1.1 INTRODUCTION
Tourism, the act and process of spending time away from home in pursuit of recreation, relaxation, and pleasure, while making use of the commercial provision of services. As such, tourism is a product of modern social arrangements, beginning in western Europe in the 17th century, although it has antecedents in Classical antiquity. It is distinguished from exploration in that tourists follow a “beaten path,” benefit from established systems of provision, and, as befits pleasure-seekers, are generally insulated from difficulty, danger, and embarrassment. Tourism, however, overlaps with other activities, interests, and processes, including, for example, pilgrimage . This gives rise to shared categories, such as “business tourism,” “sports tourism,” and “medical tourism” (international travel undertaken for the purpose of receiving medical care).
Kerala is blessed with beautiful beaches which are the most important tourist attractions. The state has about 580km long coastlines, studded with world’s best string of beaches. Throughout the world, the beaches of Kerala are renowned for their breath taking beauty. The blues of the sky and the blue waters of the beaches of Kerala come together give enchanting experience tourists. Amongst the popular beaches of Kerala are Kovalam Beach and Varkala beach. The other much visited beaches of Kerala are Thangasseri beach, Cherai beach, Tannur beach, Beypore beach and Muzhappilangad beach, Bekal beach and Kappad beach.. Though the beaches are the centers of attractions, there is a concentration of tourists, only in the southern side beaches of Kerala, especially Kovalam and Varkala. The other beach centers attract comparatively a smaller number of tourists. Though a number of studies have been conducted on tourism, the beach tourism has not been able to draw the attention of researchers. Tourism is still an emerging discipline and hence any academic or research work ought to enrich the existing stock of knowledge on the subject. The state has very little information on the precise impacts of tourism, particularly beach tourism on the economy and the environment of Kerala.
Kappad Beach has historically played an important role in the history of Kerala. On these shores, over 500 years ago in 1498, 170 men led by Vasco- da-Gama first stepped onto Kerala. The entire State, especially the Malabar Coast, would never be the same again.
A visit to Kozhikode is incomplete without a visit to this legendary site. The spice route flourished through this Beach. A walk in and around the place gives one an idea of itshistorical relevance. The rocks and small hills add to its charm. The nearby shacks are always stocked with excellent local delicacies and tea. Migratory birds can be spotted occasionally as well. Kappad Beach is a truly majestic destination, which will always hold an important place in our history.
1.2 STATEMENT OF THE PROBLEM
Kozhikode has a significant role in the development of the tourism department of Kerala. Lots of enthralling tourism attractions is in Kozhikode. Thus, this state has now become one of the most crowded and popular tourist destinations of Kerala. Its unique beaches, waterfalls and lagoons, palaces and local foods are the top things to do from Calicut of Kerala. 
1.5 OBJECTIVES OF THE STUDY
· To understand the awareness with regard to beach tourism in Kerala
· To determine the satisfaction level of tourists with the facilities available in Kappad beach. 
· To identify the area demanding attention for the development of beach tourism.
· To identify the negative factors present in the beach tourist centers.
1.4 SCOPE OF THE STUDY 
Tourism is increasingly an essential element of economic, social and cultural development and it has become one of the largest global economic activities in the world today. Tourism with its super brand “Gods own country” has made Kerala a household name among global tourists. Throughout the world, Kerala beaches are renowned for their breathtaking beauty. Thousands of tourists visit Kerala because it has the most diverse varieties of beaches anywhere in the world. The present study is an attempt toidentify the beach tourism potentials of Kerala and to examine the various facilities provided at Kappad beach.
1.6 RESEARCH METHODOLOGY
The research methodology used by me for the purpose of their project is as follows,
 Sample size
The sample size is limited to 50 respondents in Kappad.
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 Sampling technique
Convenient sampling technique was used for the selection of 50 respondents.
Source of data
Data collection is the process of getting feedback from the sample size about the research problem. The data may be primary and secondary.
PRIMARY DATA
In this research primary data was collected from 50 respondents from Kappad by using a structured questionnaire.
SECONDARY DATA
In this research secondary data was collected from websites, books and materials relating to the study. 
Data collection method
In this study questionnaire method is used to collect data from respondents.
Data analysis tool
In this study table, diagram, percentage analysis are used as data analysis tool.
1.7 LIMITATIONS OF THE STUDY
· The study is limited to only some of the respondents.
· The time available for this study is not enough to cover all area.
· It is assumed that answer given by the respondents are true and adequate
· The information obtained is limited.
· The study is purely academic. 
1.8 CHAPTERIZATION
The project report  layout has been outlined as below:
Chapter 1
Deals with the introduction of the study. The introduction chapter starts with a brief introduction about the topic. This chapter also included major objectives, significance and scope of the study in a systematic manner. The chapter also highlights the sources of data collection method, sampling method, sample size, questionnaire design, pilot study and use of statistical tools.
Chapter 2
The second chapter contains review of literature. This chapter deals with the scholarly articles related with the project topic. 

Chapter 3 
This chapter begins with the introduction of beach tourism A major part of the chapter is deals with Kappad beach.
Chapter 4
This chapter presents the anlaysis of Primary Data and interpretation collected from the visitors of Kappad beach.
Chapter – 5
This is the final chapter which highlights various findings of the study in a systematic manner and the chapter also gives some recommendation to improve the facilities in the beach.  























2.1 REVIEW OF LITERATURE
Tourism is the most important export industry and earn of foreign exchange in many country. The significance of tourism has been recognized in both developed and developing countries. 
Vernekar (2015) in her study reveals that countries need to showcase. What they have to offer to the tourist. She points out that, apart from clever marketing of tourism, the tourist visiting a country should feel at home and safe. Good infrastructural facilities like comfortable trains, good air connectivity, hotel accommodation etc. play an important role in promotion of tourism. Many countries have in excellent natural beauty, landscape etc. are not able to attract global travelers because of poor connectivity, poor hospitality etc.
 Reshmi (2012) in her study reveals that governments clear cut policy and plan will help in proper implementations of Special Tourism Zones. The tourism development in Kerala can be boosted by developing well planned Special Tourism Zones. The scope of STZs in India is very high. If their tourism industry in India could be transformed what is actually needed is carefully planning and a target oriented approach.
 John L. Paul (2008) view that, the state of Kerala faced with the prospect of a fall in tourist arrival because of the global financial crises. But the state is not fully development on the arrival of foreign nationals. Kerala has a healthy mix of domestic and foreign tourists.
 Sinha (2005) focus on various crucial issues pertaining to modern international tourism. She makes a comprehensive analysis and evaluation of the process of tourism development and various strategies forward for its uninterrupted growth and development.
Ratan Deep Singh (2003) states that a major strength of Indian tourism is its rich cultural heritage. A foreigner in India should be fully exposed to evening entertainment programs that bring out the very best of our traditional music, dance etc.
Johnny (2002) in this study, make an analysis about the important tourist ports and explains the way of attracting tourists
Bishwanath Ghosh (2001) states that, agricultural development, industrial development and tourism development are three ways to bring money and business in to a given region. Tourism develops in a peaceful environment. Owing to tourism in various states of India, tourism has comes to a halt in those areas. Riots, robbery, mugginess and terrorism are liable to put off various and detract tourists.
Christopher Holloway (1998) in their study points out that certain countries which have more relaxed laws on sexual behavior than those in the west, attract tourism for sexual encounters, and some countries including Germany and Japan have four operators which will organize package tours to destination such as the Philippines and Thailand for their purpose.
Matheson and wall (1982) mention that tourism is the largest earners of foreign exchange and leading industry in terms of income and employment in countries such as Jamaica, Spain and Mexico.
 Peter (1968) in this study,  he states that economic benefit of tourism is mentioned by citing that many countries promotes  tourism as it is a way to increase foreign exchange earnings.




















PROFILE OF THE STUDY
3.1 TOURISM
Tourism is a major phenomenon of the modern society and has emerged as an economic activity of immense global importance. It has found a niche for itself as an effective mechanism for generating employment, earnings of revenue and foreign exchange, enhancing environment, preserving culture and traditions there by facilitating overall development. Tourism is an ancient habit among human beings who wanted to know about places, culture, food etc. This habit is growing all over the world because of exposure to media and because of easy and comfortable mode of travel.
Love of history, adventures, religion or just the quest for knowing the unknown etc. are the driving forces behind tourism all over the world. Now a days, it is a common phenomenon in all countries, that people travel from one place to another when time and budget permits first, within one’s own country, then to neighboring  countries and then to the far away countries. Tourism denotes the temporary and short movement of people to destinations outside the place where they normally live and work. It is often described as a fastest growing and the second largest industry of the world, the first being oil industry
‘Tourism is a collection of activities and service and industries that delivers a travel experience, including transportation, accommodations, eating and drinking establishments, retail shops, entertainment business activity and other hospitality services provided for individuals or groups travelling away from home’. Now the officially accepted definition of tourism by WTO is that “tourism comprises the activities of person travelling to and stay in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes”.
Tourism benefits not only for the tourists. If benefits the whole economy. Tourism opportunities are very vast. A country having more attractions, hill stations, historical mountains are very attractive for tourists. Tourism benefits the economy. Tourism enhancing the social and economic value of that nation. Tourism is one of the fastest growing sector and it brings foreign exchange earnings and also create more and more employment opportunity jobs create directly in tourism and industry in other sectors.


COMPONENTS OF TOURISM
	Tourism comprises the activities of person travelling to staying in place outside their usual environment for not more than one consecutive year for the purpose for leisure, business and other purpose. Three basic components of tourism are;
1. Accessibility 
	Accessibility is the key factor for tourism development. Without accessibility we cannot reach a destination. This includes railway, air, sea and road transport. Accessibility mean reaching to the place of destination through various mean of transport. Transportation should be regular, comfortable, economical and safe. Today there are various mean of transportation like railways, roadways, waterways and surface transport. Transportation should be there for all kinds of tourists and destinations.
2. Accommodation
	It is a place where tourists can find food and shelter provider he or she is in a fit position to pay for it. There are various types of accommodation from a seven star hotel to a normal budget hotel.
3. Attraction
	It is the most important thing that attracts people to travel. It includes both manmade and nature attraction. Attractions mean anything that creates a desire in person to travel in a specific tourist destination. Fashion is a factor in the demand for tourist attractions and amenities. The tourist who visits a particular place for its natural beauty may decide to visit some other attraction due to the change in fashion. Amenities are extra facilities and services that required to the tourist while travelling. These are facilities complement to attraction.
TYPES OF TOURISM 
Every person in this world has his own likes and dislikes. Human thinking varies from person to person. People in this world have a reason to travel. Some travel for business purpose, some for medical purpose, some travel for visit in the holy places, some travel to see the natural beauty. Following are the main type of travel and tourism,
1. Archeological tourism
It is an alternative form of cultural tourism. This aims to promote the passion of historical archeology and the conservation of historical sites. This promotes to encourage the development of cultural associations, companies and corporations. This includes all products associated with public archeological promotion. Visit to archeological sites, museums and rediscovery of native products, festivals and theater.
2. Cultural tourism
It is a branch of tourism oriented towards the cultural heritage of the location where tourism is occurring. Culture is one of the major objective of tourism. Cultural attraction plays on important place in tourism. The overall purpose is to gain appreciation of the part.
3. Pilgrim tourism
Pilgrim tourism is a long journey or search of great moral significance. It is a journey to a sacred place or shine. Religious members participated in pilgrimage. A person makes such a journey is called pilgrims.
4. Adventure tourism
A type of tourism involves exploration or travel to remote places is called adventure tourism, where the traveler expects the unexpected. Men takes steps outside their comfort zone, involves physical activities. It involves some degree of risk.
5. Agricultural tourism
Agricultural tourism is tourism on farms. There farms open to the public. There includes pick fruits and vegetables, ride horses, handicraft gifts etc. these farmer open to the public. Tourists can also see the live ducks, goats, sheep, cow etc. these farms are called ‘entertainment farms’.
6. Atomic tourism
This is a relatively new style of tourism. This means travel to significant sites of atomic history and site of atomic explosion and also to see atomic plants, vehicles, missiles and rockets.
7. Book store tourism
It is a type of cultural tourism. Here book stores are the group travel destination. Tour to book shops. There were large book store chains, book signing, author home visit and historical sites.
8. Disaster tourism
Act of travelling to a disaster area is a matter curiosity. It becomes a nuisance it hinders rescue, relief and recovery.
9. Drug tourism
Travel for the purpose of obtaining or using drug for personal use that are illegal in one’s home jurisdiction. Crossing national boarders to obtain drugs that are not sold in one’s home country. Travelling to another country for the use of narcotics, drugs alcohol or tobacco. Drug tourism is popular among youngsters in USA.
10. Excursions
Excursion are trips by group of people, usually made for leisure or educational purpose. Short excursion for education or for observations of national phenomena are called trips. Excursion are part of extra curricula activities in educational institution.
11. Garden tourism
Garden tourism means visit to botanical gardens. Example Kashmir valley.
12. Medical tourism
Medical tourism is also called health tourism. These includes complex specialized surgeries, that leads to high cost of medical care, long waiting time, improvement in technology etc. Tourist can come anywhere in the world.
13. Space tourism
Space tourism is a recent phenomenon. Paying for flights in to space. This is limited and very expensive. The curvature of earth seen from orbit provides one of the main attractions for tourists paying to go in to space. Only Russian space agency provides transport to space. Space tourism is very thrilling and looking at earth from space is a unique experience
14. Eco tourism
It means sustainable tourism. This is for protecting nature and conserving natural resources.
15. Water tourism 
Water tourism means travelling by boats while in holidays. Travelling from luxury ports is an example of water tourism. Netherland is famous for water tourism.
16. Wild life tourism
Wild life tourism means watching wild life’s in their natural surroundings. This is eco- friendly and animal friendly tourism. Jungle safari, wild life parks etc. are example of wild life tourism.
17. Wine tourism
Wine tourism 	includes tasting wines, consumption and purchasing of wines near the sources. This means visiting places offer unique vintage. Organized wine tours, wine festivals and special events are the example of wine tourism.


18. Beach tourism
     This tourism involves tourist products located along coastal environments. They often offers the finest place for the tourist to experience. It is also known as coastal tourism.
19. Business tourism
Though tourist travel for business, they link business and pleasure. In order to attract more such people modern facilities are provided for business meeting, fairs, exhibitions, seminars, technical conferences and conventions. This type of tourism has become very popular. 
FORMS OF TOURISM
Just like different type of tourism, there are different forms or categories of tourism which took place or varying by traveler, destinations or motive for travel. The different forms of tourism are;
1. Domestic tourism 
Domestic tourism means tourism involving residents of a given country travelling only within the country. This means tourism of resident visitors with in the economic territory or the country of reference. Domestic tourism has no international impact. This means travel your on nation or visiting another part of the same country. For example if a resident of Kerala goes to visit Tajmahal, he is a domestic Indian tourist.
2. Inbound tourism
Inbound tourism means tourism of the non-resident visitors within the economic territory of the country. This involving residents travelling in the given country. This means visit to a country by non-resident of the country. Example, when an American citizen comes to India to see Tajmahal, he is an inbound tourist of India.
3. Outbound tourism
Outbound tourism means to tourism of resident visitors outside the economic territory of the country. This involves resident travelling in another country. Outbound tourism mean the visits by the residence of country to another country. Example if an Indian citizen goes to America to see Hollywood, he is an outbound tourist of India.
4. National tourism
National tourism of comprises of domestic tourism and outbound tourism. National tourism means tourism of resident visitors within an outside the economic territory of the country.
5. Internal tourism
Internal tourism comprises domestic tourism and inbound tourism. Internal tourism is the tourism of visitors both residents and non-residents within the economic territory of the country.
6. International tourism
International tourism comprises of both inbound and outbound tourism. According to WTO, International tourism is different from domestic tourism. International tourism Occurs when the traveler crossers the countries border. Workers who crosses the border for employment are not international tourist. International tourism plays an important role in trade and monitory flows among nations.
ADVANTAGES OF TOURISM
1. Tourism brings much needed investment into an area.
2. Tourism provides employment for many local people, ranging from working in the hotel to selling trinkets on the beach.
3. Tourism may help to preserve local cultural and communities, as they become a tourist attraction.
4. New roads, airports and facilities can be built, which cater for the increasing number of tourist, but also benefits the local residence.
5. The money that tourism brings in can be used to improve the infrastructure of the area.
6. The country can benefit from overseas investment, primarily in the tourist industry, but also in other related industries.
7. Income from tourism may be used to help conserve the natural environment that is the reason why visitors come in the first place.
DISADVANTAGES OF TOURISM
1. The huge number of tourists coming to see it could easily damage the environment.
2. Increasing number of tourists brings problems such as pollution and footpath erosion.
3. These hotels may also take trade away from local guesthouse and hotels.
4. The jobs for the locals are often badly paid, with very poor working conditions.
5. Local cultures could be devalued by tourism.
6. Overseas investment, in things like luxury hotels, can means that the money goes back to the country of origin.

MOTIVATIONS OF TOURISM
Motivations are the wants and needs of the tourists. Motivations are something that stimulates interest or cause or causes a person to act in a certain way.
Factors which encourage individuals to move away from their home settings through tourism are called push factors. Attributes of a different place which attract towards it is called pull factors.

PUSH FACTORS
Push factors are origin related, intangible or intrinsic desires of the individuals travelers. Desire for escape, rest and relaxation, health and fitness, adventure, prestige and social interaction are push factors.
1. Fulfilling prestige
To increase the social status, people visit different places. This is to impress the friends and the family. Sometimes the main motivation to visit a particular place is fulfilling prestige.
2. Enhancing relation
People travel to different places to enhance communication with local community, to exchange customs and traditions, to participate in new activities and to appreciate national resources.
3. Seeking relaxation
All work and no play is not a good things. People need to get away from the stress of everyday life. For example a nice sunny location in a beach provides a person enough relaxation. For relaxation people prefer to be away home, to relax physically, to find thrill and excitement and to visit places that have not been visited before.
4. Enhancing social circle
Many people have family friends that are located in different parts of the world. They need to visit them, even if it is for a short duration of time. Here the motive to travel may be to meet new people and to meet friends and relatives.
5. Sightseeing variety
People travel because they want to see all beautiful scenery of different countries. The main aim is to travel is to fulfilling the dream of visiting a foreign land or country, to sightsee tourist sports and to explore cultural resources.


6. Fulfilling spiritual needs
There are place in the world that hold religious importance for many people. Religious is often related to purpose. Travelling to different religious places, visit to such destinations sometimes satisfy the needs of spirituals gains, to reconnect spiritual roots, to relax spiritually.

7. Gaining knowledge
People travel because they want to learn other cultures. They want to see the difference between their culture and other cultures. Their travel is fun with learning. Here the purpose to visit the travel destination is to increase knowledge about foreign destination, to experience new different styles and traditions and to see how people of different countries live.
PULL FACTORS
Pull factors that emerge as a result of the attractiveness of a destination as it is perceived by the traveler, which include tangible resource as well as traveler’s perception and expectation. The important pull factors that motivates tourists are;
1. Events and activities
Different events and activities at the destination organized can act as pulling factors to attract many tourist towards it. They are activities for entire family, festivals and events, entertainment, shopping, nightlife and amusement theme parks.
2. Easy access and affordable
People always prefer to visit to those place which are safe, convenient and affordable. The main reason to choose destination are; affordable tourist destinations, safe destinations, convenience of visa and value of money.
3. History and culture
Travelling to experience places and activities that represent the stories and peoples of the part is another travel motive.
4. Variety seeking
Here the motive of tourism is to explore different region culture and to explore the life styles of the people in that geographical area and to experience the activities and exotic atmosphere.
5. Adventure
Travel to remote, exotic and hostile area. Tourism includes activities like mountaineering, mountain biking etc.
6. Natural resources
People choose to travel to a particular destination to explore and enjoy natural beauty, beautiful beaches and natural resources.

IMPACT OF TOURISM
Impact of multi-faceted tourism impact can be categorized in to four categories-economic, social-cultural and political and environmental. The impact can be positive or negative. The impact also depend on the value and judgment of the observed. The impact is also brought about by the interaction between the hosts and the guests. 
1. Economic impact of tourism
Tourism changes the economic structure of a destination. Economic impact may be positive and negative. Tourism is a major element of sources of capital and income to the local people. Tourists spend their money on a wide range of goods and services and related tourism products. Tourism increases total income for the host country. Economists considers tourism as a big source of income. Major economic impact are,
· Foreign exchange earnings
· Contribution to government revenue
· Generation of employment
· Infrastructure development
· Opportunity cost
· Inflation
2. Socio-cultural impact of tourism
The socio-cultural impact of tourism describes as the efforts on host communities to direct and indirect relation with tourists and of interaction with the tourism industry. The interaction of the two groups will be a major issue in affecting the type of impact. When there is large contrast between the culture of the receiving society and the origin culture, then it is likely that impact will be greatest. This impact can be both positive and negative. Major socio-cultural impact are;
· Cross culture exchange
· Revival of traditional art and cultural
· Restoration of cultural heritage
· Increase in crime rate
· Spreading of epidemics
· Increase in density of population 
3. Environmental impact of tourism
The quality of the environment both natural and manmade is essential for tourism. But the relation between tourism and environment is complex tourism involves many
Activities that can have adverse environment effect. This impact can be both positive and negative.  The major impact are;
· Environmental protection and conservation
· Raise value of environmental awareness and values.
· Pollution 
· Activities effecting the natural environment
· Overcrowding and traffic congestion
· Loss on natural habitat and effect on wild life.
4. Political impact of tourism
Tourism is a setting for the play and movement of ideologies. Tourism exists at all tourism destinations between local politicians among different tires of planners, between hosts and guests or competing sectors of travel trade. The dynamics of political and power affiliation exist in all tourist destinations. The communal regional and the national politics of tourism business tend and correspond with the wider politic and power profiles of everyday life in such place.
3.2 TOURISM AS AN INDUSTRY
Tourism is called as an industry, because it not only entertaining people, but giving employment to a large number of people. Tourism is one of the largest industry in the world, because large number of people are working together. An important thing is that, every people’s money is considered with each other.
Tourism industry is that of all business that directly provide goods and services to facilitate business, pleasure and leisure activities away from the home environment. The service industry which benefit from tourism includes transportation services, hospitality services and entertainment venues. Tourism helps to create income and generate jobs.
 The tourism industry is a vast industry up of business and organization that provide goods and services to meet the distinctive needs of the tourists. These business and organization are related to all area of the economy making tourism a very huge industry. Because of the economic impacts involved profits. Employment generation, earning of foreign exchange etc. more and more industries are declaring tourism as an industry. In many countries tourism is referred to a service industry. This is because these countries have reached a stage of perfection in terms of infrastructural development and the emphasis is on the consumption of services.
Tourism industry comprises many sectors and sub industries such as the hospitality industry, transport industry, attraction and entertainments. All these sectors are inter connected and integrated.
Government of Kerala declared tourism as an industry in July 1986. Tourism contribute immensely to the growth of GDP. It create many economic activities at the host region where demand and supply of goods and services take place for various purpose. Tourism helps to the development of infrastructural and other facilities and create balanced regional development. Tourism industry, there is no other industry which would yield foreign exchange in such a short period of time.
TOURISM PRODUCT
Tourism product are the means to satisfy tourist needs. These product satisfy the primary and secondary needs of the tourist. Tourism product are the object of the transaction between tourist and businesses. Determining the tourist product is a challenging task due to the complex nature of the tourism product.
 The tourism product is defined as the total bundle of functionally interdependent tangible elements that enables the tourist on the one hand to encourage in a specific activity at one or at several consecutive destinations and on the other hand facilitate the transactions to the destination and the social reproduction during the trip.
 A tourism product is the sum of the physical and psychological satisfaction it provides to tourists during their travelling to a destination. The tourist product focus on facilities and services designed to meet the need of the tourists.
CHARACTERISTICS OF TOURISM PRODUCT
1. Tourism product is a composite product.
2. Tourism product can only be determined in connection with a particular destination.
3. Each distinct level experience constituting a tourism product. We can purchase tourism product separately.
4. Each product is produced separately. It is not production but the consumption of the tourist product that explain its composite nature.
5. Consumer perceive tourist product in a subjective way. The perception depends on each tourists socio-economic. 
6. Each tourist experience are own unique tourist product.
7. The price of the tourism product is not settled in one payment.
8. Some of the tourist products components like accommodation, transportation are not produced specifically for the tourist market.
9. The benefit of several components of tourism product is not the result of a managerial decision, but it is of natural, historical and cultural process.
CLASSIFICATION OF TOURISM PRODUCTS
The tourism product is composite product. In modern days these products, where traditional in nature like culture and pilgrimage or modern like adventure, health, medical etc. are being packaged, promoted and priced appropriately to as many tourists as possible. Tourism product can be classified as under;
1. Natural tourism product
These include resources such as area, climate and its setting, landscape and environment. Natural resources are frequently the key elements in a destinations attraction. It includes; 
· 
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· Country side 
· Climate, 
· Natural beauty, 
· Beaches and island,
·  water, 
· Flora and fauna.
2. 
3. Manmade tourism product
Manmade tourism product are created by man for pleasure, leisure or business. It include;
· Culture: site and area of archeological interest, historical building, place of historical significance, museums and educational institution.
· Tradition: pilgrims, fairs and festivals, art and handicraft, dance, music and native life and customs.
· Entertainment: amusement and recreational park, zoos, cinemas and theatre.
· Business

3.3 TOURISM IN KERALA
Kerala famed as the “god’s own country” is one of the most sought after tourist destination in India.it is unique culture and traditions, coupled with tropical climate, beautiful palm-fringed beaches with pristine stretches of sand, the serenity of the backwater and the clear blue Arabian sea, make Kerala one of the most beautiful destination in India
Until the early 1980’s, Kerala was an unknown destination, with most tourism circuits concentrates around the north of the country. Aggressive marketing campaigns launched by the Kerala tourism development corporations-the government agencies that oversees tourism prospects of the state-laid the foundation for the growth of the tourism industry in Kerala. The tagline Kerala-“God’s own country” was adopted in its tourism promotion and became synonymous with the state. Kerala is increasingly rated as one of the most visited destination not only by the foreign tourists but also by the domestic tourists. It is the only Indian state having all type of tourism products. Beach, palm fringed backwater, mist cloud hill stations, forest, waterfalls, exotic wildlife, mountain’s, art forms and festivals gives it a distinctive charms.
Apart from being a tourist destination, Kerala is India’s number one state with 100 percent literate people, world-class health system, lowest infant mortality and highest life expectancy rate, highest physical quality of life and best law and order conditions. It is India’s most affluent, peaceful and cleanest state also. 
3.4 BEACH TOURISM
Beach tourism constitutes one of the largest segments of present day tourism. Beaches may be defined as the accumulation of materials along the coast, usually defined as lying between the highest point reached by the storm waves and the low water spring tideline. It is the outcome of the coastal feature of deposition and it is the most dominant from of the construction work of the sea. Shore have always been an attraction. The wonder of the sea, the waves and the surf, has always attract. Hill and mountain divide human beings, river and seas bring them together. Beaches afford good sunshine and sprinkling breeze. Sunbath and sea bath are good for health and that is why a large number of beaches resorts are arranged in all part of the world. Beach tourism fulfils all aspects of tourism-sun, sea and sand.
Beach tourism utilizes the aesthetic and environmental values of the beach. It also combines water and land resources usage. Water usage comprises swimming, surfing sailing and other water sports. Land use activities incorporate construction of different type of accommodation, recreational area, vehicle parking area, entertainment and shopping area, roads and transportation networks. Sea bathing with access to a beach and good weather is an expectation of tourists who want to escape from temperate to tropical climate. New fashion concept also dictates the craze for a suntanned skin over the pale complication. Hence visiting sea beaches and having a sunbath, gains momentum nowadays.
IMPORTANCE OF BEACH TOURISM
1. Increase foreign exchange
Beach tourism is an industry that earns foreign exchange for a country without harming natural resources and also without exporting any material goods. Both domestic as well as foreign tourists are frequently visiting beaches destination which tends to show an increasing rate of revenue generation.
2. Generation of employment opportunity
Beach tourism offer wide range of employment opportunity for highly skilled, semi-skilled and under skilled labors in sectors like hotels, resort, restaurants, shops, travel guides, beach resorts etc.
3. Increase infrastructural facility
Infrastructural facilities like roads, water, supply, hotels, resorts and other sector of the economy have a positive impact due to beach tourism. The provision of infrastructure may provide the basic as an encouragement for economic diversification and also, a variety of secondary activities may be promoted in presence of beach tourism
4. Maintaining peace and understanding
Beach tourism play an important role in promoting National as well as international goodwill, it creates awareness and appreciation of other countries culture and tradition and way for cultural exchange and enrichment. Beach tourism may be consider as a mediator for international understanding by way of bringing diverse people from different countries, cultures customs and traditions to be together. 
5. Balanced regional development
There are some places which have places of high beauty, natural environment, potentiality etc. but they are not given importance for improvement initiates to bring a lot of prosperity and development to the regional sector. 
CHALLENGES OF BEACH TOURISM
1. Lack of proper infrastructural facility
It is not able to meet the basic current requirement of the various infrastructural facilities such as washrooms, benches, information centers, waiting sheds etc. in various beach destinations. Lacking of basic infrastructural facilities in these destinations can be considered as the reason for the decline in the number of tourists visiting beaches. In order to raise the availability of infrastructure facilities necessary funding is to be provided and steps are to be taken to access infrastructure facilities by the concerned authorities.
2. Basic amenities
By focusing on various beach tourism destinations the basic amenities such as transport facilities, hotels, parking areas, washrooms, restaurants, waiting shed etc. were absent which makes the destinations a weaker one.
3. Services of the guide
The services of the guide for the tourists in the beach destination in Kerala is below the standard to beaches in Goa and the guides here are not properly trained so as to cope up with the tourist demands is one of the major problem faced by beach tourism.
4. Disposal of waste, hygiene and clean
The waste disposal system of the beaches are not properly available, even though if they are available they are not properly maintained which makes the beaches as polluted and also the usage of plastic make beaches a polluted one.








3.5 DESTINATION PROFILE – KAPPAD
An introduction to Kozhikode
Kozhikode is exactly a special place of Kerala due to the historical importance, flavourful food, hospitality and mind blowing tourism destinatins. According to tourist experts. ozhikode has a significant role in the development of the tourismdepartment of Kerala. Lots of enthralling tourism attractions is in Kozhikode.Thus, this state has now become one of the most crowded and populartourist destinations of Kerala. Its unique beaches, waterfalls and lagoons,palaces and local foods are the top things to do from Calicut of Kerala
KAPPAD BEACH
Kappad Beach has historically played an important role in the history of Kerala. On these shores, over 500 years ago in 1498, 170 men led by Vasco- da-Gama first stepped onto Kerala. The entire State, especially the Malabar Coast, would never be the same again.
Located 16 km away from Kozhikode in the south India state of Kerala, the beautiful place called Kappad beach was discovered by the Portuguese explorer Vasco Da Gama during 15thcentury. It is nestled away from the hustle and bustle of the city, making it an ideal beach holiday destination for relaxation. Dotted with fascinating formation of rocks on all its sides, the beach landscape includes several coconut groves and long stretches of silvery sands drenched by lathered surf that soothingly rolls up and down the shores. Also known as Kappakadavu beach, it's one of the famous beaches that is just 16 km away from Calicut, India
It is very calm and famous for its tranquility and scenic beauty. A very thrilling feature of the Kappad beach is the rock that protrudes into the sea. The major attraction of the beach is an 800 year old temple, located nearby Kappad beach. For visitors it's suggested to come through backwaters to reach Kappad beach so that you can explore the beauty of nature. The golden sand and fishing hamlets in the vicinage also add to its peacefulness. Uncrowded and unspoilt, the beautiful backwaters of Kappad offer an enthralling experience. The best way to kappad beach is along the backwaters as you get a wonderful experience of being around such scenic beauty.
A visit to Kozhikode is incomplete without a visit to this legendary site. The spice route flourished through this Beach. A walk in and around the place gives one an idea of itshistorical relevance. The rocks and small hills add to its charm. The nearby shacks are always stocked with excellent local delicacies and tea. Migratory birds can be spotted occasionally as well. Kappad Beach is a truly majestic destination, which will always hold an important place in our history.
Kappad Beach: History and Relevance
Kappad beach in Kozhikode, Kerala is known for its historic relevance. The story goes that Vasco da Gama, the Portugese explorer, landed at the beach in 1498. This marked the first link between Europe and Asia. Hence the Malabar beach became famous across India and even abroad. And also found space in history textbooks.
But turns out the story is not accurate. Historians have proved that the Portugese voyage landed in Koyilandy port and not Kappad. “Research in the last two decades or so has shown that Gama landed at Koyilandy, and not Kappad as is widely believed here,” says historian M.G.S. Narayanan. But  Kappad(locally known as Kappakadavu) is still celebrated for the lore. 
The inscription on reads government installed stone monument on the beach reads ‘Vasco da Gama landed here, Kappakadavu, in the year 1498’. And the place attracts loads of tourists from far and wide. And now the beach is undergoing major beautification and cleanliness works. Ahead of the inspection and assessment for the prestigious Blue Flag certification. 
Kappad is the only beach to be shortlisted in Kerala to be considered for the prestigious label which can boost international tourist inflow into the spot. A huge development project with a hefty 8 crore(approx.) budget is underway on the 1km stretch of the beach. 
The aim is to pass the 31 conditions set by Foundation for Environmental Education (FEE) who awards the certificate. This endeavor is a prestigious one for the tourism department. 
“Though there are plenty of Blue Flag certified beach destinations across the world, not even a single beach in India has made its entry to the official Blue Flag portal to attract international tourists who look for safety, hygiene, and unpolluted environment,” said an official attached to the District Tourism Promotion Council (DTPC).
The rocky beach is a must visit for travellers. And this development drive will be a great thing for visitors too. Kappad is 16kms away from Kozhikode Railway Station, and the nearest airport is Calicut International Airport.
Historical Element
In the district of Kozhikode, is the Kappad beach which served as a corner stone in Kerala’s foreign trade relations. It was at Kappad that the Portuguese explorer and traveller Vasco da Gama landed in 1498. Gama’s expedition gave Europeans an opening to the sea route that led them to the wealth of the Malabar Coast. This also paved for the European colonisation of India, which lasted for almost 450 years. The Zamaorins were the rulers of Kozhikode, when Gama landed here. These rulers supported Gama in his purpose to enter into trade deals. Malabar was then famous for the spices and also textiles. Gama’s export ventured into the neighbouring district of Wayanad too, where black pepper and tea were available in plenty.
The Beach
Kappad is also known as Kappakkadavu among the local population. The rock-studded beach here, is a major tourist attraction with scores of tourists visiting each year. A stone structure erected here, declares that it was there that Vasco da Gama landed in the year 1948. This historical importance attached to the place is game enough to attract tourists and history enthusiasts in large numbers to the place. Domestic and international tourists visit the place in large numbers throughout the year. The beach which is mostly deserted during the day time, gets a large crowd during the evenings. The beach is also a major hang out for the city folk, who come here during the evenings to enjoy the waves, the breeze and the sun set.
Though the beach was affected by the Tsunami in 2004, the beach and its surroundings were renovated soon after. Permanent seats were erected around the beach. Trees were planted to provide necessary shade and seats are also provided around it, from where a good view of the sea can be enjoyed. A walkway near the beach also provides the necessary comfort to the visitors to enjoy and walk around the beach. Make shift joints serving tea and light refreshments are found near the beach serving the visitors hot and fresh eatables. The beach is thronged with families during the evenings.
The Place
The rocks that protrude into the sea at the northern end of the beach also attract the tourists. Waves splattering against the rocks present a sight to behold and cherish forever. The beach also has a temple nearby. The Kurumba temple, also called the Orupottum Kavu is an important place of worship for the local fishermen community. An early morning visit to the beach will unveil before your eyes the life and work of the fishermen community residing close to the beach. Fishing boats and nets are a common sight at the beach.
Reaching & Staying There
The Kerala Tourism development Corporation owns a resort at the southern end of the beach giving the travellers an opportunity to stay very close to the beach in all luxuries. Private hotels and resorts are also found near the beach making good accommodation an food available to the visitors. Getting to the beach is easy. The beach is well connected to the city of Kozhikode and taking a bus or an auto rickshaw will get you to this beach, known for its historical presence and also beauty.
FEATURES OF KAPPAD BEACH
Kappad finds mention in history and geography texts as the gateway to the Malabar Coast. Here, on 27th May 1498, 170 men led by the Portuguese navigator Vasco da Gama (1460-1524) sailed in and stepped into Kerala to create a new chapter in history; the story of a long and momentous socio-political relationship between India and Europe.This rock studded beach with golden sands is a tourists paradise.
It was the spices and wealth of Malabar that first brought the Arabs, the Phoenicans, the Greeks, the Romans, the Portuguese, the Dutch and the English to Kerala. Kappad has witnessed many such landings. Kozhikode was then the most important trade centre of the Malabar region and the Zamorins who ruled this mighty land were powerful and shrewd. Though the Portuguese were welcomed in Kozhikode they were not too well encouraged or entertained for long by the Zamorins, which might be the reason they shifted their base to Kochi and Kollam towards south.
Today only a little stone monument is left at the Kappad beach to speak of its great historic importance. On the rocks nearby is a temple believed to be 800 years old.
A good way to reach Kappad would be through the back waters of Korapuzha ,where you could travel in a boat thru the river to reach Kappad.Alternatively you could hire a cab from Calicut city(precisely 19 kilometres from Harivihar where we are located) .There are life guards on the beach and they notify when it is unsafe to swim.
Scenes at Kappad beach
A short ride north of Kappad takes you to the Thikkodi light house (you can see the light house at a distance from Kappad beach) and the Oliver ridley turtle conservatory close to Payyoli ,near Thikkodi.Further north ,visit the Sargalaya arts and craft village where you observe local craftsmen engaged in their arts.Another interesting place nearby is Parapally ,a scenic hillock facing the Arabian sea with an ancient jaram (muslim shrine) at the top.

Things to Do on Kappad Beach
Kappad beach brings many activities that you may try during your visit. Take a boat ride or swim in the pristine backwaters or you may even play beach games with your friends or family. You may take a houseboat cruise down the river to Kappad as the backwaters of this place add charm to your beach tour. The beach is very popular for other leisure activities like sunbathing, shopping, sightseeing, etc. There are plenty of beach side shacks where you can get a variety of fresh sea food at reasonable cost. Over and above, there are some popular shopping malls like Focus Mall, RP Mall, etc., where you may do shopping and buy plenty of things. Main Bazaar at Mittai Theruvu is also a famous shopping destination where you may buy various garments, cosmetics, jewelry, etc., at reasonable prices. You may also enjoy street food on Mittai Theruvu. Well, Halwa and Wafer thin Banana chips are specialties of Kozhikode.
3.6 PLACES TO VISIT IN AND AROUND KAPPAD BEACH
Kappad beach is a bewitching place for beach lovers, adventure freaks or honeymoon couples. Here, you get an opportunity to explore plenty of attractions located in and around the Kappad. This beach has always something new to offer its visitors. Few popular places that draw thousands of tourists from all over the world are:
Kappd Backwaters
This place offers an enchanting view of backwaters that includes huge network of lagoons, lakes and canals. Moving around on these backwaters is a beautiful experience that echoed in one's mind forever. One can also visit the river Kallai and Elathur Channel to enjoy and experience the boat ride on this river.
Short cruises at Kappad
A thrilling ride into the countryside gives a brief overview at rustic village where fishermen are found launching their cockleshell boats, white lotuses floating here and there in ponds, and women catching fish with their feet.
Pookot Lake
This beautiful fresh water lake is situated half away from the Calicut, which is shrouded by trees all around.
Kadalundi Bird Sanctuary
It's a safe paradise for resident and migratory birds, which is located 25 km away from the beach. It houses a large number of birds like gulls, sand pipers, terns and whimbrels.
Thusharagiri Water Falls
It's a popular tourist attraction, which is at the distance of 50 km from Kozhikode. The peaceful greenery and the water cascading from the hills makes this place a wonderful hangout spot.




















Table 4.1
CLASSIFICATION BASED ON GENDER
	BASIS
	FREQUENCY
	PERCENTAGE

	Male
	33
	66%

	Female
	17
	34%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.1
CLASSIFICATION BASED ON GENDER

Interpretation:
Table 4.1 shows that the gender wise classification of respondents. Out of 50 respondents 60% tourists are males and 34% tourists are females.







Table 4.2
CLASSIFICATION BASED ON AGE
	BASIS
	FREQUENCY
	PERCENTAGE

	Below 20
	6
	12%

	20-30
	28
	56%

	31-40
	8
	16%

	Above 40
	8
	16%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.2
CLASSIFICATION BASED ON AGE

Interpretation:
Table 4.2 shows that the age wise classification. Out of 50 respondents 12% of tourists is in the age group of below 20%, 56% are in the age group of 20-30, 16% are in the age group of 31-40, the remaining 16% are in the age group of above 40.





Table 4.3
 TYPE OF AREA WHERE RESPONDENTS RESIDE
	BASIS
	FREQUENCY
	PERCENTAGE

	Urban area
	14
	28%

	Semi-urban
	25
	50%

	Rural area
	11
	22%

	TOTAL
	50
	100%


Source: primary data

Chart 4.3
TYPE OF AREA WHERE RESPONDENTS RESIDE

Interpretation:
Table 4.3 shows that the type of area where respondents reside. Out of 50 respondents 28% of tourists are reside on urban area, 50%  of tourists are reside on semi-urban area, 22% of tourists are reside on rural area.




Table 4.4
CLASSIFICATION BASED ON EMPLOYMENT STATUS
	BASIS
	FREQUENCY
	PERCENTAGE

	Employed
	21
	42%

	Unemployed
	20
	40%

	Self-employed
	9
	18%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.4
CLASSIFICATION BASED ON EMPLOYMENT STATUS

Interpretation:
Table 4.4 shows that the classification based on employment status of the respondents. Out of 50 respondents 42% of tourists are employed category, 40% of tourists are unemployed category and 18% are self-employed category.






Table 4.5
CLASSIFICATION BASED ON ANNUAL INCOME
	BASIS
	FREQUENCY
	PERCENTAGE

	Below 50000
	27
	54%

	50000-100000
	14
	28%

	100000-150000
	5
	10%

	Above 150000
	4
	8%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.5
CLASSIFICATION BASED ON ANNUAL INCOME

Interpretation:
Table 4.5 shows that the annual income of respondents. Out of 50 respondents 54% of tourists are belonging to the income below 50000, 28% are belonging to the income 50000-100000, 10% are in belonging to 100000-150000 and remaining 8% are above 150000. 






Table 4.6
HOW OFTEN RESPONDENTS VISIT BEACHES 
	BASIS
	FREQUENTLY
	PERCENTAGES

	Daily
	0
	0%

	Weekly
	2
	4%

	Monthly
	14
	28%

	Occasionally
	34
	68%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.6
HOW OFTEN RESPONDENTS VISIT BEACHES 

Interpretation:
Table 4.6 shows that the classification based on how often respondents visit beaches Out of 50 respondents 68% of tourists are visit beaches occasionally, 28% are visit monthly and 4% tourists visit beaches weekly. There is no tourist who visit beaches daily.






Table 4.7
COMPANION OF THE TOURIST
	BASIS
	FREQUENCY
	PERCENTAGE

	Friends
	21
	42%

	Family
	26
	52%

	Alone
	3
	6%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.7
COMPANION OF THE TOURIST

Interpretation:
Table 4.8 shows that the classification based on the companion of the tourist. Out of 50 respondents 42% of tourists are travelling with friends, 52% are travelling with family and 6% are like to travel alone.






Table 4.8
REASON FOR VISIT THE DESTINATION
	BASIS
	FREQUENCY
	PERCENTAGE

	Rest and relaxation
	33
	66%

	Health
	2
	4%

	Education trip
	1
	2%

	Beach visit
	11
	22%

	Other
	3
	6%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.8
REASON TO VISIT THE DESTINATION

Interpretation:
Table 4.9 shows that the reason to visit the destination. Out of 50 respondents 66% of the tourists are travel for rest and relaxation, 4% travel for health, 2% travel for education trip, 22% travel for beach visit and remain 6% travel for other purpose.






Table 4.9
NUMBER OF VISIT TO THE BEACH

	BASIS
	FREQUENCY
	PERCENTAGE

	First Time
	10
	20%

	Second Time
	15
	30%

	More than twice 
	25
	50%

	TOTAL
	50
	100%


Source: Primary data

Chart 4.9
NUMBER OF VISIT TO THE BEACH




Interpretation:
Above table shows that 20% of respondents visited the beach first time, 30% of respondents visited second time and 50% of respondents visited more than twice. 




Table 4.10
MATTER FOUND INSUFFICIENT WHILE VISITING KAPPAD BEACH
	BASIS
	FREQUENCY
	PERCENTAGES

	Beach shore
	8
	16%

	Rest area
	23
	46%

	Dressing place
	10
	20%

	Others
	9
	18%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.10
MATTER FOUND INSUFFICIENT WHILE VISITING KAPPAD BEACH

 Interpretation:
Table 4.14 shows that the matter found insufficient while visiting beach. Out of 50 respondents 16% are found beach shore as insufficient, 46% found rest area, 20% found dressing place and 18% are found other matter as insufficient.








Table 4.11
FACTOR INFLUENCED TO VISIT KAPPAD BEACH
	BASIS
	FREQUENCY
	PERCENTAGE

	Own curiosity
	29
	58%

	Tour operator
	2
	4%

	Television
	1
	2%

	Other who visited
	18
	36%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.11
FACTOR INFLUENCED TO VISIT KAPPAD BEACH

Interpretation:
Table 4.15 shows that the classification based on factors influenced to visit Kappad beach. Out of 50% respondents 58% are visit beaches to own curiosity, 4% are influenced by tour operator, and 2% are influenced by television and remain 36% are influenced by other who visit.





Table 4.12
CAMPARISON OF KAPPAD BEACH WITH OTHER BEACHES OF KERALA
	BASIS
	FREQUENCY
	PERCENTAGES

	Better
	34
	68%

	At par
	16
	32%

	Worse
	0
	0%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.12
COMPARISON OF KAPPAD BEACH WITH OTHER BEACHES OF KERALA

Interpretation:
Table 4.16 shows that the comparison of Kappad beach with that of other beaches. Out of 50 respondents 68% are respond Kappad better than other beacht, 32% are respond at par and  no one can respond Kappad beach is worse than other beaches of Kerala./ 







Table 4.13
CLASSIFICATION BASED ON TIME SPENTING
	BASIS
	FREQUENCY
	PERCENTAGE

	Sunbath
	4
	8%

	Shopping
	3
	6%

	Relaxation
	38
	76%

	Others
	5
	10%

	TOTAL
	50
	100%


Source: primary data
Chart 4.13
CLASSIFICATION BASED ON TIME SPENTING
Interpretation:
Table 4.17 shows that the classification based on time spending. Out of 50 respondent 8% can spent time in sunbath, 6%can spent time in shopping, 76% can spent time in relaxation and remain 10% can spent time in others.






Table 4.14
CLASSIFICATION BASED ON SHARING OF EXPERIENCE
	BASIS
	FREQUENCY
	PERCENTAGE

	Friends
	28
	56%

	Family
	17
	34%

	Colleagues
	4
	8%

	Others
	1
	2%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.14
CLASSIFICATION BASED ON SHARING OF EXPERIENCE

Interpretation:
Table 4.18 shows that the classification based on sharing of experience. Out of 50 respondents 56% are share experience with friends, 34% can share experience with family, 8% can share experience with colleagues and only 2% can share experience with others. 






Table no. 4.15
SATISFIED WITH THE NEW INFRASTRUCTURE FACILITIES

	BASIS
	FREQUENCY
	PERCENTAGE

	Yes
	45
	90

	No
	5
	10

	TOTAL
	50
	100%


Source: Primary data

Chart No. 4.15
SATISFIED WITH THE NEW INFRASTRUCTURE FACILITIES



Interpretation
Above table shows that 90% of respondents are satisfied with the infrastructure facilities of Kappad beach and only 10% of respondents are dissatisfied. 





Table no. 4.16
KAPPAD BEACH CLEAN AND HYGIENE

	BASIS
	FREQUENCY
	PERCENTAGE

	Yes
	27
	54

	No
	23
	46

	TOTAL
	50
	100%


Source: Primary data


Chart No. 4.16
KAPPAD BEACH CLEAN AND HYGIENE




Interpretation
Above table shows that 54% of respondents opinioned that Kappad beach is clean and hygiene, 46% of respondents say no to this. 



Table 4.17
QUALITY OF TOURISM PROMOTION SERVICES
	
BASIS
	FREQUENCY
	PERCENTAGE

	
	Satisfied
	Neutral
	Not satisfied
	Satisfied
	Neutral
	Not satisfied

	Tourism information
	14
	28
	8
	28%
	56%
	16%

	Shopping facility
	11
	26
	13
	22%
	52%
	26%

	Basic amenities
	11
	30
	9
	22%
	60%
	18%

	Security
	13
	22
	15
	26%
	44%
	30%

	Recreational activity
	9
	28
	13
	18%
	56%
	26%


Source: Primary data
Chart 4.17
QUALITY OF TOURISM PROMOTION SERVICE

Interpretation:
Table 4.19 shows that the quality of tourism promotion service. Out of 50 respondents all respondents are rate the quality of tourism promotion services are neutral.





Table 4.18
PRESENCE OF NEGATIVE FACTORS
	
BASIS
	FREQUENCY
	PERCENTAGE

	
	High
	Moderate
	Low
	High
	Moderate
	Low

	Beach pollution
	20
	24
	6
	40%
	48%
	12%

	Safety measures
	9
	36
	5
	18%
	72%
	10%

	Accommodation and service facility
	11
	28
	11
	22%
	56%
	22%

	Shopping facility
	12
	25
	13
	24%
	50%
	26%

	Parking area
	21
	23
	6
	42%
	46%
	12%

	Tourism information counter
	13
	27
	10
	26%
	54%
	20%


Source: Primary data
Chart 4.18
PRESENCE OF NEGATIVE FACTOR


Interpretation: 
Table 4.20 shows that the presence of negative factor in beaches. Out of 50 respondent all respondents are rate the presence of negative factor in beaches are moderate.




Table 4.19
REVISIT KAPPAD BEACH
	BASIS
	FREQUENCY
	PERCENTAGE

	Yes
	50
	100%

	No
	0
	0%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.19
REVISIT KAPPAD BEACH


Interpretation:
Table 4.21 shows that the respondents like to revisit Kappad beach. Out of 50 respondents 100% are also like to revisit Kappad beach.






Table 4.20
RECOMMENDATION OF DESTINATIONS
	BASIS
	FREQUENCY
	PERCENTAGE

	Yes
	50
	100%

	No
	0
	0%

	TOTAL
	50
	100%


Source: Primary data
Chart 4.20
RECOMMENDATION OF DESTINATIONS


Interpretation:
Table 4.22 show that the tourist’s like to recommend these destination to friends. Out of 50 respondents 100% are like to recommend these destinations to their friends.





5.1 FINDINGS
· Tourist consists of both male and female. Male tourist visit beach mostly.
· The age groups 20-30 are mostly visit beaches 
· Majority of tourists are from semi-urban area.
· Most of the tourist are employed.
· Income group below 50000 mostly visit beaches.
· Tourists didn’t have the habit of visiting beaches regularly
· 52% of tourists are travelling with family.
· Rest and relaxation is the main reason to visit the destination.
· 13% of tourists visited Kappad beach more than twice.
· Rest area is found insufficient in Kappad beach
· Majority of tourists travel by their own curiosity.
· 68% of tourists respond say that Kappad beach is  better than other beaches.
· 76% of tourists spent most of their time for relaxation.
· 56% tourists share their experience with friends.
· 90% of respondents say that infrastructure facilities of the beach is satisfactory. 
· Majority of the respondents opinioned that Kappad beach is clean and hygiene. 
· Most of the tourists rate the quality of tourism promotion service as neutral.
· Most of the tourist rate that the negative factors such as beach pollution, safety measures, accommodation and service facility, shopping facility, parking area, tourism information services as moderate.
· 100% tourists are like to revisit Kappad beach 
· 100% tourists like to recommend these destination to their friends.








5.2 SUGGESTIONS
· Try to give mush more facilities to tourists.
· Try to keep beaches and seashore clean and hygiene.
· Take adequate measures to control pollution.
· Provide more information to peoples regarding beaches and facilities.
· Provide Children Park and games to attract more tourist.
· Provide more facility in accommodation and parking.
· Increase safety measures.
· Provide adventure rides.
· Trained staff should also be deputed in beach area
· Construct chemical toilet instead of open toilet
· Rail and road transport must be improved
· Conduct beach fests and include food festival mainly sea food.
· Historical galleries should be installed in each destination.



















5.3 CONCLUSION 
Tourism itself plays a very significant role in the overall development of any country. As we know that tourism industry is the world's largest employer and the role of its various resources are important in development process. Beaches are great resource of tourism. It attracts a large number of domestic and inbound tourists for any country blessed with sea and ocean. It helps the government to increase the revenue and the development of infrastructure. Local people get employment through beach tourism, directly or indirectly. Local govt utilizes the amount received as tax collected from tourists for the various development works there to maintain the tourist traffic in that area. There are many countries and cities in the world whose economy's backbone is only sustained due to the great importance of beach tourism. Kerala set on the coasts of the Arabian Sea, said to be blessed with many well renowned beaches among which Kovalam ,Varkala,Allappuzha etc remain the most popular and prominent apart from these there are a few small beaches in gods own country , Muzhappilangad is one among them and is the only drive in beach in Kerala and Asia’s largest drive in beach located on Kannur – Thalassery .But the concept of a perfect beach tourism destination still not developed there. The primary objectives of the study find out the unique features of Muzhappilangad as a beach tourism destination. Through this study it could understood that the beach has potential and necessary characteristics for attracting tourist.
Kappad beach is one of the main attractions of Kozhikode. A lush, serene beach shaded by inland palm trees, it has golden sands. Kappad is that beach on which the Portuguese navigator, Vasco-Da-Gama kept his foot when he arrived in Kerala, way back in the year 1498. This also led to the beginning of Portuguese influence in Kerala and Goa. Tourists can even spot colorful birds like sunbirds, drongos, egrets, and parakeets. 
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QUESTIONNAIRE
Name:
1. Gender:
      Male                            Female 
2. Age:
                 Below 20                     20-30
                 31-40                           Above 40   
3. Type of area where you reside:
                 Urban                           semi-urban                      Rural 
4. Employment status:
                Employed                     unemployed                     self-employed
5. Annual income
                Below 50000                50000-100000                 
                100000-150000             Above 150000
6. How often do you visit beaches?
               Daily                weekly               monthly                  occasionally
7. You are travelling with:
             Friends              Family              Alone
8. Main reason for your visit to the destination:
                 Rest and relaxation                      Health              Beach visit                       
                 Education trip                             others         


9. How many times you have visited beaches Kappad Beach?
             First time        Second time         More than twice
10. What are the matters found insufficient while visiting Kappad beach?
            Beach shore         Rest area          Dressing place       others
11. Your visits in Kappad is influenced by:
            Own curiosity            Tour operator  
            Television                 other who visited
12. How do you compare facilities available in Kappad with that of other district?
           Better              At par             Worse
13. How do you spent most of your time in beach?
                 Sun bath         Shopping         Relaxation        Others
14. Whom do you share your experience with?
                      Friends          Family          Colleagues            Others
15. Are you satisfied with the new infrastructure project at Kappad beach?
Yes			No
16. Do you find Kappad beach clean and hygienic?
    Yes			No








17. How do you rate the quality of following tourism promotion service?
	Promotion service
	Satisfied
	Neutral
	Not satisfied

	Tourism information
	
	
	

	Shopping facilities
	
	
	

	Basic amenities
	
	
	

	Security
	
	
	

	Recreational activities
	
	
	



18. Please rate the opinion about the presence of following negative factors in beaches:
	Negative factors
	High
	Moderate
	Low

	Beach pollution
	
	
	

	Safety measures
	
	
	

	Accommodation
	
	
	

	Shopping facilities
	
	
	

	Parking area
	
	
	

	Tourism information counter
	
	
	



19. Would you like to revisit Kappad beach?
                 Yes                                 No   
20. Would you like to recommend these destinations to your friends?
                Yes                                   No


	



Male	Female	0.66	0.34	



Below 20	20-30	31-40	Above 40	0.12	0.56000000000000005	0.16	0.16	



Urban area	Semi-urban 	Rural area	0.28000000000000003	0.5	0.22	




Employed	Unemployed	Self-employed	0.42	0.4	0.18	



Below 50000	50000-100000	100000-150000	Above 150000	0.54	0.28000000000000003	0.1	0.08	



Daily	Weekly	Monthly	Occasionally	0	0.04	0.28000000000000003	0.68	




Friends	Family	Alone	0.42	0.52	0.06	



Rest and relaxation	Health	Education trip	Beach visit	Other 	0.66	0.04	0.02	0.22	0.06	


First Time	Second Time	More than twice 	20	30	50	

Beach shore	Rest area	Dressing place	Others	0.16	0.46	0.2	0.18	





Own curiosity	Tour operator	Television	Other who visited	0.57999999999999996	0.04	0.02	0.36	



Better	At par	Worse	0.68	0.32	0	




Sunbath	Shopping	Relaxation	Others	0.08	0.06	0.76	0.1	



Friends	Family	Colleagues	Others	0.56000000000000005	0.34	0.08	0.02	


Yes	No	90	10	Yes	No	54	46	Satisfied	
Tourism information	Shopping facility	Basic aminities	Secutity	Recreational activity	0.28000000000000003	0.22	0.22	0.26	0.18	Neutral	
Tourism information	Shopping facility	Basic aminities	Secutity	Recreational activity	0.56000000000000005	0.52	0.6	0.44	0.56000000000000005	Not satisfied	
Tourism information	Shopping facility	Basic aminities	Secutity	Recreational activity	0.16	0.26	0.18	0.3	0.26	



High	
Beach pollution	Safety measures	Accommodation and service facility	Shopping facility	Parking area	Tourism information counter	0.4	0.18	0.22	0.24	0.42	0.26	Moderate	
Beach pollution	Safety measures	Accommodation and service facility	Shopping facility	Parking area	Tourism information counter	0.48	0.72	0.56000000000000005	0.5	0.46	0.54	Low	
Beach pollution	Safety measures	Accommodation and service facility	Shopping facility	Parking area	Tourism information counter	0.12	0.1	0.22	0.26	0.12	0.2	





Yes	No	1	0	



Yes	No	1	0	

