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INTRODUCTION
1.1 INTRODUCTION 
Kerala is situated between the ever green Western Ghats in the East and deep blue Arabian Sea in the West and it is a beautiful landscape, showing unique geographical diversity distinct from other States of India. The God that made Kerala had green thumbs and is a gift of sea and mountains. It has a coastal belt of about 580 Kms along with the Arabian Sea from South to North. The coastal belt is covered with innumerable backwaters, lagoons and canals. The backwaters are the backbone of tourism of the State. The State is enriched with abundant coconut groves and green rice field. It is rich in minerals and the most important is monazite which is found rich on its coastal belt.
The Western Ghats form almost a continuous mountain wall on the East, separating the State from its neighbors. The highest Peak, Anamalai is situated in Idukki district, which has an elevation of 8837ft. The high range area offer cool, misty mountains, undulating meadows and picturesque valleys. Here, vast areas are under the plantations of coffee, tea and cardamom which attract tourists and Government promoted here plantation tourism. Other places of high range area are covered by dense forests, extensive ridges and deep ravines of the Ghats have sheltered from mainland invaders.
There is a net work of forty four rivers. Forty one West blowing rivers originate from the eastern mountains. In between the sea and mountain, the surface gathers into slopes and clustering hills, with numerous valleys and waterfalls, have also bestowed upon this region an ambience that is completely different from the State’s other scenic locations. In between the mountain and coastal belt, from East to West, there is undulating midland. This area covers rivers and streams and presents a scene of the delightful landscape.1 The State is surrounded by Arabian Sea in the West, Karnataka State in the North and North-East and Tamil Nadu on the East and the Indian Ocean in the South. Kerala is one of the smallest States in India.
Kerala is a charming State of India because of her arresting natura beauty and greenery. The World Travel and Tourism Council rated Kerala as the second fastest growing tourism destination in the World.2. Recently, Kerala tourism has been gaining more popularity and global attention. This is because of her amazing natural beauty. The Government of Kerala is committed to develop tourism in every respect. Kerala has been recognized as the best tourism brand in the World. This is achieved by introducing variety of tourism products, developing new centers of attraction and updating the existing major centers. Presently, foreigners identify Kathakali alone as the symbol of Kerala culture. It is true that there would be no other place in the World like Kerala in case of art diversity. All these art forms are colourful as well as attractive.
1.2 STATEMENT OF THE PROBLEM 
In Kerala, ecotourism has now been misunderstood or not properly understood by many tour operating companies and tourism project developers may 162 jump on the ecotourism bandwagon and project an environmentally conscientious image as apart of their business marketing strategy. Thus ecotourism can be misinterpreted and exploited to justify the tourism development in pristine areas, which may be sacrificed to maximise tourist numbers and profits. As the number of tourists’ increases, ecotourism becomes mass tourism and generates similar infrastructural demands and proportionate impact on environment as conventional tourism. This necessitates the need for defining the ecotourism properly to convey the message to all.
1.3 OBJECTIVES OF STUDY
· To study about tourism industry 
· To find out the important waterfalls destinations of Kerala 
· To make a detailed study about Soochippara Waterfalls, Wayanad.
· To find out the visitor’s opinion about Soochippara Waterfalls. 


1.4 SCOPE AND SIGNIFICANCE OF THE STUDY 
As this fact is very significant and there is more scope on development of this ecotourism destination it becomes very essential to know about the pattern of growth and seasonality in tourist arrivals of this ecotourism destination. This destination centric study aims to provide an elucidation on tourist arrival growth and monthly seasonality of Soochippara ecotourism destination.
1.5  METHODOLOGY OF THE STUDY
Methodology is the systematic, theoretical analysis of the methods applied to a field of study. It comprises the theoretical analysis of the body of methods and principles associated with a branch of knowledge. Typically, it encompasses concepts such as paradigram theoretical model phases and quantitative or qualitative techniques.
A methodology does not set out to provide solutions, it is not the something as a method, set of methods or so called, “the best practices” can be applied to specific case for example, to calculate a specific result. The proper objective setting of the study is ensuring a specific result. Taking this objective into consideration, the methodology comprises the source of data, selection sample size and methods, questionnaire construction of data. 
1.5.1 SOURCES OF DATA
Both primary and secondary sources of data were used together the data with regard to tourist and officials. Primary data include the method of gathering data with the help of questionnaire. Tourists and officials were administered the questionnaire at the study state. The secondary data pertaining to the  soochipara waterfalls.
In addition many institutions, libraries, interpretation centres, were also visited to collect hard and soft copies of literature for getting an indebt knowledge and clear understanding on the research problem. Several research references, such as journals, books periodical web references and data basis were also reffered to understand the concepts, current trends, challenges, problems and development of tourism and aspects in relation with other key elements.
1.5.2 SELECTION OF SAMPLE SIZE AND SAMPLE METHOD.
A convenient sampling method is adopted for the study. A total 50 tourist and travelers are interviewed with a structured questionnaire. Questionnaire distributed to the tourist and travelers in the site area to collect the visitor experience and suggestions for the better development of soochipara waterfalls.
The time period for the collection of data is schedule from November 2019 to February 2020. 
1.5.3 SAMPLE SIZE
For the present research work a total of 50 samples have been collected from the tourists of soochipara waterfalls...  The data collected, filtered and finally determined for data analysis.
1.5.4 QUESTIONNAIRE CONSTRUCTION.
Questionnaire is considered a research instrument used to capture the best data from the field after the preliminary field works. Survey and review of literature. A well structured questionnaire was prepared.
The questionnaire was designed for the tourists of Taj Mahal.
1.6  DATA ANALYSIS AND INTERPRETATION
After the primary data is collected the data is coded and filtered and finally the 100 questionnaires from the tourist have been finally retained for data anlaysis. The selected data is coded and feuded in Microsoft Excel software and analyzed to get the output. Simple percentage method is used to get the output. And this data are to be converted into the graphs and diagrams. 
1.7 ORGANIZATION OF CHAPTER
The project report  layout has been outlined as below:

Chapter 1
Deals with the introduction of the study. The introduction chapter starts with a brief introduction about the topic. This chapter also included major objectives, significance and scope of the study in a systematic manner. The chapter also highlights the sources of data collection method, sampling method, sample size, questionnaire design, pilot study and use of statistical tools.
Chapter 2
The second chapter contains review of literature. This chapter deals with the scholarly articles related with the project topic. 
Chapter 3 
This chapter begins with the introduction of the Soochipara waterfalls., and also deals with the role of Soochipara waterfalls
Chapter 4
This chapter presents the anlaysis of Primary Data collected from Soochipara waterfalls.. It presents the output of the primary data in different tables relevant to the study. This chapter presents interpretations consists of data analysis of visitor respondents.
Chapter – 5
This is the final chapter which highlight various findings of the study in a systematic manner and the chapter also suggest some important improvement of preservation of the destination. 
1.8 LIMITATIONS OF THE STUDY
· Time constrain was also the major constrains of the study.
· Lack of availability of previous research about the destination

CHAPTER – II
REVIEW OF LITERATURE
2.1 REVIEW OF LITERATURE
A tourist destination "is a place having characteristics which are known to a sufficient number of potential visitors to justify its consideration as an entity, attracting travel to itself, independent of the attractions of other locations" (Mathieson and Wall 1982:12).
Kandari and Ashish Chandra (2003) in their book ‘Tourism, Bio-diversity Sustainable Development’ hold the view that “ecotourism becomes more important economically ensuring that it follows a truly sustainable path will require co-operation and partnerships among tourism industry, government, local people and above all, tourists themselves”. They also stipulate that ecotourism is reputed to be the fastest growing sector of the world tourism industry and sustainability is the key concept in defining genuine ecotourism. 
Victoria Falls, famous since David Livingstone=s "discovery" in 1855, became accessible to tourists when the railway from Cape Town reached there in 1904, but did not become a popular tourist destination until the rapid expansion of international travel which followed the introduction of the jet air-liner. Niagara Falls, however, was already an established destination when the interior of Africa was yet mostly unknown to the European world. Later in the nineteenth century, Niagara Falls was to become a popular resort for honeymoon couples (Shields 1991).
In the book, ‘Tourism Management- A Global Perspective’, Batra and Chawla (1994) hold the view that “ecotourism is perceived as a viable alternative route by which a measure of economic benefit can be reaped from tourism, with minimal damage to the environment and society and maximum advantage to local people.”
Seema Bhatt and Syed Liyakhat (1996) in their book ‘Ecotourism Development in India-Communities, Capital and Conservation’ say that ecotourism is a term debated upon by practitioners all over the world. The initiatives carried out in the name of ecotourism have adversely affected on people and the environment in some areas. However, sustainable ecotourism-tourism carried out within certain defined norms, can lead to the development of the people.
Santhosh Yadav (2010) emphasises the importance of ecotourism for longterm conservation and bio-diversity. He explains that in most protected areas, ecotourism remains an unrealised possibility and the links between ecotourism development and conservation are poorly understood. He also says that ecotourism developments are often limited by a narrow focus on infrastructure development and have failed to maximise opportunities for generating local benefits.
Anthony Chamy (2001) tells that environment has become one of the most important criteria for today’s traveller. Where as comforts and luxuries once played the major role in a traveler’s decision-making process, things have very much evolved since then. Today’s tourists are willing to pay for the preservation of the natural and social environments they seek to explore. He tries to explain bridging the gap between innovation management models traditionally used in high technology industries with the new emerging ecotourism industry.
Banerjee and Smiriti Kumari (1999) conducted a case study about Remote Sensing and GIS based ecotourism planning. According to them, being a nature based tourism; ecotourism takes into account the natural ecological attraction, their conservation and development. Its main aim is to safeguard the environment, making it beneficial to the local people by generating revenue and education and pleasure for the tourist. In their study, an attempt is made to identify potential ecotourism sites in eastern India using Remote Sensing and GIS techniques in forest dominated area of Western Midnapore, West Bengal.
Sudheer’s (1992) study on ‘Tourism in Kerala-Problems and Prospects’ highlighted the importance of tourism in Kerala and various problems confronting the tourism sector. 
According to Santhosh Thampi (2001) ecotourism came into prominence as a strategy for reconciling conservation with development in ecologically rich areas. He points out that ecotourism comprises a number of inter-related components all of which should be present for authentic ecotourism to occur. 
Rajakumari (2007) in her study on ‘Tourism-An Epitome of Incentives’ explains that to decrease financial leakages in tourism, it would be important to increase local ownership of tourism-related business, building up tourism infrastructure using local investors and avoiding purely foreign investment.
Poya Moli (2007) in his paper on ‘Eco-Cultural Tourism in Indian Islands: Some Implications’ attempted to focus on paradigm shifts in tourism and environment management with particular reference to Indian Island eco systems. Sustainable alternatives are suggested to ensure that the tourism in Indian Islands are not merely financially self-sustainable, but ecologically and socially sustainable as well, besides culturally responsible.
According to Kirti Shiva Kumar (2007), “ecotourism is the management of tourism and conservation of nature in a way, so as to maintain a fine balance between the requirements of tourism and ecology on the one hand and the needs of local communities for new job skills, income generating employment and a better status for women on the other”.
According to Ratna Sree (2010) ecotourism can develop a destination economically, infrastructurally and culturally, but if poorly developed it can create crime and other social problems, which is detrimental. In order to achieve sustainable development through ecotourism, effective partnership between local people, tourists, government and other sections of the industry are essential, otherwise ecotourism a boon for the development of Nation may become a doom.
In the book ‘Environment and Tourism’ Andrew Holden (2000) highlighted that “ecotourism today is a big business”. Products with an eco-label are able to command higher prices in the market place. Similarly, there is also substantial funding for ecotourism proponents by donors and well meaning agencies, making it a lucrative consultancy based business as well.
















CHAPTER - III
PROFILE OF THE STUDY
INTRODUCTION TO TOURISM INDUSTRY 
Tourism is travel for pleasure, also the theory and practice of tourism he business of attractions, accommodations, and entertaining tourists and the business of operating tours. Tourism may be international or within the traveller’s country. The world tourism organizations defines tourism more generally in terms which go “beyond tourism more perception of tourism being limited to holiday activity only.” As people travelling to and staying in places outside their ususal environment for not more than one consecutive year of leisure, business and other purposes.
HISTORY OF TOURISM
Tourism is one of the world’s major economic success stories, like time, that has no beginning or end. It is a phenomenon that has been created and is difficult to define because of its complexity. When time began so did tourism. With the Babylonian invention of money and the development of trade in 4000 BC, travel and tourism were invented. Not only were the Babylonians the first to grasp the idea of money and use it in business transactions, but according to Goeldner and Brent Ritchie (2006), had they founded the travel business. People could now pay for transportation and accommodation with money or barter. Beginning in 2700 BC, the Egyptians started building pyramids as elaborate burial tombs, including the step Pyramid of Djoser, the Sphinx and pyramid at complexes Ciza and Abusir. So wonderful were these tombs that they attracted large number of visitors. In the words of Casson (1974, P. 32)
The same stories, as mentioned above are repeated in Ancient Greece, the Roman Empire, and the Silk Road. In Ancient Greece, according to tradition, in 700 BC the citizens of city- stated honoured that led to the Olympic Games. The Phoenicians carried paying passengers around the Mediterranean. People of the Qing dynasty paid homage to gods and goddess in sacred sites throughout China.
 As countries civilizations and economics developed, travel and tourism grew for business and pleasure. Indian civilization, also one of the oldest civilizations in the history of mankind has been explored by various travelers and traders. Though ancient written records B.C could not be traced, few books and records lead us through the ancient discovery of India through travelers’ perspective.
The domestic travel scenario in India was not very encouraging one. The first reason was a social taboo. It was forbidden for a Hindu to cross a sea. A person would be outcasted or would have to face a severe punishment. This discouraged any adventurous journey overseas. The local travel would be limited to pilgrimage, visiting friends and relatives (occasionally) and trade to known places. The distances were long, routes not known or not secure enough to travel with families, and need to explore was never encouraged or promoted. Only rich and wealthy who could afford to travel by their own bullock – carts, horses or other means, could think of setting off on a journey on their own. Others, as there was no public or affordable transport easily available would have to walk to whatever destination they would like to go. People for whom travelling was absolutely necessary would wait for some rich people to set off for travel or would join group of merchants travelling from one place to another. Travelling was expensive affair and a traveler set for a long journey would 
ECO-TOURISM - A PROFILE 
Worship of nature and conservation of ethics have been an inseparable part of Indian ethos and traditions. The Indian tradition has always taught that human kind is a part of nature and one should look upon all creations with the eyes of love and respect. As the new millennium is unfolded, we are becoming increasingly aware of the finite, interconnected and precious nature of our planet home. Likewise, tourism is becoming an increasingly popular expression of this awareness. With advances in transportation and information technology, more and more remote areas of the earth are coming within the reach of the traveller. Today, tourism is ubiquitous in the sanctuaries and national parks and this is becoming the principal means by which people are able to experience and interact with nature. In response to this increasing appreciation of nature experiences, a new travel ethic has arisen, which is now called ecotourism. This term has become increasingly popular in both conservation and travel circles.
The origin of ecotourism lies in nature and outdoor tourism. Environment aesthetics is the most significant pull factor innate in any ecotourism destination. Ecotourism is a form of tourism that is inspired primarily by the natural history and the environment of an area. Ecotourism projects are less capital intensive. Ecotourism has recently come to be regarded as the panacea that enables us to aggressively seek tourism dollars with no obvious damage to eco systems, since wild resources are not being harvested and there is no apparent associated development. As a concept, ecotourism has gained momentum recently in India, but as a way of life Indians have practiced ecotourism since times immemorial by their traditional approach to nature and rich cultural heritage.
Ecotourism can be distinguished from nature tourism by its emphasis on conservation, education, traveller responsibility and active community participation. Nature tourism, low impact tourism, green tourism, bio-tourism, ecologically responsible tourism and others have been used in literature and marketing, although they are not necessary synonymous with ecotourism. In some 8 foreign countries ecotourism is also termed as green tourism. Another name of ecotourism is ecological tourism.
Ecotourism is a new concept in tourism industry. Within the ambit of international tourism, ecotourism is a fast growing segment. Ecotourism emerged on the basis of demand which grew as a revolt against ill effects of urbanisation. Ecotourism projects the concept of sustainability in tourism. Ecotourism can become an important factor in expansion of the level of tourism. Although returns from ecotourism are higher than in agriculture in many cases, tourism should not be used as an excuse for further encroaching on protected areas.


DEFINING ECO-TOURISM 
While a universally accepted definition of ecotourism remains elusive, it is important to appreciate that ecotourism attempts to address concerns and interests around environmental, economic and social impacts of conventional mass tourism. It was Hector Ceballos Las Curain, a Mexican Environmentalist who coined the term Ecotourism in 1983. The term was initially used to describe nature-based travel to relatively undistributed areas with an emphasis on education. The concept was, however developed into a scientific approach to the planning, management and development of sustainable tourism products and activities. It has grown considerably in popularity and commercial significance in just past 10 years in response to interest in environment, increase in leisure time and personal incomes. Ecotourism is now at various stages of development in different regions.
Ecotourism is often referred to as ‘green’, ‘conservative’ and ‘sustainable’.
Any tourism programme that is
A) Nature based
B) Ecologically sustainable
C) Where education and interpretation are a major component and
D) Where local people are beneficial can be called Ecotourism.
SPECIAL FACTS ABOUT ECO -TOURISM 
True ecotourism minimises the negative aspects of conventional tourism on the environment and enhances the cultural integrity of local people. That means while you are on an ecological vacation, you want to promote:- 
· Recycling 
· Energy efficiency 
· Water conservation and  Creation of economic opportunities for the local communities.
CHARACTERISTICS OF ECO-TOURISM 
· It must promote positive environmental ethics-fostering preferred behavior in its participants. 
· It does not degrade the resource. There is no consumptive erosion of the natural environment visited. 
· It concentrates on intrinsic rather than extrinsic values. 
· It is bio centric rather than homocentric in philosophy. 
· It must benefit the wildlife and environment. 
· It is a firsthand experience with the natural environment. 
· It has an expectation gratification’. Being able to water wildlife, help local to earn livelihood, could be gratifying. 
· It has a high cognitive and effective experimental dimension
 IMPORTANCE OF ECO-TOURISM 
The importance of ecotourism is increasing day by day. All the ecotourism projects form a major part of the whole sector. In the context of high unemployment, weakened agricultural and industrial sector, tourism is considered to be the best alternative for priority in the economic and social development. Among different types of tourism, ecotourism is the most relevant. Ecotourism development not only improves the state’s income, brings valuable foreign exchange and increases employment but also results in distribution of benefits across the state as opposed to most of the other states which tend to localise the economic and social benefits to a particular region. Ecotourism as a sustainable tourism should be beneficial to the future generations also.
Ecotourism recognises the full integration of tourist industry in order to ensure that travel and tourism provide a source of income for the people of the area, and that in return they contribute to the conservation, protection and restoration of the earth’s eco- system. Ecotourism is also significant to throw some light on environmental and ecological aspects related to adventures like mountaineering and trekking. Generally speaking, ecotourism focuses on volunteering, personal growth and learning new ways to live on the planet, typically involving travel to destinations where flora, fauna and cultural heritage are the primary attractions.
 ECO TOURISM IN INDIA 
INDIAN TOURISM INDUSTRY
India in recent years has gained good exponential growth in the Tourism Industry. Today India is the preferred destination for both overseas and domestic travelers. India provides the facility to Tourists of international origin to understand and experience cultural diversity of the country. According to Indian official estimates the tourism in India has outperformed the global tourism industry in accordance with the growth, volume of foreign tourists & even the revenue.
Tremendous growth in the Indian economy is the main reason for the growth in tourism in India. Though the infrastructure is still a constraint it sustains the current growth and that the government should invest in infrastructure like transport, accommodation, better roads, health and hygiene, etc. for the growth of the industry has invested in new technology like CRM tools and state of the art security systems.
India's tourism industry is experienced a strong period of growth which is drived by the burgeoning Indian middle class and high spending foreign tourists with coordinated government campaigns to promote 'Incredible India'.
This particular industry in India is substantial and vibrant, is at verge of becoming a major global destination. Travel and tourism industry in India is one of them most profitable industries in the country and credited with contributing a substantial amount of foreign exchange. As during 2006, four million tourists visited India and have spent US $8.9 billion. In India the disposable income has gone up by 10.11% annually from 2001-2006, where much of that is being spent on travel. Indian tourism Industry has also helped the growth in other sectors like horticulture, handicrafts, agriculture, construction and even poultry.
Indian Tourism Industry is ranked 11th in the Asia Pacific region and 62nd overall, moving up three places on the list of the world's attractive destinations. As per the Travel and Tourism Competitiveness Report 2009 by the World Economic Forum, it had been ranked the 14th for best tourist destination & for its natural resources, 24th for its cultural resources, as it has most of the World Heritage sites, both natural and cultural, rich fauna and flora & strong creative industries in the country.
In air transport network India has bagged 37th rank for itself. Indian tourism industry is ranked 5th in the long-term (10-year) growth and is expected to be the second largest employer in the world by 2019.
Since 1990 the Indian tourism industry has not been good. Though the India economy had slowed, it was still growing faster than the rest of the world. During 2009, the country has seen a seen rise of 6.5%, compared to the world output, which is seen falling 0.4%. With Indian economy growing at around 7% per annum and rise in disposable incomes of Indians, an increasing number of people are going on holiday trips within the country and abroad resulting in the tourism industry growing wings.
In India Tourism is the largest service industry with a contribution of 6.23% to the country's GDP and 8.78% of the total employment of the nation. India witnesses about more than 5 million annual foreign tourist arrivals and 562 million domestic tourism visits. Indian Tourism Industry generated about US$100 billion in 2008 which is expected to increase to US$275.5 billion by 2018 at a 9.4% annual growth rate. The Campaign of "Incredible India" is developed by the Ministry of Tourism as nodal agency for the promotion of tourism in India.
The Ministry of Tourism plays a crucial role in formulating national policies and programmes as well as coordinating and supplementing the efforts of the State/Union Territory Governments and private sector in improving the quality of tourism Industry. As regards the domestic market, the Ministry aims to popularize the culture and natural beauty of different regions, pilgrim sites and various new tourism products. The Ministry has a public sector undertaking, namely the 'India Tourism Development Corporation (ITDC)' for carrying out its various functions, along with the following autonomous institutions:-
· Indian Institute of Tourism and Travel Management (IITTM)
· National Institute of Water Sports (NIWS) has merged with IITTM
· National Council for Hotel Management and Catering Technology (NCHMCT)
· Institutes of Hotel Management (IHM)
The foreign direct investments (FDI) of Indian hotel and tourism industry which contributes to the Indian economy inflows are US$ 2.1 billion from April 2000 to March 2010, according to the Department of Industrial Policy and Promotion (DIPP).
	Indian Export earnings from international visitors and tourism goods are expected to generate US$ 51.4 billion (nominal terms) by 2019. Furthermore, the sector which accounted for 6.4% of total employment in 2009 is estimated to rise to 7.2% of total employment by 2019.
IMPORTANCE OF ECO-TOURISM IN INDIA
India, a country situated in South Asia, is of sub continental dimension with a population of over one billion people. Even after completing eleven five year plans and five yearly plans, India is beleaguered with several problems. Agriculture, the primary means of livelihood for millions of people still is in a very bad shape. Even after spending billions of rupees under various names for alleviating poverty, it continues to be very acute. Different estimates of poverty vary—The Planning Commission’s estimate is the most conservative and Utsa Patnaik’s is the broadest estimate. Utsa Patnaik’s study using NSS data vis-a-vis the calorie intake prescribed by the ICMR (Indian Council of Medical Research) shows that around 70 percent of the Indian population are living below the poverty line. There was lot of controversy about the Planning Commission’s estimate of poverty. There are related problems like social and gender inequalities, illiteracy, lack of adequate health facilities, unplanned urbanisation, environmental degradation, under nourishment of children and underdevelopment of some areas.
The country has a large treasure of natural beauty, archaeological and architectural monuments. In addition, there are many hill resorts, beach resorts, mountains and rivers etc. The northern part of India is famous for its hills, plains, rivers, and monuments etc- the Himalayas, Kashmir Valley, the Ganges. The Taj Mahal, the Kutub Minar, religious centers like Varanasi, Badrinath attracts large number of tourists. The western region has tourist centers like Ajantha-Ellora and industrial centre like Mumbai. Goa beach attracts foreign and Indian tourists. The southern region has many temples, beaches, hill resorts, cultural heritage etc. Places like Chennai, Madurai, Bangalore and Thiruvananthapuram are important centres of tourism in South India. The eastern region has tourist attraction like the Gir Forest, pilgrim centers like Konarak and industrial centres like Kolkata.
India is one of those rare countries, which has a wonderful blend of all the resources essential to make it as a golden star on the Tourism map of the world. India’s glorious tradition and rich cultural heritage are linked with the development of tourism. Its magnificent monuments attract large numbers of visitors from all over the world. India has an exceptionally varied climate ranging from the extreme cold in high altitude and hot summer in the plains. Considering the significance of tourism, 27th September is being observed as the World Tourism Day every year. Tourism in developing countries mainly depends upon its biodiversity. The quality of their natural environment gives many developing countries a comparative advantage in tourism.
The most significant feature of the ecotourism industry in India is its capacity to generate large-scale employment opportunities, particularly in remote and underdeveloped area. It offers enormous potential for utilising natural resources like landscapes, mountains, bio-diversity areas, rivers etc for the benefit of people. Ecotourism is not only a travel statement; it gives the message of our relationship with nature and its own inhabitants. India became a very common name for ecotourism, because of its natural resources and beauty. Ecotourism focuses on Indian local cultures, wilderness, adventures, and environmental protection. In India the movement is gathering momentum with more travel and travel related organisations for addressing the needs of the eco tourists and promoting ecotourism in the country.
TOP 5 HIGHEST WATERFALLS IN INDIA
1.KUNCHIKAL FALLS, KARNATAKA – 455M (1,493 FT)
The Kunchikal falls is the highest waterfalls in India and second highest in Asia. The tallest waterfall of India with a height of  1,493 ft is located near Agumbe in Shimoga district of Karnataka. Agumbe valley is among the places in India that receive very heavy rainfall and it has the only permanent rain forest research station in India.
NOHKALIKAI FALLS, MEGHALAYA – 340M (1115 FEET)
The Nohkalikai falls is one of the tallest waterfalls in India. It is located near Cherrapunji, one of the wettest places on Earth in East Khasi Hills district Meghalaya. The 3rd highest waterfalls in India with a height of 1,120 ft. Cherrapunji is very famous for Hills, rainfall, living bridges and oranges.
NOHSNGITHIANG FALLS, MEGHALAYA – 315M (1,033 FT)
The Nohsngithiang Falls at Meghalaya is one of the largest waterfalls in East Khasi hills district of Meghalaya. The falls formed immediately after the confluence of the diverged streams from a height of 1,033 ft.
DUDHSAGAR FALLS, GOA -KARNATAKA – 310M (1017 FEET)
Dudhsagar waterfalls or The Sea of Milk is well renowned for its spectacular trajectory. Dudhsagar is the fifth highest waterfall in India falling from a height of 1020ft. Dudhsagar falls is obviously one of the most popular falls in the country and a great tourist attraction of Goa apart from its exotic beaches.
KYNREM FALLS, MEGHALAYA – 305M (1,001 FT)
Kynrem Falls is situated inside a beautiful park known as Thangkharang Park,another popular attraction of Cherrapunjee in East Khasi Hills District of Meghalaya.
KERALA TOURISM INDUSTRY
KERALA AT A GLANCE
With the Arabian Sea in the west, the Western Ghats towering 500-2700 m in the east and networked by 44 rivers, Kerala enjoys unique geographical features that have made it one of the most sought after tourist destinations in Asia. An equable climate.A long shoreline with serene beaches. Tranquil stretches of emerald backwaters. Lush hill stations and exotic wildlife.Waterfalls.Sprawling plantations and paddy fields.Ayurvedic health holidays.Enchanting art forms.Magical festivals.Historic and cultural monuments. An exotic cuisine... All of which offer you a unique experience. And what's more, each of these charming destinations is only a two hour drive from the other - a singular advantage no other destination offers.	Kerala, India's most advanced society: With hundred percent literacy. World-class health care systems.India's lowest infant mortality and highest life expectancy rates.The highest physical quality of life in India. Peaceful and pristine, Kerala is India's cleanest state.
ECO TOURISM IN KERALA
Kerala is increasingly rated as one of the 50 must see destinations of the world. Today Kerala is the most sought and trusted tourism brand in India. Indian tourism has been growing consistently for the last three decades. Kerala, because of its notorious labour militancy image, always faced problems in attracting investors. Unlike other industries, tourism is an amalgam of various productive sectors like transportation, accommodation, catering, recreation and travel-related services. This means that development of tourism will help to generate earnings to different categories of stakeholders, viz. taxi drivers, craftsmen, airline operators, tourist guides, and shop keepers and so on. The income generated through tourism will multiply and flow down to even the lowest strata of the economy. The industry, by virtue of its employment and income-generating impact, is expected to play a strategic role in accelerating the economic development of Kerala. Tourism is considered as a saviour to drive the state economy towards development.
Perhaps no other state in India is blessed with natural resources featuring a long coastal region, elaborate systems of waterways as that of Kerala. These unmatched and rich natural resources form different unique tourism products. The name ‘Keralam’ means ‘the land of coconuts’. Kerala enjoys a unique biological diversity in the world. The palm-fringed Arabian Sea in the west, the majestic Western Ghats in the east, with lush green paddy fields, charming backwaters, year-round colourful festivals etc makes Kerala a paradise in the world. This distinctiveness target has helped Kerala to attain promising growth in many tourism products. Kerala has been recognised as one of the best tourism brands in the world. This is achieved by introducing a variety of tourism products, developing new centres of attraction and upgrading the existing major centers. Kerala tourism which attained the zenith of achievements by target-oriented planning and better marketing techniques has realised maturity.
Kerala is one of the most famous eco-destinations. Tourism industry in Kerala should be eco friendly and sustainable. Kerala ecotourism aims to let people have an insight of the local culture. Most of the foreign tourists choose eco friendly areas for visit. Ecotourism in Kerala has taken off in a big way because Kerala has many destinations known for their natural beauty and exquisite landscape. As Kerala is one of the greenest destinations in India, the state is perfect hub for promoting ecotourism in a big way. The verdant beauty of Kerala is richly highlighted through the different ecotourism destinations. Ecotourism along with pilgrim, backwater and village tourism are propelling this field into new levels of progression with each passing day. Undoubtedly our wealth is our nature. It is a way to save forests and provide positive experiences to visitors.
The major ecotourism products are broadly classified as beaches, backwaters, hill stations, wildlife sanctuaries etc. In Kerala these are largely spread over the Western Ghat regions. The recorded forest area in Kerala is 1112559sq.kms. All these areas provide a natural advantage for the development of ecotourism. The Tourism Department of Government of Kerala has taken steps to give focused attention to ecotourism in the state. A separate ecotourism wing has been created to give policy support for the development of the ecotourism destinations in the state. Forest, wetlands, mangroves and aquatic ecosystems are the major types of ecosystems in Kerala. As per official classification, Kerala has 41 west flowing rivers and 3 east flowing rivers. Unlike many other states in India, Kerala is rich with evergreen forests. It has over 25% of India’s 15,000 plant species, where majority of them grow in Western Ghats. It includes 150 ferns, 4000 flowering plants, 600 fungi, 800 lichens and 200 mosses. A large number of them are endemic to Kerala.
MAJOR ECO-TOURISM CENTERS IN KERALA 
Forest department has listed 56 destinations as ecotourism centers. Some important destinations among these are:
KUMARAKOM:-This place is situated in Kottayam district, on the banks of the Vembanad Lake. Kumarakam Bird Sanctuary is an ornithologist’s paradise. One can find a wide range of migratory birds like Siberian stork, egret, darter, heron and teal. A cruise in the Vembanad Lake is the best way to experience the sanctuary. The best months to bird watch are between June and August. Boats are available on hire for backwater cruises around the lake. The breathtaking beauty of the mangrove forests the green sea of the paddy field and the vast, fantastic coconut groves benevolently accommodating eye-pleasing and thirst quenching rivalets, canals, channeled between wild flora and mild lies extend a warm welcome to every nature –loving tourist.
MUNNAR: - This is a hill station in Idukki district situated at the confluence of 3 small rivers Mudrapuzha, Nallanthani and Kundala, 1600m above sea level. This hill station was once the summer capital of the British Government in south India. The highest peak in south India-Anamudi (2695 meters high) is in Munnar.The most variety flora; the Neelakurinji (Strobilanthus) is seen in this part. The major sightseeing attractions are sprawling tea plantations, boating and tea factory visits, visits to top stations (highest point in Munnar-1700m), Mattupetty (has highly specialised dairy farm), Devikulam, Rajamala (natural habitat of Nilgiri Tahr), Marayoor (natural growth of sandal wood trees),Chinnar Wildlife Sanctuary and Eravikulam National Park.
BHOOTHATHANKETTU: - This place is situated in the northeastern part of Ernakulam district. The water body formed by the construction of a barrage across Periyar River, land embraced by evergreen forests and bamboo are the major attractions. There is also a legend about this place. A boat cruise from here to Thattekkad Bird Sanctuary is an exhilarating experience.
NELLIAMPATHY: - This place is situated in Palakkad district and is a fascinating hill station at a height of 467 to 1572 km above the sea level. Travelling through the hairpin bend on the ghat road that passes through the breath taking evergreen forests of the Sahya ranges, one can view Seethankadu, a place of pristine beauty.
NILAMBUR: - This place is situated in Malappuram district and famous for tea plantations. The oldest teak plantation of the world, Connolly’s plot is situated 152 here. About 40 kms from Nilambur situates the Nedungayam, the original home of the Cholanyakans, the oldest original tribe of Kerala.
PYTHALMALA: - This place is situated in Kannur district. This is the highest peak in the Kannur district. A large number of tourists are attracted to this place. Meadows at the top of the hills with small patches of shoal forest present a panoramic view. This place is about 65 kms from Kannur town and about 4500 ft above sea level. This region, near Kerala-Karnataka border abounds in flora and fauna.
RAVIPURAM: - This place is situated in Kasargod district. This is the highest peak in Kasargod district. It is a good place for trekking activities. The meadow at the top presents a panoramic view. Large crowds are attracted to this place, especially on holidays. It is situated about 750m above sea level.
Gavi: - Visitors to Gavi can indulge in trekking, bird and animal watching and boating or canoeing in the placid waters of the reservoir. Trekking trails to Pullumedu peak offers a panoramic view of the famed Sabrimala shrine. The road leading to the picturesque Gavi is blanketed by tea plantations. Visitors can also take along a local guide and an experienced ‘elephant chaser’ and then hike to Meenar, Chenthamara kokka and valley view that gives a spectacular view of a deep ravine and the forest below. Outdoor camping and night safaris are organised to Kullar, Gavi, Pullumedu, Kochu Pampa, Pachakanam or Anathodu.A unique feature of Gavi is night-camping in the forest.
MAJOR WATERFALLS OF KERALA
ATHIRAPALLY WATER FALLS 
At a distance of 32 km from Chalakudy, 73 km from Kochi, 59 km from Thrissur, 100 km from Munnar, 122 km from Kottayam, 170 km from Kozhikode, 174 km from Coimbatore & 269 km from Trivandrum, Athirapally Waterfalls are one of the best waterfalls in India and one of the most famous tourist places in kerala & one of the popular weekend getaways from Kochi, Coimbatore & Munnar. These are magnificent waterfalls on Chalakudy River located at the entrance to Sholayar hill range in Thrissur district. 
This waterfall drops from a height of 80 feet through several parallel streams offering a great scenic beauty. In monsoon season, the water gets strength and all the streams join together and appear like Niagara Falls. This is the biggest waterfalls in Kerala and well known for its scenic beauty. Athirapally Waterfalls is one of the top attractions you must include in Munnar packages. 
One can reach top of Athirapally falls with about 15 minutes walk from the falls entrance. It offers spectacular views of the Sholayar hills and a unique view of the waterfalls from this spot. About 10-15 minutes trek down from top of the falls will take you to bottom of the falls where the greatest beauty of the waterfalls can be experienced. Swimming is possible in the stream at bottom of the Athirapally falls.
Down from the waterfall, the stream continues as Chalakudy River which ultimately drains into Arabian Sea. This river is a bio diversity hotspot with 85 species of fresh water fish living in it. The Athirapally Forest is also the natural habitat of different species like the great hornbill, Malabar pied hornbill, Malabar grey hornbill, Indian grey hornbill, Asiatic elephant, tiger, leopard, bison, sambar and lion-tailed macaque.
VAZHACHAL WATER FALLS 
At a distance of 7 Kms from Athirapally & 75 Kms from Kochi, Vazhachal Waterfalls is a breathtakingly beautiful waterfall situated very close to Athirapally - Valparai road. It is one of the best places to visit near Athirapally Falls and among the stunning waterfalls in India which can be visited as part of Kerala Packages. 
Near the entrance of the Sholayar forest range, the waterfall is formed on Chalakkudy River at lower stream of Athirapally Waterfalls. The surroundings of the waterfalls offer rich natual views. Unlike Athirapally Waterfalls, Vazhachal flows through an inclined slope of more than 300 feet to descend into huge pool. It is very difficult and dangerous to step into the flow or to reach the bottom of the flow. It is advised to limit your Vazhachal trip to enjoying the natural beauty of the falls.
There is another seasonal waterfall called Chapra Falls on the way to Vazhachal Falls towards left side of the road. In peak season, the falls can be seen falling from 63 meters height.
THOMMANKUTHU WATERFALLS
At a distance of 25 Kms from Idukki, 48 Kms from Munnar & 20 Kms from Thodupuzha, Thommankuthu Waterfalls is a marvelous seven step cascading waterfall dropping from a height of over 300 feet with pool at each level. 
It is a best place to spend a day watching the nature and drown in the waters of the falls. Trekking into the surrounding picturesque hills is another popular activity at this place.
This place is connected by bus from Munnar and Thodupuzha. There are no accommodation facilities available near the falls.
MEENMUTTY WATERFALLS	
At a distance of 5 km from Banasura Sagar Dam, 25 km from Kalpetta & 48 km from Sulthan Bathery, Meenmutty Waterfalls is a magnificent falls located near Banasura Sagar Dam. The upper level of the waterfall can be reached by 1.5 km trek from the entry point. It is one of the best waterfalls near Bangalore and among the best Wayanad tourist places to visit.Cascading down through multiple tiers from a height of over 800 feet, it is a spectacular fall situated inside thick forest flowing through rocky platform. The falls has major tiers with varying height. The first tier can be reached by walking for about half km from the parking area / main entrance of the falls. The lower tier is smaller one with water collecting into a pool. The pool is safe for swimming with low depth.The second tier can be reached by trekking up through steps built over boulders. The half km path runs along with downstream of the river and offers wonderful views of the stream and thick vegetation. The third tier is the toughest and needs some walking through the stream on slippery rocks with help of ropes. The ascend is steep at few places and this half km stretch takes about 10-15 minutes.The peak on top of third tier offers breathtaking views of Banasura Sagar Dam and surrounding valleys. Meenmutty Falls situated amidst serene location offers wonderful experience to the visitors. This is a must visit place for everyone visiting Banasura Sagar Dam.Road access is available up to the main entrance of the falls. There are several parking areas on the way to the falls.
PALARUVI WATERFALLS
At a distance of 81 km from Kollam, 29 kms from Tenkasi & 86 km from Trivandrum, Palaruvi Waterfalls are wonderful waterfalls located on Kollam - Tenkasi road, at a distance of 11 Kms from Thenmala Dam on Kerala -Tamil Nadu border.The word Palaruvi means stream of milk in Malayalam. Falling from a height of 300 feet, it is one of the most beautiful waterfalls in Kerala. It is a favourite picnic spot for visitors from all over south India. The water falls into a small pool and this place is ideal for swimming. There are seperate locations for kids and ladies to bath here.
The falls are close to the main road needs little walk from the road. Best time to visit the place is Jun-Jan.
At a distance of 32 km from Kalpetta, 48 km from Kozhikode & 6 km from Kodencheri, Thusharagiri Falls is a scenic waterfall located in Kozhikode district of Kerala, India. This is one of the most beautiful waterfalls in Malabar region and also one of the best places to visit in Kozhikode. This is among the well-known Wayanad tourist places, especially visited in monsoon season and is another popular attraction not to miss in a Wayanad tour packages.
THUSHARAGIRI WATERFALLS
Thusharagiri literally means 'snowcapped mountains'. Two streams originating from the Western Ghats meet here to form the Chalippuzha River. The river diverges into three waterfalls creating a snowy spray, which gives the name - Thusharagiri. The highest of the three falls is the Thenpara Fall dropping from a height of 75 meter. The first waterfall can be reached easily while the remaining two falls can be reached from the first one by trekking through thick forest. A 5 km upstream trek will take one to the origin of the stream.
Widely known as the 'trekker's paradise', the place offers challenging trekking and rock-climbing opportunities. Surrounding the magical waterfalls are the evergreen forests and soothing streams adding to the pristine beauty. There is a trek path from Thusharagiri to Vythiri in Wayanad and it is not for the faint heart. Starting from Thusharagiri Falls in the morning, Vythiri can be reached by evening. An ideal destination for nature lovers and wild life enthusiasts, this Kerala waterfall is also a great picnic spot as well as a nice romantic retreat.
Thusharagiri waterfalls never dry out so can be visited throughout the year. Monsoon starting from June brings plenty of water thus creating a great roar. However, because of heavy down pour and slippery conditions, peak of monsoon is not an ideal time to visit here. The best time to visit Thusharagiri waterfall is from September to December.
The falls can be reached from Kodencheri village by private transportation. Kodencheri is connected by frequent bus service from Kozhikode. Lodging and fooding facility is not available in a great extent in the area of the waterfall so one needs to carry their own food & water.
MEENVALLAM WATERFALLS
At a distance of 30 Kms from Palakkad & 77 Kms from Coimbatore, Meenvallam Waterfalls is a magnificent 5 step waterfall near Karimba town in Palakkad district of the Kerala state.
The height of the waterfall varies from 20 feet to 25 feet at each step. Only two of the five steps of the falls are accessible. Swimming/bathing is possible at these falls.
This place is about 8 km from Thuppanad Junction on Palakkad-Mannarkkad route. Thuppanad Junction is connected by frequent buses from Palakkad. Private vehicles can be hired from here to the falls. About 2 Kms trekking is required to reach these falls which includes crossing Thuppanad 
SOOCHIPPARA WATER FALLS, WAYANAD 
ABOUT WAYANAD 
The geographical position of Wayanad is suitable for the infinite development of Tourism. But the tourism possibilities of the most gifted natural beauty of the district have not been fully explored yet. The picture would have substantially changed if the area was in a foreign country. Even in nineties, the Tourism Department identified the district as a tourism district. Being well connected by road to destinations like Mysore, Bangalore and Ootty and proximity to Kozhikode having air and railway connections make Wayanad a potential hub for tourism in South India. It is estimated that nearly 5 Lakh tourists are arriving in Wayanad annually. 
District Tourism Promotion Council (DTPC) has already identified locations like Lakkidi (Vythiri Panchayat), Pookot Lake (Vythiri panchayat), Soochipara water falls (Meppady panchayat), Kanthanpara water falls (Meppady panchayat), Meenmutty water falls (Muppainadu panchayat), Pakshippathalam (Thirunelly panchayat), Vellerimala, Ambukuthymala (Nenmeni panchayat) and the famous Kuruva Island. The Wayanad District Tourism Promotion Council has prepared a vision document to develop all these tourist destinations by providing better infrastructure facilities. However, it is very important that the income derived from the promotion of tourism, should be utilised for the development of local communities. And it is necessary, while developing tourism, to maintain inter-generational equity.
WATERFALLS IN WAYANAD
The waterfalls of Wayanad provide yet another awesome sight which attracts nature lovers from across the globe. Meenmutty, soochippara, are some of the major waterfalls of Wayanad. Soochipara waterfalls are really a treasure of nature. Soochipara is a 3-tiered powerful waterfall with a height of 300 meters. The cliff face here is ideal for rock climbing. Meenmutty waterfall is the largest and most spectacular waterfall in Wayanad. It is Kerala's second largest waterfall and one of the most unspoiled in its natural setting. Kanthanpara waterfall is located at a distance of about 8 km from Meppadi town and is an easily accessible get away. The natural scenic beauty offered by the tea estates on both sides of the road from Meppadi adds to the excitement. Kanthanpara is an admirable cascading water body which is about 30 meters in height. This place is ideal for trekking and birding. The place is mysteriously silent and the path that leads to the waterfall is surrounded by bamboo trees. Chethalayam is a small but attractive waterfall located at a distance of 12 kms from Sulthan Bathery, the nearest town. It's a lovely place to visit during monsoon and adventure enthusiasts will have a real good time climbing up the rock surfaces. The surroundings offer a number of points for bird -watching.
One of the prominent tourist destinations of Kerala, Wayanad has so much to offer to the travellers visiting this beautiful place. Tourists are always attracted towards the hills, valleys, lakes, waterfalls and the exclusive flora and fauna of Wayanad. Among them the waterfalls in Wayanad always adds an extra appeal to the stunning beauty of this destination. Let’s have a journey through these majestic waterfalls:
MEENMUTTY WATERFALLS
Located 29 km from Kalpetta in Wayanad district, this waterfall is one of the topmost attractions in Wayanad. The three tired waterfall, at a height of 300m is the biggest waterfalls in Wayanad and the second largest in Kerala. The name ‘Meenmutty’ derived from the concept that the fishes are blocked here. ‘Meen’ means ‘fish’ and ‘Mutty’ means ‘blocked’ and thus ‘Meenmutty’.
To reach this waterfall, you will have to go for a two kilometer trek through the moist deciduous forest. Though it seems to be difficult, you will forget all the tiresome of the journey, once you reach the waterfalls.
Meenmutty waterfall is considered to be a dangerous spot. So, you should be more careful while playing with the water. The best time to visit Meenmutty is from October to May. Visiting during monsoon season is not recommended. You can hire buses or taxis from Kalpetta to reach Meenmutty.
KANTHANPARA WATERFALLS
Twenty two kilometers away from Kalpetta, you can find Kanthanpara waterfalls. The breathtaking attraction of the path leading to Kanthanpara waterfall seems to more beautiful than the fall itself. The waterfall is only 30 m high and comparatively, this is one is smaller than Meenmutty and Soochipara. This waterfall is very safe for children. They can enjoy here utmost.
One of the reasons for people preferring this waterfall is the picturesque beauty of the nature surrounding the waterfalls and the other reason is that Kanthanpara fall is very easy to access than the other waterfalls in Wayanad. You can make use of the bus or taxi services to reach this beautiful destination.
Just 12 km apart Sulthan Bathery lays the spectacular Chethalayam waterfalls. You will get an extraordinary experience here at this falls which seems to be an abode of nature’s magic. A 4 km trek through the woodlands will take you to the falls. You will have to pay a nominal entrance fee.
CHETHALAYAM WATERFALL
Chethalayam waterfall will be an ideal place for you to plan a trekking. You can have an adventurous walk through the scenic beauty, sloppy mountains and fabulous surroundings. Best time to visit this waterfall is just after the monsoon season.
 SOOCHIPARA FALLS, WAYANAD 
Also known as Sentinel Rock Waterfalls, Soochipara Falls is a three-tiered waterfall situated in Vellarimala, Wayanad. Surrounded by deciduous, evergreen and montane forests, this waterfall is regarded as one of the best waterfalls. The drive from Meppadi to Sentinel Rock Waterfalls provides visitors with scenic views of some of the best tea estates in Wayanad. This enchanting waterfall is 200 meters high that also offer a cliff face, ideal for rock climbing. Also, since the water falling from the waterfall forms a large pool, one can enjoy swimming and bathing in it.
The water falling from Soochipara later joins Chulika River aka Chaliyar River after hills from Kerela and Tamil Nadu. Filled with varied flora and fauna, tourists are likely to have a lot of fun exploring and enjoying the natural beauty that the waterfall offers.
The drive itself up till the place is enjoyable and exciting. The forest department provides a few tree-top accommodations to its visitors. The tree-tops are located in such strategic locations that one gets an enthralling view of the entire Western Ghat valleys from there. The serene ambience of the waterfalls away from the hustle and bustle of the city is a treat to the eyes and a perfect getaway for relaxed minds.
Tourists have to walk around 2 km to reach the waterfall, where vehicles can’t move further. Tourists have to pay a nominal fee for entrance and camera. From the entrance you need to descend down to reach the falls. The water here cascades down from a height of 100 to 200 ft and this waterfall is an ideal place for trekking and rock climbing. 
There is a significant trek to reach Soochippara waterfalls. Best time to visit Soochipara waterfall is during monsoon season as you can see the waterfall at its fullest. The destination is well connected to nearby places. So, you will not find any difficulty to reach here.
Entry ticket to Soochippara waterfalls costs 80 rs per person and 40 rs for camera. If you carrying water bottles, you are supposed to get it tagged and deposit 50 rs per bottle. This money is refunded when you come back and show the bottles with tags. Those tags ar removed and money is refunded to you. Idea is to keep the place around water fall clean plastic free. Other eatable are also not allowed beyond the checking counter. 

 







CHAPTER – IV 
DATA ANALYSIS AND INTERPRETATION
TABLE NO 4.1
AGE WISE CLASSIFICATION OF THE RESPONDENTS
	Category
	No of respondents
	Percentage

	Below 20
	4
	8

	20– 30
	14
	28

	31 – 45
	6
	12

	Above 45
	26
	52

	Total
	50
	100


Source: Primary data
CHART NO.4.1
AGE WISE CLASSIFICATION OF THE RESPONDENTS

Chart no. 4.1 shows the age wise classification of respondents 8% of the respondents are in age below 20,28% of the respondents are in age of 21 to 30,12 % belong to 31 to 45 and 52 % are above 45


TABLE NO.4.2
OCCUPATIONAL STATUS
	Category
	No of respondents
	Percentage

	Student
	17
	34

	Workers
	23
	46

	Retired person
	8
	16

	Others
	2
	4

	Total
	50
	100


Source: Primary data
CHART NO.4.2
OCCUPATIONAL STATUS

Table no.4.3 shows that total occupational status survey,17 of them student category,23 of them workers category,8 of them retired person category,2 of them other category.




TABLE NO.4.3
NATIONALITY
	Category
	No of respondents
	Percentage

	Domestic tourist
	30
	60

	Foreign tourist
	20
	40

	Total
	50
	100


Source: Primary data

CHART NO.4.3
NATIONALITY

Table no.4.3 shows that out of 50 respondents 60% of the respondents are domestic tourists and remaining 40% are foreign tourists.





TABLE NO..4
NUMBER OF MEMBERS IN GROUP
	Category
	No of respondents
	Percentage

	Less than 5
	15
	30

	In between 5 - 10
	35
	70

	Total
	50
	100


Source: Primary data

CHART NO.4.4
NUMBER OF MEMBERS IN GROUP


Table no.4.4 shows that 70% of the respondents say that the number of members in their group is in between 5 to 10. 30% say that they have less than 5 members in their group



TABLE NO.4.5
DURATION OF THE STAY
	Category
	No of respondents
	Percentage

	Only 1 day
	25
	50

	1 – 2 day
	17
	34

	More than 2 days
	8
	16

	Total
	50
	100


Source: Primary data
CHART NO.4.5
DURATION OF THE STAY

Table no.4.5 shows that out of 50 respondents 50% of the respondents are staying there for only one day. 34% of them staying for 1 to 2 days and rest of the 16% stay there more than 2 days.




TABLE NO.4.6
SOURCE OF INFORMATION ABOUT TOURIST DESTINATION
	Category
	No of respondents
	Percentage

	Internet
	15
	30

	Word of mouth
	8
	16

	Newspaper
	20
	40

	Others
	7
	14

	Total
	50
	100


Source: Primary data
CHART NO.4.6
SOURCE OF INFORMATION ABOUT TOURIST DESTINATION

Table no.4.6 shows that 40% of the respondents are come to know about this place from newspaper. 30% of the respondents say that internet help them to gather knowledge about this place, 16% of them from word of others, 14% from other sources.




TABLE NO.4.7
PURPOSE OF VISIT
	Category
	No of respondents
	Percentage

	Enjoyment
	30
	60

	Photography
	12
	24

	Research
	8
	16

	Total
	50
	100


Source: Primary data

CHART NO.4.7
PURPOSE OF VISIT

Out of 50 respondents 60% of the respondent says that their purpose of visit is enjoyment. 24% say that because of photography they visit this place. Rest of the respondents says that the purpose of their visit is research


TABLE NO.4.8
HOW MANY TIMES VISITED
	Category
	No of respondents
	Percentage

	1st Time visit
	18
	36

	2nd Time visit
	17
	34

	3rd Time visit
	15
	30

	Total
	50
	100


Source: Primary data

CHART NO.4.8
PERIOD OF VISIT

Table no.4.8 shows that out of 50 respondents 36% of the respondents visiting the place for first time. 34% of the respondents say that this is their second visit and rest of the 30% say that they visit this place third time



.TABLE NO.4.9
TOURISM IN THE PROTESTED AREA LIKE SOOCHIPPARA SHOULD BE RESTRICTED
	Category
	No of respondents
	Percentage

	Strongly agree
	3
	6

	Agree
	4
	8

	Neutral
	13
	26

	Disagree
	30
	60

	Total
	50
	100


Source: Primary data
CHART NO.4. 9
TOURISM IN THE PROTESTED AREA LIKE SOOCHIPPARA SHOULD BE RESTRICTED

Table no.4.9 shows that out of 50 respondents 60% of the respondents disagree with the statement. 26% of the respondents neutral, 8% of the respondents agree, 6% strongly agree with the statement.



TABLE NO.4.10
IN WHICH SEASON DO YOU LIKE TO VISIT SOOCHIPPARA
	Category
	No of respondents
	Percentage

	Summer
	25
	50

	Winter
	13
	26

	Rainy
	12
	24

	Total
	50
	100


Source: Primary data

CHART NO.4.10
IN WHICH SEASON DO YOU LIKE TO VISIT SOOCHIPPARA

Table 4.10 shows that 50% of the total respondents say that they like to visit Soochipara in summer season, 26% say that they like to  visit Soochipara in winter season  and 24 % of them say that they want to visit Soochipara in rainy season.


TABLE NO.4.11
HOW DO YOU RATE THE PICTURESQUE BEAUTY OF SOOCHIPPARA
	Category
	No of respondents
	Percentage

	Excellent 
	25
	50

	Good
	15
	30

	Average
	5
	10

	Poor
	5
	10

	Total
	50
	100


Source: Primary Data

CHART NO.4.11
HOW DO YOU RATE THE PICTURESQUE BEAUTY OF SOOCHIPPARA

Out of 50 respondents 50% of the respondents rate excellent, 30% of them rate good, 10% of the respondents rate average and rest of the 10% rate poor for the picturesque beauty of Soochippara.

TABLE NO.4.12
WOULD YOU LIKE TO TAKE BATH IN WATER FALLS
	Category
	No of respondents
	Percentage

	Yes
	30
	60

	No
	15
	30

	Not sure
	5
	10

	Total
	50
	100


Source: Primary data
CHART NO.4.12
IN WHICH SEASON DO YOU LIKE TO VISIT SOOCHIPPARA

Table 4.12 shows that 60% of the respondents say that they would like to bath in the water falls. 30% of the respondents say they don’t want to bath in water falls and rest of the 10% say that they are not sure about it.



TABLE NO.4.13
ARE YOU SATISFIED WITH THE RECREATIONAL FACILITIES AVAILABLE IN THE DESTINATION
	Category
	No of respondents
	Percentage

	Highly satisfied
	
25
	50

	Satisfied
	15
	30

	Neutral
	10
	20

	Dissatisfied
	0
	0

	Total
	50
	100


Source: Primary data
CHART NO.4.13
ARE YOU SATISFIED WITH THE RECREATIONAL FACILITIES AVAILABLE IN THE DESTINATION
Out of 50 respondents 50% of the respondents highly satisfied, 30% satisfied 20% neutral and none of them were dissatisfied with the recreational facilities available in the destination.. 




TABLE NO.4.14
ARE YOU SATISFIED WITH THE MODE OF TRANSPORT FACILITIES TO THE DESTINATION
	Category
	No of respondents
	Percentage

	Highly satisfied
	20
	40

	Satisfied
	15
	30

	Neutral
	10
	20

	Dissatisfied
	5
	10

	Total
	50
	100


Source: Primary data
CHART NO.4.14
ARE YOU SATISFIED WITH THE MODE OF TRANSPORT FACILITIES TO THE DESTINATION

Table no.4.14 shows that 40% of the respondents highly satisfied with the transportation facilities, 30% of the respondents satisfied with the transportation facilities. 20% neutral about it while 10% of the respondents were dissatisfied with the transportation facilities.


TABLE NO.4.15
WOULD YOU LIKE TO VISIT AGAIN SOOCHIPPARA
	Category
	No of respondents
	Percentage

	Yes
	45
	90

	No
	5
	10

	Total
	50
	100


Source: Primary data
CHART NO.4.15
WOULD YOU LIKE TO VISIT AGAIN SOOCHIPPARA

Table no.4.15 shows that out of 50 respondents 90% of the respondents want to visit again Soochippara, 10% don’t want to revisit Soochippara,




5.1 FINDINGS
· It is one of the highly visited ecotourism destinations in Kerala.
· There is huge tourist traffic during the peak seasons which results in traffic congestion on the way to destination and lack of adequate parking facility
· Most of the tourists are repeat visitors; they are well educated and aware about nature and culture of destination.
· Most of the visitors are satisfied with the transportation facilities and recreational facilities at Soochippara 
· Eco tourism provides good awareness to visitors about nature, culture and history of destination and also participate them to protect them.
· Athiraplly waterfalls, soochippara waterfalls, vazhachal waterfalls, meenmutty waterfalls are other important waterfalls in Kerala.
· No proper initiatives has been taken for disposal of waste.












5.2 SUGGESTIONS
· Take measures to conserve forest and wildlife and for environmental preservation. 
· Provide better attention on road maintenance. 
· Improve basic infrastructure facilities and provide more transportation facilities. 
· Start more hotels and accommodation facilities.
· There are many other waterfalls other than Soochipara waterfalls 
· Improve guidance facilities by appointing authorized guides and provide guide maps.
· Make this destination plastic free by proper waste management.
· Better attention should be given to improve security and communication facilities.
· The KTDC should take more promotional measures to attract more tourist.












5.3 CONCLUSION
Ecotourism refers to the green or conservation or sustainable relation between the living beings and the environment, thereby linking tourism development and environment. Ecotourism can be considered as a travel to the natural areas of the state in order to learn well the cultural and the history of the environment. Waterfalls have long been, popular tourist attractions, with a few outstanding cataracts becoming tourist destinations. This study focus on  Soochippara waterfalls. Soochippara  is one of the major waterfalls of Kerala. Developments and the increased number of visitors they encourage can spoil the aesthetic enjoyment of waterfalls.   To conclude, the survey result reveals that the tourism in Soochippara is facing several problems like poor infrastructure, lack of easily accessible information and lack of adequate publicity measures. Once these problems are solved, the ecotourism projects in Kerala will attract more tourist, both Indian and foreign. 
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QUESTIONNAIRE 
Name
1. Age	:

Below 20
20 – 30
30 – 45
Above 45 
1. Occupational status
Student 			Retired person
Workers 			Others
2. Nationality: 	
Domestic Tourist 		 Foreign Tourist
3. Number of members in your tour group
Less than 5 			In between 5 – 10 
4. How many days you have plant to stay here?
Only 1 day			1 – 2 days
More than 2 days 
5. How did you come to know about this tourist destination?
Internet 				Word of mouth
News papers 			Others 
6. What is your main purpose to visit here?
Enjoyment  			Photography
Research
7. How many times have you been visited here?
1st time visit			2nd time		
3rd and above times



8. Do you think the tourism in the protested areas like Soochippara should be restricted?
Strongly agree 			Agee
Neutral 				Disagree
9. In which season do you like to visit Soochippara?
Summer 			Winter
Rainy 
10. How do you rate the picturesque beauty of Soochippara?
Excellent 			Good
Average				 Poor
11. Would you like to take bath in the water falls?
Yes 				No 
Not sure 
12. Are you satisfied with the recreational facilities available in the destination?
Highly satisfied 			Satisfied
Neutral  				Dissatisfied
13. Are you satisfied with the mode of transport facilities to the destination?
Highly satisfied 			Satisfied
Neutral 				Dissatisfied
14. Would you like to visit again Soochippara?
Yes				No
Not sure



Percentage	
Domestic tourist	Foreign tourist	60	40	
Percentage	
Less than 5	In between 5 - 10	30	70	
Percentage	
Only 1 day	1 – 2 day	More than 2 days	50	34	16	
Percentage	
Internet	Word of mouth	Newspaper	Others	30	16	40	14	
Percentage	
Enjoyment	Photography	Research	60	24	16	
Percentage	
1st Time visit	2nd Time visit	3rd Time visit	36	34	30	


Percentage	
Strongly agree	Agree	Neutral	Disagree	6	8	26	60	
PERCENTAGE	
Summer	Winter	Rainy	50	26	24	
PERCENTAGE	
Excellent 	Good	Average	Poor	50	30	10	10	


PERCENTAGE	
Yes	No	Not sure	60	30	10	
PERCENTAGE	
Highly satisfied	Satisfied	Neutral	Dissatisfied	50	30	20	0	


PERCENTAGE	
Highly satisfied	Satisfied	Neutral	Dissatisfied	40	30	20	10	
PERCENTAGE	
Yes	No	Not sure	90	10	0	


Percentage	
Below 20	20 – 30	30 – 45	Above 45	8	28	12	52	


percentage	
Student	Workers	Retired person	Others	0.34	0.46	0.16	4.0000000000000022E-2	
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