1.1 INTRODUCTION  

Self-employment has emerged as a significant avenue for economic independence and empowerment, particularly for women. In recent years, the shift from traditional employment to entrepreneurial ventures has gained momentum due to various socio-economic factors, including the desire for financial independence, flexible work schedules, and self-sufficiency. Women, who have historically faced challenges in accessing formal employment, are increasingly turning to self-employment as a means to overcome societal and economic barriers. This trend is not only fostering financial stability but also contributing to overall economic growth by generating employment opportunities and enhancing community development.

Despite the rising trend of women in self-employment, several challenges continue to hinder their entrepreneurial journey. Limited access to capital, lack of financial literacy, social constraints, and inadequate governmental support remain significant barriers. Moreover, balancing work and personal responsibilities adds another layer of difficulty for women entrepreneurs. However, various initiatives by governments, non-governmental organizations, and financial institutions are gradually addressing these issues, providing women with the necessary resources, training, and incentives to establish and sustain their businesses. The promotion of self-employment among women is now a critical focus of economic policies and social development programs.

The study aims to explore the status, challenges, and opportunities of self-employment among women, with a specific focus on Thaliparamba Municipality.
In India, self-employment among women has seen significant growth, supported by various government schemes such as the Mudra Yojana, Stand-Up India, and initiatives under the Ministry of Micro, Small & Medium Enterprises (MSME). Kerala, known for its high literacy rate and progressive social indicators, has been at the forefront of women's empowerment, with a strong presence of self-help groups like Kudumbashree playing a crucial role in fostering female entrepreneurship. Despite these advancements, regional disparities still exist, affecting the accessibility of resources and opportunities for women entrepreneurs. This study focuses on self-employment among women in Thaliparamba Municipality, analyzing the key factors influencing their participation in entrepreneurial activities and the socio-economic impact of their businesses on the local economy.
1.2 STATEMENT OF THE PROBLEM 

Women’s self-employment has gained importance as a means of economic empowerment, yet several challenges continue to hinder their entrepreneurial journey. Despite government initiatives and financial support programs, women still face barriers such as limited access to capital, lack of business training, social constraints, and difficulties in balancing work and family responsibilities. In Kerala, particularly in Thaliparamba Municipality, while many women have ventured into self-employment, their growth and sustainability remain uncertain due to market competition, inadequate institutional support, and societal expectations. This study aims to analyze the factors influencing women’s self-employment in Thaliparamba, identify the challenges they face, and explore possible measures to enhance their participation in entrepreneurial activities.
1.3 SIGNIFICANCE OF THE STUDY

Empowering women through self-employment plays a crucial role in fostering economic growth, reducing unemployment, and promoting gender equality. When women become financially independent, they contribute not only to their households but also to the overall development of society. Self-employment allows women to utilize their skills, creativity, and entrepreneurial potential while balancing personal and professional responsibilities. By understanding the factors that influence their participation in entrepreneurial activities, this research provides valuable insights into the socio-economic benefits of women-led businesses.
1.4 OBJECTIVES OF THE STUDY

· To identify the reasons why women in Thaliparamba choose self-employment.

· To explore the different types of businesses women are engaged in.

· To analyze the challenges faced by women in self-employment.

· To examine the impact of self-employment on their income and lifestyle.

· To suggest strategies to support and encourage women in self-employment.
1.5 SCOPE OF THE STUDY

This study examines the factors influencing self-employment among women in Thaliparamba Municipality, including financial access, skill development, and social barriers. It focuses on women engaged in small businesses and home-based enterprises, assessing their challenges and growth prospects.
1.6RESEARCH METHODOLOGY

The present study is a case study designed to find out the unemployment among the educated youth in Kannur Area. It is a social research and a research based on primary and secondary data for the proper finding and analysis. Primary data is collected with the help of the questionnaire. Secondary data is collected from newspapers,periodicals, books, journals and website.
1.6.1 SOURCE OF THE DATA

Primary data
The primary data for the study were obtained from 50 respondents who belongs to unemployed among educated youth in Kannur Area. The primary data were collected through a structured questionnaire.

Secondary data
Secondary data were collected through various sources such as books, journals & websites etc. Most of the secondary data is collected through internet.

1.6..2 SAMPLING DESIGN 

SAMPLE SIZE 

The sample size consists of 50 respondents whowere selected from Kannur Area.
SAMPLING TECHNIQUES

The sampling technique used in this study is convenient sampling.

1.6.3 TOOLS FOR DATA COLLECTION 

In order to understand unemployment among the educated youth in Kannur Area study was conducted through an in-depth questionnaire method by designing a suitable questionnaire which would elicit clear response.

1.6.4 TOOLS FOR DATA ANALYSIS

Primary data was processed and analyzed manually for preparing the report. Tables are used for presenting the data. To analyze and interpret the collected data, percentage analysis, pie chart and bar chart etc were applied whenever required.

1.7 LIMITATIONS OF THE STUDY

· The data was collected only from 50 samples from Kannur Area. 

· The limitation of time and cost is another constraint. 

· Any wrong disclosure from respondents will destroy the truthfulness of the study. 

· Some respondents are reluctant to disclose some of their personal information. 
2.1 CONCEPT OF SELF-EMPLOYMENT

Definition and Meaning

Self-employment refers to the practice of earning a livelihood by running one’s own business or working independently rather than being employed by an organization. It involves individuals taking full responsibility for their income, work schedules, and business decisions. Self-employed individuals can be entrepreneurs, freelancers, small business owners, or independent service providers. This form of employment offers flexibility and autonomy but also comes with risks and challenges, such as financial instability and market competition.
Types of Self-Employment

Self-employment can be classified into different categories based on the nature of work, industry, and level of business operation. Each type has unique characteristics and opportunities, catering to individuals with diverse skills and interests.

1. Entrepreneurs

Entrepreneurs are individuals who establish and manage their own businesses, taking financial risks to earn profits. They may operate in various sectors such as manufacturing, retail, technology, or services. Entrepreneurs often focus on innovation and business expansion, contributing to job creation and economic growth. Examples include startup founders, small business owners, and franchise operators.

2. Freelancers

Freelancers are self-employed professionals who provide specialized services on a contract or project basis without committing to a single employer. They typically work in creative and technical fields such as writing, graphic design, programming, digital marketing, and consulting. Freelancing offers flexibility, but income may fluctuate based on demand and client availability. Popular platforms like Upwork, Fiverr, and Freelancer have facilitated freelancing opportunities globally.
3. Home-Based Businesses
Many self-employed individuals run businesses from their homes, reducing operational costs while maintaining flexibility. These businesses include handmade crafts, baking, tailoring, tutoring, online reselling, and content creation (such as YouTube or blogging). Home-based enterprises are especially beneficial for women and individuals who prefer working in a familiar environment.

3. Independent Contractors

Independent contractors work for various clients on a contract basis but are not considered employees of any particular organization. This category includes consultants, electricians, plumbers, fitness trainers, private tutors, and event planners. They set their own rates and schedules but are responsible for managing their own taxes and benefits.

5. Gig Economy Workers

The gig economy has grown significantly with digital platforms offering temporary or flexible jobs. Workers in this category include ride-share drivers (Uber, Ola), delivery partners (Swiggy, Zomato), and online service providers (TaskRabbit, UrbanClap). Gig work allows individuals to earn money on a flexible schedule but often lacks job security and benefits.

6. Small-Scale Traders and Retailers

Small traders and retailers engage in buying and selling goods on a small scale, operating physical shops, street vending, or e-commerce stores. These businesses include grocery shops, clothing boutiques, and online retail platforms like Amazon and Meesho. Many small-scale retailers rely on local markets and direct customer interactions for sales.
7. Agricultural and Rural Self-Employment

In rural areas, self-employment is a primary source of livelihood. Farmers, dairy producers, beekeepers, handicraft makers, and fishermen fall under this category. Many rural entrepreneurs benefit from government schemes and cooperatives that support small-scale agriculture and traditional industries. Organizations like Kudumbashree in Kerala have helped rural women establish self-sustaining businesses.

8. Professionals and Consultants

Highly skilled professionals such as doctors, lawyers, architects, accountants, and financial advisors often work independently rather than being employed by a firm. They establish private practices or consultancy firms, offering expert services while managing their own client base and operational responsibilities.

9. Franchise Owners

Franchise owners operate a business under the branding and business model of an established company. This is a popular choice for entrepreneurs who prefer reduced business risks. Examples include franchise outlets of Domino’s, KFC, or local brands. Franchisees benefit from brand recognition and operational support but must follow company guidelines.

10. Social Entrepreneurs

Social entrepreneurs create businesses with a strong social or environmental mission. They aim to address societal problems through innovative solutions while maintaining financial sustainability. Examples include eco-friendly product manufacturers, educational startups, and microfinance enterprises that support underprivileged communities.

Each type of self-employment has its own advantages and challenges. The choice of self-employment depends on factors like skills, investment capacity, market demand, and personal preferences. With the rise of digital technology and changing work trends, self-employment opportunities continue to expand across industries.
2.2 WOMEN AND ENTREPRENEURSHIP: A GLOBAL PERSPECTIVE
Women entrepreneurship has gained significant attention worldwide as an essential driver of economic growth, social progress, and innovation. Across different economies, women are actively participating in entrepreneurial ventures, contributing to job creation, poverty reduction, and overall economic development. However, their entrepreneurial journey is shaped by various factors, including cultural norms, economic policies, access to resources, and social support systems.

2.2.1 GLOBAL TRENDS IN WOMEN ENTREPRENEURSHIP
The participation of women in entrepreneurship varies across regions, influenced by socio-economic conditions and government policies. Some key global trends include:

Increase in Women-Owned Businesses – According to the Global Entrepreneurship Monitor (GEM) report, the number of women entrepreneurs has steadily increased in both developed and developing economies. Many women are entering industries such as retail, services, technology, and manufacturing.

Growth of Digital Entrepreneurship – The rise of digital platforms has provided new opportunities for women to start and manage businesses online. E-commerce, social media marketing, and freelance platforms have enabled women to run businesses from home while reaching global markets.

Social Entrepreneurship – Women entrepreneurs are increasingly focusing on businesses that address social and environmental challenges, such as sustainable fashion, eco-friendly products, education, and healthcare initiatives.

Expansion of Micro and Small Enterprises – Many women entrepreneurs start with micro and small-scale enterprises, particularly in sectors like handicrafts, food processing, and agriculture. Microfinance institutions and self-help groups have played a vital role in supporting these ventures.
2.2.2 CHALLENGES FACED BY WOMEN ENTREPRENEURS GLOBALLY
Despite the growing presence of women in entrepreneurship, several challenges hinder their progress:

Limited Access to Finance Women entrepreneurs often struggle to secure loans and investment due to lack of collateral, gender biases, and financial illiteracy. Many rely on personal savings or informal sources of funding.

Social and Cultural Barriers – In many societies, traditional gender roles and cultural expectations discourage women from pursuing business ventures. Balancing work and family responsibilities remains a significant challenge.

Lack of Business Education and Training – Limited access to entrepreneurial education, business training, and mentorship programs restricts women’s ability to develop and scale their businesses.

Gender Discrimination in Markets – Women face biases in business networking, supply chains, and market opportunities, making it difficult to compete with male-dominated enterprises.

Legal and Policy Constraints – In some countries, restrictive laws on property ownership, inheritance rights, and business registration create barriers for women entrepreneurs.

2.2.3 GOVERNMENT AND INSTITUTIONAL SUPPORT FOR WOMEN ENTREPRENEURS
Many international organizations and governments have introduced policies and initiatives to support women entrepreneurs:

united Nations (UN) and World Bank Programs – The UN Women’s Economic Empowerment initiatives and the World Bank’s funding programs help women entrepreneurs access finance, training, and global markets.

Goldman Sachs 10,000 Women Initiative – A global program that provides business education, mentoring, and access to capital for women entrepreneurs.

WE-Fi (Women Entrepreneurs Finance Initiative) – A global partnership that funds women-owned businesses in developing countries.

Government Schemes in Various Countries – Countries like the U.S., Canada, and the UK have introduced grants, tax benefits, and low-interest loans for women entrepreneurs. In emerging economies like India, Bangladesh, and Brazil, microfinance programs and self-help groups provide essential financial and skill-based support.

2.2.4 SUCCESSFUL WOMEN ENTREPRENEURS GLOBALLY
Women entrepreneurs have made remarkable contributions across various industries. Some notable examples include:

Oprah Winfrey (USA) – A media mogul who built a billion-dollar empire in television, publishing, and entertainment.

Sara Blakely (USA) – Founder of Spanx, a global brand in the fashion and shapewear industry.

Kiran Mazumdar-Shaw (India) – Founder of Biocon, a leading biotechnology company.

FolorunsoAlakija (Nigeria) – A self-made billionaire in the oil and fashion industries.

Sophia Amoruso (USA) – Founder of Nasty Gal and Girlboss, inspiring women entrepreneurs worldwide.
2.3 SELF-EMPLOYMENT AMONG WOMEN IN INDIA: A DETAILED ANALYSIS
Self-employment has emerged as a vital means of economic empowerment for women in India, offering financial independence, flexibility, and opportunities for skill utilization. With increasing efforts from the government, financial institutions, and self-help groups, more women are venturing into entrepreneurial activities. However, despite significant progress, several socio-economic challenges continue to hinder their success. This section provides an in-depth analysis of the trends, factors, challenges, and support systems related to self-employment among women in India.
2.3.1 TRENDS AND GROWTH OF WOMEN’S SELF-EMPLOYMENT IN INDIA
Increasing Participation of Women in Self-Employment

Over the years, the number of self-employed women in India has increased due to factors such as economic necessity, the rise of digital entrepreneurship, and government support schemes. According to the Sixth Economic Census, women constitute nearly 14% of total entrepreneurs in India, running over 8 million businesses. Most of these enterprises are micro or small-scale, operating in sectors like handicrafts, food processing, tailoring, beauty services, and retail.

Sectoral Distribution of Women’s Self-Employment

Women in India engage in diverse self-employment activities across various sectors:

Agriculture and Allied Activities – Many women in rural India are involved in farming, dairy farming, poultry, and fisheries, contributing significantly to the agricultural economy.

Handloom and Handicrafts – India has a strong tradition of women artisans engaged in weaving, embroidery, pottery, and other crafts, especially in states like West Bengal, Rajasthan, and Assam.

Micro and Small Enterprises (MSMEs) – Women-led businesses in areas such as textiles, food processing, and home-based industries form a crucial part of the MSME sector.

Service Industry – Women-run beauty parlors, tailoring units, tuition centers, catering services, and boutique businesses have witnessed significant growth.

Digital and Home-Based Entrepreneurship – The rise of social media, e-commerce, and digital marketing has enabled women to start home-based businesses in online retail, content creation, and freelance services.
2.3.2 FACTORS INFLUENCING WOMEN’S SELF-EMPLOYMENT IN INDIA
Economic Factors

Economic conditions play a crucial role in shaping women's self-employment. Many women opt for self-employment due to the lack of formal job opportunities or as a means to supplement family income. The availability of microfinance and government funding schemes has further encouraged women to start businesses.

Social and Cultural Factors

In India, cultural norms and societal expectations significantly impact women's entrepreneurial choices. In many communities, women face restrictions on mobility and decision-making power, limiting their ability to expand their businesses. However, changing social attitudes and increasing awareness of women’s economic contributions are helping to improve the situation.

Technological Advancements

Access to the internet and digital platforms has transformed women’s self-employment opportunities. The rise of online marketplaces such as Amazon, Flipkart, and Meesho has enabled women to sell products from home, reducing the need for physical infrastructure. Additionally, digital payment systems and mobile banking have simplified financial transactions.
2.4 CHALLENGES FACED BY WOMEN IN SELF-EMPLOYMENT
Limited Access to Finance

Women entrepreneurs often struggle to secure funding due to lack of collateral, lower financial literacy, and gender bias in lending institutions. Many rely on personal savings or informal borrowing from family and friends.
Lack of Business and Technical Skills

Many women, particularly in rural areas, lack the necessary business knowledge and technical skills to sustain and scale their enterprises. Limited access to formal education and training programs further restricts their growth.

Balancing Work and Family Responsibilities

One of the biggest challenges for self-employed women in India is managing both business and household duties. Traditional gender roles often place the burden of childcare and domestic work on women, limiting the time and energy they can dedicate to their business ventures.

Social and Cultural Barriers

In conservative societies, women entrepreneurs may face resistance from family or community members who discourage them from engaging in business activities. Social stigma and lack of mobility also restrict their ability to explore larger markets.

Market Competition and Lack of Networking Opportunities

Many women-led businesses operate in highly competitive markets, with limited access to supply chains, marketing strategies, and business networks. Male-dominated industries and lack of mentorship opportunities further hinder their growth.
Role of Self-Help Groups (SHGs) and Microfinance in Supporting Women’s Self-Employment

Self-Help Groups (SHGs) and microfinance have played a transformative role in promoting self-employment among women in India. These financial and social support systems empower women by providing access to credit, skill development, and business opportunities, helping them achieve economic independence. This section explores the significance of SHGs and microfinance in women’s self-employment under various aspects.
2.5 ROLE OF SELF HELP GROUPS IN PROMOTING WOMEN ENTREPRENEURSHIP 

Concept and Structure of SHGs

Self-Help Groups are small, informal associations of 10 to 20 women from economically weaker sections who come together to save, lend, and support each other in income-generating activities. These groups operate on the principles of mutual help, shared responsibility, and financial discipline. Most SHGs are linked to banks, enabling women to access credit without requiring collateral.

SHGs and Financial Inclusion

SHGs provide micro-credit facilities to women who lack access to traditional banking services. By pooling their savings, members create a revolving fund that serves as a source of credit for business activities. Through bank linkages under the SHG-Bank Linkage Programme (SBLP) launched by NABARD in 1992, over 13.2 million SHGs

Skill Development and Capacity Building

Many SHGs go beyond financial assistance and offer training in vocational skills, business management, and financial literacy. NGOs and government agencies collaborate with SHGs to provide training in areas like tailoring, dairy farming, food processing, handicrafts, and retail. These skills enable women to establish and sustain their enterprises.

Social Empowerment Through SHGs

Participation in SHGs improves women's confidence, decision-making ability, and social status. Women become more involved in community leadership and gain the confidence to interact with banks, local authorities, and market representatives. Studies show that SHG members experience a 30-40% improvement in financial literacy and social participation compared to non-members.

SHG-Based Enterprises and Success Stories

SHG-led businesses have flourished in various sectors, including:

Kudumbashree (Kerala) – One of India’s largest women-led SHG movements, Kudumbashree supports nearly 3.5 million women in small businesses like catering, garment making, and food processing.

LijjatPapad – A famous SHG-driven brand that employs over 45,000 women, generating annual revenues of over ₹1,600 crore.

MahilaArthikVikasMahamandal (MAVIM) (Maharashtra) – Trains women in agro-based industries, benefiting over 2 lakh women entrepreneurs.
2.6 WOMEN ENTREPRENEURSHIP IN KERALA
Growth of Women Entrepreneurs

Kerala has a higher rate of female entrepreneurship compared to many other Indian states, largely due to educational empowerment and policy-driven support. According to the Economic Review 2023, women-led enterprises constitute around 13-15% of the total MSMEs in the state, a notable increase over the past decade.

Women entrepreneurs are largely engaged in micro and small enterprises in sectors such as food processing, textiles, handicrafts, beauty & wellness, retail, and tourism.

The startup ecosystem in Kerala is also seeing more women-led ventures, particularly in IT, education technology (EdTech), and sustainable businesses.

Women’s cooperatives and SHGs have played a major role in boosting economic participation by providing financial aid and vocational training.

Despite these positive trends, most women-owned enterprises remain micro-scale businesses due to limited access to finance, marketing networks, and scaling opportunities.

Government Support and Policy Framework

The Kerala government has introduced several schemes and policies to foster women entrepreneurship, aiming to enhance access to credit, training, and market linkages. Key initiatives include:

Kerala State Women’s Development Corporation (KSWDC): Provides financial assistance, skill development programs, and startup support for women entrepreneurs.

Kudumbashree Mission: A flagship women empowerment program that enables women to engage in micro-enterprises, cooperative farming, and small-scale industries. It currently supports 3.5 million women across Kerala.

Kerala Startup Mission (KSUM): Encourages women-led startups in technology, social enterprises, and digital businesses by offering incubation, mentorship, and seed funding.

Mahila Coir Yojana: Promotes women’s participation in Kerala’s traditional coir industry by providing training, subsidies, and marketing support.

MUDRA Loans and PMEGP (Prime Minister’s Employment Generation Programme): Offers collateral-free loans to women entrepreneurs.

While these programs provide a strong foundation, many rural and first-time women entrepreneurs face difficulties in navigating bureaucratic procedures and obtaining adequate funding.

2.7 KEY SECTORS FOR WOMEN ENTREPRENEURS IN KERALA
Handicrafts and Traditional Industries

Kerala has a rich tradition of handicrafts, and many women are engaged in handloom weaving, coir-making, jewelry designing, and bamboo crafts.Kudumbashree's micro-enterprises have trained thousands of women in making handcrafted products, which are marketed under branded outlets and online platforms.

Government initiatives like Kerala Handloom Department and Coir Board provide training and marketing support to encourage self-employment in traditional crafts.

Many women entrepreneurs have leveraged e-commerce platforms like Amazon Karigar, Flipkart Samarth, and Kerala's own Keralacraft to sell handmade products.

Despite these opportunities, challenges such as low wages, lack of scalability, and competition from machine-made products hinder growth in this sector.

2.8 FOOD PROCESSING AND HOME-BASED INDUSTRIES
Women in Kerala play a crucial role in food processing industries, including homemade snacks, spice processing, bakery products, and packaged foods.
The Kerala Agro Industries Corporation (KAIC) and National Rural Livelihood Mission (NRLM) have facilitated women’s participation in food-based enterprises by providing loans, subsidies, and technical training.

SHG-led brands such as KudumbashreeNutrimix and AmruthamNutrimix (nutrition supplements for children) have been successful examples of women-driven food businesses.

Many women have expanded their businesses through cloud kitchens, online food delivery, and organic farming.

However, food safety certifications, branding challenges, and distribution logistics remain hurdles for small-scale women entrepreneurs.

2.9 TOURISM AND HOSPITALITY
Kerala, known for its thriving tourism industry, provides significant opportunities for women in homestay businesses, eco-tourism, travel agencies, and wellness centers.

Government schemes like ‘Responsible Tourism Mission’ encourage women entrepreneurs to participate in community-based tourism and handicraft sales.

Women-led Ayurvedic wellness centers, spas, and yoga retreats are increasingly popular, attracting both domestic and international tourists.

The rise of digital marketing and travel platforms has enabled women entrepreneurs to reach a wider audience.

While women have made progress in this sector, issues like seasonal income variations, lack of investment, and safety concerns affect their long-term sustainability.

2.10 INFORMATION TECHNOLOGY (IT) AND STARTUPS
With the growth of Kerala’s IT sector and startup ecosystem, women entrepreneurs are exploring opportunities in software development, digital marketing, AI-based businesses, and EdTechstartups.

Kerala Startup Mission’s Women in Entrepreneurship program supports women-led tech startups through funding, networking, and incubation programs.

The She Loves Tech competition and WE-Hub (Women Entrepreneurs Hub) provide mentorship for female entrepreneurs in the digital economy.

Many women are also entering freelancing, content creation, and online tutoring, utilizing platforms like Upwork, Fiverr, and YouTube.
Table No. 3.1
AGE WISE CLASSIFICATION 

	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Below 25
	20
	40

	25-35
	15
	30

	36-45
	10
	20

	Above45
	3
	6

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.1
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INTERPRETATION

Table No.3.1 shows that 40% of the respondents belongs to the age group of below25 years. 30% of the respondents are from the age group of 25to 35 years. 20% of the respondents belongs to the age group of 36 to 45 years. 10% of the respondents are from the age group of above 45 years. 
Table No. 3.2
EDUCATIONAL QUALIFICATION
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	High school
	4
	8

	Plus two
	5
	10

	Graduate
	23
	46

	Post graduate
	10
	20

	Other
	8
	16

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.2
EDUCATIONAL QUALIFICATION
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INTERPRETATION

Table No.3.2shows that 46% of the respondentsare graduates. 20% of the respondents are post-graduates. 16% of the respondents have other educational qualification. 10% of the respondents have plus two qualification. 8% of the respondents have high school education qualification. 
Table No. 3.3
MARITAL STATUS
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Single
	7
	14

	Married
	22
	44

	Widowed
	14
	28

	Divorced
	7
	14

	TOTAL
	50
	100


    Source: Primary Data

Chart No. 3.3
MARITAL STATUS
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INTERPRETATION

Table No.3.3 shows that 44% of the respondents are married. 28% of the respondents are widowed. 14% are divorced and 14% of the respondents are single. 
Table No. 3.4
REASONS FOR CHOOSING SELF-EMPLOYMENT
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Financial independence 
	25
	50

	Flexibility in work hours
	10
	20

	Passion for the business
	12
	24

	Lack of other job opportunities
	3
	6

	Family encouragement
	0
	0

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.4
REASONS FOR CHOOSING SELF-EMPLOYMENT
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INTERPRETATION

Table No.3.4 shows that 50% of the respondents opined that financial independence is the reason for choosing self-employment. 24% of them said that passion for the business is the reason for choosing self-employment. 20% of them said flexibility in work hours and 6% of the respondents said that lack of other job opportunities is the reason for choosing self-employment.
Table No. 3.5
IMPACT OF FAMILY RESPONSIBILITIES ON CHOOSING SELF-EMPLOYMENT
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Strongly agree
	40
	80

	Agree
	4
	8

	Neutral
	3
	6

	Disagree
	2
	4

	Strongly disagree 
	1
	2

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.5
IMPACT OF FAMILY RESPONSIBILITIES ON CHOOSING SELF-EMPLOYMENT
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INTERPRETATION

Table No.3.5shows that 80% of the respondents strongly agreed that family responsibilities influence their choice of self-employment. 8% agreed and 6% have neutral opinion. 4% disagreed and 2% of them strongly disagreed with it. 
Table No. 3.6
CHOOSING SELF-EMPLOYMENT FOR A BETTER WORK-LIFE BALANCE
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Strongly agree
	39
	78

	Agree
	7
	14

	Neutral
	3
	6

	Disagree
	1
	2

	Strongly disagree 
	0
	0

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.6
CHOOSING SELF-EMPLOYMENT FOR A BETTER WORK-LIFE BALANCE
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INTERPRETATION
Table No.3.6 shows that 78% of the respondents strongly agreed that they choose self-employment to achieve a better work-life balance. 14% agreed with it. 6% have neutral opinion and 2% of the respondents disagreed that they choose self-employment to achieve a better work-life balance.
Table No. 3.7
FINANCIAL NEED AS A KEY FACTOR IN STARTING MY BUSINESS
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes
	50
	50

	No
	18
	18

	To some extent 
	32
	32

	TOTAL
	100
	100


Source: Primary Data

Chart No. 3.7
FINANCIAL NEED AS A KEY FACTOR IN STARTING MY BUSINESS
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INTERPRETATION

Table No.3.7shows that 50% of the respondents agreed that financial need is a key factor in starting their business. 32% of the respondents said that to some extent financial needs is a key factor in starting their business. 18% of the respondents disagreed with it. 
Table No. 3.8
TYPE OF BUSINESS ENGAGED IN
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Retail
	29
	58

	Service-based
	11
	22

	Home-based manufacturing
	8
	16

	Online business
	1
	2

	Other
	1
	2

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.8
TYPE OF BUSINESS ENGAGED IN
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INTERPRETATION
Table No.3.8shows that 58% of the respondents engaged in retail business. 22% of them engaged in service-based business. 16% of the respondents engaged in home-based manufacturing business. 2% engaged in online business and 2% engaged in other businesses. 
Table No. 3.9
DURATION OF SELF-EMPLOYMENT
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Less than 1 year
	8
	16

	1-3 Years
	14
	28

	4-6 Years
	24
	48

	More than 6 years
	4
	8

	TOTAL
	50
	100


     Source: Primary Data

Chart No. 3.9
DURATION OF SELF-EMPLOYMENT
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INTERPRETATION
Table No.3.9shows thatmajority of self-employed individuals (48) have been in business for 4-6 years, suggesting a level of stability and experience in their ventures. A significant number (28) have been self-employed for 1-3 years, reflecting a growing interest in entrepreneurship. Meanwhile, 16 individuals have been self-employed for less than a year, indicating new entrants into the field. Only a small group (8) has sustained self-employment for more than six years, highlighting the challenges of long-term business sustainability.
Table No. 3.10
SOURCE OF BUSINESS IDEA
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Personal interest
	20
	40

	Market demand
	18
	36

	Family tradition
	10
	20

	Advice from friends/relatives
	2
	4

	Others
	0
	0

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.10
SOURCE OF BUSINESS IDEA
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INTERPRETATION
Table No.3.10shows that40% of the respondents opined that personal interest is the sources of their business idea. 36% of them said that market demand and 20% of the respondents said that family tradition is the sources of their business idea. 4% of them said that advice from friends/relatives is the sources of their business idea.
Table No. 3.11
ARRANGING INITIAL INVESTMENT FOR MY BUSINESS
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Personal savings
	10
	20

	Family support
	5
	10

	Bank loan
	30
	60

	Government schemes
	4
	8

	Other
	1
	2

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.11
ARRANGING INITIAL INVESTMENT FOR MY BUSINESS
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INTERPRETATION

Table No.3.11shows that 60% of the respondents arrange initial investment for their business through bank loan. 20% of the respondents arrange it through personal savings. 10% of the respondents arrange initial investments for their business through personal savings and 8% of them use government schemes for it. 2% of the respondents use other methods. 
Table No. 3.12
WORKING ALONE OR WITH EMPLOYEES
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Alone
	8
	16

	1-5 employees
	20
	40

	6-10 employees 
	10
	20

	More than 10 employees 
	12
	24

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.12
WORKING ALONE OR WITH EMPLOYEES
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INTERPRETATION

Table No.3.12shows that40% of the respondents working with 1-5 employees. 24% of the respondents working with more than 10 employees while 20% of them working with 6 to 10 employees. 16% of the respondents are working alone. 
Table No. 3.13
BALANCING BUSINESS AND FAMILY RESPONSIBILITIES
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Always
	26
	52

	Often
	12
	24

	Sometimes
	8
	16

	Rarely
	3
	6

	Never
	1
	2

	TOTAL
	50
	100


     Source: Primary Data

Chart No. 3.13
BALANCING BUSINESS AND FAMILY RESPONSIBILITIES
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INTERPRETATION
Table No.3.13shows that52% of the respondents always balance their business and family responsibilities. 24% of the respondents often and 16% of the respondents sometimes balance their business and family responsibilities.  6% rarely and 2% neverbalance their business and family responsibilities.
Table No. 3.14
CHALLENGES IN MANAGING MY BUSINESS
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Financial constraints
	23
	46

	Lack of marketing skills
	6
	12

	Competition
	17
	34

	Lack of family support
	2
	4

	Other
	2
	4

	TOTAL
	50
	100


Source: Primary Data

Chart No. 3.14
CHALLENGES IN MANAGING MY BUSINESS
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INTERPRETATION

Table No.3.14 shows that 46% of the respondents opined that financial constraints are the major challenge they face in managing their business. 34% of the respondents opined that competition, 12% said lack of marketing skills, 4% each said that lack of family support and other factors are the major challenge they face in managing their business.
Table No. 3.15
HOW CHALLENGING IS IT TO GET FINANCIAL SUPPORT FOR YOUR BUSINESS
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Very difficult
	1
	2

	Difficult
	10
	20

	Neutral
	32
	64

	Easy
	5
	10

	Very easy
	2
	4

	TOTAL
	50
	100


   Source: Primary Data

Chart No. 3.15
HOW CHALLENGING IS IT TO GET FINANCIAL SUPPORT FOR YOUR BUSINESS
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INTERPRETATION

Table No.3.15 shows that64% of the respondents have neutral opinion with the statement that it is challenging to get financial support for their business. 20% of them find it difficult while 10% of the respondents find it easy. 4% of the respondents said that it is very easy to get financial support for their business. 2% said that it is very difficult. 

Table No. 3.16
IMPACT OF GENDER DISCRIMINATION ON BUSINESS GROWTH
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Strongly agree 
	1
	2

	Agree
	5
	10

	Neutral 
	30
	60

	Disagree 
	9
	18

	Strongly disagree 
	5
	10

	TOTAL
	50
	100


   Source: Primary Data

Chart No. 3.16
IMPACT OF GENDER DISCRIMINATION ON BUSINESS GROWTH
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INTERPRETATION

Table No.3.16 shows that60% of the respondents have neutral opinion that that they feel gender discrimination on business growth. 18% of the respondents disagreed and 10% each agreed and strongly disagreed with it. 2% strongly agreed with it. 
Table No. 3.17
BIGGEST OBSTACLE FACED AS A WOMAN ENTREPRENEUR
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Financial issues
	2
	4

	Work-life balance
	30
	60

	Lack of support networks
	12
	24

	Social stigma 
	5
	10

	Other
	1
	2

	TOTAL
	50
	100


   Source: Primary Data

Chart No. 3.17
BIGGEST OBSTACLE FACED AS A WOMAN ENTREPRENEUR
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INTERPRETATION

Table No.3.17 shows that60% of the respondents opined that work-life balance is the biggest obstacles faced by a woman entrepreneur. 24% said that lack of support network and 10% said that social stigma is the biggest obstacles faced by a woman entrepreneur. 4% of the respondents said that financial issues and 2% other factors as the biggest obstacles faced by a woman entrepreneur.
Table No. 3.18
IMPACT OF SELF-EMPLOYMENT ON FINANCIAL STATUS
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Significantly improved
	22
	44

	Improved
	24
	48

	No change
	2
	4

	Decreased
	2
	4

	TOTAL
	50
	100


   Source: Primary Data

Chart No. 3.18
IMPACT OF SELF-EMPLOYMENT ON FINANCIAL STATUS
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INTERPRETATION

Table No.3.18 shows that48% of the respondents opined that self-empowerment improved their financial status. 44% said that it significantly improves it while 4% each said that there are no changes and decreased.

Table No. 3.19
CONFIDENCE AND EMPOWERMENT AS A SELF-EMPLOYED WOMAN
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Strongly agree
	18
	36

	Agree 
	15
	30

	Neutral 
	11
	22

	Disagree 
	4
	8

	Strongly disagree 
	2
	4

	TOTAL
	50
	100


 Source: Primary Data

Chart No. 3.19
CONFIDENCE AND EMPOWERMENT AS A SELF-EMPLOYED WOMAN
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INTERPRETATION
Table No.3.19 shows that36% of the respondents strongly agreed that they feel more confident and empowered as a self-employed woman. 30% agreed and 22% have neutral opinion. 22% of the respondents have neutral opinion. 8% of the respondents disagreed that they feel more confident and empowered as a self-employed woman. 4% of the respondents strongly disagreed with it. 
Table No. 3.20
CONTRIBUTION OF SELF-EMPLOYMENT TO FAMILY'S INCOME
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes, significantly
	28
	56

	Yes, moderately 
	16
	32

	No change 
	6
	12

	TOTAL
	50
	100


 Source: Primary Data

Chart No. 3.20
CONTRIBUTION OF SELF-EMPLOYMENT TO FAMILY'S INCOME
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INTERPRETATION
Table No.3.20 shows that56% of the respondents opined that self-employment significantly helps in contributing to their family’s income. 32% said it helps moderately and 12% of the respondents said that there is no changes in their family’s income.  
4.1 FINDINGS
· A significant portion of respondents are under 25 years old.

· Many of them hold a degree, with a smaller group having completed post-graduate studies. 

· A large percentage are married, and most believe financial independence is a key reason for choosing self-employment.

· Family responsibilities are seen as a strong influence on their choice to become self-employed, and achieving a better work-life balance is a common motivation. 

· Financial need is also an important factor for many when starting their businesses. 

· The majority of respondents are involved in retail, while a smaller group is engaged in service-based businesses. 

· Most have been in business for 4-6 years, indicating a stable level of experience. 

· Personal interest is frequently cited as the primary source of business ideas.

· Many obtaining initial investment through bank loans. 

· Most self-employed individuals work with a small team of 1-5 employees. 

· A significant number manage to balance business and family responsibilities. 

· Financial constraints are seen as a major challenge, though many remain neutral about the difficulty of obtaining financial support or experiencing gender discrimination in business growth. 

· For women entrepreneurs, work-life balance is considered the biggest obstacle. 

· Many self-employed individuals report improvements in their financial status and greater confidence as a result of their self-employment, with self-employment also seen as a significant contributor to family income.

4.2 SUGGESTIONS 

· Provide more low-interest loans and grants for women entrepreneurs, especially in rural areas.

· Offer entrepreneurial training programs in finance, digital marketing, and business management.

· Help women sell products through Amazon, Flipkart, and government-supported online marketplaces.

· Strengthen Self-Help Groups (SHGs) and cooperative networks to support small-scale women entrepreneurs.

· Organize more trade fairs and exhibitions to promote women-led businesses and increase market access.

· Improve awareness about government schemes and ensure easy access to funding and mentorship programs.

· Encourage women’s participation in technology and innovation-driven businesses through incubators and startup funding.

· Provide better childcare and family support systems to help women balance business and household responsibilities.

· Develop dedicated business hubs and workspaces for women entrepreneurs to collaborate and grow.

· Promote networking opportunities and mentorship programs to connect women entrepreneurs with industry experts.
4.3 CONCLUSION

Women entrepreneurship plays a crucial role in economic growth and social development, offering financial independence and empowerment to women. In Kerala, the increasing participation of women in various business sectors has been supported by government initiatives, financial assistance, and self-help groups. However, challenges such as limited access to credit, market constraints, and societal expectations continue to hinder their full potential. Addressing these challenges through improved financial inclusion, digital literacy, and networking opportunities can further strengthen the entrepreneurial ecosystem for women.

In Thaliparamba Municipality, women entrepreneurs have made significant contributions to small-scale industries, trade, and service sectors. Many women-led businesses, particularly in retail, food processing, and tailoring, have thrived due to local support and cooperative movements. Programs like Kudumbashree have played a vital role in encouraging self-employment and economic participation. With better training, financial aid, and digital opportunities, women entrepreneurs in Thaliparamba can expand their businesses, ensuring sustainable growth and greater economic empowerment for the region.
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QUESTIONNAIRE
SELF EMPLOYMENT AMONG WOMEN WITH REFERENCE TO THALIPRAMBAMUNICIPALITY

Name :

1. Age

a) Below 25

b) 25-35

c) 36-45

d) Above 45

2. Educational qualification

a) High School

b) Plus Two 

c) Graduate

d) Post Graduate

e) Other

3. What is your marital status?

a) Single

b) Married

c) Widowed

d) Divorced

4. What motivated you to choose self-employment?

a) Financial independence

b) Flexibility in work hours

c) Passion for the business

d) Lack of other job opportunities

e) Family encouragement
5. Did family responsibilities influence your choice of self-employment?

a) Strongly Agree

b) Agree

c) Neutral

d) Disagree

e) Strongly Disagree
6. Did you choose self-employment to achieve a better work-life balance?

a) Strongly Agree

b) Agree

c) Neutral

d) Disagree

e) Strongly Disagree

7. Was financial need a significant factor in starting your business?

a) Yes

b) No

c) To some extent

8. What type of business are you engaged in?

a) Retail

b) Service-based

c) Home-based manufacturing

d) Online business

e) Other

9. How long have you been self-employed?

a) Less than 1 year

b) 1-3 years

c) 4-6 years

d) More than 6 years

10. What was the source of your business idea?

a) Personal interest

b) Market demand

c) Family tradition

d) Advice from friends/relatives

e) Other
11. How did you arrange the initial investment for your business?

a) Personal savings

b) Family support

c) Bank loan

d) Government schemes

e) Other
12. Do you work alone or have employees?

a) Alone

b) 1-5 employees

c) 6-10 employees

d) More than 10 employees

13. Do you face any difficulties in balancing business and family responsibilities?

a) Always

b) Often

c) Sometimes

d) Rarely

e) Never

14. What challenges do you face in managing your business?

a) Financial constraints

b) Lack of marketing skills

c) Competition

d) Lack of family support

e) Other

15. How challenging is it to get financial support for your business?

a) Very difficult

b) Difficult

c) Neutral

d) Easy

e) Very easy
16. Do you feel gender discrimination affects your business growth?

a) Strongly Agree

b) Agree

c) Neutral

d) Disagree

e) Strongly Disagree
17. What is the biggest obstacle you face as a woman entrepreneur?

a) Financial issues

b) Work-life balance

c) Lack of support networks

d) Social stigma

e) Other

18. Has self-employment improved your financial status?

a) Significantly improved

b) Improved

c) No change

19. Decreased

20. Do you feel more confident and empowered as a self-employed woman?

a) Strongly Agree

b) Agree

c) Neutral

d) Disagree

e) Strongly Disagree

21. Has self-employment helped in contributing to your family's income?

a) Yes, significantly

b) Yes, moderately

c) No change
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