1.1 INTRODUCTION 
Economy of any country is driven by investments leading to capital formation. Savings lead to investments. In India, the household sector occupies the prime place as far as savings is concerned in comparison to institutional sectors, whether it is private or public. Every government in the world would like households to save, as personal saving constitutes the largest segment of national saving in most of the countries. This is followed by savings of the corporate sector, with government savings being least or negligible in most of the countries. 
According to the economists and central bankers, for sustained economic growth of a country, rise in domestic savings is necessary. As per every individual earning money, spends it to meet his or her own personal needs or to fulfill the basic needs of his or her family. Individuals use money for various purposes including funding their daily house hold expenses and expenses incurred for buying luxuries for a better life. Money earned is generally used to funds some immediate expenses or saved to meet some future needs. Those who spend less than what they earn end up with savings. These savings can be accumulated and grown to fund various goals, such as, for education, marriage, vehicle purchase, house purchase or for acquiring any other asset, for medical emergencies and for meeting the post retirement financial needs. In general, the entire amount saved is not held in cash, but is invested in different asset classes or investment avenues in order to get return, which can be in the form of regular income or capital appreciation or sometimes both. Women, in general are savers according to the Association of Bankers 2013 report. Even in India, under the recently launched jan Dhan Scheme, a large number of new bank accounts were opened. In rural areas, major part of the new accounts was opened in the names of women according to the report released in 2014 by Punjab National Bank, resulting in a greater contribution by women. This scheme provided an opportunity for women to open bank accounts thereby increasing the percentage of the population under financial inclusion program of the government. 
Successive governments in India have stressed on providing and improving the educational opportunities for children, especially girl children. The efforts of the government have led to an increase in the number of educated women, who are well qualified and have the necessary skills to gain employment. With the opening up of the economy and the progress and investment made in the banking, financial services, insurance, software and educational sector, job opportunities have increased for women in India However, as an exception few women invest in less risk avenues such as bank deposits and post office schemes. They generally avoid risky options such as equities, as they think that it is difficult to understand equity market trends, patterns and as they volatile in nature. The increase in the number of employed women has led to rise in the number of savers as well as the quantum of savings by women. As per Census 2011, the population of India is 1210.19 million comprising 586.47 million (48.5%) females and 623.72 million (51.5%) males. Females have a share of 48.1% in the urban population and of 48.6% in the rural population. Women find more opportunities to work in urban cities. 
1.2 SIGNIFICANCE OF THE STUDY 
The women's entry into employment as well as in self-employed sector has certainly raised their income and has enabled them to maintain a higher standard of living. For this purpose, they create savings which are, in turn, channelized for investment in productive purposes. Thus, the savings and investments of working women are important from the point of view of economic welfare of their families in particular and capital formation of the economy in general. For the welfare of the family, they try to save some portion of their earnings in various short term and long term investment schemes. The current topic "STUDY ON INVESTMENT PATTERN OF WOMEN INVESTORS" would help to study the investment pattern of women located at "KANNUR CORPORATION". 
1.3 STATEMENT OF THE STUDY
Investment is the employment of funds on assets with the aim of earning income or capital appreciation. Investment is the most important things today. People are earning
more, but they do not know where, when and how to invest it. Proper understanding of money, its value, the available avenues for investment, various financial institutions, the rate of retum/nsk etc. Are essential to successfully manage 2 one's finance for achieving life's goal. An investment is an asset or item that is purchased with the hope that it will generate income or appreciate in the future. In an economic sense, an investment is the purchase of goods that are not consumed today but are used in the future to create wealth. In finance, an investment is a monetary asset purchased with the idea that the asset will provide income in the future or appreciate and be sold at a higher price. Through this study we analyse investing behavior among women and help to determine the factors influencing investment decision of women's and also examine difference of women's attitude towards different investment avenue Today women have more earning potential and more influence over financial decision that over decision. So this study assists to improve women's performance following era.
1.4 OBJECTIVES OF THE STUDY 
This research study tries to cover following objectives: 
· To understand the savings pattern of women investors 
· To understand the spending pattern of respondents as in the form of investment. 
· To find out the respondent’s awareness towards investments. 
· To analyse the investment decision of different social class investors. 
· To find out whether investors are looking for capital appreciation, liquidity or return of investment. 
1.5 SCOPE OF THE STUDY 
 With the increase in the number of women investors and governments plan to push savings for girl children, there is going to be a substantial increase in investments by women. The study will be helpful to find out the ideal investment options for women. These findings could be useful to the financial product creators like banks, mutual fund houses, insurance companies, portfolio managers and other market intermediaries, to understand what a woman may be looking as Investment Avenue. Scope of the study confined to women investors in Kannur Corporation. 


1.6 RESEARCH METHODOLOGY 
The study carried out is a descriptive research study. Descriptive research studies are concerned with describing the characteristics of a particular individual or of a group or phenomena. The source of data for the study is the primary data collected from the respondents using a structured questionnaire. 
1.6.1 	Sources of data 
•	Primary data: 
A well-structured questionnaire was used as primary data in order to collect information from respondents 
 • 	Secondary data: 
Journals, websites, books and newspapers are used as secondary data for in order for collecting data. 
1.6.2 	Sampling design 
A sample is selected in such a manner that it represents the 100 samples out of population for study. The convenience sampling technique is used for completion of the project. 
1.6.3 	Tools for data collection 
Personal survey method with the help of a self-constructed questionnaire was administered to collect primary data from the respondents. The questionnaire composed of two sections. Section A deal with questions related to the profile of the respondents while section B contained questions related to the investment pattern of the respondent. 
1.6.4 	Tools for data analysis 
Percentages were used as the tool to analyse the collection of data. Tables and diagrams were used to interpret the data. 

1.7 PERIOD OF THE STUDY
The period of study was conducted on 21 days.
1.8 LIMITATIONS OF THE STUDY 
· The study has been restricted to Kannur Corporation. 
· Women's do normally invest in bank account and Post office savings account which make normal return rather than investing at share market and mutual funds. 
· Women like to invest in short term investments.
















2.1 REVIEW OF LITERATURE 
Rakesh Anju, Rajesh Saundarya, Ekambaram Karthik (2018) This study assessed the financial literacy levels of Indian women professionals, focusing on their knowledge of saving, budgeting, earning, and investing. The research found that while women were most confident in earning (43%), they were least confident in investing (33%), highlighting a significant gap in investment knowledge. The study emphasized the need for targeted financial education to enhance women's financial autonomy and contribute to economic growth. The authors also examined how socio-economic factors influenced financial literacy. They concluded that improving financial literacy among women professionals could lead to better financial decision-making and empowerment. The study called for initiatives by employers and families to support women's financial education, which could have broader economic benefits. ​ 
Dr. Vaishali Sharma, Mr. Chandra Bhooshan Singh, Mr. Amit Kumar Singh (2021) This research focused on the financial literacy awareness of working women in Indore, identifying that fixed deposits were the most preferred investment across all income groups. It also noted that mutual funds and SIPs gained popularity among women with monthly incomes between ₹10,000–30,000, indicating a shift towards more diverse investment options. The study highlighted that LIC investments were particularly favored by women earning ₹10,000–20,000 monthly. It also observed that fixed deposits were the preferred investment choice among various occupational groups. These findings suggest a growing awareness and preference for structured investment avenues among working women in Indore. ​ 
Priyanka, Dr. Vinay Nandal, Dr. Kiran Yadav (2021) This study examined the financial literacy levels of working women in Haryana, focusing on cities like Rohtak, Sonipat, Panipat, and Karnal. The research found that education and income significantly influenced financial literacy, while age did not have a moderating effect. The study utilized SPSS 23 for data analysis, employing descriptive statistics and regression analysis to draw conclusions. ​The authors suggested that targeted financial literacy programs addressing demographic variables could enhance financial decision-making among working women. This approach could lead to improved economic empowerment and better financial outcomes for women in Haryana. ​ 
Kanika Kundu, J. K. Das (2021) This research explored the impact of financial and savings literacy on the investment decisions of working women in West Bengal. The study found that knowledge about financial concepts like EMIs, FDIs, and ROI played a crucial role in investment choices. It also highlighted significant differences in financial literacy across various age, marital status, and income groups. ​The authors concluded that enhancing financial literacy among working women could lead to more informed investment decisions and better financial planning. This could have positive implications for women's economic empowerment and financial well-being in the region. ​ 
Tanmoyee Banerjee, Malabika Roy (2020) This study investigated intra-household gender disparities in financial literacy between male and female household heads in 24 Parganas (North), West Bengal. The research found significant gender gaps, with female household heads exhibiting lower financial literacy levels. It also noted that factors like low income, limited asset ownership, and reduced mass media usage contributed to these disparities. ​The authors emphasized the importance of targeted interventions to bridge the gender gap in financial literacy. They suggested that improving access to education and mass media could enhance financial knowledge among women, leading to better financial decision-making within households. ​
Kumari Priya (2025) This study assessed the financial literacy levels of working women in India, focusing on their knowledge of investing, savings, and insurance. The research found that a significant portion of working women lacked adequate financial literacy, with factors like age, income, education, and work experience influencing their financial knowledge. ​The author concluded that enhancing financial literacy among working women could lead to better financial decision-making and empowerment. The study highlighted the need for targeted financial education programs to address the specific needs of working women in India. ​

3.1 THEORETICAL FRAMEWORK 
IMPORTANCE OF INVESTMENT AWARENESS
Individuals across the globe have become aware & show increasingly active in financial markets. With the advent of new hi-tech, the availability of various financial products, the liberalization of the economy  & the support of an efficient banking system have all facilitated the participation of investors in Indian financial markets ( both primary & secondary). Household savings form a significant part of investments in any economy. In context to India, the %age of savings is quite high. The high %age of savings in India is primarily on account of the savings made by women in India.  The role & importance of women in investment decision-making in India can’t be ignored. Therefore, the objective is to provide insights into the characteristics that act as strengths & weaknesses of women & to bring out the opportunities & threats faced by them as investors. Investment decisions of women have been explored. It has been analyzed that women are holistic thinkers, balanced intuitive, quality conscious & risk taker. They adopt a futuristic approach & perform in-depth research prior to investing. They are good savers & at the same time self-controlled. All these characteristics acts as their strengths while undertaking investment decisions. On the other hand risk aversion, conservative attitude, too much dependence on guidance from others, lower level of financial knowledge, reluctant to cause unnecessary change in status quo are their weaknesses. The Microfinance, financial literacy & women empowerment initiatives intend to provide opportunities for their growth & development whereas a lesser amount to pay, shorter & interrupted employment history & exclusion from informal networks act as threats to women’s financial well-being. There is a need that the Endeavour’s must be made by women & the support from the society is needed in order to convert the weaknesses & threats of women into their strengths & opportunities.
The shifting landscape of the wealth management sector has moved industry participants to refocus business strategies. Simultaneously, women have emerged as interested, committed, and knowledgeable investors. The spending power of women and the amount of wealth they control has grown significantly. Today, women represent a meaningful investor segment and capturing this segment is a massive opportunity for wealth management firms. However, to capture the segment, firms not only need to develop specific capabilities, but also the focus to meet the needs of the female investor. Seizing the opportunity to engage with this valuable and underserved investor segment requires implementation of a holistic approach to address the investment needs and interests of women. It is no longer enough to just tailor services to women investors. Wealth management firms should learn to successfully attract, engage, and retain this critical segment. While this may require firms to reorient their strategies, women investors and the wealth they control are too great an opportunity to pass up. Women have become an influential and critical force in the wealth management industry and their impact is not likely to go away. It is rightly said, “If wealth management firms recognize the power of women investors—namely, that they are an untapped market managing an increasing amount of wealth—they may significantly improve revenue”. It means that today’s firms recognize that ignoring women investors can result in missing a viable and valuable potential market segment, they will need to assess their own abilities to serve women.  Firms should understand women’s investment needs and preferences and actively choose to develop and deploy specific tactics, services, and products to attract, engage, and retain them. To do so, firms should utilize a structured and tailored approach. Firms should consider the following points while promoting investment avenues for women:
I.	Modify current brand, marketing, and services to align with the needs of women investors:
· By refining the client experience, wealth management firms can better meet the specific needs of women investors. When firms align their client experience with client needs, they establish themselves as investment destinations for investors. To become these destinations, firms can:
· Establish and communicate a mission driven brand aligned with opportunity creation for women
· Market tailored initiatives aligned with the mission , demonstrating a commitment to serve the needs and interests of their investors
· Refine their services to meet the needs of women and build meaningful relationships and align investment options with female preferences. If women tend to be drawn to socially responsible corporations with diverse leadership, firms offering investment options aligned with this preference reveal a keen understanding of the female investor
· Create investment tools to better serve women. Learning programs that educate and inform women about wealth management topics and investment options are one option for firms looking to give women what they want
II.	Create a culture that enables all financial advisors to better understand the needs of women investors:
· Establishing and integrating a culture of inclusion into talent strategies drives the identification, development, and promotion of innovative ideas and products. Underserved markets can be better served. To develop an inclusive culture, firms should:
· Strive to acquire and retain a diverse staff 
· Target diverse candidate pools and provide internships, fellowships, and opportunities for leadership development. This can increase employee diversity, which may introduce diversity of thought, perspectives, and experiences
· Focus on promoting leaders who value and champion inclusion
· Measure their advisors on the diversity of their book of business and their efforts to learn about different customer segments; this can encourage employees to seek out and understand diverse investors
III.	Build a cohort of financial advisors attuned to the needs of women investors:
Adjustment throughout the talent lifecycle can help create a cohort of advisors attuned to the needs and preferences of women. A diverse cohort allows firms to acquire and to develop the talent and expertise required to engage, serve, and retain female clients. To build a cohort attuned to the needs of women, firms should: 
· Understand their current capabilities and talent gaps in meeting the needs of female investors.
· options aligned with this preference reveal a keen understanding of the female investor
· Create investment tools to better serve women. Learning programs that educate and inform women about wealth management topics and investment options are one option for firms looking to give women what they want
IV.	Create a culture that enables all financial advisors to better understand the needs of women investors:
Establishing and integrating a culture of inclusion into talent strategies drives the identification, development, and promotion of innovative ideas and products. Underserved markets can be better served. To develop an inclusive culture, firms should:
· Strive to acquire and retain a diverse staff 
· Target diverse candidate pools and provide internships, fellowships, and opportunities for leadership development. This can increase employee diversity, which may introduce diversity of thought, perspectives, and experiences
· Focus on promoting leaders who value and champion inclusion
· Measure their advisors on the diversity of their book of business and their efforts to learn about different customer segments; this can encourage employees to seek out and understand diverse investors
V.	Build a cohort of financial advisors attuned to the needs of women investors:
Adjustment throughout the talent lifecycle can help create a cohort of advisors attuned to the needs and preferences of women. A diverse cohort allows firms to acquire and to develop the talent and expertise required to engage, serve, and retain female clients. To build a cohort attuned to the needs of women, firms should: 
· Understand their current capabilities and talent gaps in meeting the needs of female investors 
· Conduct targeted recruiting for advisors that would fill gaps. As they hire advisors with an affinity toward women investors, they ought to look for candidates with emotional intelligence and diversity and inclusion competencies
· Invest in learning and development programs that will allow employees to build the key competencies and knowledge base needed to serve women investors
· Recognize and reward advisors that excel in building a portfolio of women investors and are innovative in attracting and retaining them as client         
· Additionally, firms should cater to investment preferences of women.
· Generally women, unlike men, tend to be more interested in investing and/or motivated to invest in companies to which they assign meaning and purpose. They typically view investments more personally and have a greater attachment to where they choose to direct their money. Women are also more inclined to invest in companies with diversity in leadership. They may gravitate and prioritize, to a greater degree than men, to using their investments/investment opportunities to make a positive impact on society. Financial advisors should recognize and respect these preferences as they try to serve female investors.
· Firms should also aim to provide the desired investor experience
· In order to capture market successfully firms should strive to serve the nuanced needs of the woman investor. While marketing campaigns tailored toward women are useful, firms should develop more comprehensive services for women. Education is a critical service offering, as women are quite interested in knowing what investments are being made and why. Women want to learn from their advisor; firms should recognize this and work to provide this offering.
Others are: 
a.	Ability & desire to take risk
b.	Attribute to work hard
c.	imagination
By providing a client experience, manifesting an inclusive culture, and offering a cohort of advisors who can meet the needs of women investors, wealth management firms can capture this market segment. Facing declining profits, expanding into this market is all the more critical although tapping into the segment of women investors may require strategic changes, firms should recognize women are an influential force in wealth management who are here to stay.
WOMEN AND SAVINGS 
Saving schemes are very important for countries which are experiencing deficiencies in economic growth. There is a need for saving mobilization which means advocating the need for more and more savings to improve the economic policies. It is human need to save. Savings are to keep something for the future, by foregoing its consumption in the present day. A person earns with the objective of being able to spend and fulfill various basic needs. Keynes paradox of thrift advocates that individual savings are good for an economy. However, overall savings for an economy are bad as they pull down the consumption, reducing down the national income of the economy. 
Savings is a habit specially embodied to woman. Even in the past when women mainly depended on their income. They used to save to meet emergencies as well as for future requirements. Many forces have contributed to the growth of the newly emerging middle class working women in India. The socio-economic liberation of Indian women has itself being a product of, and an instrument in the change in their lives due to employment. A deep of vital change has taken place in the economic condition and personal status of women in the recent past. 
It is accepted fact now that women have to play a prominent role in the overall economic development of our nation, as they constitute 50 per cent of the total population, “when women move forward, the family moves, the village moves,” claimed Jawaharlal Nehru. It is recognized throughout the world that only when women are in the mainstream of progress can economic and social development be possible and meaningful. 
Freedom depends on economic conditions more than other reasons. Now, the present women, who is equally employed, through their education have knowledge about various aspects of investment and as result they invest in various investment avenues such as shares, debentures, mutual funds and bank deposits. Indian savings market has been expanding over the period and there is a steady increase of household savings. 
 INVESTMENT MANTRAS FOR WOMEN INVESTORS 
Women are not as active as men when it comes to investing money. They generally keep themselves away from taking investment decisions, they are well known for spending money or keeping it idle, rather than investing it for earning more. Even non 
-working women are mostly dependent on their spouses for meeting their day to day expenses. Though to some extend it is true that women are dependent on their spouses for finance, they should also think about their future. 
Women should start thinking and understanding the importance of money, savings and its investment aspect to avoid critical situations at any stage of their lives. They need to develop skills to plan for their financial needs. Generally women tend to keep cash idle rather than investing it. They tend to think that this “idle cash” can be easily used to meet expenses beauty parlours, jewellery etc. 
However, as an exception few women invest in less risk avenues such as bank deposits and post office schemes. They generally avoid risky options such as equities, as they think that it is difficult to understand equity market trends, patterns and as they volatile in nature. 
FACTORS INFLUENCING INVESTMENT DECISION 
Each and every person can be specially differentiated on various parameters. Their investment decisions depend on various attributes. There are so many factors which influence their investment decisions. Everyone has their own requirements. So, accordingly they take decisions. Personal investment is affected by the level of knowledge, an individual investor possess about different investment instruments. The knowledge of the relationship between risk and return along with the knowledge of industrial sectors, economic indicators, companies performance analysis techniques, portfolio management techniques etc., affect the investment decision of individuals. 
The source of information regarding investment avenues also guides the investment decisions. One of the most important factors affecting personal investment is the availability of disposal funds. Apart from all these factors, invested money should be convertible into cash in the hour of need and this is an important factor which affects personal investment. 
The success of every investment decision has become increasingly important in recent times. Making sound investment decision requires both knowledge and skill. Skill is needed to evaluate risk and return associated with an investment decision. Knowledge is required regarding the complex investment alternatives available in the economic environment. 
CHALLENGES AND OPPORTUNITIES FACED BY WOMEN INVESTORS 
The challenges and opportunities faced by women today honors some women of substance, puts forward some social issues and hopes to offer realistic means towards creation of a gender unbiased society. Women today have scaled great heights. They are impervious to the traditional beliefs of our society in a non-defiant but affirming way. They know what they want. They are not apprehensive in discovering their capacity and carving their own niche in these contemporary yet conventional times. They know striding a fight balance between personal life and career is challenge and they learnt to conquer it with grace of savings. Swearing by the principles of equal opportunities as propagated by the constitution itself, the role and contribution of women in society at large can never be completely underlined, however it is articulated. It is imperative today that each woman investors should understand the role what she plays in society. However, there is a need to address certain challenges faced generally by women today. 
SAVINGS AND INVESTMENT PATTERN OF WOMEN INVESTORS 
In India the socio economic profile of the people changes dramatically. Today people are not only spending on products and services, earlier considered a luxury but are also looking at smarter ways of investing their money. This is mainly due to the fact, that people today not only have a wider choice of investing in different saving instruments, but are also more educated and aware about their choices. Women are now moving beyond the traditional savings options of Fixed Deposits, Post office savings to wider investment options in the form of Insurance, Mutual funds, Bonds, Equities and even property. 
Income minus expenditure is equal to Savings. In today’s rapidly changing financial environment, it is critical that individuals not only protect and enhance their current financial resources, but also prepare for future security and against lass of income. This requires careful planning and prudent management of one’s financial assets. 
Savings is a natural human activity because some large purchases cannot be afforded immediately. Financial planning is the key and the first step towards fulfilling ones dreams and aspirations. Good planning ensures financial security for the family throughout life. An important component of a sound financial plan is not only the inclusion of life insurance coverage in the plan. It is therefore unique needs with qualified financial planning advisers who can assist in determining the right plan and amount of coverage required. 
Saving and Investment are two key macro variables with micro foundations, which play a significant role in economic growth. Savings enable people to manage emergencies, to smooth out peak income and expenditure to make investment in homes, families and businesses and to provide for old age. Savings encourages cohesion among women investors and serve as a reserve for repayment of loan from financial institutions. Even though the women investors are poor, they contribute some amount of money as savings on a regular basis. Most of the women investors feel that savings is an important activity but the amount they save every month is not uniform. Though some of the women investors are uneducated, they come to know about various savings and investment avenues with the help of agents, family members and friends. Regular savings and investment is valuable in developing an informal rural financial system which can be a great benefit of women. Systematic savings among women also helps to ensure good loan repayment rates. 
The savings of women in investors provides the source of funds to make small investments such as LIC schemes, Post office savings schemes, Bank Deposits, Chit Fund, Mutual Funds are some of the key saving instrument. With the advent of the investment options in the market, consumers are now exposed to an array of modern and innovative products. For example, depending on the needs of the customers, life insurers have introduced customized products in the market. Women investors also prefer Insurance policy because they have to pay only small amount of money every year and they prefer savings in post office because they can withdraw their amount at times of necessity. 
GENERAL BEHAVIOUR OF WOMEN INVESTORS 
Gone are the days when men were considered the sole masters of money, as recent studies have shown that women often make wiser investment decisions. Psychological differences between men and women lead to distinct investment behaviors, with women generally being more cautious and calculated. One key trait is women’s desire to be in control—be it at home or work—which extends to their financial decisions. Though the investment world is filled with uncertainty and unfamiliarity, women’s natural tendency to feel anxious in such situations pushes them to be more careful, which often results in better investment outcomes. They tend to prioritize safety over risk, preferring secure returns rather than potential losses. This cautious approach, while sometimes slow, helps women make well-informed and long-term beneficial financial choices.
As women continue to rise in the workforce and gain greater financial independence, taking control of their investments has never been more important. Today, women not only represent nearly half of the workforce but also own and manage a significant number of businesses and influence the majority of consumer and financial decisions. Whether starting from scratch or refining an existing strategy, it is crucial for women to focus on building a solid financial legacy. At different life stages, they face key financial decisions that can significantly impact their income, net worth, and quality of life during retirement. Women investors come in various types—some are bold risk-takers, others are extremely cautious, and most lie somewhere in between, balancing risk with the hope of long-term gains. Recognizing their unique investment style helps women make confident and personalized financial decisions.
AREAS OF INVESTMENT AMONG WOMEN
While women are often seen as hesitant in managing their finances, they can be both their money’s worst enemy and best friend. Traditionally in India, financial decisions have been handled by male family members, and many women continue to underestimate their own financial capabilities. However, as Indian women increasingly step into leadership roles in companies and governments, it’s essential for them to also take charge of their financial futures. Women may lack confidence in financial decisions but are known for their cautious and calculated approach when they do take control—often consulting experts or trusted individuals before investing. This blend of caution and responsibility can make women excellent money managers. Investing, however, varies across different life stages and roles. Here's a breakdown of suitable investment strategies for women in different situations:
a. Unmarried Women
Unmarried women, especially those studying or starting their careers, are in an ideal position to begin investing. This phase allows more risk-taking and experimentation, making it perfect for building financial discipline. For short-term goals like education or travel (within 3 years), safe options such as bank fixed deposits, post-office savings, liquid mutual funds, and Fixed Maturity Plans (FMPs) are recommended. Hybrid bank accounts, which shift excess funds into fixed deposits, also offer better returns while maintaining liquidity. For long-term goals like buying a car or a house, equity mutual funds (particularly mid-cap funds), bullion, and debt mutual funds can be considered due to their higher return potential over five or more years. Early investment habits set a strong financial foundation for the future.
b. Married Working Women
Married working women often juggle household responsibilities and professional commitments, leaving little time for detailed financial planning. In such cases, low-risk and low-maintenance investments, or those managed with the help of financial advisors, are ideal. As contributors to family income, they must plan for children’s education, marriage, retirement, and large purchases like a home. For retirement, PPF and NPS are excellent tax-saving, long-term options. A diversified investment strategy—including equity, debt, corporate FDs, and bullion—helps manage risk and improve returns. Proper asset allocation based on age, risk tolerance, and goals is essential. Regular monitoring of investment portfolios, ideally monthly, ensures plans stay aligned with changing needs.
c. Housewives
Housewives, even without direct income, can invest the savings generated from efficient household budgeting. Instead of letting money sit idle, it can be put to work through smart investments. Hybrid bank accounts are a great start, offering higher interest than regular savings accounts. Another option is the Indian Post recurring deposit, which provides an attractive 8.3% interest rate on monthly contributions. Housewives can also invest in gold through gold mutual funds, starting with as little as Rs. 500 per month. This approach saves on jewellery making charges and offers returns equivalent to physical gold, making it a smart and affordable investment method.
d. Single Women (Widowed/Divorced)
Widowed or divorced women often bear full financial responsibility for themselves and their children, making secure and well-planned investments crucial. In their twenties or thirties, they have ample time to build a retirement corpus. Long-term, tax-efficient options like PPF and NPS are ideal—PPF offers consistent returns over 15 years, while NPS is a low-cost, market-linked retirement tool. The maturity proceeds from these schemes can be used to purchase an annuity plan, ensuring regular post-retirement income. Additionally, building an emergency fund to cover at least three months of household expenses, including EMIs, is important, with liquid mutual funds or hybrid savings accounts being good options. A diversified investment strategy tailored with professional advice ensures financial security for both mother and child.
Top of Form
TABLE NO.4.1
AGE WISE CLASSIFICATION
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	20-30
	46
	46

	30-40
	20
	20

	40-50
	16
	16

	Above 50
	18
	18

	Total 
	100
	100


Source: Primary data
CHART NO.4.1
AGE WISE CLASSIFICATION

INTERPRETATION 
Table no. 4.1 shows that 46% of the respondents are from the age group of 20 to 30 years. 20% of the respondents are belong to the age group of 30 to 40 years. 18% of the respondents are from the age group of above 50 years.  16% of the respondents are from the age group of 40 to 50 years. 



TABLE NO.4.2
EDUCATIONAL QUALIFICATION
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Post graduate 
	26
	26

	Non graduate 
	28
	28

	Graduate 
	46
	46

	Total 
	100
	100


Source: Primary data


CHART NO.4.2
EDUCATIONAL QUALIFICATION



INTERPRETATION 
Table no. 4.2 shows that 46% of the respondents are graduates. 28% of the respondents are non-graduates. 26% of the respondents are post graduates. 

TABLE NO.4.3
OCCUPATION 
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Self employed
	40
	40

	Home keeper
	4
	4

	Professional 
	34
	34

	Retired 
	12
	12

	Others 
	10
	10

	Total 
	100
	100


Source: Primary data


CHART NO.4.3
OCCUPATION 


INTERPRETATION 
Table no.4.3 shows that 40% of the respondents are self-employed.  34% of the respondents are professionals. 12% of the respondents are retired. 10% are from other occupation category. 4% of the respondents are home keepers. 
TABLE NO.4.4
MONTHLY INCOME
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Upto 20000
	26
	26

	20001-40000
	40
	40

	40001-60000
	18
	18

	Above 60000
	16
	16

	Total 
	100
	100


Source: Primary data


CHART NO.4.4
MONTHLY INCOME

INTERPRETATION 
Table no.4.4 shows that 40% of the respondents have 20001 to 40000 rupee monthly income. 26% have upto 20000 rupees, 18% have 40001-60000 and 16% have above 60000 rupees monthly income. 

TABLE NO.4.5
HAVE YOU INVESTED YOUR SAVINGS SO FAR
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Yes 
	80
	80

	No
	20
	20

	Total
	100
	100


Source: Primary data


CHART NO.4.5
HAVE YOU INVESTED YOUR SAVINGS SO FAR

INTERPRETATION 
Table no.4.5 shows that 80% of the respondents agreed that they invested their savings so far. 20% disagreed. 




TABLE NO.4.6
WHAT PERCENTAGE OF YOUR INCOME DO YOU SAVE
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	0-10%
	25
	25

	10-20%
	36
	36

	20-30%
	18
	18

	Above 30%
	21
	21

	Total
	100
	100


Source: Primary data


CHART NO.4.6
WHAT PERCENTAGE OF YOUR INCOME DO YOU SAVE

INTERPRETATION 
Table no.4.6 shows that 36% of the respondents opined that they invest 10 to 20% of their income to save.  25% of the respondents invest 0 to 10% and 21% invest above 30%. 18% of the respondents invest 20-30% of their income to save.  

TABLE NO.4.7
SAVINGS OBJECTIVE
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Children’s education 
	40
	40

	Home Purchase
	30
	30

	Children’s Marriage 
	20
	20

	Health Care
	8
	8

	Retirement Plan
	2
	2

	Total
	100
	100


Source: Primary data

CHART NO.4.7
SAVINGS OBJECTIVE

INTERPRETATION 
Table no.4.7 shows that 40% of the respondents opined that children’s education is their savings objective.  30% of the respondents opined that they saves for home purchase. 20% saves for children’s marriage while 8% of the respondents saves for health care. 2% of the respondents opined that retirement plan is their saving objective. 
TABLE NO.4.8
INVESTMENT OBJECTIVE
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Long-term growth
	26
	26

	Short- term growth 
	31
	31

	Growth and income
	28
	28

	For steady income
	15
	15

	Total
	100
	100


Source: Primary data
CHART NO.4.8
INVESTMENT OBJECTIVE


INTERPRETATION 
Table no.4.8 shows that 31% of the respondents are interested in short term growth while 28% of the respondents prefer growth and income. 26% prefer long term growth and 15% of the respondents prefer for steady income. 



TABLE NO.4.9
SOURCE OF INVESTMENT INFORMATION
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Newspaper 
	14
	14

	Financial planners
	6
	6

	Family and friends
	60
	60

	Advisors 
	10
	10

	Internet 
	10
	10

	Total
	100
	100


Source: Primary data

CHART NO.4.9
SOURCE OF INVESTMENT INFORMATION

INTERPRETATION
Table no.4.9 shows that 60% of the respondents opined that they got information about investment from their family and friends.  14% of the respondents got information from newspaper. 10% each got information about investment from advisors and internet. 6% of the respondents got investment information from financial planners. 
TABLE NO.4.10
REASON BEHIND THE CHOICE OF INVESTMENT OPTION
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Self-awareness 
	43
	43

	Friends and family
	35
	35

	Media financial 
	15
	15

	Advisor
	7
	7

	Total 
	100
	100


Source: Primary data

CHART NO.4.10
REASON BEHIND THE CHOICE OF INVESTMENT OPTION

INTERPRETATION 
Table no.4.10 shows that 43% of the respondents opined that self-awareness is the reason behind the choice of investment option. 35% of the respondents opined that friends and family is the reason behind the choice of investment option. 15% of the respondents said media financial and 7% of the respondents opined that advisors is the reason behind the choice of investment option. 

TABLE NO.4.11
HAVE SAVINGS AND INVESTMENT TARGET AMOUNT FOR EACH YEAR
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Yes 
	85
	85

	No
	15
	15

	Total 
	100
	100


Source: Primary data

CHART NO.4.11
HAVE SAVINGS AND INVESTMENT TARGET AMOUNT FOR EACH YEAR


INTERPRETATION 
Table no.4.11 shows that 85% of the respondents agreed that they have savings and investment target amount for each year. 15% of the respondents disagreed. 

TABLE NO.4.12
FREQUENCY OF INVESTMENT
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Weekly 
	10
	10

	Monthly 
	50
	50

	Quarterly 
	20
	20

	Half yearly 
	15
	15

	Yearly 
	5
	5

	Total 
	100
	100


Source: Primary data

CHART NO.4.12
FREQUENCY OF INVESTMENT

INTERPRETATION 
Table no.4.12 shows that 50% of the respondents opined that they invest monthly while 20% of the respondents invest quarterly. 15% invest half yearly and 10% invest weekly. 5% of the respondents invest yearly. 
TABLE NO.4.13
INVESTED SECTOR
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Private sector
	25
	25

	Govt. sector
	65
	65

	Foreign sector  
	10
	10

	Total 
	100
	100


Source: Primary data

CHART NO.4.13
INVESTED SECTOR


INTERPRETATION 
Table no.4.13 shows that 65% of the respondents invested in Govt. sector. 25% invested in private sector. 10% of the respondents invested in foreign sector. 



TABLE NO.4.14
AT WHICH RATE DO YOU WANT YOUR INVESTMENT TO GROW
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Steadily 
	60
	60

	Average rate 
	28
	28

	Fast 
	12
	12

	Total 
	100
	100


Source: Primary data

CHART NO.4.14
AT WHICH RATE DO YOU WANT YOUR INVESTMENT TO GROW


INTERPRETATION 
Table no.4.14 shows that 60% of the respondents opined that they want their investment to grow steadily.   28% of the respondents wants to invest to grow average rate and 12% of the respondents wants to invest to grow fast. 


TABLE NO.4.15
FACTOR CONSIDER BEFORE INVESTING
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Safety of principal
	42
	42

	Low risk 
	30
	30

	High return 
	28
	28

	Total
	100
	100


Source: Primary data

CHART NO.4.15
FACTOR CONSIDER BEFORE INVESTING

INTERPRETATION
Table no.4.15 shows that 42% of the respondents consider safety of principal before investing. 30% consider low risk and 28% consider high return while investing. 




TABLE NO.4.16
IF YOU HAVE OPTED EQUITIES HOW RISK ARE THEY
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Low 
	23
	23

	Moderate 
	60
	60

	High 
	17
	17

	Total 
	100
	100


Source: Primary data

CHART NO.4.16
IF YOU HAVE OPTED EQUITIES HOW RISK ARE THEY


INTERPRETATION 
Table no.4.16 shows that 60% of the respondents opined that they opted equities where the risk is moderate. 23% choose low and 17% choose high. 



TABLE NO.4.17
IF YOU HAVE INVESTED IN EQUITY, HOW WILL YOU HANDLE THE INVESTMENT WHEN THERE IS DROP IN SHARE PRICE
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Withdraw your money 
	50
	50

	Increase in investment 
	50
	50

	Total 
	100
	100


Source: Primary data

CHART NO.4.17
IF YOU HAVE INVESTED IN EQUITY, HOW WILL YOU HANDLE THE INVESTMENT WHEN THERE IS DROP IN SHARE PRICE

INTERPRETATION 
Table no.4.17 shows that 50% of the respondents increase their investment in equity when there is drop in share price. Another 50% opined that they will withdraw their money. 

TABLE NO.4.18
MONITORING INVESTMENT
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Daily 
	8
	8

	Weekly 
	36
	36

	Monthly 
	40
	40

	Occasionally 
	16
	16

	Total 
	100
	100


Source: Primary data

CHART NO.4.18
MONITORING INVESTMENT

INTERPRETATION 
Table no.4.18 shows that 40% of the respondents opined that they monthly monitor their investment. 36% monitor weekly and 16% monitor occasionally.  8% of the respondents monitor their investment daily.  


TABLE NO.4.19
CAN YOU TAKE THE RISK OF LOSING YOUR PRINCIPAL INVESTMENT AMOUNT
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Yes 
	10
	10

	No
	90
	90

	Total 
	100
	100


Source: Primary data

CHART NO.4.19
CAN YOU TAKE THE RISK OF LOSING YOUR PRINCIPAL INVESTMENT AMOUNT

INTERPRETATION 
Table no.4.19 shows that 90% of the respondents don’t take the risk of losing their principal investment amount. 10% agreed with the statement. 




TABLE NO.4.20
IF YOU INVEST IN BANKS, WHICH TYPE OF BANKS, DO YOU INVEST YOUR FUNDS
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Co-operative bank
	38
	38

	Nationalized bank 
	56
	56

	Schedule bank
	6
	6

	Total 
	50
	100


Source: Primary data

CHART NO.4.20
IF YOU INVEST IN BANKS, WHICH TYPE OF BANKS, DO YOU INVEST YOUR FUNDS


INTERPRETATION 
Table no.4.20 shows that 56% of the respondents invest in nationalized banks. 38% will invest in co-operative bank and 6% of them invest in schedule banks. 

TABLE NO.4.21
IF YOU WANT TO CHOOSE CO-OPERATIVE BANK, WHAT IS THE REASON FOR CHOOSING IT
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	High interest rate than other banks 
	36
	36

	safety nearby locality 
	29
	29

	requires only small amount as minimum balance
	35
	35

	Total 
	100
	100


Source: Primary data
CHART NO.4.21
IF YOU WANT TO CHOOSE CO-OPERATIVE BANK, WHAT IS THE REASON FOR CHOOSING IT

INTERPRETATION 
Table no.4.21 shows that 36% of the respondents choose co-operative bank because it has high interest rate than other banks. 35% said that it requires only small amount as minimum balance. 29% choose it because of the safety and nearby locality. 

TABLE NO.4.22
WHICH  INVESTMENT  AVENUE  HAS  BEEN  PROVIDED  MORE  BENEFIT  TO  YOU  SO  FAR
	CATEGORY
	NO.OF RESPONDENTS
	PERCENTAGE

	Real estate
	20
	20

	Bank
	28
	28

	Post office
	8
	8

	Deposit 
	5
	5

	Insurance
	6
	6

	Mutual Fund Equities 
	21
	21

	Jewelry 
	12
	12

	Total 
	100
	100


Source: Primary data

CHART NO.4.22
WHICH  INVESTMENT  AVENUE  HAS  BEEN  PROVIDED  MORE  BENEFIT  TO  YOU  SO  FAR

INTERPRETATION 
Table no.4.16 shows that 28% of the respondents opined that bank provide more benefits for them. 21% of the respondents opined mutual fund equities, 20% said real estate, 12 choose jewelry, 8% said post office while 6% of the respondents said insurance. 5% of the respondents said insurance provide more benefits for them. 
5.1 FINDINGS 
· 46% of the respondents are from the age group of 20 to 30 years.
· 46% of the respondents are graduates.
· 40% of the respondents are self-employed.
· 40% of the respondents have 20001 to 40000 rupee monthly income. 
· 80% of the respondents agreed that they invested their savings so far.
· 36% of the respondents opined that they invest 10 to 20% of their income to save.  
· 40% of the respondents opined that children’s education is their savings objective.
· 31% of the respondents are interested in short term growth
· 60% of the respondents opined that they got information about investment from their family and friends.  
· 43% of the respondents opined that self-awareness is the reason behind the choice of investment option.
· 85% of the respondents agreed that they have savings and investment target amount for each year.
· 50% of the respondents opined that they invest monthly
· 65% of the respondents invested in Govt. sector.
· 60% of the respondents opined that they want their investment to grow steadily.  
· 42% of the respondents consider safety of principal before investing.
· 60% of the respondents opined that they opted equities where the risk is moderate.
· 50% of the respondents increase their investment in equity when there is drop in share price.
· 40% of the respondents opined that they monthly monitor their investment
· 90% of the respondents don’t take the risk of losing their principal investment amount.
· 56% of the respondents invest in nationalized banks. 38% will invest in co-operative bank
· 36% of the respondents choose co-operative bank because it has high interest rate than other banks.
· 28% of the respondents opined that bank provide more benefits for them.




















5.2 SUGGESTIONS 
· In spite of various measures taken up by both central government and State governments regarding the upward of literacy of women the study conveys that majority women Investors are unaware of insurance schemes, Mutual funds and equity shares. 
· Measures should be taken up by the RBI and state governments regarding various savings schemes. 
· RBI needs to enhance various modes of communication regarding the increase of saving habits among women. 
· Proper channels should be maintained by various authorities in order to make use of savings for more productive use. 
· Majority of the women Investors states they don't get correct working information regarding various investment avenues like Mutual fund, insurance etc. So this should be avoided so that women's can get clear picture of various avenues. 
· Many investors have problems related to nationalised banks as they charge high transaction cost and also no better customer relationship. As that should be avoided by these banks. 
· Women Investors need to be promoted with long term investments which make them to take risk while choosing investment alternatives. 
  
 
 
 

 
 

5.3 CONCLUSION 
Based on the empirical findings of the study, it is apt to conclude that financial education is increasingly important, and not just for investors but also for women investors. It is becoming essential for the average family trying to decide how to balance its budget, buy a home, fund the children’s education and ensure an income when the people retire. 
Of course people have always been responsible for managing their own finances on a day to day basis – spend on a holiday or save for new furniture; how much to put aside for a child’s education or to set them up in life – but recent developments have made financial education and awareness increasingly important for financial well- being. The household individuals must gain more financial knowledge for the effective financial management and planning. The Government of India, should educate the urban households about the importance of financial literacy and planning because: the percentage of investors is nearly 20 in urban areas while it is much lower (6 per cent) in rural India. The estimated number of investor households in India is 24.5 million who constitute about 11 per cent of total households. There is a significant magnitude of small savers among all households. Moreover, households and individual investors supply a pool of capital that creates liquidity in the market and make it dynamic. Thus, household income, its consumption and its distribution are fundamental to any economic analysis. These determine the nature and rate of saving in an economy which, in turn, implies the rate of economic growth. 
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QUESTIONNAIRE 
A STUDY ON THE INVESTMENT PATTERN OF WOMEN IN KANNUR CORPORATION
Personal Details 
Name: 
1.Age 
a) 20-30 
b) 40-50 
c) 30-40 
d) Above 50  
2. Educational Qualification 
a) Post Graduate 	
b) Non Graduate 
c) Graduate 
3. Occupation 	
a) Others 
b) Self Employed 
c) Home keeper 
d) Professional
e) Retired  
4. Monthly Income 
a) Upto 20000 
b) 40001-60000 
c) 20001-40000 
d) Above 60000 


5. Have you invested your savings so far? 
a) Yes 
b) No 
 6. What percentage of your income do you save 
a) 0-10% 	
b) 10-20% 
c) 20-30% 
d) Above 30% 
 7. What is your savings objective? 
a) Children’s Education Home 
b) Purchase 
c) Children’s Marriage 	
d) Health Care 
e) Retirement Plan
 8. What is your investment objective? 
a) Long-term Growth 	
b) Short-term Growth 
c) Growth and Income 
d) For Steady Income 
9. What is your source of investment information? 
a) Newspaper 
b) Financial Planners 
c) Family and Friends 
d) Advisors 
e) Internet 


10. State the reason behind the choice of investment option? 
a) Self Awareness 
b) Friends and Family 
c) Media 	Financial 
d) Advisor 
 11. Do you have savings and investment target amount for each year? 
a) Yes 	
b) No 
c) If yes, please specify: 
12. What is your frequency of investment 
a) Weekly 
b) Monthly 
c) Quarterly 
d) Half Yearly 
e) Yearly 
13. In which sector do you invest your money? 
a) Private sector 
b) Govt. Sector 
c) Foreign sector 
 14. At which rate do you want your investment to grow? 
a) Steadily 
b) Average Rate 
c) Fast 
15. Which factor do you consider before investing? 
a) Safety of Principal
b) Low Risk 
c) High Return 

16. If you have opted equities how risk are they 
a) Low 
b) Moderate 
c) High 
17. If you have invested in equity, how will you handle the investment when there is drop in share price? 
a) Withdraw your money 		
b) Increase in investment
 18. How often do you monitor your investment (in case of equity, mutual fund and gold)? 
a) Daily 
b) Weekly 
c) Monthly 
d) Occasionally 
19. Can you take the risk of losing your principal investment amount 
a) Yes 	
b) No 
20. If yes, what percentage: 
21. If you invest in banks, which type of banks, do you invest your funds 
a) Co-operative Bank 
b) Nationalised Bank 
c) Scheduled Bank 
22. If you want to choose co-operative bank, what is the reason for 26.choosing it 
a) High interest rate than other banks 
b) Safety Nearby locality 
c) Requires only small amount as minimum balance 

23. Which  investment  avenue  has  been  provided  more  benefit  to  you  so  far ? 
a) Real Estate 	
b) Bank 
c) Post Office 
d) Deposit 	
e) Insurance 
f) Mutual Fund Equities 
g) Jewelry 
 24. Do  you have any suggestions to improve the investment avenues and its features?
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