.00% of the respondents review their investments monthly, 38.00% review quarterly, 18.00% review half-yearly, and 12.00% review yearly.







Table 4.13
Regular Investment in Mutual Funds
	Regular Investment in Mutual Funds
	No. of Respondents
	Percentage

	Yes
	62
	62.00

	No
	18
	18.00

	Maybe
	20
	20.00

	Total
	100
	100.00


Source :Primary data
Chart 4.13
Regular Investment in Mutual Funds

Interpretation:
Table 4.13 shows whether respondents invest regularly in mutual funds. 62.00% of the respondents invest regularly in mutual funds, 18.00% do not invest regularly, and 20.00% responded maybe.







Table 4.14
Diversification of Investments Across Schemes
	Diversification of Investments
	No. of Respondents
	Percentage

	Yes
	55
	55.00

	No
	17
	17.00

	Sometimes
	28
	28.00

	Total
	100
	100.00


Source :Primary data
Chart 4.14
Diversification of Investments Across Schemes

Interpretation:
Table 4.14 shows whether respondents diversify their investments across schemes. 55.00% of the respondents diversify their investments across schemes, 17.00% do not diversify their investments, and 28.00% diversify their investments sometimes.







Table 4.15
Preferred Type of Mutual Fund
	Preferred Type of Mutual Fund
	No. of Respondents
	Percentage

	Equity Fund
	38
	38.00

	Debt Fund
	15
	15.00

	Hybrid Fund
	24
	24.00

	Index Fund
	10
	10.00

	ELSS/Tax Saving Fund
	13
	13.00

	Total
	100
	100.00


Source: Primary data
Chart 4.15
Preferred Type of Mutual Fund

Interpretation:

Table 4.15 shows the preferred type of mutual fund among respondents. 38.00% of the respondents prefer equity fund, 15.00% prefer debt fund, 24.00% prefer hybrid fund, 10.00% prefer index fund, and 13.00% prefer ELSS/tax saving fund.






Table 4.16
Preferred Level of Risk
	Preferred Level of Risk
	No. of Respondents
	Percentage

	Low
	24
	24.00

	Moderate
	58
	58.00

	High
	18
	18.00

	Total
	100
	100.00


Source: Primary data
Chart 4.16
Preferred Level of Risk

Interpretation:
Table 4.16 shows the preferred level of risk among respondents. 24.00% of the respondents prefer low risk, 58.00% prefer moderate risk, and 18.00% prefer high risk.










Table 4.17
Purpose of Investing in Mutual Funds
	Purpose of Investing
	No. of Respondents
	Percentage

	Retirement Planning
	20
	20.00

	Wealth Creation
	36
	36.00

	Children’s Education/Marriage
	14
	14.00

	Tax Benefit
	18
	18.00

	Diversification
	12
	12.00

	Total
	100
	100.00


Source: Primary data
Chart 4.17
Purpose of Investing in Mutual Funds


Interpretation:
Table 4.17 shows the purpose of investing in mutual funds. 20.00% of the respondents invest for retirement planning, 36.00% invest for wealth creation, 14.00% invest for children’s education/marriage, 18.00% invest for tax benefit, and 12.00% invest for diversification.






Table 4.18
Channel of Investment in Mutual Funds
	Channel of Investment
	No. of Respondents
	Percentage

	Agent
	24
	24.00

	Bank
	18
	18.00

	Online Platform
	42
	42.00

	Registrar/Transfer Agent
	16
	16.00

	Total
	100
	100.00


Source: Primary data
Chart 4.18
Channel of Investment in Mutual Funds


Interpretation:
Table 4.18 shows the channel through which respondents invest in mutual funds. 24.00% of the respondents invest through agents, 18.00% invest through banks, 42.00% invest through online platforms, and 16.00% invest through registrar/transfer agents.







Table 4.19
Influence on Investment Decision
	Influence on Investment Decision
	No. of Respondents
	Percentage

	Self-decision
	35
	35.00

	Family/Friends/Relatives
	20
	20.00

	Media Reports
	10
	10.00

	Brokers/Bank Advice
	28
	28.00

	Advertisement
	7
	7.00

	Total
	100
	100.00


Source: Primary data
Chart 4.19
Influence on Investment Decision


Interpretation:
Table 4.19 shows the influence on investment decision while investing in mutual funds. 35.00% of the respondents take investment decisions by themselves, 20.00% are influenced by family/friends/relatives, 10.00% are influenced by media reports, 28.00% are influenced by brokers/bank advice, and 7.00% are influenced by advertisement.





Table 4.20
Preferred Return Option
	Preferred Return Option
	No. of Respondents
	Percentage

	Growth Option
	62
	62.00

	Dividend Payout
	22
	22.00

	Dividend Reinvestment
	16
	16.00

	Total
	100
	100.00


Source: Primary data
Chart 4.20
Preferred Return Option

Interpretation:
Table 4.20 shows the preferred return option of respondents. 62.00% of the respondents prefer growth option, 22.00% prefer dividend payout, and 16.00% prefer dividend reinvestment.









Table 4.21
Preferred Withdrawal Option
	Preferred Withdrawal Option
	No. of Respondents
	Percentage

	Lump Sum/Full Withdrawal
	34
	34.00

	Systematic Withdrawal Plan
	38
	38.00

	Partial Withdrawal
	28
	28.00

	Total
	100
	100.00


Source: Primary data
Chart 4.21
Preferred Withdrawal Option


Interpretation:
Table 4.21 shows the preferred withdrawal option of respondents. 34.00% of the respondents prefer lump sum/full withdrawal, 38.00% prefer systematic withdrawal plan, and 28.00% prefer partial withdrawal.









Table 4.22
Factors Influencing Investment Decision
	Factors Influencing Investment Decision
	No. of Respondents
	Percentage

	Return
	34
	34.00

	Risk
	24
	24.00

	Liquidity
	14
	14.00

	Tax Benefits
	12
	12.00

	Advisor Suggestion
	10
	10.00

	Brand Reputation
	6
	6.00

	Total
	100
	100.00


Source: Primary data
Chart 4.22
Factors Influencing Investment Decision


Interpretation:
Table 4.22 shows the factors influencing investment decision. 34.00% of the respondents are influenced by return, 24.00% are influenced by risk, 14.00% are influenced by liquidity, 12.00% are influenced by tax benefits, 10.00% are influenced by advisor suggestion, and 6.00% are influenced by brand reputation.




Table 4.23
Influence of Advisor Suggestions on Investment Decisions
	Advisor Suggestions
	No. of Respondents
	Percentage

	Yes
	42
	42.00

	No
	18
	18.00

	Sometimes
	40
	40.00

	Total
	100
	100.00


Source: Primary data
Chart 4.23
Influence of Advisor Suggestions on Investment Decisions

Interpretation:
Table 4.23 shows the influence of advisor suggestions on investment decisions. 42.00% of the respondents stated that advisor suggestions influence their investment decisions, 18.00% stated that advisor suggestions do not influence their investment decisions, and 40.00% stated that advisor suggestions sometimes influence their investment decisions.









Table 4.24
Importance of Safety While Selecting Mutual Funds
	Safety
	No. of Respondents
	Percentage

	Very Important
	48
	48.00

	Important
	32
	32.00

	Neutral
	12
	12.00

	Not Important
	6
	6.00

	Not at all Important
	2
	2.00

	Total
	100
	100.00


Source: Primary data
Chart 4.24
Importance of Safety While Selecting Mutual Funds


Interpretation:
Table 4.24 shows the importance of safety while selecting mutual funds. 48.00% of the respondents consider safety as very important, 32.00% consider it as important, 12.00% are neutral, 6.00% consider it as not important, and 2.00% consider it as not at all important while selecting mutual funds.






Table 4.25
Importance of Tax Benefit While Selecting Mutual Funds
	Tax Benefit
	No. of Respondents
	Percentage

	Very Important
	36
	36.00

	Important
	34
	34.00

	Neutral
	18
	18.00

	Not Important
	8
	8.00

	Not at all Important
	4
	4.00

	Total
	100
	100.00


Source: Primary data
Chart 4.25
Importance of Tax Benefit While Selecting Mutual Funds


Interpretation:
Table 4.25 shows the importance of tax benefit while selecting mutual funds. 36.00% of the respondents consider tax benefit as very important, 34.00% consider it as important, 18.00% are neutral, 8.00% consider it as not important, and 4.00% consider it as not at all important while selecting mutual funds.





Table 4.26
Importance of Liquidity While Selecting Mutual Funds
	Liquidity
	No. of Respondents
	Percentage

	Very Important
	34
	34.00

	Important
	38
	38.00

	Neutral
	16
	16.00

	Not Important
	8
	8.00

	Not at all Important
	4
	4.00

	Total
	100
	100.00


Source: Primary data
Chart 4.26
Importance of Liquidity While Selecting Mutual Funds


Interpretation:
Table 4.26 shows the importance of liquidity while selecting mutual funds. 34.00% of the respondents consider liquidity as very important, 38.00% consider it as important, 16.00% are neutral, 8.00% consider it as not important, and 4.00% consider it as not at all important while selecting mutual funds.





Table 4.27
Importance of Past Returns While Selecting Mutual Funds
	Past Returns
	No. of Respondents
	Percentage

	Very Important
	46
	46.00

	Important
	34
	34.00

	Neutral
	12
	12.00

	Not Important
	6
	6.00

	Not at all Important
	2
	2.00

	Total
	100
	100.00


Source: Primary data
Chart 4.27
Importance of Past Returns While Selecting Mutual Funds


Interpretation:
Table 4.27 shows the importance of past returns while selecting mutual funds. 46.00% of the respondents consider past returns as very important, 34.00% consider it as important, 12.00% are neutral, 6.00% consider it as not important, and 2.00% consider it as not at all important while selecting mutual funds.





Table 4.28
Importance of Diversification Benefit While Selecting Mutual Funds
	Diversification Benefit
	No. of Respondents
	Percentage

	Very Important
	32
	32.00

	Important
	36
	36.00

	Neutral
	18
	18.00

	Not Important
	10
	10.00

	Not at all Important
	4
	4.00

	Total
	100
	100.00


Source: Primary data
Chart 4.28
Importance of Diversification Benefit While Selecting Mutual Funds


Interpretation:
Table 4.28 shows the importance of diversification benefit while selecting mutual funds. 32.00% of the respondents consider diversification benefit as very important, 36.00% consider it as important, 18.00% are neutral, 10.00% consider it as not important, and 4.00% consider it as not at all important while selecting mutual funds.





Table 4.29
Importance of Professional Fund Management While Selecting Mutual Funds
	Professional Fund Management
	No. of Respondents
	Percentage

	Very Important
	40
	40.00

	Important
	36
	36.00

	Neutral
	14
	14.00

	Not Important
	7
	7.00

	Not at all Important
	3
	3.00

	Total
	100
	100.00


Source: Primary data
Chart 4.29
Importance of Professional Fund Management While Selecting Mutual Funds


Interpretation:
Table 4.29 shows the importance of professional fund management while selecting mutual funds. 40.00% of the respondents consider professional fund management as very important, 36.00% consider it as important, 14.00% are neutral, 7.00% consider it as not important, and 3.00% consider it as not at all important while selecting mutual funds.





Table 4.30
Importance of Regular Savings While Selecting Mutual Funds
	Regular Savings
	No. of Respondents
	Percentage

	Very Important
	35
	35.00

	Important
	37
	37.00

	Neutral
	16
	16.00

	Not Important
	8
	8.00

	Not at all Important
	4
	4.00

	Total
	100
	100.00


Source: Primary data
Chart 4.30
Importance of Regular Savings While Selecting Mutual Funds

Interpretation:
Table 4.30 shows the importance of regular savings while selecting mutual funds. 35.00% of the respondents consider regular savings as very important, 37.00% consider it as important, 16.00% are neutral, 8.00% consider it as not important, and 4.00% consider it as not at all important while selecting mutual funds.






Table 4.31
Importance of Transparency While Selecting Mutual Funds
	Transparency
	No. of Respondents
	Percentage

	Very Important
	34
	34.00

	Important
	38
	38.00

	Neutral
	16
	16.00

	Not Important
	8
	8.00

	Not at all Important
	4
	4.00

	Total
	100
	100.00


Source: Primary data
Chart 4.31
Importance of Transparency While Selecting Mutual Funds

Interpretation:
Table 4.31 shows the importance of transparency while selecting mutual funds. 34.00% of the respondents consider transparency as very important, 38.00% consider it as important, 16.00% are neutral, 8.00% consider it as not important, and 4.00% consider it as not at all important while selecting mutual funds.





Table 4.32
Importance of Charges While Selecting Mutual Funds
	Charges
	No. of Respondents
	Percentage

	Very Important
	28
	28.00

	Important
	36
	36.00

	Neutral
	20
	20.00

	Not Important
	10
	10.00

	Not at all Important
	6
	6.00

	Total
	100
	100.00


Source: Primary data
Chart 4.32
Importance of Charges While Selecting Mutual Funds

Interpretation:
Table 4.32 shows the importance of charges while selecting mutual funds. 28.00% of the respondents consider charges as very important, 36.00% consider it as important, 20.00% are neutral, 10.00% consider it as not important, and 6.00% consider it as not at all important while selecting mutual funds.





Table 4.33
Importance of Convenience While Selecting Mutual Funds
	Convenience
	No. of Respondents
	Percentage

	Very Important
	30
	30.00

	Important
	38
	38.00

	Neutral
	18
	18.00

	Not Important
	9
	9.00

	Not at all Important
	5
	5.00

	Total
	100
	100.00


Source: Primary data
Chart 4.33
Importance of Convenience While Selecting Mutual Funds

Interpretation:
Table 4.33 shows the importance of convenience while selecting mutual funds. 30.00% of the respondents consider convenience as very important, 38.00% consider it as important, 18.00% are neutral, 9.00% consider it as not important, and 5.00% consider it as not at all important while selecting mutual funds.





Table 4.34
Safest Investment Option
	Safest Investment Option
	No. of Respondents
	Percentage

	Mutual Funds
	32
	32.00

	Stock Market
	10
	10.00

	Bank Deposits
	52
	52.00

	Others
	6
	6.00

	Total
	100
	100.00


Source: Primary data
Chart 4.34
Safest Investment Option

Interpretation:
Table 4.34 shows the safest investment option preferred by respondents. 32.00% of the respondents consider mutual funds as the safest investment option, 10.00% consider stock market as the safest investment option, 52.00% consider bank deposits as the safest investment option, and 6.00% consider other investment options as the safest investment option.







Table 4.35
Factors Preventing Investment in Mutual Funds
	Factors Preventing Investment
	No. of Respondents
	Percentage

	Lack of Knowledge
	30
	30.00

	Fear of Risk/Market Loss
	28
	28.00

	Difficulty in Selection of Schemes
	18
	18.00

	Insufficient Income
	14
	14.00

	High Market Volatility
	8
	8.00

	Others
	2
	2.00

	Total
	100
	100.00


Source: Primary data
Chart 4.35
Factors Preventing Investment in Mutual Funds

Interpretation:
Table 4.35 shows the factors preventing respondents from investing in mutual funds. 30.00% of the respondents are prevented by lack of knowledge, 28.00% are prevented by fear of risk/market loss, 18.00% are prevented by difficulty in selection of schemes, 14.00% are prevented by insufficient income, 8.00% are prevented by high market volatility, and 2.00% are prevented by other factors.



Table 4.36
Mutual Funds Provide Better Returns Than Traditional Investments
	Mutual Funds Provide Better Returns Than Traditional Investments
	No. of Respondents
	Percentage

	Strongly Agree
	34
	34.00

	Agree
	42
	42.00

	Neutral
	14
	14.00

	Disagree
	7
	7.00

	Strongly Disagree
	3
	3.00

	Total
	100
	100.00


Source: Primary data
Chart 4.36
Mutual Funds Provide Better Returns Than Traditional Investments

Interpretation:
Table 4.36 shows the level of agreement of respondents towards the statement that mutual funds provide better returns than traditional investments. 34.00% of the respondents strongly agree, 42.00% agree, 14.00% are neutral, 7.00% disagree, and 3.00% strongly disagree with the statement.




Table 4.37
SIP is a Convenient Method of Investing
	SIP is a Convenient Method of Investing
	No. of Respondents
	Percentage

	Strongly Agree
	48
	48.00

	Agree
	36
	36.00

	Neutral
	10
	10.00

	Disagree
	4
	4.00

	Strongly Disagree
	2
	2.00

	Total
	100
	100.00


Source: Primary data
Chart 4.37
SIP is a Convenient Method of Investing

Interpretation:
Table 4.37 shows the level of agreement of respondents towards the statement that SIP is a convenient method of investing. 48.00% of the respondents strongly agree, 36.00% agree, 10.00% are neutral, 4.00% disagree, and 2.00% strongly disagree with the statement.






Table 4.38
Risk Level Affects Investment Decisions
	Risk Level Affects Investment Decisions
	No. of Respondents
	Percentage

	Strongly Agree
	40
	40.00

	Agree
	38
	38.00

	Neutral
	12
	12.00

	Disagree
	7
	7.00

	Strongly Disagree
	3
	3.00

	Total
	100
	100.00


Source: Primary data
Chart 4.38
Risk Level Affects Investment Decisions

Interpretation:
Table 4.38 shows the level of agreement of respondents towards the statement that risk level affects investment decisions. 40.00% of the respondents strongly agree, 38.00% agree, 12.00% are neutral, 7.00% disagree, and 3.00% strongly disagree with the statement.





Table 4.39
Mutual Funds are Less Risky Than Direct Equity Investment
	Mutual Funds are Less Risky Than Direct Equity Investment
	No. of Respondents
	Percentage

	Strongly Agree
	26
	26.00

	Agree
	40
	40.00

	Neutral
	20
	20.00

	Disagree
	10
	10.00

	Strongly Disagree
	4
	4.00

	Total
	100
	100.00


Source: Primary data
Chart 4.39
Mutual Funds are Less Risky Than Direct Equity Investment

Interpretation:
Table 4.39 shows the level of agreement of respondents towards the statement that mutual funds are less risky than direct equity investment. 26.00% of the respondents strongly agree, 40.00% agree, 20.00% are neutral, 10.00% disagree, and 4.00% strongly disagree with the statement.





Table 4.40
Mutual Funds Provide Access to a Wide Range of Investment Options
	Mutual Funds Provide Access to a Wide Range of Investment Options
	No. of Respondents
	Percentage

	Strongly Agree
	38
	38.00

	Agree
	42
	42.00

	Neutral
	12
	12.00

	Disagree
	6
	6.00

	Strongly Disagree
	2
	2.00

	Total
	100
	100.00


Source: Primary data
Chart 4.40
Mutual Funds Provide Access to a Wide Range of Investment Options

Interpretation:
Table 4.40 shows the level of agreement of respondents towards the statement that mutual funds provide access to a wide range of investment options. 38.00% of the respondents strongly agree, 42.00% agree, 12.00% are neutral, 6.00% disagree, and 2.00% strongly disagree with the statement.





Table 4.41
Professional Fund Management Increases Confidence in Mutual Funds
	Professional Fund Management Increases Confidence in Mutual Funds
	No. of Respondents
	Percentage

	Strongly Agree
	42
	42.00

	Agree
	38
	38.00

	Neutral
	12
	12.00

	Disagree
	6
	6.00

	Strongly Disagree
	2
	2.00

	Total
	100
	100.00


Source: Primary data
Chart 4.41
Professional Fund Management Increases Confidence in Mutual Funds

Interpretation:
Table 4.41 shows the level of agreement of respondents towards the statement that professional fund management increases confidence in mutual funds. 42.00% of the respondents strongly agree, 38.00% agree, 12.00% are neutral, 6.00% disagree, and 2.00% strongly disagree with the statement.




Table 4.42
Intention to Continue Investing in Mutual Funds in Future
	Intention to Continue Investing in Mutual Funds in Future
	No. of Respondents
	Percentage

	Strongly Agree
	44
	44.00

	Agree
	36
	36.00

	Neutral
	12
	12.00

	Disagree
	6
	6.00

	Strongly Disagree
	2
	2.00

	Total
	100
	100.00


Source: Primary data
Chart 4.42
Intention to Continue Investing in Mutual Funds in Future

Interpretation:
Table 4.42 shows the level of agreement of respondents towards the statement that they intend to continue investing in mutual funds in future. 44.00% of the respondents strongly agree, 36.00% agree, 12.00% are neutral, 6.00% disagree, and 2.00% strongly disagree with the statement.




Table 4.43
Encouraging Others to Invest in Mutual Funds
	Encouraging Others to Invest in Mutual Funds
	No. of Respondents
	Percentage

	Strongly Agree
	36
	36.00

	Agree
	40
	40.00

	Neutral
	14
	14.00

	Disagree
	7
	7.00

	Strongly Disagree
	3
	3.00

	Total
	100
	100.00


Source: Primary data
Chart 4.43
Encouraging Others to Invest in Mutual Funds

Interpretation:
Table 4.43 shows the level of agreement of respondents towards the statement that they will encourage their friends, family members or colleagues to invest in mutual funds. 36.00% of the respondents strongly agree, 40.00% agree, 14.00% are neutral, 7.00% disagree, and 3.00% strongly disagree with the statement.




Table 4.44
Preference of Mutual Funds Over Other Investment Avenues in Future
	Preference of Mutual Funds in Future
	No. of Respondents
	Percentage

	Yes
	64
	64.00

	No
	12
	12.00

	Can’t Say
	24
	24.00

	Total
	100
	100.00


Source: Primary data
Chart 4.44
Preference of Mutual Funds Over Other Investment Avenues in Future

Interpretation:
Table 4.44 shows the preference of mutual funds over other investment avenues in future. 64.00% of the respondents stated that they will prefer mutual funds over other investment avenues in future, 12.00% stated that they will not prefer mutual funds over other investment avenues, and 24.00% stated that they can’t say.






TESTING OF HYPOTHESIS
CHI SQUARE TEST
Hypothesis I
H0: There is no significant relationship between age and investment behaviour
H1: There is a significant relationship between age and investment behaviour
OBSERVED TABLE (O)
TABLE NO: 4.45 OBSERVED TABLE 1
	AGE
	LESS THAN 1 YEAR
	1-3 YEARS
	3-5 YEARS
	ABOVE 5 YEARS
	TOTAL

	UPTO 30 YEARS
	5
	10
	10
	5
	30

	31-40 YEARS
	3
	8
	8
	6
	25

	41-50 YEARS
	2
	5
	7
	6
	20

	51-60 YEARS
	1
	3
	6
	5
	15

	ABOVE 60 YEARS
	1
	2
	3
	4
	10

	TOTAL
	12
	28
	34
	26
	100


Source: Primary data





EXPECTED TABLE (E)
TABLE NO: 4.46 EXPECTED TABLE 1
	AGE
	LESS THAN 1 YEAR

	1-3 YEARS

	3-5 YEARS
	ABOVE 5 YEARS

	UPTO 30 YEARS
	3.6
	8.4
	10.2
	7.8

	31-40 YEARS
	3
	7
	8.5
	6.5

	41-50 YEARS
	2.4
	5.6
	6.8
	5.2

	51-60 YEARS
	1.8
	4.2
	5.1
	3.9

	ABOVE 60 YEARS
	1.2
	2.8
	3.4
	2.6


Source: Primary data
CHI-SQUARE CALCULATION
TABLE NO: 4.47 CHI-SQUARE TABLE 1
	OBSERVED VALUE
	EXPECTED VALUE
	(O-E)
	(O-E)2

	(O-E)2/E

	5
	3.6
	1.4
	1.96
	0.544

	10
	8.4
	1.6
	2.56
	0.305

	10
	10.2
	-0.2
	0.04
	0.004

	5
	7.8
	-2.8
	7.84
	1.005

	3
	3
	0
	0
	0

	8
	7
	1
	1
	0.143

	8
	8.5
	-0.5
	0.25
	0.029

	6
	6.5
	-0.5
	0.25
	0.038

	2
	2.4
	-0.4
	0.16
	0.067

	5
	5.6
	-0.6
	0.36
	0.064

	7
	6.8
	0.2
	0.04
	0.006

	6
	5.2
	0.8
	0.64
	0.123

	1
	1.8
	-0.8
	0.64
	0.356

	3
	4.2
	-1.2
	1.44
	0.343

	6
	5.1
	0.9
	0.81
	0.159

	5
	3.9
	1.10
	1.21
	0.310

	1
	1.2
	-0.2
	0.04
	0.033

	2
	2.8
	-0.8
	0.64
	0.229

	3
	3.4
	-0.4
	0.16
	0.047

	4
	2.6
	1.4
	1.96
	0.754

	TOTAL
	
	
	
	4.559


Source: Primary data
X2 = 4.559
Degree of freedom = (5-1) (4-1) = 12
Level of Significance = 0.05
Table Value of x2 : 21.026
Since the calculated value is (4.559) < table value (21.026) , we fail to reject the null hypothesis.
Interpretation: 
There is no significant relationship between age and investment behaviour.
Hypothesis II
H0: There is no significant relationship between income level and amount invested in mutual funds
H1: There is a significant relationship between income level and amount invested in mutual funds
OBSERVED TABLE (O) 
TABLE NO: 4.48 OBSERVED TABLE 2
	MONTHLY
INCOME
	MONTHLY INVESTMENT
	TOTAL

	
	Below ₹5,000
	₹5,001-₹10,000
	₹10,001-₹25,000
	Above ₹25,000
	

	UPTO ₹25,000
	13
	7
	2
	0
	22

	₹25,001-₹50,000
	15
	14
	6
	1
	36

	₹50,001-₹75,000
	7
	9
	6
	2
	24

	₹75,001-₹1LAKH
	2
	3
	5
	2
	12

	₹1 LAKH & ABOVE
	1
	1
	1
	3
	6

	TOTAL
	38
	34
	20
	8
	100


Source: Primary data

EXPECTED TABLE (E) 
TABLE NO: 4.49 EXPECTED TABLE 2
	MONTHLY
INCOME
	MONTHLY INVESTMENT

	
	Below ₹5,000
	₹5,001-₹10,000
	₹10,001-₹25,000
	Above ₹25,000

	UPTO ₹25,000
	8.36
	7.48
	4.4
	1.76

	₹25,001-₹50,000
	13.68
	12.24
	7.2
	2.88

	₹50,001-₹75,000
	9.12
	8.16
	4.8
	1.92

	₹75,001-₹1LAKH
	4.56
	4.08
	2.4
	0.96

	₹1 LAKH & ABOVE
	2.28
	2.04
	1.2
	0.48


Source: Primary data
CHI-SQUARE CALCULATION
TABLE NO: 4.50 CHI-SQUARE TABLE 2
	OBSERVED VALUE
	EXPECTED VALUE
	(O-E)
	(O-E)2

	(O-E)2/E

	13
	8.36
	4.64
	21.5296
	2.575

	7
	7.48
	-0.48
	0.2304
	0.031

	2
	4.4
	-2.4
	5.76
	1.309

	0
	1.76
	-1.76
	3.0976
	1.76

	15
	13.68
	1.32
	1.7424
	0.127

	14
	12.24
	1.76
	3.0976
	0.253

	6
	7.2
	-1.2
	1.44
	0.2

	1
	2.88
	-1.88
	3.5344
	1.227

	7
	9.12
	-2.12
	4.4944
	0.493

	9
	8.16
	0.84
	0.7056
	0.086

	6
	4.8
	1.2
	1.44
	0.3

	2
	1.92
	0.08
	0.0064
	0.003

	2
	4.56
	-2.56
	6.5536
	1.438

	3
	4.08
	-1.08
	1.1664
	0.286

	5
	2.4
	2.6
	6.76
	2.817

	2
	0.96
	1.04
	1.0816
	1.127

	1
	2.28
	-1.28
	1.6384
	0.719

	1
	2.04
	-1.04
	1.0816
	0.53

	1
	1.2
	-0.2
	0.04
	0.033

	3
	0.48
	2.52
	6.3504
	13.23


Source: Primary data 
X2 = 28.544
Degree of freedom = (5-1) (4-1) = 12 
Level of Significance = 0.05 
Table Value of X2: 21.026 
Since the calculated value is (28.544) > table value (21.026) , we reject the null hypothesis. 
Interpretation: There is a significant relationship between income level and amount invested in mutual funds
Hypothesis III
H0: There is no significant relationship between risk appetite and type of mutual fund preferred.
H1: There is a significant relationship between risk appetite and type of mutual fund preferred.
OBSERVED TABLE (O) 
TABLE NO: 4.51 OBSERVED TABLE 3
	RISK APPETITE
	TYPE OF FUND
	TOTAL

	
	EQUITY FUND
	DEBT FUND
	HYBRID FUND
	INDEX FUND
	ELSS/TAX SAVING
	

	LOW
	2
	11
	6
	2
	3
	24

	MODERATE
	22
	4
	16
	7
	9
	58

	HIGH
	14
	0
	2
	1
	1
	18

	TOTAL
	38
	15
	24
	10
	13
	100


Source: Primary data





EXPECTED TABLE (E) 
TABLE NO: 4.52 EXPECTED TABLE 3
	RISK APPETITE
	TYPE OF FUND

	
	EQUITY FUND
	DEBT FUND
	HYBRID FUND
	INDEX FUND
	ELSS/TAX SAVING

	LOW
	9.12
	3.6
	5.76
	2.4
	3.12

	MODERATE
	22.04
	8.7
	13.92
	5.8
	7.54

	HIGH
	6.84
	2.7
	4.32
	1.8
	2.34


Source: Primary data
CHI-SQUARE CALCULATION
TABLE NO: 4.53 CHI-SQUARE TABLE 3
	OBSERVED VALUE
	EXPECTED VALUE
	(O-E)
	(O-E)2

	(O-E)2/E

	2
	9.12
	-7.12
	50.694
	5.559

	11
	3.6
	7.4
	54.76
	15.211

	6
	5.76
	0.24
	0.058
	0.010

	2
	2.4
	-0.4
	0.16
	0.067

	3
	3.12
	-0.12
	0.014
	0.005

	22
	22.04
	-0.04
	0.002
	0

	4
	8.7
	-4.7
	22.09
	2.539

	16
	13.92
	2.08
	4.326
	0.311

	7
	5.8
	1.2
	1.44
	0.248

	9
	7.54
	1.46
	2.132
	0.283

	14
	6.84
	7.16
	51.266
	7.495

	0
	2.7
	-2.7
	7.29
	2.7

	2
	4.32
	-2.32
	5.382
	1.246

	1
	1.8
	-0.8
	0.64
	0.356

	1
	2.34
	-1.34
	1.796
	0.768


Source: Primary data
X2 = 36.798
Degree of freedom = (3-1) (5-1) = 8
Level of Significance = 0.05 
Table Value of X2: 15.507 
Since the calculated value is (36.798) > table value (15.507) , we reject the null hypothesis. 
Interpretation: There is a significant relationship between risk appetite and type of mutual fund preferred.







HYPOTHESIS FOR ANOVA
Hypothesis IV
H0: There is no significant difference in the influence of key factors on investment decisions.
H1: There is a significant difference in the influence of key factors on investment decisions.
TABLE NO:   4.54 
	Source of variation
	Sum of Squares
	df
	Mean Square
	F-statistic
	P-value

	Between Groups


Within Groups




Total
	572.547


193.646




766.193
	4


25




29
	143.137


7.746
	18.48
	0.000


Source: Primary data
At 5% level of significance
Degree of freedom = 29
P value = 0.000
Interpretation: The ANOVA results show a significant difference in the influence of key factors on investment decisions. The F-value is 18.48 and the p-value is 0.000 (p < 0.05). Since the significance value is less than 0.05, the null hypothesis is rejected. 
Therefore, there is a significant difference in the influence of key factors on investment decisions.



















5.1 FINDINGS 
· The study reveals that the largest group of respondents, 30.00%, comes under the age category of upto 30 years.
· The gender-wise classification indicates that 56.00% of the respondents are male.
· It is observed that 48.00% of the respondents have completed graduation.
· The occupational status of the respondents shows that 45.00% are salaried employees.
· The income profile of the respondents indicates that 36.00% earn a monthly income between ₹25,001 and ₹50,000.
· The marital status of the respondents shows that 58.00% are married.
· It is found that 46.00% of the respondents have annual savings between ₹50,001 and ₹1,00,000.
· The investment experience of the respondents shows that 42.00% have been investing in mutual funds for a period of 1–3 years.
· The study indicates that 52.00% of the respondents prefer SIP as their usual mode of mutual fund investment.
· It is identified that 38.00% of the respondents invest below ₹5,000 per month in mutual funds.
· The preferred investment period shows that 34.00% of the respondents prefer to invest for 3–5 years.
· It is noted that 38.00% of the respondents review their mutual fund investments on a quarterly basis.
· The study shows that 62.00% of the respondents make regular investments in mutual funds.
· It is observed that 55.00% of the respondents diversify their investments across different schemes.
· The preference for mutual fund type shows that 38.00% of the respondents prefer equity funds.
· The risk preference of the respondents indicates that 58.00% prefer a moderate level of risk.
· It is found that 36.00% of the respondents invest in mutual funds mainly for wealth creation.
· The investment channel preferred by respondents shows that 42.00% invest through online platforms.
· The study reveals that 35.00% of the respondents make investment decisions on their own.
· It is identified that 62.00% of the respondents prefer the growth option for returns.
· The withdrawal preference shows that 38.00% of the respondents prefer a systematic withdrawal plan.
· It is found that 34.00% of the respondents consider return as the major factor influencing their investment decisions.
· The study indicates that 42.00% of the respondents are influenced by advisor suggestions while making investment decisions.
· It is observed that 48.00% of the respondents consider safety as a very important factor while selecting mutual funds.
· The analysis shows that 36.00% of the respondents consider tax benefit as very important while selecting mutual funds.
· It is found that 38.00% of the respondents consider liquidity as an important factor while selecting mutual funds.
· The study reveals that 46.00% of the respondents consider past returns as very important while selecting mutual funds.
· It is observed that 36.00% of the respondents consider diversification benefit as an important factor while selecting mutual funds.
· The analysis indicates that 40.00% of the respondents consider professional fund management as very important while selecting mutual funds.
· It is noted that 37.00% of the respondents consider regular savings as an important factor while selecting mutual funds.
· The study shows that 38.00% of the respondents consider transparency as an important factor while selecting mutual funds.
· It is identified that 36.00% of the respondents consider charges as an important factor while selecting mutual funds.
· The analysis reveals that 38.00% of the respondents consider convenience as an important factor while selecting mutual funds.
· It is found that 52.00% of the respondents consider bank deposits as the safest investment option.
· The study indicates that 30.00% of the respondents are discouraged from investing in mutual funds due to lack of knowledge.
· It is observed that 42.00% of the respondents agree that mutual funds provide better returns than traditional investments.
· The analysis shows that 48.00% of the respondents strongly agree that SIP is a convenient method of investing.
· It is found that 40.00% of the respondents strongly agree that risk level affects their investment decisions.
· The study indicates that 40.00% of the respondents agree that mutual funds are less risky than direct equity investment.
· It is observed that 42.00% of the respondents agree that mutual funds provide access to a wide range of investment options.
· The analysis reveals that 42.00% of the respondents strongly agree that professional fund management increases their confidence in mutual funds.
· It is found that 44.00% of the respondents strongly agree that they intend to continue investing in mutual funds in future.
· The study shows that 40.00% of the respondents agree that they will encourage friends, family members, or colleagues to invest in mutual funds.
· Finally, it is observed that 64.00% of the respondents prefer mutual funds over other investment avenues in future.
· There is no significant relationship between age and investment behaviour.
· There is a significant relationship between income level and amount invested in mutual funds
· There is a significant relationship between risk appetite and type of mutual fund preferred.
· There is a significant difference in the influence of key factors on investment decisions.







5.2 RECOMMENDATION 
· Geojit Financial Services should conduct regular investor awareness programmes to improve knowledge about mutual funds.
· The company should provide proper guidance to investors based on their risk profile and financial goals.
· Investors should be encouraged to invest through SIP for regular and disciplined savings.
· Geojit should provide simple educational materials about NAV, SIP, risk, return, and fund categories.
· Advisory services should be strengthened to help investors select suitable mutual fund schemes.
· Regular portfolio review facilities should be provided to investors to monitor fund performance.
· Investors should be motivated to follow a long-term investment approach for better wealth creation.
· Digital platforms and mobile applications should be made more user-friendly for easy transactions.
· Investors should be clearly informed about the risk and return involved in different mutual fund schemes.
· Goal-based investment plans should be suggested for retirement, tax saving, children’s education, and wealth creation.
· Regular updates about fund performance, NAV, and market changes should be communicated to investors.
· Special guidance should be given to first-time mutual fund investors.
· Investors should be advised to diversify their investments across different schemes.
· Investors should depend on professional advice instead of relying only on friends, relatives, or advertisements.
· Customer service should be improved through quick response, proper support, and timely complaint handling.

5.3 CONCLUSION
The study on “Investment Behaviour of Mutual Fund Investors with Reference to Geojit Financial Services Ltd” shows that mutual funds are becoming an important investment avenue among investors due to benefits such as professional fund management, diversification, liquidity, tax benefits, and the possibility of better returns. The study helps to understand the awareness level, investment preference, risk perception, investment objectives, and factors influencing the decision-making pattern of mutual fund investors. It also shows that investors consider factors such as return, safety, liquidity, past performance, advisor suggestion, and risk level while selecting mutual fund schemes.
Geojit Financial Services Ltd plays an important role in guiding investors by providing mutual fund advisory services, investment support, digital facilities, and market-related information. The study concludes that proper investor awareness, professional guidance, regular portfolio review, and improved customer service can increase investor confidence and satisfaction. Mutual fund investors should make investment decisions based on their financial goals, risk capacity, and investment period. Therefore, with better awareness and suitable advisory support, mutual funds can become an effective investment option for long-term wealth creation and financial security.
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QUESTIONNAIRE 
A STUDY ON INVESTMENT BEHAVIOUR OF MUTUAL FUND INVESTORS WITH REFERENCE TO GEOJIT FINANCIAL SERVICE LTD
Name (Optional)
1. Age
Upto 30
31-40 years
41-50 years
51-60 years
Above 60 years
2. Gender
Male
Female
Prefer not to say
3. Education 
Upto HSC
Graduation
PG
Professional degree
4. Occupation 
Student
Salaried
Self Employed
Housewife
Professional
5. Monthly income
Upto 25000
25001-50000
50001-75000
75001-1 lakh
1 lakh & above

6. Marital status 
Married
Unmarried
7. Annual savings
Less than 50000
50001 to 100000
Above 100000
8. How long have you been investing in mutual funds?
Less than 1 year
1-3 years
3-5 years
More than 5 years
9. How do you usually invest in mutual funds?
SIP
Lump Sum
Both
10. How much do you invest monthly in mutual funds?
Below 5000
5001–10000
10001–25000
Above 25000
11. What is your preferred investment period?
Less than 1 year
1-3 years
3-5 years
Above 5 years
12. How often do you review your mutual fund investments?
Monthly
Quarterly
Half-yearly
Yearly
13. Do you invest regularly in MFs?
Yes
No
Maybe
14. Do you diversify investments across schemes?
Yes
No
Sometimes
15. Which type of mutual fund do you prefer?
Equity Fund
Debt Fund
Hybrid Fund
Index Fund
ELSS/ Tax Saving Fund
16. What level of risk do you prefer?
Low
Moderate
High
17. What is your purpose of investing in MFs?
Retirement planning
Wealth Creation
Children's Education/ Marriage
Tax Benefit
Diversification
18. Through which channel do you invest in mutual funds?
Agent
Bank
Online platform
Register/ Transfer agent
19. Who influences your decision while investing in MFs?
Self-decision
Family/Friends/Relatives
Media Reports
Brokers/Bank Advice
Advertisement
20. Which return option do you prefer?
Growth Option
Dividend Payout
Dividend Reinvestment
21. Which withdrawal option do you prefer?
Lump Sum / Full Withdrawal
Systematic Withdrawal Plan
Partial Withdrawal
22. Which factor influences your investment decision the most?
Return
Risk
Liquidity
Tax Benefits
Advisor Suggestion
Brand Reputation
23. Do advisor suggestions influence your investment decisions?
Yes
No
Sometimes
24. How important are the following factors while selecting mutual funds?
	
	Very Important
	Important
	Neutral 
	Not Important
	Not at all Important

	Safety
	
	
	
	
	

	Tax Benefit                                                                           
	
	
	
	
	

	Liquidity 
	
	
	
	
	

	Past Returns
	
	
	
	
	

	Diversification Benefit
	
	
	
	
	

	Professional fund Mgmt.
	
	
	
	
	

	Regular Savings
	
	
	
	
	

	Transparency
	
	
	
	
	

	Charges
	
	
	
	
	

	Convenience
	
	
	
	
	



25. Which among the following is the safest Investment option?
Mutual Funds
Stock Market
Bank Deposits
Other:-----------
26. Which factors prevent you to invest in mutual fund?
Lack of Knowledge
Fear of risk/ market loss
Difficulty in selection of schemes
Insufficient income
High market volatility
Other:-------------
27. Please indicate your level of agreement with the following statements
	
	Strongly Agree
	Agree
	Neutral 
	Disagree 
	Strongly disagree 

	Mutual funds provide better returns than traditional investments
	
	
	
	
	

	SIP is a convenient method of investing
	
	
	
	
	

	Risk level affects my investment decisions
	
	
	
	
	

	Mutual funds are less risky than direct equity investment
	
	
	
	
	

	Mutual funds provide investors with access to a wide range of investment options. 
	
	
	
	
	

	Professional fund management increases my confidence in mutual funds
	
	
	
	
	

	I intend to continue investing in mutual funds in future
	
	
	
	
	

	I will encourage my friends/family member/colleagues for investing in mutual funds 
	
	
	
	
	


	
28. Will you prefer mutual funds over other investment avenues in future?
Yes
No
Can't Say






Percentage	
Upto 30 years	31–40 years	41–50 years	51–60 years	Above 60 years	30	25	20	15	10	


Percentage	
Male	Female	Prefer not to say	56	42	2	


Percentage	
Upto HSC	Graduation	PG	Professional Degree	18	48	24	10	


Percentage	
Student	Salaried	Self Employed	Housewife	Professional	12	45	20	8	15	


Percentage	
Upto ₹25,000	₹25,001–₹50,000	₹50,001–₹75,000	₹75,001–₹1 lakh	₹1 lakh and above	22	36	24	12	6	


Percentage	
Married	Unmarried	58	42	


Percentage	
Less than ₹50,000	₹50,001 to ₹1,00,000	Above ₹1,00,000	28	46	26	


Percentage	
Less than 1 year	1–3 years	3–5 years	More than 5 years	18	42	25	15	


Percentage	
SIP	Lump Sum	Both	52	18	30	


Percentage	
Below ₹5,000	₹5,001–₹10,000	₹10,001–₹25,000	Above ₹25,000	38	34	20	8	


Percentage	
Less than 1 year	1–3 years	3–5 years	Above 5 years	12	28	34	26	


Percentage	
Monthly	Quarterly	Half-yearly	Yearly	32	38	18	12	


Percentage	
Yes	No	Maybe	62	18	20	


Percentage	
Yes	No	Sometimes	55	17	28	


Percentage	
Equity Fund	Debt Fund	Hybrid Fund	Index Fund	ELSS/Tax Saving Fund	38	15	24	10	13	


Percentage	
Low	Moderate	High	24	58	18	


Percentage	
Retirement Planning	Wealth Creation	Children’s Education/Marriage	Tax Benefit	Diversification	20	36	14	18	12	


Percentage	
Agent	Bank	Online Platform	Registrar/Transfer Agent	24	18	42	16	


Percentage	
Self-decision	Family/Friends/Relatives	Media Reports	Brokers/Bank Advice	Advertisement	35	20	10	28	7	


Percentage	
Growth Option	Dividend Payout	Dividend Reinvestment	62	22	16	


Percentage	
Lump Sum/Full Withdrawal	Systematic Withdrawal Plan	Partial Withdrawal	34	38	28	


Percentage	
Return	Risk	Liquidity	Tax Benefits	Advisor Suggestion	Brand Reputation	34	24	14	12	10	6	


Percentage	
Yes	No	Sometimes	42	18	40	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	48	32	12	6	2	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	36	34	18	8	4	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	34	38	16	8	4	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	46	34	12	6	2	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	32	36	18	10	4	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	40	36	14	7	3	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	35	37	16	8	4	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	34	38	16	8	4	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	28	36	20	10	6	


Percentage	
Very Important	Important	Neutral	Not Important	Not at all Important	30	38	18	9	5	


Percentage	
Mutual Funds	Stock Market	Bank Deposits	Others	32	10	52	6	


Percentage	
Lack of Knowledge	Fear of Risk/Market Loss	Difficulty in Selection of Schemes	Insufficient Income	High Market Volatility	Others	30	28	18	14	8	2	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	34	42	14	7	3	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	48	36	10	4	2	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	40	38	12	7	3	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	26	40	20	10	4	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	38	42	12	6	2	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	42	38	12	6	2	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	44	36	12	6	2	


Percentage	
Strongly Agree	Agree	Neutral	Disagree	Strongly Disagree	36	40	14	7	3	


Percentage	
Yes	No	Can’t Say	64	12	24	
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