CHAPTER-1
INTRODUCTION
A newspaper plays an important role in disseminating current information and events and keeps its readers up-to-date. The electronic newspaper or E-newspaper is a self - contained, reusable and refreshable version of a traditional newspaper that acquires and holds information electronically. Moreover, electronic newspapers retrieve information electronically from online databases, process it electronically with word processors, desktop publishing packages and a variety of more technical hardware and software, and transmit it electronically to the end users. Broadly speaking-news items which evolve “online newspaper”, ”PDF newspaper”, and “E news via E devices” may not be taken synonymously since they are different from each other in terms of developments and use.
By the late 1990s the availability of news via 24 hour television channels and then the internet posed and ongoing challenge to the business model of most newspapers in developed countries. Paid circulation has declined, while advertising revenue-which makes up the bulk of most newspapers income, has been shifting from print to the new media, resulting in a general decline in profits .Many newspapers around the world launched online editions in an attempt to follow or stay ahead of their audience. However, in the rest of the world, cheaper printing and distribution, increased literacy, the growing middle class and other factors have more than compensated for the emergence of electronic media and newspapers continue to grow.
With the advent of the internet, web based “newspapers “have also started as online- only publications. Moreover, the introduction of online edition of newspaper has considerably affected the circulation of newspapers in their hard forms.
The study on socio economic impact of E newspaper as a substitute to printed media thus assumes a greater significance in the current world because of introducing a new form and style which combines many of the qualities of printed paper with the advantages of electronic media –the ability to deliver new edition instantly and without the need to print copies and transport them over distances to thousands of retail outlets and millions of subscribers.
1.2 SIGNIFICANCE OF THE STUDY

As in the fastest growing economy people are getting busier, at the same time they find difficult to read the printed newspaper daily. Thus the introduction of digital newspaper helps them in this regard with the advantage of time saving, and easy accessibility of news etc. Thus the study plays a significant role to determine the socio economic impact of e newspaper as a substitute to printed media, to find out the relevance and readers perception also.
1.3 STATEMENT OF THE PROBLEM

Over the past century print newspaper have played a dominant role in public communication and are now struggling to adapt to the information age that has shrunk the business model foundation that has proven so successful in the past which led to the rise of online newspaper. Most consumers no longer purchase the printed version but prefer online version of newspaper hence it is cheaper and accessible. Faced with such an adversary, small and large newspaper alike may have no choice but not to abandon their traditional methods but to go for an innovative approach which is going online.
1.4 OBJECTIVES OF THE STUDY
· To identify the socio economic impact of electronic newspaper
· To find out the relevance of electronic newspaper
· To know the readers perception towards electronic newspaper
· To provide information to the citizens related to the happenings

1.5 SCOPE OF THE STUDY

The study focuses on socio economic impact of electronic newspapers. Scope of the study limited to readers in Kannur Corporation only. The findings and conclusion drawn based on the analysis of information collected through questionnaire. In short the study has been conducted with in stipulated frame work
1.6 RESEARCH METHODOLOGY

           Methodology refers to the study of methods from which we can obtain knowledge. It is one of the scientific ways of solving problem. This study is designed as an empirical one based on the survey method

   SOURCES OF DATA

· Primary Data: Primary data are those which are collected for the first time, and they are original. For collecting primary data a field survey has conducted through proper questionnaire.
· Secondary Data: The secondary data are those, which are already collected by someone for some purpose. These data are collected from websites, journals and books.

   SAMPLING DATA 
	Sampling technique/method Non probability and convenient sampling technique was used for the purpose of this survey to identify responses. 
Sample size 
It was not possible to cover the whole universe with the limited time of period. In this project consist of 50 respondents.

DATA COLLECTION INSTRUMENT 
Questionnaire 
A questionnaire is a research instrument consisting of series of questions for the purpose of gathering information from respondents
TOOLS FOR DATA ANALYSIS

The study is basically analyzed using percentage method. The tabulated data is furnished with the help of bar diagrams and pie chart for quick and easy understanding.

1.7 LIMITATIONS OF THE STUDY
· Reliability of data provided by E-newspaper readers is not accurate.
· The results are got time bound. So opinion may differ from time to time depend on circumstances
· Older audience may not access digital platform
· Study was confined only to the people of Kannur Corporation. So study may not justify for all.

1.8 CHAPTER SCHEME
The study has been arranged into 5 chapters.
· The first chapter deals with introduction, statement of the problem, objectives, scope, research methodology and limitations of the study.
· The second chapter deals with Review of Literature.
· The third chapter deals with Profile of the Study.
· The Forth chapter includes analysis and interpretation of collected data.
· Fifth chapter deals with summary, findings, suggestions and conclusion of the study.











CHAPTER-2
REVIEW OF LITERATURE
Fredin (1997) conceptualized online news stories as being truly non-linear documents that "through their invitational structure may bring a more flexible and profound understanding of issues than many people are currently able to get as a practical matter from existing media". He contended that simply offering external links in stories was insufficient to satisfy the needs of online news consumers. He envisioned narratives built in sections and associated via hypertext that blurred the distinction between traditional, stand-alone stories offered by news outlets. These narratives, he called "metastories," would include features such as on-demand glossaries of frequently referenced names and topics, and also functions that would allow users to apply their own summaries to specific story elements. The goal was to allow users to construct their own stories by choosing the story elements that interested them.
Ketterer (2001) found that news consumers want more from their online publications than they can get from printed newspapers. His study found they drew significant value from being able to follow links in a news story according to their interest. He concluded that, "participants who had links [in the version of the story they were exposed to] "spent more time reading and were better informed than those who did not". He believed this supported a story model of layered information, where "links provide more information to those who want it".
Nielsen found that online readers disliked scrolling and instead preferred background information relegated to secondary pages. He recommended authors "make text short without sacrificing depth of content by splitting the information up into multiple nodes connected by hypertext links"

Van Oosendorp and Nimwegen argued that news consumers had a limited capacity to absorb linked information. They found that news readers had lower levels of recall for information they had to scroll to find a link to.
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Nielsen's research led him to conclude people should author web pages in a format that is scan able and concise. He recommended generous use of story summaries, highlighted keywords and bullet lists. One of his main conclusions was support for a story model long used in print journalism -- the inverted pyramid, whereby reporters start their story off with a general summary and then proceed to add increasingly more specific details. The arguments for this story structure online have resulted in features common on many web stories -- autographs, or sub headlines, that provide a level of story summary secondary to the headline, and bolded subheads sprinkled throughout the story that aim to offer the reader further snapshots of the story.

Online journalism textbook authors have concluded from this research that online journalists should create stories layers or tiers. They argue this format is especially useful when authors add sidebar information, background details or multimedia elements. Ward (2002) argues, "separating the story into chunks.. increases the number of entry points for the distinctive elements of online" . De Wolk (2001) says, "The journalist can add as much information and as many layers as necessary to tell the story well" 

De Wolk (2001), contends that multimedia provides the news consumer with a richer experience than text, arguing, "Multimedia is a hallmark of what will distinguish the news and information of the future. The ability to click to see, hear and read more or to send a message to someone in the story provides the audience with an enormous amount of power".

Zerba (2003) found that the primary reason online news consumers clicked on multimedia packages was because they were interested in finding out more about the story -- not because they were intrigued by the gimmickry of the technology.





CHAPTER-3
PROFILE OF THE STUDY
INTRODUCTION

A newspaper is a periodical publication containing written information about current events and is often typed in black ink with a white or gray background.
Newspapers can cover a wide variety of fields such as politics, business, sports and art, and often include materials such as opinion columns, weather forecasts, reviews of local services, obituaries, birth notices, crosswords, editorial cartoons comic strips, and advice columns.
Most newspapers are businesses, and they pay their expenses with a mixture of subscription revenue, newsstand sales, and advertising revenue. The journalism organizations that publish newspapers are themselves often metonymically called newspapers.
Newspapers have traditionally been published in print. However, today most newspapers are also published on websites as online newspapers, and some have even abandoned their print versions entirely.
Newspapers developed in the 17th century, as information sheets for merchants. By the early 19th century, many cities in Europe, as well as North and South America, published newspapers.
Some newspapers with high editorial independence, high journalism quality, and large circulation are viewed as newspapers of record.
OVERVIEW OF E-NEWSPAPER

Newspapers are typically published daily or weekly. News magazines are also weekly, but they have a magazine format. General-interest newspapers typically publish news articles and feature articles on national and international news as well as local news. The news includes political events and personalities, business and finance, crime, weather and natural disasters; health and medicine, science, and computers and technology; sports; and entertainment, society, food and cooking, clothing and home fashion, and the arts.
Usually the paper id divided into sections for each of those major groupings. Most traditional papers also feature an editorial page containing editorials  written by an editor(or by the paper’s editorial board)and expressing an opinion on a public issue, opinion articles called “op-eds” written by guest writers(which are typically in the same section as the editorial),and columns that express the personal opinions of columnists, usually offering analysis and synthesis that attempts to translate the raw data of the news into information telling the reader “what it all means “and persuading them to concur. Papers also include articles which have no byline; these articles are written by staff writers.
A wide variety of material has been published in newspapers. Besides the aforementioned news, information and opinions, they include weather forecast; criticism and reviews of the arts and of local services such as restaurants Obituaries, birth notices and graduation announcements; entertainment features such as crosswords, horoscopes. Editorial cartoons gag cartoons, and comic stories and radio and television listings. As of 2017, newspapers may also provide information about new movies and TV shows available on streaming video services like Netflix. Newspapers have classified ad sections where people and businesses can buy small advertisements to sell goods or services; as of 2013 the huge increases in internet websites for selling goods, such as craigslist and eBay has led to significantly less classified ad sales for newspapers.Most newspapers are businesses, and they pay their expenses are businesses, and they pay their expenses with a mixture of subscription revenue, newsstand sales, and advertising revenue(other businesses or individuals pay to place advertisements in the pages, including display ads, classified ads, and their online equivalents).Some newspapers are government-run or at least government- funded; their reliance on advertising revenue and on profitability is less critical to their survival. The editorial independence of a newspaper is thus always subject to the interests of someone, whether owners advertisers or a government, Some newspapers with high editorial independence high journalism quality, and large circulation are viewed as newspapers of record.
Many newspapers besides employing journalists on their own payrolls also subscribes to news agencies, which employ journalists to find, assemble and report the news then sell the content to the various newspapers. This is a way to avoid duplicating the expenses of reporting from around the world. The decline in advertising revenues affected both the print and online edia as well as all other mediums print advertising was once lucrative but has greatly declined, and the prices of online advertising are often lower than those of their print precursors .Besides remodeling advertising ,the internet has also challenged the business models of the print-only era by crowdsourcing both publishing in general(sharing information with others)and, more specifically, journalism(the work of findings, assembling ,and reporting the news).In addition, the rise of news aggregators, which bundle linked articles from many online newspapers and other sources, influences the flow of web traffic. Increasing pay walling of online newspapers may be counteracting those effects. The oldest newspaper still published is the Ordinary Post, which was established in Stockholm in 1645.
NEWSPAPER INDUSTRY IN INDIA

Tara s Nair in her article “Growth and Structural Transformation of Newspaper Industry in India: An Empirical Investigation” investigates the transition of the Indian newspaper since 1960’s.Nair speaks about change of ownership of newspapers from ideology oriented owners to be magnates and introduction of managing editors as two main changes. She points out that this was the period when the objective of running newspapers started shifting towards power from the press and achieving other business objectives through the media platform. Nair also mentions that too much commercialization of Journalism leads to de politicization or popularization of messages. Thus commercialized newspapers will tend to just report news and not write against any issue.
The commercialization of newspapers is indeed happening and newspapers are becoming more and more advertiser focused .Although it still remains a point of debate whether this commercialization is hampering the editorial sanctity of newspapers. While some argue that this does compromise the editorial content, only newspapers which are political mouthpieces have consistently been delivering biased content.
ISSUES IN THE NEWSPAPER INDUSTRY

The authors in their book changing essence say that the organizations should move into the learning mode if they want to change and that the change effort should be vision driven. The researcher is of the opinion that the authors imply two Things from this. One, the complete organization should be ready to learn and accept new things to implement change and two the change that the organizations want to implement should not have short term goals, but goals that are driven with a long term vision so that it helps the organization sustain the success.
A case study on the newspaper, the pioneer by priya sahai discusses what went wrong with the newspaper. The case states that the strongest point of the newspaper was its heritage, the editor and the content. The case also states that the top management was very liberal and gave a free hand to the people working at pioneer. However the problems stated when the priorities of the General Manager clashed with the editor. The editor then left and then the content started deteriorating.
CATEGORIES OF NEWSPAPER

While most newspapers are aimed at a broad spectrum of readers, usually geographically defined, some focus on groups of readers defined more by their interests than their location: for example, there are daily and weekly business newspapers and sports newspapers. More specialist still are some weekly newspapers, usually free and distributed within limited regional areas; these may serve communities as specific as certain immigrant populations, the local community riddles rock enthusiasts within a city or region.
FREQUENCY
Daily
A daily newspaper is printed every day, sometimes with the exception of Sundays and occasionally Saturdays,(and some major holidays) and often of some national holidays. Saturday and, where they exist, Sunday editions of daily newspapers tend to be larger, include more specialized sections and advertising inserts, and cost more .Typically, the majority of these newspapers staff members work Monday to Friday, so the Sunday and Monday editions largely depend on content done in advance or content that is syndicated. Most daily newspapers are sold in the morning.
Afternoon or evening papers, once common but now scarce, are aimed more at commuters and office workers. In practice( though this may vary according to country),a morning newspapers available in early editions from before midnight on the night before its cover date, further editions being printed and distributed during the night. The later editions can include breaking news which was first revealed that day, after the morning edition was already printed. Previews of tomorrow’s newspapers are often a feature of late night news programs, such as News night in the United Kingdom. In 1650, the first daily newspaper appeared, Einkommende Zeitung, published by Timotheus Ritzsch in Leipzig Germany.
In some countries daily newspaper are not published on Christmas Day, but weekly newspapers would change their day e.g. Sunday newspapers are published on Saturday December 24, Christmas Eve when Christmas Day is falling on Sunday.
GEOGRAPHICAL SCOPE AND DISTRIBUTION
Local or Regional

A local newspaper serves a region such as a city, or part of a large city. Almost every market has one or two newspapers that dominate the area. Large metropolitan newspapers often have large distribution networks, and can be found outside their normal area widely sometimes from fewer sources.
National

Most nations have at least one newspaper that circulates throughout the whole country; a national newspaper. Some national newspapers, such as the Financial Times and the Wall Street Journal, are specialized. There are many national newspapers in the United Kingdom, but only a few in the United States and Canada. In Canada the Globe and Mail is sold throughout the country.in the United States, in addition to national newspapers as such, The New York Times is available throughout the country.
Print

For centuries newspapers were printed on paper and supplied physically to readers either by local distribution, or in some cases by mail, for example for British expatriates living in India or Hong Kong who subscribed to British newspapers. Newspapers can be delivered to subscribers homes and/or business by a papers own delivery people, sent via the mail, sold at newsstands, grocery stores and convenience stories, and delivered to libraries and bookstores. Newspaper organizations need a large distribution system to deliver their papers to these different distributors, which typically involves delivery trucks and delivery people. In recent years, newspaper and other media have adapted to the changing technology environment by starting to offer online editions to cater to the needs of the public. In the future, the trend towards more electronic delivery of the news will continue with more emphasis on the internet, social media and other electronic delivery methods. However, while the method of deliveries changing, the newspaper and the industry still has a niche in the world.
Online

As of 2007, virtually all major printed newspapers have online editions distributed over the internet which, depending on the country may be regulated by journalism organizations such as the Press Complaints commission in the UK. But as some publishers find their print-based models increasingly unsustainable, web-based “newspapers” have also started to appear such as the Southport Reporter in the UK and the Seattle post-Intelligencer, which stopped publishing in print after 149 years in     2009 and became an online-only paper.
A new trend in newspaper publishing is the introduction of personalization through on demand printing technologies or with online news aggregator websites like Google news. Customized newspapers allow the reader to create their individual newspaper through the selection of individual pages from multiple publications. This “Best of” approach allows revival of the print-based model and opens up a new distribution channel to increase coverage beneath the usual boundaries of distribution .customized newspapers online have been offered by My Yahoo, I- Google, CRAYON, Current.com, Kibboko.com, Twitter times and many others. With these online newspapers, the reader can select how much of each section (politics, sports, arts, etc.)They wish to seen in their too see in their news.
ADVANTAGES OF READING NEWSPAPER

There are a lot of advantages of reading newspaper on daily basis. Reading newspaper is really a good habit for all that provides a really good sense and very importance for educational value. Many people have habits of reading daily newspapers that their days seem incomplete without taking hold of early morning newspapers. It carries lot of information about, entertainment, sports, education etc.
1. Advantages for Teachers:

Not only for students, has newspaper had many advantages also for teachers. News develops every day and reaches can use this news to develop their student’s minds in a really positive way. By reading newspaper daily in class room you as a teacher can share a lot of relative and genuine information to your students based on media, technology or sports. You can also share detail with them which may help them in their future.
2. Newspaper as Business partner:

Reading newspaper daily has its equal benefits and advantages for both the students and businessman as well. Business means can get the information about the economy of their country from the newspapers. They can also get know how about the imports and exports and about the tax percentages on them. This is really helpful for the business mans to put their money in the right direction to grab the handsome profit from it.
3. Providing job opportunities:

Finding jobs in earlier days was a big task to deal with. But newspapers made it so easy for our generation. Newspapers in now a days have special sections where you can find jobs according to your interest and qualification. Now working on this channel  the newspaper to advertise their jobs because this is considered as the most powerful source to spread something on now days.
4. News of the World:

The fifth “advantages of Reading newspapers” is providing the great sense and all the information from all over the world. All the things that are happening in the world come to you in just a single newspaper. Any news about the politics, sports ,education or media industry all the things and their news are now on your fingertips .As the newspapers carrying all the news from the world and everyone must be aware from it because this is the necessary thing that everyone must be aware from it because this is the necessary thing that everyone must know that what is happening around the globe ..
5. Sections pros:

There are different sections in the newspapers as per the interests of the people. People who love to get the update about the entertainment industry read it. In the newspapers all the entertainment industry being discussed with detail whether it is from your country or around the globe. Like entertainment section sports sections is lovers .In short there is everything for all whether a businessman, student, teacher or a sportsman is reading the newspaper.
6. Say you’re Words:

Now day’s newspapers are becoming one of the best sources to express your words .You can express your words in the form of articles that you want to share .You can share any information about anything that you want to share with the world. This information could be of about sports politics or on any other stuff that you really like the most. You can generate your passions of writing in the newspapers by reading the newspapers daily so you can get the things happening around the world.
7. Knowledge in no price:

The most interesting thing about the newspapers are that you can get the all the information and updated knowledge in no price. Newspapers are in really cheap price because the real information needs no value. On the other hand now you can get these newspapers online through their relative portals. This also made the information to be accesses as easily as this is the era of internet and smart technologies so you can access all these online to get benefited and advantages there are lot of mobile applications that are providing all the authentic information without any charges. There first priority is to provide authentic information no to increase their balance.
8. Weekly Editions:

Newspapers weekly editions are also really interactive and interesting for all the people especially for the ladies and housewives. These weekly newspapers editions are really helpful for those who really want to get the benefits and advantages from it. These editions help these ladies to learn cooking and many other tips that might be used by them in their houses. These editions are also help child learners to get a lot form it .They get a lot about news scientific and interesting information.
9. All in all:

This is the last point the advantages of reading newspaper daily. In short reading newspapers daily is the best habit that you can develop in yourself and in your children, friends or family members. These are the benefits that we just discussed above. Apart from that you can also make your life interesting because the most important thing is the awareness and you can get it from reading newspapers daily.

LIMITATIONS OF NEWSPAPERS

While newspapers have many advantages, like all media they also have disadvantages that media planners must consider. The limitations of newspapers include their reproduction problems, short life span, lack of selectivity, and clutter.
1. Poor Reproduction:
Poor Reproduction one of the greatest limitations of newspapers as an advertising medium is their poor reproduction quality. The coarse paper stock used for newspapers, the absence of color, and the lack of time papers has available to achieve high-quality reproduction limits the quality of most newspaper ads. Newspapers have improved their reproduction quality in recent years, and color reproduction has become more available. Also, advertisers desiring high-quality color in newspaper ads can turn to such alternatives as freestanding inserts or Sunday supplements .However; these are more costly and may not be desirable to many advertisers. 
2. Short life span:
Short life span unlike magazines, which may be retained around the house for several weeks, a daily newspaper is generally kept less than a day .So an ad is unlikely to have any impact beyond the day of publication, and repeat exposure is very unlikely. Compounding this problem are the short amount of time many consumers spend with the newspapers and the possibility they may not even open certain sections of the paper. Media planners can offset these problems somewhat by using high frequency in the newspaper schedule and advertising in a section where consumers who are in the market for a particular product or services are likely to look.
3.2 DIGITIZATION TRENDS IN NEWS AND MEDIA   INDUSTRY
The way people consume news today has changed with digitization. Traditional newspapers and media platforms are now looking at ways to deal with disruptions in the industry. The Media Industry is looking at digital avenues to attract and retain its readership.
People want news as it happens. Anything that is relevant and important to them should reach them in an instant, anytime & anywhere. The technology trends are remodeling the media landscape. Here we look at how the media industry can use digitization to reinvent itself:
1. Use design thinking for content layouts:
2. Digital platform for news:
3. Personalization of content & news:
4. Managing variety of content:
5. Social sharing:
6. Targeted advertisements:
7. Expansion and reach:
8. Digital magazines:
9. Online marketplace & groups:
10. Data analytics for key metrics:

SOCIO ECONOMIC IMPACT OF E-NEWSPAPER
 
Today, in the digital environment digitization has become one of the key activities in the libraries, which is an excellent way of providing access to library materials. Through digitization, libraries are able to access, preserve, maintain the digital collections easily and provide effective services to the user requirements. Newspaper-services is considered as one of the important services provided by the libraries, which provide up to date and timely information to the users. Newspapers are the major channel of communication and main sources of information on current topics on all aspects of a country’s social, economic, political and cultural life as well as pursuit latest trends on different subjects or topics. For decades, even hundreds of years after their publication, researches of all kinds turn to newspapers for information relating to their needs. However, it is not easy to provide access to newspaper texts because of the very poor nature of the paper the newspaper was printed on. In order to get ease of access to its news content, there is a great need for digitization of newspaper. Digitization has increased the means to make newspapers more readily available by adding advanced search features to access texts. Because of their heavy use, newspapers are seen as an important part in the Libraries digitization programmers.

CHAPTER - 4
DATA ANALYSIS AND INTERPRETATION

TABLE 4.1
AGE WISE CLASSIFICATION OF RESPONDENTS

	
Age
	
No of Respondents
	
Percentage of Respondents

	21-29
	20
	40%

	30-39
	19
	38%

	40-49
	8
	16%

	Above 50
	3
	6%

	Total
	50
	100%


    Source: Primary data
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INTERPRETATION 

From the above table and Figure 4.1 ,40% of the users belonging to the age group of 21-29 years.38% are belonging to 30-39 years.16% belongs to 40-49 years and remaining 6% belongs to above 50 years.so from this analysis it is clear that youngsters are mainly used this electronic media.

                TABLE 4.2

AWARENESS LEVEL OF RESPONDENTS ABOUT  
                                        E-NEWSPAPER 

	Opinion
	No of respondents
	Percentage of
respondents

	Yes
	50
	100

	No
	Nil
	Nil

	TOTAL
	50
	100


Source: Primary data
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INTERPRETATION
  Table and Figure 4.2 shows that 100% of the respondents are aware of                                                                         E- newspaper technologies

TABLE 4.3

READING HABITS OF E- NEWSPAPER

	choices
	No. of respondents
	Percentage of
respondents

	Daily
	18
	36

	Weekly
	11
	22

	Monthly
	9
	18

	Occasionally
	12
	24

	Total
	50
	100


Sources: Primary data
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  INTERPRETATION

Table and Figure 4.3 shows 18 people around 36% are reading digital newspaper daily.24%.12 people use this occasionally .22% of the respondents are read weekly, remaining 18% read twice in a week. So it is clear from above table and chart that most of respondents have daily habits of reading this digital newspaper
TABLE 4.4
CHOICE OF E-NEWSPAPER
	
Choices
	
No.of Respondents
	Percentage of respondents

	Mathrubhoomi
	22
	44

	Manorama
	12
	24

	The Hindu
	10
	20

	Deshabhimani
	6
	12

	Total
	50
	100


Sources: Primary data
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INTERPRETATION
Table and Figure 4.4 shows, around 44% are of users of the mathrubhoomi  E newspaper .around 24% are using Manorama as their e newspaper. The Hindu E newspaper used by 10 people and remaining 12% are using Deshabhimani.so it is clear that Mathrubhoomi is the mostly used E newspaper among the response of 50 respondent
TABLE 4.5

DEVICES USED BY RESPONDENTS

	
Devices
	
No of respondents
	
Percentage of respondents

	Laptop
	8
	16

	Mobile phones
	40
	80

	Tablet
	2
	4

	Total
	50
	100


Sources: Primary data
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INTERPRETATION
Table and Figure 4.5 shows, 80% of the respondents are used mobile phones for reading the news’s through digital newspaper, and around 16% are using Laptop and only very small percent that is,4% are using tablets for reading the news’s .It can concluded that mobile phones are major device used for reading newspaper.
TABLE 4.6

REASON FOR READ ONLINE NEWS

	Reasons
	No of respondents
	Percentage of respondents

	For Local information
	15
	30

	For general news
	25
	50

	For Entertainment
	3
	6

	For sports news
	7
	14

	Total
	50
	100


Sources: Primary data
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INTERPRETATION
Table and Figure 4.6 shows, among 50 respondents, around 50% are using this E newspaper for getting general newses.30% of the respondents are using for getting local information,14% of the respondents used for accessing sports news, remaining 6% are for used getting entertainment. Thus Mainly all people are using this E newspaper for accessing General news which happen in our surrounding

TABLE 4.7
FEATURES ATTRACTED
	Features
	No of respondents
	Percentage of respondents

	Easy convenience
	15
	30

	Easy to carry
	4
	8

	Easy search tool to locate
	6
	12

	Any time anywhere access
	25
	50

	Total
	50
	100


Sources: Primary data
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INTERPRETATION
Table and Figure 4.7 shows, among 50 respondents, around 50% of the respondents attracted the feature that E newspaper can be access at any time at anywhere.30% are of the opinion that it is easy convenient.12% of the respondent’s opinion was easy search tool to locate the words that they are looking for. 

TABLE 4.8

NEWS COVERAGE OF E NEWS PAPER

	
Opinions
	
No of Respondents
	
Percentage of Respondents

	Disagree
	10
	20

	Neutral
	17
	34

	Agree
	23
	46

	Total
	50
	100


Sources: Primary data

FIGURE 4.8

                              NEWS COVERAGE OF E NEWSPAPER
50

40

30
46%
Percentage
20
34%
10
20%
0
Disagree
Neutral
Agree

INTERPRETATION
 Table and Figure 4.8 shows, 46% of the people agreed that E-newspaper covers all news’s online. News coverage online is neutral as compared to the traditional newspaper(34%) and remains 20% of respondents disagree to the view of the news coverageonline

TABLE 4.9

FACTORS INFLUENCING E-NEWS READING

	Factors
	Disagree
	%
	Neutral
	%
	Agree
	%

	Attractiveness
	10
	20
	15
	30
	25
	50

	Defining
Problem
	12
	24
	13
	26
	25
	50


Sources: Primary data
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INTERPRETATION
Table and Figure 4.9 shows, 50% of respondents opinion is that E-Newspaper technology is attractive and defines every problem clearly.20% disagree with the opinion that digital newspaper is attractive, 24% are of respondents said that E- newspaper technology fails to define problem properly.30% have the opinion of attractiveness of E-newspaper is neutral &26% of respondents says that defining problem is also in a neutral way.

TABLE 4.10
                 TABLE SHOWING FACTORS INFLUENCED FOR  READING

	
Factors
	
Disagree
	
%
	
Neutral
	
%
	
Agree
	
%

	Constantly
updated
	6
	12
	19
	38
	25
	50

	Easy to
obtain info
	15
	30
	22
	44
	13
	26

	Express
opinions
	13
	26
	12
	24
	25
	50

	In-depth info
	10
	20
	25
	50
	15
	30


Sources: Primary data

FIGURE 4.10 
FIGURE  SHOWING FACTORS INFLUENCED FOR  READING
20%
50%
50%
50%
50%
44%
38%
40%
30%
26%
30%
30%
  26  24
20%
12%
10%
Disagree
Neutral
Agree
0%
Constantly	Easy to obtain
Updated	info
Express
Opinions
In-depth info

INTERPRETATION
Table and Figure 4.10 shows, majority of respondents agree that they read the news online because news’s are constantly updated, and they can express their opinions on these-newspaper.
TABLE 4.11

WRITING COMMENTS ON ARTICLE

	Opinion
	No of Respondents
	Percentage of
respondents

	Yes, most of the time
	10
	20

	Yes, sometimes
	15
	30

	No, Never
	25
	50

	                Total
	50
	100


          Sources: Primary data
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INTERPRETATION
Table and Figure 4.11 shows, around 50% of the respondents not used to comment anything on this E newspaper, they use this only for reading news’s. But 30% of people sometimes made comments on the reading article.

TABLE 4.12

FEATURES INFLUENCED FOR ELECTRONIC READING

	Factors
	Disagree
	%
	Neutral
	%
	Agree
	%

	Access instant info that will not published in printed media
	
7
	
14
	
15
	
30
	
28
	
56

	Get main issues of the day
	8
	16
	20
	40
	22
	44

	Get info from a wide
range of view point
	20
	40
	20
	40
	10
	20


       Sources: Primary Data
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INTERPRETATION
Table and Figure 4.12 shows, the main reason of read the E newspaper is that, they can access instant to information that will not be necessarily be published in the traditional news media and also they will get main issues of the day.40% of people disagree to the opinion that getting information from wide range of view point.
TABLE 4.13

ACCURACY OF THE ONLINE NEWS COVERAGE

	Choices
	Excellent
	%
	Good
	%
	Poor
	%

	Mathrubhoomi
	14
	28
	30
	60
	6
	12

	Manorama
	12
	24
	28
	56
	10
	20

	The Hindu
	22
	44
	28
	56
	0
	0

	Deshabhimani
	6
	12
	20
	40
	24
	44


Sources: Primary data
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INTERPRETATION
Table and    Figure     4.13     shows,     Electronic     versions     like     Manorama, Mathrubhoomi ,and The Hindu maintains a good accuracy in their news coverage.48% opted that Deshabhimani has poor in their online news coverage .In case of The Hindu news 44% had the opinion that it was excellent and remaining 56% are also said news coverage in online are good. No one had the opinion of poor. In case Mathrubhoomi, 60% said that news coverage are good, only very small percentage of people had the opinion of poor. Likewise in case Manorama, respondents said that online news coverage is good

TABLE 4.14

BENEFITS OF E NEWSPAPER OVER PRINTED NEWSPAPER

	Barriers
	No of respondents
	Percentage of
respondents

	Time
	24
	48

	Availability
	20
	40

	Cost
	6
	12

	Total
	50
	100


  Sources: Primary Data
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INTERPRETATION
Table and Figure 4.14 shows, around 48% of users had the opinion that time is the major barriers that will be overcome by using the digital version of newspaper.40% of the respondents said that issue of non-availability is another problem that can be overcome by using E newspaper. Cost is also considered to be a major issue to some of the respondents.

TABLE 4.15
FAIRNESS OF REPORTING
	
Choices
	
Excellent
	
%
	
Good
	
%
	
Poor
	
%

	Mathrubhoomi
	15
	30
	25
	50
	10
	20

	Manorama
	10
	20
	25
	50
	15
	30

	The Hindu
	27
	54
	20
	40
	3
	6

	Deshabhimani
	0
	0
	18
	36
	32
	64


  Source:Primary data
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INTERPRETATION
Table and Figure 4.15 shows, Both Mathrubhoomi and Manorama have good fairness of reporting. Around 54% of the respondents had the opinion that The Hindu Newspaper has excellent fairness of reporting. But Majority people said that Deshabhimani had poor in their reporting

TABLE 4.16

E NEWSPAPER BY PAYING SUBSCRIPTION

	Opinion
	No of respondents
	Percentage of
respondents

	Yes
	15
	30

	No
	35
	70

	Total
	50
	100


    Sources: Primary data


FIGURE 4.16

                          E NEWSPAPER BY PAYING SUBSCRIPTION






30%


Yes
No


70%

INTERPRETATION
Table and Figure 4.16 shows, 70% of people use the E newspaper without paying subscription and remaining 30 %are only paying subscription.

TABLE 4.17
BARRIERS OF E NEWS PAPER
	Opinion
	No of respondents
	Percentage of
respondents

	Yes
	25
	50

	No
	25
	50

	Total
	50
	100


            Sources: Primary data
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INTERPRETATION
Table and Figure 4.17 shows, whether the respondents are suffering any barriers while using digital version of newspaper. Among 50 respondents 25 had the opinion that they have some of problem suffered and remaining 25 does not suffer any barriers.

TABLE 4.18 
OBSTACLES FACED BY RESPONDENTS
	Barriers
	No of respondents
	Percentage of
respondents

	Connectivity problem
	12
	48

	Health issues
	  4
	16

	False news’s
	  6
	24

	Lack of clarity
	 3
	12

	Total
	25
	100


             Sources: Primary data
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INTERPRETATION
Table and Figure 4.17(A) shows, 48% of the people suffering the problem of connectivity.24%of respondents had suffered the problem of false publications. Around 16% had the opinion that continuous usage of this electronic newspaper leads health issues. And remaining 12% said that there was lack of clarity in news writing.


TABLE 4.19
COST OF DIGITAL NEWSPAPER

	
Factors
	
No of respondents
	Percentage of
respondents

	High
	Nil
	Nil

	Medium
	25
	50

	Comparatively low
	17
	34

	No change
	8
	16

	Total
	50
	100


Sources: Primary data
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INTERPRETATION
Table and Figure 4.18 shows,50% of the respondents were said that the cost of E newspaper as a substitute to printed media is in a medium range.34% had the opinion that cost is comparatively low. But 16% said that there is no change in the cost of newspaper. None of the respondents says that the cost is too high.

CHAPTER - 5
FINDINGS, SUGGESTIONS AND CONCULSION
5.1 FINDINGS:
· All the respondents in this study are aware of the E newspaper facilities provided by newspaper industry as a substitute to printed newspapers.
· Age has an impact on using this E newspaper technology. Mostly it was used by youngsters in the age category of 21-40years.Aged people above 50 years are mainly avoid to read this facility. This is because they mainly prefer printed media
· It has been found that this E newspaper facilities are mainly used by workers ,or the people don’t have enough time to read printed newspaper daily
· Most of the respondents are depends on E-news daily as they get enough time to read
· Majority of the respondents are using Mathrubhoomi digital newspaper for reading news.
· The main reason people choose E newspaper is because for getting general news, and also to know the accurate information which happened around the locality
· The main feature that attracted by the people for using E newspaper is that the news can be accessed at any time at anywhere, and it is convenient too.
· The online newspapers are attractive, as it discloses news very clearly, and it also covers almost all areas.
· It is found that people read the news online because news’s are constantly updated.
·  Findings that, people use this E newspaper because they can express their opinions on issues covered by the news sites.
· It is found that people read online news to find specific information that they are looking for.
· Some of the respondents (50%) are only used to write comments on the article published.
· It is found that, people read online news because they will get main issues of the day at the time of occurrence.
· It is found that fairness of reporting is good in almost all digital newspaper selected for the study
· The accuracy of Hindu newspaper shows excellence in their news coverage. Good in Mathrubhoomi, Manorama, and very poor in Deshabhimani
· It is found that one of the main barriers which overcome while using this digital newspaper instead of print media is time and availability.
· Majority (50%) of the people are suffering some form of difficulties by using digital newspaper. That is Mainly connectivity problems
· Health issues are another major difficulties raised while using E newspaper technology
· The cost of digital newspaper is comparatively low as compared to printed newspapers.
· Youngsters aged between 21-40 years and salaried people have the opinion that this E newspaper is a clear substitute for printed newspaper. But above 50 years respondents are interested to read printed newspaper.
· Less effort is taken by the people for reading online news. They always go through the major points only. There is no possibility for a detailed reading.

5.2 SUGGESTIONS:
· News Paper industry, should make this online news’s to be some more attractive, otherwise readers will not be interested to read.
· 	E newspaper facilities mainly used by youngsters, so maximum attention should give to all categories of people.
· Sometimes there is an occurrence of fake information in the online news media. So try to avoid such inclusions. Otherwise it will affect the reader’s towards such newspaper.
· There is a subscription cost for subscribing the online news’s, so try to reduce the cost as much as possible to attract the readers.
· They should try to avoid publishing long news’s. Because busy people can’t read everything mentioned in that. So news’s should be in precise and clear format.
· Try to introduce some videos to the side of news’s. Then it can be helpful to accessible by the illiterate people also
· There is a chance for reporting the news’s favorable to some parties. So try to avoid maximum of such news’s. And publication should be in impartial way.

5.3 CONCLUSION:

An online newspaper is the online version of the newspaper that allows the customer to have a soft copy of the newspaper than the hard copy. However, electronic services cannot achieve expected benefits if it is not clearly used by the users. Therefore, the main objective of the study is mainly identifying the socio economic impact of E newspaper.so such socio economic impacts are identified. These are easy convenience; news’s are constantly updated, cost, difficulties of using digital media etc. In short, it helps in saving money and time that is required in getting the newspaper
The study on socio economic impact of E newspaper as a substitute to printed media thus assumes a greater significance in the current world because of introducing a new form and style which combines many of the qualities of printed paper with the advantages of electronic media the ability to deliver new edition instantly and without the need to print copies and transport them over distances to thousands of retail outlets and millions of subscribers.
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APPENDICES

1. Name: ………..
2. Occupation: ……..
3. Age:
21-29	40-49
30-39	Above 50
4. Are you aware of E newspaper? Yes	No
5. How often do you read E newspaper?
Daily	Weekly
Monthly	Occasionally
6. Which newspaper are you choice for read? Mathribhoomi	Manorama
Deshabhimani	The hindu
7. While reading an E newspaper, what type of device do you use? Laptop	  Mobile phone        	         Tablet
8. Reason for you read online newspaper?
For local info	For entertainment 
For general news    	 For sports news
9. What are the features that attracted to you? Easy convenience	 Easy to carry
Easy search tools to locate words        Anytime anywhere access to news
10. News coverage of  E-newspaper
Disagree             neutral             agree
11. Rate the newspaper according to the given basis?

	
	Disagree
	Neutral
	Agree

	Attractive
	
	
	

	Defining Problem
	
	
	




12. Rate the level of agreement with the following 1-3 scale

	
	Disagree
	Neutral
	Agree

	People read the news online because the
news is constantly updated
	
	
	

	People read the news online because of
information is easy to obtain
	
	
	

	People read the news online because they
can express their opinions on issues covered by the news sites
	
	
	

	People read the news online because they
can get more in depth information on web
	
	
	



13. Do you write comments on article in online newspaper? Yes,most of the time
Yes,sometimes No,never
14. Rate the level of agreement with following scale

	
	Disagree
	Neutral
	Agree

	People read the news online to keep with
the main issue of the day
	
	
	

	People read the news online because they can get information from a wide range of
view point
	
	
	

	People read the news online because they can get access to information that will not necessarily be published in the traditional news media
	
	
	


15. Accuracy of the newspaper coverage online

	
	Excellent
	Good
	Poor

	Deshabhimani
	
	
	

	Mathrubhoomi
	
	
	

	Manorama
	
	
	

	The Hindu
	
	
	



16. What kind of barriers would be overcome from printed media by way of using this digital version?
Time	   Availability Cost

17. Fairness of reporting:

	
	Excellent
	Good
	Poor

	Deshabhimani
	
	
	

	Mathrubhoomi
	
	
	

	Manorama
	
	
	

	The Hindu
	
	
	



18. Do you read newspaper by paying subscription? Yes	No

19. Do you suffer any barriers while using this digital newspaper? Yes	No
20. If Yes,mention which among the following Connectivity problem	false news
Lack of clarity	Health issue

21. [bookmark: _GoBack]If Yes,mention which among the following Connectivity problem	false news
Lack of clarity	 Health issue
22. How will you evaluate the cost of the digital (E newspaper) as a substitute to printed media?
High	Medium
Comparatively Low	No change






                 

Percentage of respondents	YES	NO	100	0	

Access instant info that will not published in printed media	Get main issues of the day	Get info from a wide	range of view point	14	16	40	
Access instant info that will not published in printed media	Get main issues of the day	Get info from a wide	range of view point	30	40	40	
Access instant info that will not published in printed media	Get main issues of the day	Get info from a wide	range of view point	56	44	20	
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