1.1 INTRODUCTION 
Tourism is travel for pleasure or business; also the theory and practice of touring, the business of attracting, accommodating, and entertaining tourists, and the business of operating tours.The World Tourism Organization defines tourism more generally, in terms which go "beyond the common perception of tourism as being limited to holiday activity only", as people "traveling to and staying in places outside their usual environment for not more than one consecutive year for leisure and not less than 24 hours, business and other purposes”. Tourism can be domestic (within the traveller's own country) or international, and international tourism has both incoming and outgoing implications on a country's balance of payments. 
The tourism industry, as part of the service sector, has become an important source of income for many regions and even for entire countries. The Manila Declaration on World Tourism of 1980 recognized its importance as "an activity essential to the life of nations because of its direct effects on the social, cultural, educational, and economic sectors of national societies, and on their international relations."Tourism brings large amounts of income into a local economy in the form of payment for goods and services needed by tourists, accounting as of 2011 for 30% of the world's trade in services, and, as an invisible export, for 6% of overall exports of goods and services.It also generates opportunities for employment in the service sector of the economy associated with tourism.
Beach tourism is the major segment of holiday tourism that has led to an overall development of tourism in many parts of the world. Each year during the months of mellow sunshine and warm winter, thousands of tourists throng the famous beaches of the world. Beach tourism utilizes the aesthetic and environmental values of the beach. It also combines water and land resources usage. Water usage swimming, surfing, sailing and other water sports.
Kerala's landscape is adorned top to bottom by a plethora of beaches that cater to locals and visitors alike. The view on offer is magical and these draw in large crowds to simply relax by the shore or go for a soothing swim. There are numerous water activities and sports at these beaches for those seeking adventure. One also gets to taste regional cuisine at its finest in the shacks lined up alongside these beaches. We have tried to capture these beautiful places and their unique cultural significance via the high-resolution images below that give you a sneak peek into what makes our beaches the best in the world.
Beach tourism has grown significantly throughout the world bringing enormous economic benefits to host communities, and causing many environmental and social impacts to the coastal environment. Development of beach resorts and attractions continues to expand to meet increasing intra-regional and domestic demand which is supplemented by long-haul demand.
Kovalam is one of the leading tourist destinations in India, Kovalam tourism brings money, enlightenment give and take, employment etc directly to the local population at the destination The Kovalam-Poovar belt, which has the Light House, Eve’s and Samudra beaches, satellite beaches of Pozhiyoor and Poovar, and several pocket beaches along the 17-km coastline, is to be redeveloped by Kerala Tourism “to a world-class tourism destination by 2042.”
The leisure options at this beach are plenty and diverse. Sunbathing, swimming, herbal body toning massages, special cultural programmes and catamaran cruising are some of them. The tropical sun acts so fast that one can see the faint blush of coppery tan on the skin in a matter of minutes. Life on the beach begins late in the day and carries on well into the night. The beach complex includes a string of budget cottages, Ayurvedic health resorts, and convention facilities, shopping zones, swimming pools, Yoga and Ayurvedic massage centres.
The COVID-19 pandemic has caused significant disruptions in the global economy. By the end of the first quarter of 2020, the COVID-19 pandemic had brought international travel to an abrupt halt and significantly impacted the tourism industry. For many developed and developing countries, the tourism sector is a major source of employment, government revenue and foreign exchange earnings. Without this vital lifeline, many countries may experience a dramatic contraction in GDP and a rise in unemployment. Using a computable general equilibrium model (GTAP), we assess the implications of the COVID-19 crisis on the tourism sector. Depending on the duration of the global lockdown, the paper estimates the direct and indirect costs of the shutdown for 65 individual countries and regions and 65 sectors, covering the global economy. In some countries, unemployment could rise by more than 20 percentage points and some sectors could nearly be wiped out if the duration of the tourism stand still is up to one year. 
In the long run, the WTTC anticipates that the international tourism sector will likely return to pre-pandemic levels within a 19-month period. Depending on the duration of the pandemic and the measures to contain it, the model presents the effects in three time periods – from a 33 per cent to 100 per cent reduction in annual tourism spending. As the world slowly reopens its economies for tourism, it remains to be seen which scenario will be the most applicable. The damage incurred in the tourism sector goes beyond cancelled flights and hotel bookings. There is a strong case to be made for governments to intervene and cooperate at an international level to protect the lives and livelihoods around the world.
1.2 STATEMENT OF THE PROBLEM 
This research is undertaken to study in detail about the concept of Tourism through a detailed analysis of Kovalam Tourism. This research would help to study the feasibility of Tourism in Kovalam.
Tourism sector acts as one of the major development areas of our nation. This provides a major contribution to the national income of our country. One of the finest tourism products which contribute to growth is beach tourism. As far is Kerala is concerned, Thiruvanathapuram is regarded as one of the finest tourism destination, which attracts many tourists. My project is titled as a study on perception of tourists in beach tourism destinations- Kovalam beach. This study aims to find out the tourist perception on various aspects of Kovalam beach. 
1.3 OBJECTIVES OF STUDY
· To study the importance of Kovalam as a beach tourist destination in Thiruvanathapuram,Kerala
· To find out the present scenario for tourism in Kovalam.
· To identify the problems faced by tourism due to Covid 19 in Kovalam.
· To analyse and suggest measures to promote tourism in Kovalam.
· To make suggestions for the sustainable development of Kovalam beach 
1.4 SCOPE AND SIGNIFICANCE OF THE STUDY 
Kerala’s one of the important and famous beach destination Kovalam beach is situated in Thiruvanathapuram. It is a destination which is continuously undergoing development and this destination is mostly famous among the domestic tourists. This study mainly focuses on the infrastructure facilities available for the tourist at Kovalam. The infrastructure facilities of a tourist destination play a crucial role in developing the place in to tourist destination. This study helps to know about the various infrastructure facilities available at Kovalam and it also helps to find out the further development which could be made in the available infrastructure facilities. Considering the importance of beach and tourism over Kovalam, there is an immense scope for promoting tourism related activities in a sustainable manner. The tourists perception on various aspect is are addressed in this report.
1.5  METHODOLOGY OF THE STUDY
Research Methodology is a way to systematically solve the research problem. It may be understood as a science of studying how research is done scientifically. In it we study the various steps that are generally adopted by a researcher in studying his research problem along with the logic behind them. This chapter clearly defines the research methods used to conduct the study. The researcher explains how the necessary data and information to address the research objectives and questions were collected, presented and analyzed.
The study is entirely based on the visitors who are there in the destination and the nature of the study is based on the survey conducted and there was also an observation study (where the data are not controlled under experimental conditions, but from archived databases or published sources) in order to understand the activities that are undertaken and packages to form a tourism product in order to attract tourist and earn income.
A methodology does not set out to provide solutions- it is, therefore, not the same as a method. Instead, a methodology offers the theoretical underpinning for understanding which method, set of methods, or best practices can be applied to specific case.
1.5.1 SOURCES OF DATA
Both primary and secondary sources of data were used to gather the data with regard to tourist and officials, primary data include the method of gathering data with the help of questionnaires and direct interview. Tourist and officials were administrated the questionnaires at the study site separately. The secondary data pertaining to Kovalam are collected from the department of the tourism; DTPC the secondary data has helped the researchers to substantiate many data’s.
 The research relied on both primary and secondary data in order to come up with accurate and objective findings. The data for this study will be collecting from primary and secondary sources . The secondary data and the relevant material will be collecting from the magazines, net, article, etc.

1. Primary Data
Primary data refers to data collected for the first time in the field. Jewel (2001), defines it as data that has been collected for the purpose for which it is originally used. Primary data for this particular research was collected using questionnaires. Questionnaire was given to the tourists who visit Kovalam beach.
1. Secondary Data

Secondary data is data that is collected for purposes other than the original use. It is an analysis of data that have already been collected for some other purpose. Sources used to gather secondary data were books, journals, newspapers, articles and internet
1.5.2 SELECTION OF SAMPLE SIZE AND SAMPLE METHOD.
A simple random sampling method is adopted for the study. A total of 50 tourist and travelers respondents should be collected from the field. Questionnaires will be distributed to the tourist and travelers and direct interview will conducted for those who are not responding to questionnaires in the site area to collect the visitor experience and suggestion for the development of Kovalam  on a beach destination in a sustainable manner. Then the primary data will be collected from the field by the researcher himself.
· Sampling Method
The non-probability sampling ie simple random sampling method is used in this study.
The time period for the collection of data is schedule from November 2020 to February 2021. 
1.5.3 SAMPLE SIZE
Deciding on a sample size for a qualitative enquiry can be more difficult than for a quantitative one because there are no rules to follow. It all depends on what will be useful, what will have credibility and what can be done within available time and resources. A sample refers to a representative sub-group of the population. For the purpose of this research the sample size chosen is 20.
1.5.4 QUESTIONNAIRE CONSTRUCTION.
Questionnaire is considered a research instrument used to capture the best data from the field after the preliminary field works. Survey and review of literature. A well-structured questionnaire was prepared.
The questionnaire was designed for the visitors of Kovalam beach. 
1.6 DATA ANALYSIS AND INTERPRETATION
After the primary data is collected the data is coded and filtered and finally 20 questionnaires from the tourist have been finally retained for data analysis. The selected data is coded and feed in Micro Soft Excel software and analyzed to get the output. Simple percentage method is used to get the output. And this data are to be converted in to the graphs and diagrams.




1.7 ORGANIZATION OF CHAPTER
The project report  layout has been outlined as below:
Chapter 1
Deals with the introduction of the study. The introduction chapter starts with a brief introduction about the topic. This chapter also included major objectives, significance and scope of the study in a systematic manner. The chapter also highlights the sources of data collection method, sampling method, sample size, questionnaire design, pilot study and use of statistical tools.
Chapter 2
The second chapter contains review of literature. This chapter deals with the scholarly articles related with the project topic. 
Chapter 3 
This chapter deals with the profile of the study area ie Kovalam beach. The facilities and features of Kovalam is given in this chapter. This chapter also analyze the importance of beach tourism in tourism sector. 
Chapter 4
This chapter presents the anlaysis of Primary Data collected from the visitors of Kovalam Beach
Chapter – 5
This is the final chapter which highlights various findings of the study in a systematic manner and the chapter also gives some recommendation to improve facilities and to protect Chal beach from pollution. 
1.8 LIMITATIONS OF THE STUDY
· Time allowed for the study is limited
· Inadequacy of periodical data
· No previous experience
· Lack of reliability of data


2.1 REVIEW OF LITERATURE
gilvie (1933), calls tourists as “as persons who satisfy two conditions first, they are away from home for any period less than a year and second, while they are away, they spend in the place they visit, without earning there” .
According to Jose Ignacia De Arrilliga (1935), “ Tourism in its first period was considered as a sport or rather as a synthesis of automobiles, touring, cycling, camping, excursion and yachting. In the early nineteenth century, the term ‘tourist’ assumed a meaning of ‘one who makes a tour or tours’ , especially one who does this for recreation or who travels for pleasure, object of interest, scenery or the like”.
Norval (1936) , defines a tourist as “one who enters a foreign country for whatever purpose other than for permanent residence, or regular business across the border and who spends in the country of temporary stay, money which has been earned elsewhere”.
Swiss professors Hunziker and Kraft (1942), describe the concept of tourism as “it is the sum of phenomena and relationship arising from the travel and stay of non-residents, in so far as they do not lead to permanent residence and are not connected with any earning activity”.
Zivadin (1943) says, “Tourism is a social movement with a view to rest, diversion and satisfaction of cultural needs”.
Primavlt (1943) considers tourism as “an exploration of all that is unknown in all spheres of human activity and in all aspect of nature. It is also the search for rest, response for health and quietude in a congenial and comfortable atmosphere”.
According to Hunziker (1951), “Social tourism is a type of tourism practised by low income groups and which is rendered possible and facilitated by entirely separate and therefore easily recognizable services.” He proposed this definition during the Second Congress of Social Tourism held at Vienna and Salzburg in Austria in May 1959.
According to the Austrian professor Bernecker (1961), “Tourism is the sum of the relations and services connected with a temporary and voluntary change of residence for non-commercial or non-professional reasons”.
According to Webster’s dictionary(1961), tourism means, “a circular trip usually for business, pleasure or education during which various places are visited and for which an itinerary is usually planned”.
Another definition propounded by Andre Poplimont (1962) is as follows: “Social tourism is the type of tourism practised by those who would not be able to meet the cost without social intervention, that is, without the assistance of an association to which the individual belongs.”
Hansan (1966) says that tourism provides “invisible income”.
Clement (1967) in his study entitled, ‘The Impact of Tourist Expenditure’, says, “In countries where there are substantial leakage for slow turnover, the money spent by tourists seems to turn over between 3.2 and 3.5 times a year before it disappears. In the highly developed economies, there is less leakage and a higher limit, perhaps 4.3 would probably apply. The multiplier of 3.2 is the lowest that can be produced under any reasonably accurate set of circumstances.”
Gray  (1970) in his paper, ‘The Balance of Payments Cost of Foreign Travel Expenditure’, says, “assuming fixed rates of exchange and no induced price changes, the incremental purchase of foreign goods or service will result in a net drain in the foreign currency reserve of the buying country. The proportional drain will result upon the marginal propensities of the selling nations to spend on domestic products, to import directly from the buying nation, to import from other nations, and upon the marginal propensities of these third nations to spend and to import and so on. The proportionate drain resulting from an increase in imports will be unity minus the ratio of incremental exports guaranteed per unit of imports. The rate of additional imports is called the reflection ratio. The reflection ratio can be expressed in terms of incremental imports from a single good or service; in the later case the ratio is the average reflection ratio for all supplying nations weighed by the distribution of the incremental imports among those nations.”
Janata (1971) in a paper on tourism commented, “ Tourism has arrived; aided and abetted by improved communications, education, higher incomes and freedom of movement, to influence consumer behaviour and the growth, location, and stratifaction of the ‘industry’, including the hotel and catering industry”. This statement indicates the term ‘industry’ as applied to tourism. Strictly speaking tourism, like recreation, is not an industry: it is an activity; but, in economic terms, it creates a demand or provides a market for a number of quite separate and varied industries”.
Also, “the early post-World War-2 years saw the birth of the modern-day tourism as an industry. The spectacular growth of package holidays was prompted by the ideas of the entrepreneurs who saw money-making opportunities in it. Their successes and failures started a new thinking in marketing the tourism. In due course, with the adoption of the modern marketing management concepts to the promotion of tourism, an entirely new discipline of ‘tourism marketing’ was evolved. The application of marketing principles to tourism means formulation of a marketing mix on the basis of the tourists’ needs and requirements, expectations, aspirations and taste preferences. 
Kirpendorf (1971) says, “ Marketing in tourism signifies the systematic and coordinated execution of a tourism business policy by tourist undertakings, whether private or State-owned at local, regional, national or international levels to achieve the optimal satisfaction of the needs of tourists and in doing so, achieve an appropriate return”.
Mclntosh (1972), in his article, ‘Some Tourism Economics’ reveals the economic advantages of tourism. For the country, as a whole, tourism may prove to be a valuable source of foreign exchange; within a country, it may have a marked effect on the distribution of incomes between different regions, acting as an injection of spending power of underdeveloped areas. Employment opportunities may also be increased by tourism. Again, for underdeveloped parts of the country, the duration of employment through tourism may be particularly an important factor in the local labour market. Tourism may also support conservation. This will be mainly indirect; a proportion of the increased incomes of local inhabitants, business, firms and the local authority may be channelled through taxes into conservation work. Moreover tourism is also responsible for creating employment outside the industry in its narrowly defined sense and in this context Mclntosh said, “it scores noticeably over other forms of new industry”. Those who supply goods and services to those induced employments include, for example, those involved in the construction industry, in furnishing and equipment industries, and in farming and food supply. It is interesting that the tourist industry is one of the few in which more women are employed than men in many countries.
The tourist industry is a ‘labour-intensive service industry’ and hence it is a valuable source of employment. In many of the developing countries, where chronic unemployment and disguised employment often exist, the promotion of tourism can prove to be an encouragement to economic development and, especially employment. “Tourism as a source of employment,” says Medlik(1972), “is particularly important for areas with limited alternative sources of employment, as is often the case in non-industrial areas deficient in natural resources other than scenic attractions and climate.
According to an estimate about 1,40,000 persons are directly employed in the tourist industry in Switzerland and about a million persons in the United Kingdom. In the United States, for every 1,000 guests in hotels, the total jobs created are 386 in the hotel and ancillary industries (R.K. Chowdary, 1973).
To quote Leonard Lickorish (1974), a well-known tourism expert, “the nature of tourism as a collection of trades, economic activity and many mini or specialized markets require treatment as a grand confederation”.
Burkart and Medlik opine (1974), “Tourism marketing activities are the systematic and coordinated efforts expanded by the national tourist organizations and/or tourist enterprises at  international, national and local levels, to optimize the satisfaction of tourist groups and individuals in view of the sustained tourism growth”.
In the words of Robinson (1976), “the attractions of tourism are, to a very large extent, geographical in their character. Location and accessibility are important. In short, attraction accessibility and amenities are very essential for tourism”.
Brain Archer (1976) , “gives an exhaustive list of scholars who have done commendable research work in tourism. Some important analysis employed in tourism studies all over the world are Decomposition Analysis of Baron (1975), Time Series Analysis of George Box (1970) and Multivariable Regression Demand Analysis of John Turner (1974).
United Nations definition (1976) states that the ‘Tourist’ is a person who stays in a foreign country for more than 24 hours for the purpose of leisure (recreation, holiday, health, study, religion, sport, family and businesss activity) . ‘Excursionists’ are temporary visitors staying for less than twenty-four hours in the country visited (including travelling on cruises).
Kaiser and Helber (1978) say, “Tourism, in its broadest, genetic sense, can be more to develop understanding among people, provide job, create foreign exchange and raise living standards than any other economic force known”.

3.1 PROFILE: 
Travel and tourism is the largest service industry globally in terms of gross revenue and foreign exchange earnings. It is also one of the largest employment generators in the world. It has been a major social phenomenon and is driven by social, religious, recreational, knowledge seeking and business interests and motivation by the human urge for new experience, adventure, education, and entertainment. Tourism is both cause and consequence of economic development. It has the potential to stimulate other sectors in the economy owing to cross-synergistic benefits and its backward and forward linkages.
It is one of the world’s largest foreign exchange earner among industries, provides employment directly to millions of people worldwide and indirectly through many associated service industries. A very wide industry, it includes Government tourism departments, Immigration and customs services, travel agencies, airlines, tour operators, hotels etc and many associated service industries such as airline catering or laundry services, Guides, Interpreters, Tourism promotion and sales etc. Travel and Tourism enterprises include major internationals with a workforce of thousands, to the small private travel agent with handful of employees.

Today, Tourism has been widely recognized as a global industry. However recognizing tourism as an industry is a debatable issue, because a few scholars are against it, whereas others consider tourism as an industry. Chadwick argues that tourism industry does not exist because it does not produce a distinct product. According to Kaiser and Heber tourism is not properly an industry. Opposing this view, a number of scholars take the position that tourism is an industry. In some area tourism represents the major part of market, others a complementary, but frequently highly profitable demand for accommodation, catering, transport, entertainment and other services designed largely perhaps even primarily for a residential or industry community. From the receiving countries view point, tourism could be recognized as an industry which contributes to its economic and social development and activate many productive sectors.
3.2 TOURISM IN WORLD
Tourism is travel for pleasure or business; also the theory and practice of touring, the business of attracting, accommodating, and entertaining tourists, and the business of operating tours. Tourism may be international, or within the traveler’s country. The World Tourism Organization defines tourism more generally, in terms which go "beyond the common perception of tourism as being limited to holiday activity only", as people "traveling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes. Over the decades, tourism has experienced continued growth and deepening diversification to become one of the fastest growing economic sectors in the world. Modern tourism is closely linked to development and encompasses growing number of new destinations. These dynamics have turned tourism into a key driver for socio-economic progress.
Today, the business volume of tourism equals or even surpasses that of oil exports, food products or automobiles. Tourism has become one of the major players in international commerce, and represents at the same time one of the main income sources for many developing countries. This growth goes hand in hand with an increasing diversification and competition among destinations. This global spread of tourism in industrialized and developed states has produced economic and employment benefits in many related sectors - from construction to agriculture or telecommunications.
The contribution of tourism to economic well-being depends on the quality and the revenues of the tourism offer. UNWTO assists destinations in their sustainable positioning in ever more complex national and international markets. As the UN agency dedicated to tourism, UNWTO points out that particularly developing countries stand to benefit from sustainable tourism and acts to help make this a reality.
3.3 TOURISM IN INDIA
Tourism in India is economically important and is growing rapidly. The World Travel & Tourism Council calculated that tourism generated 6.4 trillion or 6.6% of the nation's GDP in 2012. It supported 39.5 million jobs, 7.7% of its total employment. The sector is predicted to grow at an average annual rate of 7.9% till 2023 making India the third fastest growing tourism destination over the next decade. India has a large medical tourism sector which is expected to grow at an estimated rate of 30% annually to reach about 95 billion by 2015.
About 22.57 million tourists arrived in India in 2014, compared to 19.95 million in 2013. This ranks India as the 38th country in the world in terms of foreign tourist arrivals. Domestic tourist visits to all states and Union Territories numbered 1,036.35 million in 2012, an increase of 16.5% from 2011.In 2014, Tamil Nadu, Maharashtra and Uttar Pradesh were the most popular states for tourists. Chennai, Delhi, Mumbai and Agra have been the four most visited cities of India by foreign tourists during the year 2011. Worldwide, Chennai is ranked 38 by the number of foreign tourists, while Mumbai is ranked at 50, Delhi at 52 and Agra at 66 and Kolkata at 99.
The Travel & Tourism Competitiveness Report 2013 ranks India 65th out of 144 countries overall. The report ranks the price competitiveness of India's tourism sector 20th out of 144 countries. It mentions that India has quite good air transport (ranked 39th), particularly given the country’s stage of development, and reasonable ground transport infrastructure (ranked 42nd). Some other aspects of its tourism infrastructure remain somewhat underdeveloped however. The nation has very few hotel rooms per capita by international comparison and low ATM penetration. The World Tourism Organization reported that India's receipts from tourism during 2012 ranked 16th in the world and 7th among Asian and Pacific countries.
The Ministry of Tourism designs national policies for the development and promotion of tourism. In the process, the Ministry consults and collaborates with other stakeholders in the sector including various Central Ministries/agencies, state governments, Union Territories and the representatives of the private sector. Concerted efforts are being made to promote new forms of tourism such as rural, cruise, medical and eco-tourism. The Ministry also maintains the Incredible India campaign.

3.4 TOURISM IN KERALA

       Kerala is one of the most popular tourist destinations  in the  country.  Named  as one  of  the ten paradises of the world by National Geographic traveler. Kerala is famous especially for its ecotourism initiatives and beautiful backwaters. Kerala is an established destination for both domestic as well as foreign tourists. Kerala is well known for its beaches, backwaters inThiruvanathapuram and Kollam, mountain ranges and wildlife sanctuaries. Other popular attractions in the state include the beaches at Kovalam, Varkala, Kollam and Kappad; backwater tourism and lake resorts around Ashtamudi Lake, Kollam; hill stations and resorts at Munnar, Wayanad, Nelliampathi, Vagamon and Ponmudi; and national parks and wildlife sanctuaries at Periyar, Parambikulam and Eravikulam National Park.
The "backwaters" region—an extensive network of interlocking rivers, lakes, and canals that centre on Ashtamudi Lake, Kollam, also see heavy tourist traffic. Heritage sites, such as the Padmanabhapuram Palace, Hill Palace, and Mattancherry Palace, are also visited. The city of Kochi ranks first in the total number of international and domestic tourists in Kerala.To further promote tourism in Kerala, the Grand Kerala Shopping Festival was started by the Government of Kerala in 2007.Since then it has been held every year during the December–January period.

3.5 BEACHES

Flanked on the western coast by the Arabian Sea, Kerala has a long coastline of 580 km (360 mi); all of which is virtually dotted with sandy beaches.
Kovalam beach near Thiruvananthapuram was among the first beaches in Kerala to attract tourists. Rediscovered by back-packers and tan-seekers in the 1960s and followed by hordes of hippies in the 1970s, Kovalam is today the most visited beach in the state.
Other popularly visited beaches in the state include those at kappad, Alappuzha Kovalam Beach (Thiruvanathapuram,Thiruvanathapuram), Nattika (Thrissur), Vadanappilly beach (Thrissur), Cherai Beach, Beypore beach, Kovalambeach, Fort Kochi,  and Varkala.  The Muzhappilangad Beach at Kannur is the only drive-in beach in India.
Kovalambeach was rated as one of the worlds top five HAMMOCK BEACH by National Geographic survey. Payambalam beach is one of the most beautiful beach in Kerala situated in Kannur. Other beaches in Kannur include baby beach, meenkunnu beach, azhikode beach, madaiparra beach, chootath beach, mermaid beach.
3.6 DEVELOPMENT OF BEACH TOURISM

Although pleasurable beaches have become naturalized and seemingly inevitable, they were developed through distinctly modern principles and rules of engagement. Cautionary tales of the sea and coast have a longer history than modernity and modern forms of travel. Today’s taken-for-granted coastal attraction was inconceivable as little as 200 years ago and depended on cultural processes that demystified coastal areas, first as medicinal havens for the wealthy in the early development of popular resorts.

3.7 BEACH TOURISM IN KERALA

From the south of Kerala, at Thiruvananthapuram to the north at Kannur, Kerala has got umpteen numbers of beaches gracing its landscape. Some of the popular beaches in Kerala include Thiruvanathapuram Beach, Varkala Beach, KovalamBeach, Kovalam, Shankumugham Beach etc.
Beaches hold a special place in the history of Kerala. According to a legend, it is believed that the waters of the Papanasam Beach at Varkala, Thiruvananthapuram washes away all your sins (papam). The main bell of the 2,000 year old Janardhana Temple is said to have been presented by the Dutch Captain of a 17th century ship.

The iconic moment of the Portuguese explorer Vasco Da Gama’s arrival at the Kappad Beach, Kozhikode is also an important point in history. It was then that the sea trade route from Europe to India was opened. The beach was earlier visited by Marco Polo and Ibn Battuta.
The long coastline of Kerala is filled with multiple cultures, lives and traditions. From the local fishermen to the international tourists, each of the beaches especially the beaches of Kovalam, Kovalamand Varkala, is always filled and is full of energy. All the beaches of Kerala offers you a unique and one of a kind experience lasting a lifetime.

Kerala is bestowed with some of the best beaches in the world thanks to its impressive 600 kilometers long coastline that virtually extends from one end to the other end of the state. The beaches along the Arabian Sea are safe for swimming and other water based sporting events and to spend a day out in the sun. The topography of the coastline is distinctive and changes abruptly as one proceeds from north to south. In the northern parts of Kerala, in places such as kannur, bekel, thalassery the headlands rise above the shore from the fringe of the beaches. The highlands are dotted with forts built by the colonial powers the Portuguese, the Dutch and the British. The view of the  surrounding  area  is exquisite. From Kozhikode, once the hub of the Malabar coast, the view changes to flat lands with rocky outcroppings jutting out.
One feature is common all through the coconut tree in large numbers. Dense groves of coconut trees line the coast and extend to the interiors.
The long coastline of Kerala is inextricably entwined with the culture, life and traditions of the state. Memories of early seafarers and traders have faded, but boats of various types and styles have survived. Kerala's beaches, or vizhinjam to be more specific, were rediscovered by backpackers and tan-seekers in the sixties. Hordes of hippies followed in the seventies. That started the transformation of the casual fishing village into a busy tourist destination.
Kovalam Beach
Fig: 3.7.1
[image: ]One of the world famous beaches in Kerala, Kovalam does not require any formal introduction. The beach has a casual appeal and milieu that draws foreign tourists all round the year. The water is safe and clean for swimming. Situated 13 km from the capital city of Thiruvananthapuram, Kovalam is hugely popular among honey moon couples and families as well. There are three different beaches in Kovalam, which includes the Lighthouse Beach at the South, Hawah beach at the centre and the Samudra beach towards the north. The lighthouse which towers over the beach at a height of 35 meters is the main attraction of the beach. Located on top of the Kurumkal hill, the light house extends towards the sea. The visitors can climb up the stairs to reach the top of the light house to have a bird’s eye of the settings around. Kovalam beach offers many water based activities like surfing , catamaran cruise and swimming. There are many ayurvedic spa centres around for those who wish to have rejuvenating ayurvedic body massage. The best time to visit is between September and March. There are many small stalls along the beach that sells virtually everything under the sun that ranges from shells , paintings and wood materials that make perfect mementos for someone special back home.
Varkala Beach 
[image: ]Fig: 3.7.2

Varkala and Papanashanam beach are not just popular among sun worshippers and holiday makers but also among pilgrims. Varkala is famous for its 2000 year old Janardhana Swami Temple, which stands atop a cliff overlooking the beach. The medicinal water spring is another attraction of this beach. The Sivagiri Mutt, which is the Samadhi of the great Hindu reformer and philosopher Sree Narayana Guru is nother must visit place nearby. The papanasam beach is popular among Hindus for conducting the obsequies of the departed souls.

Cherai Beach Fig :3.7.3[image: ]
Located in Ernakulam district of Kerala Cherai beach is the best place to see the beauty of Chinese nets, to spot dolphins or to enjoy a spell of swimming in its calm waters. The beach is just a 30 minute drive from Ernakulam and can also be reached by boat. The western part of this beach consists of the sea while the eastern part opens to the backwaters. The palm fringed coastline adds up to its beauty of the beach, which also makes it a popular movie shooting locale as well.
KovalamBeach In Thiruvanathapuram

Fig : 3.7.4

[image: ]Alappuzha, better known as the Venice of the east is famous for atleast a million reasons including houseboat cruise, meandering waterways and above all the scenic beach with an iconic 140 year old pier that juts right into the sea . Kovalambeach has an old lighthouse and a beach park, which offers leisure activities for both the young and young at heart. The beach is easily accessible and is only 11 km fromThiruvanathapuram town, The beach is clean and safe for swimming.
Beypore Beach 
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The beach is located at a distance of over 10 km in Kozhikode, at Beypore, which is world famous for its dhow making industry and fishing harbours. Beypore has been a hub of dhow making since time immemorial and has attracted international acclaim. The tourists can take a closer look at the traditional art of making these massive, hand -made country boats called dhows, locally known as ‘uru’. The beach lies in the mouth of the Chaliyar river. Some of the nearby tourist attractions include the Kadalundi Bird Sanctuary, which sits in an island and is home to a range of local as well as migratory birds.

3.8 DESTINATION PROFILE
Kovalam is an internationally renowned beach with three adjacent crescent beaches. It has been a favourite haunt of tourists since the 1930s. A massive rocky promontory on the beach has created a beautiful bay of calm waters ideal for sea bathing.
The leisure options at this beach are plenty and diverse. Sunbathing, swimming, herbal body toning massages, special cultural programmes and catamaran cruising are some of them. The tropical sun acts so fast that one can see the faint blush of coppery tan on the skin in a matter of minutes. Life on the beach begins late in the day and carries on well into the night. The beach complex includes a string of budget cottages, Ayurvedic health resorts, convention facilities, shopping zones, swimming pools, Yoga and Ayurvedic massage centres.
Accommodation facilities for tourists at Kovalam range from five star hotels to budget hotels and the choice of food available at restaurants and cafeterias range from Continental varieties to South Indian delicacies. 
Thiruvananthapuram, the capital city of Kerala, is just 16 km away from Kovalam and getting there is no hassle. But if you are on holiday it is better to stay in Kovalam and visit the city. The city of Thiruvananthapuram has many interesting places to see like the Napier Museum, the Sri Chitra Art Gallery and the Padmanabhaswamy Temple. The SMSM Institute, a State owned handicrafts emporium, is the ideal place to pick up ethnic curios and other articles.
When it comes to beaches in Kerala, Kovalam beach doubtlessly seizes one the topmost positions in regard of visual awesomeness and tourist inflow. This beach is situated 13km away from Trivandrum. Among the vast array of tourist spots in Kovalam, it's the beaches that are most sought by the tourists, both local and foreign.
ATTRACTIONS
THE LIGHTHOUSE
Officially known as Vizhinjam Lighthouse, this lighthouse is located on a hillock named Kurumkal which is very close to the sea. The lighthouse came into function in the year 1972 as Vizhinjam was then a busy seaport. This was later on modified in the year 2003. The southern end of the Kovalam beach is named after this hill house. The lighthouse is thirty five meter tall structure that is painted with red and white colour that is easily visible from a long distance. It is open to visitors and offers spectacular views of the lighthouse beach, Eve’s Beach and its surroundings. The Lighthouse road is a convenient venue for cycling and walks.
KARAMANA RIVER AND BOATING
The Karamana river crosses the highway at Thiruvallam, twelve kilometers from Kovalam. The place offers breathtaking views of the backwater and greenery. The Thiruvallam boat club, located on the bank of the river offers cruises, canoe rides, kayaking and houseboat cruises.The Peppara Dam and the Aruvikkara Dam are two dams that lie on this river.Its most famous tributary is the Killiyar which joins at Pallathukadavu. The Thiruvallam boat club located on the bank of the river offers cruises, canoe rides, kayaking and houseboat cruises. The timing of this is from 10 am to 6 pm.
VELLAYANI LAKE
The place is located seven kilometers from Kovalam. There are boat services available from Kovalam. It is one of the few freshwater lakes in Kerala that looks enchanting in the moonlight. The Vellayani Lake is the venue of world famous annual boat race organized during Onam festival. The Vellayani Durga Temple is located close to the lake the specialty of this temple is that it allows only non-Brahmin priests. The saint then chanted a hymn and threw the pot away from where a big lake emerged gradually. It is this lake that is known as Vellayani Lake.
VALIYATHURA PIER
It is situated around ten kilometers away from Kovalam. The coastline of this region up to Kovalam is visible from this pier. The Valiyathura literally means 'Big Port'. There is another port in this region named Cheriyathura, literally means 'small port'. This place offers excellent views of the setting sun and sea. Angling is the major activity here.It is a mesmerising view to watch beautiful fishes swimming in the waters, the fishermen doing their daily task of casting nets in the water and watching the waves that crash into the pier.This place is open from 10 am to 5 pm.
KOVALAM ART GALLERY
The Kovalam art gallery in Kovalam displays artifacts, paintings and art works. The paintings in this art gallery consist of ancient Indian paintings related to the Sanskrit culture. Europe and Western artists and art lovers are the major visitors in this gallery even though there are other visitors also.Displays relating to the ancient traditions, heritage culture, Mughal era, Rajput era and many more from China, Tibet and Japan are found here.The main attractions here are the paintings of Raja Ravi Verma, Svetlova and Nicholas Roerich and some rare collections of Indian fresco paintings.
THIRUVALLAM PARASHURAMA TEMPLE
Thriuvallam Parashurama temple is located twelve kilometers from Kovalam. It is one of the major Hindu shrine, in India. It is believed that this temple is about 2000 years old and is situating on the banks of the Karamana River. It is the exclusive temple that is dedicated to Parashurama,the mythological character who is believed to have created Kerala.The festival of Bali Tharpanam, which takes place on the day of Karkidakavavu, is one of the important festivals here. 
VIZHINJAM ROCK CUT CAVE TEMPLE
The another main attraction in Kovalam is Vizhinjam Rock Cut Cave Temple contains the rock cut sculptures of 18-th century. The temple is dedicated to Vinandhara Dakshinamurthi. The unfinished sculptures of Lord Shiva and Parvathy are also major attractions in this place.The place of Vizhinjam was earlier the capital of the chieftains of Ay. These people ruled some part of South India in the 8 th century. This cave is located at a distance of 3 kilometres from Kovalam remained unnoticed for many years.Open on all days from 9 am to 6 pm except Mondays.
ARUVIKKARA DAM
Aruvikkara dam is located ten kilometers from Kovalam. It is a beautiful picnic spot on the shores of Karamana River. The Durga temple and fish tank are the main attractions. Aruvikkara dam provides water to the capital city. The place is easily accessible by road.This lake water has a lot of fishes that come to the surface, making it suitable for the visitors to feed them. The common belief attached to this is that feeding the fishes can cure many diseases like skin allergy.This place can be enjoyed through boat rides that are available from 9 am to 4 pm and has a nominal cost between Rs. 100 to Rs. 200.
KANYAKUMARI / CAPE COMORIN
It is situated 90 Kms east of Kovalam. Kanyakumari is located at the southern most tip of India where the three water bodies, Bay of Bengal, the Arabian Sea and the Indian Ocean meet. Kanyakumari is famous for its spectacular sunrise and sunset. It is a famous tourist destination consists of Kanyakumari Temple, Gandhi Smarak Mandir and Vivekananda Rock There is a boat ride service from the beach to the Vivekananda Rock. Kanyakumari is located in Tamil Nadu.Thisplace is named after the Devi Kanya Kumari, who is believed to be the sister of Lord Krishna. During the British Raj this place was named as Cape Comorin.
VARKALA / PAPANASHAM BEACH
Varkala is located close to Kovalam. The major tourist destinations include beach, Sivagiri monastery and 2000-year-old Janardhana temple. It is an important Hindu pilgrimage destination.Varkala which is a small green town at a distance of nearly 50 km from Trivandrum is one of the major tourist spots in Kerala. Varkala tourism has a rare capability to please every category of tourists. Bordered by golden sands and blossoming green plantations, the beach has a lot to offer. Varkala beach here is not just a tourist location availing facilities to sunbath, boat riding, swimming, adventure sports and ayurvedic treatments. The place is mainly famous as a religious place for the Hindu community. The beach is also known as papanasham beach and it is believed that taking a holy dip here cleanses away all your sins. 'Pappanasham' in local language means 'destruction of sins'.  
EDAKALLU
Edakallu is the popular sunset viewing point that lies between the Lighthouse Beach and Eve's Beach. It offers enchanting view of the red and orange sun setting in the horizon with amazing new patterns in the sky. It is one of the best places to view the sunset in Kovalam and the best place to capture the photos of different patterns of the beautiful sky.
 KOVALAM BEACH TOURISM 
Kovalam beach is a falcate shaped beach bordered with coconut trees and they keep swaying gently by the breeze blowing softly in the region. The silvery white sands are ideal for a leisure walk in the evening and at the same time the clean crystal clear water will hypnotize you to jump in for an enjoyable swimming session. If you are simply a passive traveller and love to enjoy the nature's bliss, this is one of the finest beaches to sit and relax. You can opt for lounge chairs which are available in plenty here.
A typical Kovalam beach resort will avail you with the provisions to get the dazzling view of Kovalam from the roof top at great comfort. Here from almost every Kovalam beach hotel , you can get a clear sight of sunrise and sunset. The cuisines in the hotels at Kovalam need a special mention. With mouth-watering dishes having a matchless aura, your taste buds will have a new pleasant experience. Not only in case of quenching the appetite but the entire facilities in the hotels will surely please you. You will get well customized services based on your specific needs and there are a plethora of options to keep you entertained throughout your stay in Kovalam. The staffs in the hotels and resorts of Kovalam are well trained professionals who know how to deal with all type of tourists and keep them comfortable.   
Located 16 km away from the state capital Thiruvananthapuram (Kerala), Kovalam is awesomely beautiful and a haven of serenity. It's a pleasant tourist spot in 'God's Own Country'. It's a magnificent beach supported by sharply mounting headlands and enclosed by fertile coconut palms. Placed snugly in the southern part of Kerala, Kovalam has created its presence fingered on the worldwide tourist map, due to its clean and bizarre beaches lined with glittering sand and tall light houses. The privy coves, sun kissed beaches, and the coastal towns of Kovalam enliven with its freshening up nature and the pristine atmosphere. It's divided into two main beaches namely the Eve's beach and the Lighthouse beach. It offers the best facilities to its beach lovers like swimming, Ayurvedic massages, sunbathing, and many other options.
The history and culture of this place are rooted in countryside that captivates large number of tourists to sightsee and revel in its mystical charm. The staggering blue waters of the Arabian Sea and the rocky headlands, makes this beautiful beach paradise. Honeymoon couples and beach lovers extremely love this beach as it offers romantic moments all along with plenty of activities for adventure and fun. You can feel the pleasure of boat sail with your loved ones and discover the popular sights all around the beach. For the one looking for a fun adventure, Kovalam is the perfect holiday destination to hang up one's boots. The romantic and natural ambience of this beach not only adds spirit and lustre, but also makes the journey of life fascinating and memorable. So, come here and rejuvenate yourself and feel refreshed once again.
Kovalam tourism is not just confined to sightseeing, swimming and lip-smacking cuisines, but there are  more Adventurous sports at Kovalam beach which are really pleasurable. This includes water diving, parasailing, wind surfing and many more. In Kovalam, you can see lots of Ayurveda resorts and there are numerous packages from which you can select the apt one fitting your need and budget. This ancient practice in Kerala has been proved of having immense medical benefits and hence Ayurvedic massages are popular among both the local as well as foreign tourists. Kovalam is also suited for honeymooners and it one of the best honeymoon destinations in Kerala. 
Though Kovalam can be visited at any time of the year, the best time to visit Kovalam is relative. It depends entirely on your purpose of visit. September to March is regarded as the ideal time to visit Kovalam. And for ayurvedic therapies, monsoon is the perfect time as the pores in skin remain more open during this period which is inevitable for effective ayurvedic treatments.
Unlike the other beaches in Kerala, Kovalam beach is not that much big. But it is one of the most favourite beaches among tourists and the credit for this favouritism is shared almost equally by the clean water, interesting beach activities, tasty cuisines and affordable stays available.
·  Kovalam Beach
· Hawa Beach
· Light House Beach
· ​Samudra Beach
· Varkala Beach
Accommodations Around Kovalam Beach
There are plenty of options available when the matter is accommodation in Kovalam. If you are looking for some budget hotels, you may find it nearby Light House Beach that offer with all modern facilities. There are mid-range hotels too that offer excellent services and located just close to Hawwah Beach. But, if you want a luxury stay, then you may choose hotels that are located close to Chowara and Light House Beach. No doubt, Kovalam is an ideal location for lodging options. Hence, all ranges of accommodations are available ranging from luxury, deluxe to standard hotels.
Here are the lists of some famous resorts and hotels that will really impress you with their facilities & services:
· Ashoka Beach Resort
· Hotel Palmshore
· Hotel Swagath Holiday Resort
· Manaltheeram Beach Resort
· Somatheeram Beach Resort
· Vivanta by Taj
· Leela Resort
· Uday Samudra
· Turtle on The Beach
· Sagara Beach Resort
· Niraamaya Retreats
· Hotel Samudra KTDC
Fairs and Festivals in Kovalam
One of the most special and exciting part of this place is fairs and festivals which captivate visitors from all across the world. So, you must not forget to experience the best cultures of the world at Kovalam. This place is quite appreciated due to its uniqueness and excellent culture that highlight in the festivals and fairs held in Kovalam. So, if you wanna take pleasure of these cultural festivals, then you must visit during the festive seasons as it would be the best time for you. The main festivals of Kovalam begin from January and ends in March. So, come and be a part of the popular fairs and festivals of Kovalam like Village Fair, The Elephant Festival, Food Festival, Nishagandhi Dance Festival, and Swati Thirunal Music Festival, etc.Have you ever thought to enjoy romantic moments and adventure activities all together at one place? Yes, Kovalam beach is the major attraction that offers everything what you dreaming for. One who really wants to experience adventure or other leisure activities must visit here and have a pleasurable day.
Adventure water Sports
There are plenty of thrilling water activities like surfing, swimming and motor boat rides that one can try once. Apart from all of these, you can also enjoy sunbathing, beautiful view of dawn and dusk, and many more.
Ayurveda Health and Wellness Centre
You can visit this centre and take the pleasure of body massages as it helps to treat all type of health problems. So, thousands of tourists flock this place to get relief from any type of health issues. The massage given over here is quite relaxing and lessens stress 7 pain from the body & mind as well. So, you can spend some time over here to make your day refreshing.
Shopping
You can also try shopping behind the beachfront stores where different kinds of handicrafts items, clothing, trinkets, etc., are available at reasonable cost.
Nightlife on Kovalam Beach
Nightlife in Kovalam is extremely superb and full of excitement as it revolves around the many bars and restaurants. There are huge varieties of cuisines on offer. The beachfront is the wonderful spot to have delicious food at reasonable cost. Kovalam is exuberant in social entertainments and offers the exclusive chance to enhance you by experiencing a local Kathakali performance complied by a basic food in any of the eateries and circular of beverages. However, the Kovalam seacoast is covered with plenty of cafes and dining places, where you can spend a fun time. Also, there are some famous bars that have live music to brighten travellers or the periodic seashore events. So just watch out for flyers sent along the beachfront.
Some popular restaurants in Kovalam include following:
· Ayur Restaurant 
· The German Bakery 
· Bethel
· Coconut Grove
· Fusion restaurant 
· Spice Restaurant
· Suprabatham
· Malabar Cafe 
COVID-19 nips life out of them at famed Kovalam beach
Though presently due to Covid 19 lockdown, it's only the tourists who are missing from the beaches, as the sons of the soil - the fishermen do turn out.
THIRUVANANTHAPURAM: It is the month of May, the peak season for tourism industry which sees hundreds of travellers flocking to popular destinations. The Lighthouse, beaches, museum and its palaces make the city a coveted destination for tourists. However, with the world in the grip of a global pandemic and the resultant lockdown in the country, this season paints a bleak picture. Hotels, resorts, lodges and tour operators are staring at an uncertain future with little or no business for months. 
Hotels and resorts that dot the main beaches are deserted. Even as the industry was recovering from the dip in footfall following the 2018 flood and the Nipah virus scare, it has collapsed again with the COVID-19 outbreak. Since the lockdown was announced, almost all hotels, travel agencies and handicraft shops run by Kashmiris on the Lighthouse beach have been shut down.
Raja Gopaal Iyer of Uday Samudra Leisure Beach Hotel & Spa said that March, April and May usually see a surge in weddings, conferences and other occasions. “With all events cancelled or postponed, we are recording zero occupancy this season. We have already incurred a huge revenue loss but can only operate after the lockdown is over,” said Raja Gopaal.
He also said that the management is planning to convert over 12 rooms of the 245 suites in the hotel into private dining rooms with leisure spaces exclusively for families after the lockdown. “Families won’t be charged for the rooms. The private dining room concept is to ensure that there is social distancing and only family members are together,” said Raja Gopaal.
Many hotel owners also opined that they don’t expect the industry to revive anytime soon with social distancing norms in place. “There has been a revenue loss of over `2 crore in the month of May alone. Over 1,695 room and 61 banquet hall bookings have been cancelled since the lockdown. We are unsure when the situation will return to normalcy,” said Nanthu Oommen, director, Rajadhani Group of Hotels.
Business has also slumped in all categories of the tourism industry including the government-run Kerala State Cooperative Tourism Federation Ltd (Tourfed) which had planned a slew of attractive packages for the summer. “We have incurred a loss of `1 crore. We had planned trips for children based in Thiruvananthapuram and Kochi.
The Veli miniature rail, a project by Tourfed and the Kerala Tourism Department, which was supposed to begin on April 1 had to be put on a halt,” said Syam G, senior marketing executive, Tourfed. He also noted that more than 60 bookings made under the leave travel concession (LTC) package for government employees have also been cancelled. Besides this, the Arabian Sea package which includes a train journey from Thiruvananthapuram to Kochi, a three-hour cruise trip and the Jatayu-Munroe island package, popular among domestic tourists, had to be cancelled.
Trying times 
The COVID-19 outbreak has come as another blow to the tourism industry recovering from the 2018 flood and the Nipah scare. Most premium hotels have reported losses to the tune of a few crores.
Coronavirus impact: COVID-19 pandemic hits Kerala tourism; fewer tourists at Kovalam beach
The Coronavirus or COVID-19 pandemic is massively affecting Kerala's tourism industry. Even the famous tourist spot of Kovalam beach, which is usually swarmed with tourists, was seen deserted on Sunday. Kerala has so far reported 22 confirmed cases of COVID-19.
"After the coronavirus outbreak, the situation has been very bad. Day by day, a less number of people are coming to the beach," one of the vendors at the beach told news agency ANI.











DATA ANALYSIS AND INTERPRETATION
Table 4.1
Gender of the tourist

	Gender
	Respondents
	Percentage

	Female
	10
	25

	Male
	30
	75

	Total
	40
	100



Figure 4.1
	

Table 4.1 displays the type of tourists of the respondents across the gender .It is depicted that out of 40 respondents , as many as 30 (75%) are male tourists and the remaining them 10(25%) are female tourists to visit Kovalam beach.
Table 4.2
Age of the tourist
	Age
	Respondents
	Percentage

	Below 20
	16
	40

	21-40
	20
	50

	41-60
	4
	10

	Above 60
	0
	0

	Total
	40
	100



Figure 4.2


From the Figure 4.2 we can observe the type of tourist of the respondents across the age. It is depicted that out of 40 respondents, below 20 are 16(40%) , 21-40 are 20 (50%) , 41-60 are 4 (10%) and   we cannot see above 60 ages of tourists.


Table 4.3
State of the Tourist
	State
	Respondents
	Percentage

	Kerala
	40
	100%

	Karnataka
	0
	0%

	Maharashtra
	0
	0%

	Tamil Nadu
	0
	0%

	Total
	40
	100%


 
Figure 4.3


From the Figure 4.3 mainly represents the demographic distribution of the respondents. From this table we can observe that type of tourist across the state of tourists. Out of 40  respondents ,as many as 40 (100%) of respondents have Kerala and other states tourists are not coming in this destination.


Table 4.4
Travelling With the Tourist
	Travelling with
	Respondents
	Percentage

	Single
	3
	7

	Friends
	25
	63

	Family
	12
	30

	Others
	0
	0

	Total
	40
	100



Figure 4.4


Table 4.4 displays the tourists across the tourists were coming with travel to the destination. It is depicted out of 40 respondents. It is revealed that 3(7%) of respondents are coming singles. And also revealed that 25(63%) of respondents are coming with friends. Among 12(30%) travellers are coming with family. And 0% of tourists are travelling with others. 

Table 4.5
Mother Tongue of the Tourists
	Mother Tongue
	Respondents
	Percentage

	Malayalam
	40
	100

	Kannada
	0
	0

	Tamil Nadu
	0
	0

	Others
	0
	0

	Total
	40
	100



Figure 4.5


From the above Table 4.5 mainly represents demographic distribution of respondents. From this table we can observe that out of 40 respondents, as many as 40(100%) of respondents are Malayalam mother tongues and other mother tongues tourists are not coming in this destination.


Table 4.6
This is your first visit to Kovalam beach
	Information first visit
	Respondents
	Percentage

	Yes
	10
	25

	No
	30
	75

	Total
	40
	100



Figure 4.6


Table 4.6 from this table we can shows that the tourist visits to Kovalam beach. It is depicted out of 40 respondents 30 (75%) of respondents are visitors of Kovalam beach in many times and 10(25%) are first visitors.


Table 4.7
Kovalam beach is an Adventure tourism destination
	Adventure tourism destination
	Respondents
	Percentage

	Yes
	33
	83

	No
	7
	17

	Total
	40
	100%



Figure 4.7
Kovalam Beach is an Adventure tourism destination


From Table 4.7 we can understand that most of the travellers opinion, there can be a variety of adventure is sustained in Kovalam beach and its surroundings. It can be ensured the wide possibilities of adventure tourism destination in Kovalam beach.


Table 4.8
The Kovalam beach will be a potential tourist destination
	Potential tourist destination
	Respondents
	Percentage

	Yes
	38
	95

	No
	2
	5

	Total
	40
	100



Figure 4.8


The Table 4.8 shows that 38(95%)  of tourist says that Kovalam beach is a potential tourist destination. And 2(5%) of tourists says that Kovalam beach is not a potential tourist destination.


Table 4.9
Main motivation behind visiting the Kovalam beach
	Reason behind visiting
	Respondents
	Percentage

	Scenic beauty
	6
	15

	Pleasant climate
	14
	35

	Recreation
	18
	45

	Others
	2
	5

	Total
	40
	100



Figure 4.9


The Table 4.9 shows that 6(15%)  0f tourists visiting Kovalam beach behind motivation is scenic beauty. And 14(35%) of tourists visiting Kovalam beach behind  motivation is pleasant climate. And 18(45%) of tourists visiting Kovalam beach behind the motivation is recreation. And 2 (5%) of tourists visiting Kovalam beach behind the motivation is others.

Table 4.10
How often visit this beach
	Visit Kovalam beach
	Respondents
	Percentage

	First visit
	2
	5

	Once a year
	14
	35

	Two or three times a year
	10
	25

	Monthly
	6
	15

	Weekly
	8
	20

	More often/daily
	0
	0

	Total
	40
	100



Figure 4.10

Table 4.10 shows that 2(5%) of tourists visits this Kovalam beach first time. And 14 (35%) of tourists are visiting this beach once a year. And 10(25%) of tourists visiting this beach two or three times a year. And 6(15%) of tourists are visiting this beach monthly. And 8(20%) of tourists are visiting this beach weekly. And 0% of tourists are visiting this beach more often/daily.



Table 4.11
Mode of transportation
	Mode of Transportation
	Respondents
	Percentage

	Own vehicle
	18
	45

	Tourist bus
	0
	0

	Taxi
	0
	0

	Others
	22
	55

	Total
	40
	100


 
Figure 4.11


Table 4.11 describes the mode of transportation to the Kovalam beach. Out of 25 respondents 18(45%) of visitors come to own vehicle. And 22(55%) of visitors are travelling through others. And anyone cannot be travel through tourist bus and Taxi.




Table 4.12
Purpose of the visit in Kovalam beach
	Purpose of the visit
	Respondents
	Percentage

	To relax or think
	10
	25

	To play or have fun
	12
	30

	To get some fresh air
	0
	0

	To meet friends
	18
	45

	Total
	40
	100



Figure 4.12


Table 4.12 shows that 10(25%) of tourists are visiting purpose to beach is to relax or think. And 12(30%) of tourists are visiting purpose to beach is to play or have fun. And 18(45%) of tourists are visiting purpose to beach is to meet friends. And nobody is came to this beach to get some fresh air.

Table 4.13
Possibilities of beach tourism development of the Kovalam beach
	Possibilities of beach tourism development.
	Respondents
	Percentage

	Yes
	24
	60

	No
	16
	40

	Total
	40
	100



Figure 4.13


Table 4.13 shows that 24(60%) of tourists are says that  Kovalam beach ensures the possibilities of beach tourism development. And 16(40%) of tourists are says that Kovalam beach does not ensures the possibilities of beach tourism development.



Table 4.14
Is there any tourism development happening in this destination
	Tourism development in this destination
	Respondance
	Percentage

	Yes
	36
	90

	No
	4
	10

	Total
	40
	100



Figure 4.14


Table 4.14 shows that 36(90%) of tourists are agreed to tourism developments happening in this destination. And 4 (10%) of tourists are not agreed to tourism developments happening in this destination.

Table 4.15
How to know about Kovalam beach
	Know about Kovalam beach
	Respondents
	Percentage

	Through magazines
	0
	0%

	Through persons
	40
	100%

	Internet
	0
	0%

	Others
	0
	0%

	Total
	40
	100%



Figure 4.15


Table 4.15 shows that 40(100%) of tourists are know about Kovalam beach through persons. And anyone doesn’t know through the magazines, internet and others.

Table 4.16
Problems that you faced at Kovalam beach during your visit
	Problems faced at Kovalam beach
	Respondents
	Percentage

	Lack of transportation facilities
	12
	30

	Lack of proper sign boards
	22
	55

	Lack of security measures
	2
	5

	Others
	4
	10

	Total
	40
	100



Figure 4.16


Table 4.16 represents that out of 40 respondents 12(30%) of tourists says that the major problem faced by them are transportation facilities. And 22(55%) of tourists say that the problem is lack of proper sign boards. And 2(5%) of tourists say that the problem is lack of security measures. And 4(10%) of tourists say that the other problems.

Table 4.17
Facilities that you prefer to suggest at Kovalam beach
	Facilities for suggest at Kovalam beach
	Respondents
	Percentage

	Toilet facilities
	16
	40

	More securities
	4
	10

	More waste bins
	8
	20

	Cleanliness
	6
	15

	Others
	6
	15

	Total
	40
	100



Figure 4.17


Table 4.17 shows that 16(40%) of tourists are toilet facilities suggests for Kovalam beach. And 4(10%) of tourists are More securities facilities suggest for Kovalam beach. And 8(20%) of tourists are More waste bins facilities suggest for Kovalam beach. And 6(15%) of tourists are cleanliness facilities suggest for Kovalam beach. And 6(15%) of tourists are others facilities suggest for Kovalam beach.


5.1 FINDINGS
· Most of the beach visitors are those who visits the Kovalam beach 
· The beach park is one of the best beach parks in the state.
· The beach is a prioritized wedding photo shoot destination.
· This is one of the few beaches of the state which you can find safe drinking water facility made available.
· Lacks proper first aid facility.
· This beach is biggest beach in kerala.
· Most of the tourists are interested to visit Kovalam Beach in early morning and evening.
· Most of people visit this beach with friends and families.
· Scenic attraction and pleasant climate are more attractive features of Kovalam Beach.
· Frequent visitors are more than first time visitors.
· Kovalam beach is a nature friendly destination.
· Almost all tourists agreed that it is a potential tourist destination in Thiruvanathapuram.
Tourists arrivals of foreigners are very low.
· Kovalam beach is a favourable spot of nature lovers and it is one of the paradises of Kovalam.
· Kovalam beach is one of the beach tourism destinations in Thiruvanathapuram.
· This beach provides variety of adventure tourism activities.
· Kovalam beach is also prioritized engagement ceremony.
· Kovalam beach is a lot of parking space 
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5.2 SUGGESTIONS
· Continue the development practices in the present pace and vision.
· Provide first aid services.
· Plant more trees for providing shade to the visitors.
· Provide safe drinking water facility.
· More beach staff has to be appointed to ensure safety of the visitors.
· To carry out proper sign boards in various places is a suggestion. raised by more than half of the tourist.
· Construct more trash bins.















5.3 CONCLUSION
        Present research work titled “A STUDY ON BEACH TOURISM IN KERALA   WITH A REFERENCE TO KOVALAM BEACH” revealed the possibilities of beach tourism development in Kovalam Beach. Kovalam Beach is one of the most important beach tourism development. There is a lot of local tourists are to visit to Kovalam Beach. Most of them are families and youngsters, and also their opinion about Kovalam Beach, are to be keeping this scenic beauty intact. No further development need here. It is the important positive opinion and it also encourages the possibilities of beach tourism activities in Kovalam Beach. Kovalam beach is one of the sought after beach tourism destination attracting a lot of local tourist visiting Kasaragod. The concerned authorities should take all necessary steps to preserve this pristine beauty for the future to enjoy and admire.
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QUESTIONNAIRE
TOURIST PROFILE
GENDER 				: (a)Male		(b)Female
NATIONALITY			: (a)Indian		(b)Foreign
AGE 					: (a)below 20  	(b)21-40
  (c) 41-60		(d) 60 and above

MARITAL STATUS 		: (a) married                 (b) unmarried
OCCUPATION			: (a)self-employment 	(b) abroad
  (c) Student			(d) others
Level of Education			: (a) School		     (b) secondary
                                                          (c) Graduate   	 (d) post-graduate
Monthly income			: …………
Family type				: (a) Nuclear 	              (b) Joint
Travelling with			: (a) single 		 (b) friends
 				 (c) Family		(d) others

1. Is this your first visit to Kovalam beach?

(a) Yes			(b) no

2. Did you think it is a adventure tourism destination?

(a)Yes			(b) no

3. Do you think that Kovalam beach will be a potential tourist destination?
(a)Yes 			(b) no
4. What is your motivation behind visiting the Kovalam beach?
(a)Scenic beauty 		(b) pleasant climate
(c) Recreation			(d) others
5. Which is your mode of transportation?
(a) Own vehicle		(b) tourist bus
(c) Taxi			 (d) others
6. How often do you visit this area?
(a) First visit				      (b)once a year
(c) Two or three times a year	      (d) monthly
(e) Weekly 				      (f) more often/daily
7. What days/time of the day do you prefer to come?
(a) Weekdays			(b)weekend
(b) holiday			(d)other times

8. Why do you visit the Kovalam beach?
(a) To relax or think				(b) To play or have fun
(b) To get some fresh air			(d) To meet friends
9. Kovalam beach ensures the possibilities of beach tourism development?
(a) Yes					(b) no
10. Is there any tourism development happening in this destination, Is it in right way?
(a) Yes					(b) no




11. How did you know about Kovalam beach?
(a)Through magazines		(b) through persons
(c)Internet				(d) Others
12. What are the problems that you faced at Kovalam beach during your visit?

(a) 
57

(b) Lack of transportation facilities
(c) Lack of proper sign boards
(d) Lacks of security measures
(e) Others


13. What are the other facilities that you prefer to suggest at Kovalam beach?
(a) 
(b) Toilet facilities
(c) More securities
(d) More waste bins
(e) Cleanliness
(f) Others

14. 
15. Your valuable suggestions about this destination:
………………………………………………………………………….
………………………………………………………………………….
………………………………………………………………………….
[bookmark: _GoBack]………………………………………………………………………….


Column1	Female	Male	0.25	0.75000000000000022	Column3	Female	Male	Column2	Female	Male	



Column1	Below 20	21-40	41-60	Above 60	0.4	0.5	0.1	0	Column2	Below 20	21-40	41-60	Above 60	Column3	Below 20	21-40	41-60	Above 60	


Column1	Keraia	Karnataka	Maharashtra	Tamil Nadu	1	0	0	0	Column2	Keraia	Karnataka	Maharashtra	Tamil Nadu	Column3	Keraia	Karnataka	Maharashtra	Tamil Nadu	


Travelling with tourist	
Single	Friends	Family	others	7.0000000000000021E-2	0.63000000000000023	0.3000000000000001	0	with the tourist	
Single	Friends	Family	others	
Column1	Malayalam	Kannada	Tamil Nadu	Others	1	0	0	0	Column2	Malayalam	Kannada	Tamil Nadu	Others	Column3	Malayalam	Kannada	Tamil Nadu	Others	



This is your first visit in Bekal beach	
Yes	No	0.25	0.75000000000000022	
Column1	Yes	No	0.83000000000000018	0.17	Column2	Yes	No	Column3	Yes	No	



The Bekal beach will be a potential tourist destination	
Yes	No	95	5	
Column1	
Scenic beauty	Pleasant climate	Recreation	Others	0.15000000000000005	0.35000000000000009	0.45	0.05	Column2	
Scenic beauty	Pleasant climate	Recreation	Others	Column3	
Scenic beauty	Pleasant climate	Recreation	Others	


Column1	First visit	Once a year 	Two or three times a year	Monthly	Weekly	More often/daily	0.05	0.35000000000000009	0.25	0.15000000000000005	0.2	0	Column2	First visit	Once a year 	Two or three times a year	Monthly	Weekly	More often/daily	Column3	First visit	Once a year 	Two or three times a year	Monthly	Weekly	More often/daily	



Column1	
Own vehicle	Tourist bus	Taxi	Others	45	0	0	55	Column2	
Own vehicle	Tourist bus	Taxi	Others	Column3	
Own vehicle	Tourist bus	Taxi	Others	


Purpose of the visit	
To relax or think	To play or have fun	To get some fresh air	To meet friends	25	30	0	45	

Column1	
Yes	No	0.6000000000000002	0.4	Column2	
Yes	No	Column3	
Yes	No	



Tourism development in bekal beach	
Yes	No	0.9	0.1	
Column1	Through magazines	Through persons	Internet	Others	0	0.4	0	0	Column2	Through magazines	Through persons	Internet	Others	Column3	Through magazines	Through persons	Internet	Others	



Column1	Lack of transportation facilities	Lack of proper sign boards	Lack of security measures	Others	0.3000000000000001	0.55000000000000004	0.05	0.1	Column2	Lack of transportation facilities	Lack of proper sign boards	Lack of security measures	Others	Column3	Lack of transportation facilities	Lack of proper sign boards	Lack of security measures	Others	



Facilities suggest for Bekal beach	
Toilet facilities	More securities	More waste bins	Cleanliness	Others	0.4	0.1	0.2	0.15000000000000005	0.15000000000000005	
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