1.1 INTRODUCTION
The Unified Payments Interface (UPI) has revolutionized digital payment systems in India, setting a benchmark for seamless and instant fund transfers. Launched in 2016 by the National Payments Corporation of India (NPCI), UPI integrates multiple bank accounts into a single mobile application, streamlining the process of sending and receiving money. Its interoperability across banking networks and simple user interface have made it a preferred choice for millions of users, reshaping the landscape of cashless transactions.
UPI operates on a real-time payment system, enabling peer-to-peer and merchant transactions through smartphones. With just a Virtual Payment Address (VPA) or QR code, users can initiate transactions without revealing sensitive bank details. The system's 24/7 availability and zero or minimal transaction charges have further enhanced its appeal, especially in a country where digital penetration is growing rapidly.
One of UPI's standout features is its security framework, which incorporates two-factor authentication and end-to-end encryption. This ensures that user’s financial data is safeguarded against potential breaches. Additionally, the introduction of innovative features like auto-debit, bill payments, and the ability to link multiple bank accounts have made UPI a versatile tool for both individuals and businesses.
The UPI payment system has played a pivotal role in India's journey toward becoming a less-cash economy. By fostering financial inclusion, it has brought banking services to underserved areas and empowered small merchants to adopt digital payments. The government's push for digital transactions, coupled with the rise of fintech companies, has propelled UPI's growth trajectory.
This analysis explores the UPI ecosystem's development, its impact on the economy, and the challenges it faces. The study aims to provide insights into UPI's operational efficiency, user adoption patterns, and its contribution to the digital payment revolution. As the system continues to evolve with technological advancements and policy support, it is poised to remain a cornerstone of India's digital economy.
This study explores the usage patterns, benefits, challenges, and overall impact of UPI among college students, analysing factors such as ease of use, security concerns, and its role in promoting financial literacy and inclusion among the youth. Through this analysis, the study aims to provide insights into how UPI is shaping the financial behaviour of students and its potential for further adoption in this demographic.
1.2 SIGNIFICANCE OF THE STUDY
The significance of studying the UPI (Unified Payments Interface) payment system among college students lies in its potential to reshape financial behaviour, enhance financial literacy, and promote a cashless economy. As a large and growing demographic, college students are early adopters of digital payment technologies, and their usage patterns can provide valuable insights into the future of digital payments in India. This study is crucial in understanding how UPI facilitates seamless financial transactions for students, offering convenience, speed, and security. It also explores the role of UPI in fostering financial inclusion, as students from diverse backgrounds and geographical locations can access banking services without needing traditional banking infrastructure. Furthermore, the study can highlight challenges faced by students, such as security concerns or limited awareness, and suggest ways to improve UPI adoption and effectiveness. Ultimately, the research will contribute to understanding the broader impact of UPI on digital payment ecosystems and how it can support the financial empowerment of the youth. 
1.3 STATEMENT OF THE PROBLEM
The statement of the problem for studying the UPI (Unified Payments Interface) payment system among college students addresses the need to understand the extent of UPI adoption, its usage patterns, and the challenges students face in utilizing this payment method. Despite the growing popularity of UPI, there may be barriers related to security concerns, limited awareness, or technological challenges such as internet connectivity and smartphone access, especially among students from diverse socio-economic backgrounds. Additionally, the study aims to explore how effectively UPI supports financial inclusion and financial literacy among students, and how it influences their spending habits and financial decision-making. The problem also includes investigating whether students fully understand UPI’s features and security measures, and identifying opportunities to improve its adoption and usage in this demographic.
1.4 OBJECTIVES OF THE STUDY
· To examine the usage of UPI payment system among college students 
· To identify the features influencing the adoption and usage of UPI payment systems 
· To analyse the benefits and challenges of using UPI payment systems 
· To provide recommendations for improving the usage of UPI payment 
· To identify the most commonly used UPI payment systems among college students 
· To provide insights for policymakers, banks and financial institutions to improve usage of UPI payment system
1.5 SCOPE OF THE STUDY
The scope of the study on the UPI (Unified Payments Interface) payment system among college students will cover various aspects of its adoption, usage, and impact on student behaviour. The Unified Payments Interface (UPI) has revolutionized the way people conduct financial transactions in India. Launched by the National Payments Corporation of India (NPCI), UPI enables real-time bank-to-bank money transfers through mobile devices, making digital payments faster, more secure, and more convenient. In recent years, UPI has gained immense popularity among various user groups, and one such group that has increasingly adopted this payment system is college students.  The study will examine factors that influence the adoption of UPI among college students, including technological literacy, ease of use, and the perceived benefits of digital payments. It will also explore the role of UPI in shaping student’s financial habits, such as budgeting, spending patterns, and saving behaviours. By analysing these dimensions, the research aims to provide a comprehensive understanding of how UPI is integrated into the daily lives of college students and how it affects their financial decision-making. Additionally, the study will investigate potential barriers to UPI usage, such as security concerns, internet connectivity issues, and lack of awareness, to highlight areas for improvement in promoting its wider adoption.
1.6 RESEARCH METHODOLOGY
Research methodology refers to the systematic approach used in a study, covering techniques and procedures for data collection, analysis, and interpretation. It includes steps like problem identification, literature review, data collection (qualitative or quantitative), sampling techniques, and analysis methods. The methodology ensures the research is structured, reliable, and valid, enabling accurate conclusions and supporting the validity, reliability, and generalizability of findings.
1.6.1 Research design 
Research design is the blueprint for conducting a study, outlining methods for data collection, analysis, and interpretation. It ensures research objectives are met and is typically categorized into descriptive, experimental, and exploratory types. This study will use both descriptive and exploratory methods. Descriptive research will document the characteristics of the UPI payment system, including functionality, adoption patterns, and user group impacts, while exploratory research will address emerging issues like security concerns, rural challenges, and scalability, uncovering factors affecting UPI adoption and use.
1.6.2 Sampling
Sampling is the process of selecting a subset of individuals, items, or data points from a larger population to represent the whole. Sampling can be random, where each member of the population has an equal chance of being selected, or it can involve specific strategies, such as stratified or convenience sampling, depending on the goals of the study. The quality of the sample significantly impacts the reliability of the results or conclusions drawn from it. The study will use a stratified random sampling method.
Sampling Design & Sampling Technique 
Sampling Design refers to the strategy or blueprint that outlines how a sample will be selected from a population for research or analysis. It ensures that the sample is representative of the larger population, minimizing bias and improving the generalizability of the results. 
Sampling Technique refers to the specific approach or procedure used to select the sample within the broader sampling design. Common sampling techniques include probability-based methods, like simple random sampling, where every member has an equal chance of being selected, and non-probability-based methods, such as convenience sampling, where participants are chosen based on availability or ease of access. 
Sample Size
Sample size refers to the number of individuals, items, or data points selected from a population for a study or experiment. It is a critical factor in research design, as the sample size affects the accuracy and reliability of the results. The study was conduct a sample of 100 UPI payment system among college students.
 1.6.3   Sources of Data
A source of data refers to the origin from which data is collected for analysis or research. Data can come from various sources, depending on the nature of the study and the information needed. Primary sources of data involve direct collection by the researcher through methods such as surveys, interviews, experiments, or observations. Secondary sources of data include pre-existing data collected by others, such as government reports, academic papers, databases, and public records. 
· Primary data
Primary data refers to original, first-hand data collected directly from the source for a specific research purpose. This type of data is gathered through methods such as surveys, interviews, observations, and experiments, where the researcher has direct control over the data collection process. Primary data is considered highly reliable and relevant because it is tailored to the specific objectives of the study. It allows for greater accuracy and up-to-date information, but it can be time-consuming and costly to collect. Examples of primary data include responses to a questionnaire, experimental measurements, or field observations. Primary data was collected from questionnaire.

· Secondary data
Secondary data refers to data that has already been collected, processed, and published by others for purposes other than the current research. This type of data is typically found in existing records, reports, databases, and studies, such as government publications, academic journals, historical documents, and market research reports. Researchers use secondary data to analyse trends, compare findings, or build upon existing knowledge without the need to collect new data themselves. 
1.6.4 Tools for data analysis
Tools for data analysis are software or platforms that help analysts, data scientists, and researchers to process, interpret, and visualize data. These tools range from simple applications to more complex platforms that can handle large datasets and advanced statistical models. Questionnaire was used for collection the primary data. The collected data was analysed by using percentage method. Diagrams and tables were also used to present the data where ever necessary.
Period of the study
The period of the study is 21 days. 
1.7 LIMITATIONS OF THE STUDY
· The study has undertaken only for a particular period of time.
· The study was conducted in a limited geographical area. So the findings and conclusions may not be universally true.
· Survey responses may be influenced by personal experiences or preferences, affecting the study's objectivity.
· Access to accurate and comprehensive secondary data on UPI transactions may be restricted.


1.8 CHAPTER SCHEME
The study has been arranged into 5 chapters.
The first chapter deals with introduction, statement of the problem, objectives, scope, research methodology and limitations of the study and Chapter scheme.
The second chapter deals with Review of literature. 

The third chapter deals with Theoretical framework of the study.
The forth chapter deals with data analysis and interpretation.
Fifth chapter deals with findings, suggestions and conclusion.
	










1. Kanchu Thirupathi and Ravi Akula (2022), in their study titled Perceptions of Post Graduate Students towards UPI Transactions, published in the Asian Journal of Economics, Business, and Accounting, examined the adoption of UPI among postgraduate students at Satavahana University. Their research revealed that students primarily used UPI for daily activities such as fund transfers, utility bill payments, and e-commerce purchases. The study highlighted convenience, low transaction time, and the absence of fees as major factors driving adoption. Additionally, students favored UPI for its ability to integrate multiple bank accounts into a single app, simplifying financial management.
2. Siddharth Kalra (2020) explored the determinants of UPI adoption in his paper titled Insights into the Use of UPI Payment Applications by Management Students in India, published in the International Journal of Advanced Science and Technology. The study identified ease of use, fast transactions, and integration with e-commerce platforms as critical factors. Statistical tools like regression analysis revealed that promotional offers, such as cashback and discounts, played a significant role in encouraging students to adopt UPI systems.
3. Amit Kumar Arora et al. (2023) conducted a study titled Digital Payment Apps: Perception and Adoption - A Study of Higher Education Students, published in the International Journal of Enterprise Network Management. The research focused on understanding how students perceive digital payment systems, particularly UPI. The findings suggested that trust, influenced by factors like transaction security and app interface, was a significant determinant of adoption. The study also emphasized the role of social influence, as students often adopted UPI apps recommended by peers.
4. Dr. M.N. Prakasha (2023) in his research titled A Study on Unified Payment Interface (UPI) Among University Students in Madikeri City, analyzed UPI usage patterns among university students. Published in the International Journal of Management, this study found that UPI was widely used for both personal and academic purposes, such as paying for notes, books, and tuition. Cashback offers and loyalty rewards were identified as key motivators. However, the study also highlighted concerns about occasional transaction failures and technical glitches.
5. Riddhi Chhabra (2024) discussed the behavioral impact of UPI adoption among students in her article UPI’s Impact on Spending Behaviour Among Bengaluru College Students, published on Medium. The study revealed that students often spent more impulsively after adopting UPI apps, particularly on non-essential items like entertainment and food delivery services. The seamless payment experience, coupled with offers and discounts, was cited as a key driver for increased spending. This research underscored the need for financial literacy programs to help students manage their expenses better.
6. Sunny Gupta and Dinesh Chand (2021) analyzed consumer satisfaction in their paper titled Consumers’ Perception Towards Unified Payments Interface. Published in the International Journal of Research in Engineering, IT and Social Sciences, the study found that transaction speed, app reliability, and ease of integration with banking systems were major factors influencing satisfaction. Despite occasional connectivity issues, users reported high levels of convenience and efficiency when using UPI for daily transactions. 
7. Venkata S. Siva Kumar and Ch. Kavya explored how UPI has transformed digital banking. study Role of Unified Payment Interface in Digital Banking Services – An Empirical Study on User Perceptions Published in the Mukt Shabd Journal, the research highlighted that UPI's ability to facilitate instant transactions had made it a cornerstone of modern banking services. The study also emphasized the importance of government policies, such as incentives for cashless payments, in driving adoption.
8. M. Balasubramanian and K.M. Amanullah (2019) examined the evolution of UPI in their paper Mobile Banking and Its Evolution in the UPI Era. Published in the Journal of Composition Theory, the study traced the development of UPI as a revolutionary step in digital payments. By eliminating the need for complex bank account details, UPI simplified transactions for users across rural and urban areas. The research also highlighted the role of interoperability, which allowed users to perform transactions across banks seamlessly.
9. Arvind Chaudhari and Deepak Chaudhari (2019) provided regional insights in their study To Study the Consumer Satisfaction on UPI (Unified Payments Interface) with Special Reference to Hyderabad and Suburbs. Published in the Research Journey International Multidisciplinary E-Research Journal, the paper focused on user satisfaction in Hyderabad. The study found that users appreciated the low transaction fees and compatibility with mobile wallets. However, concerns regarding app crashes and delayed refunds were noted as areas needing improvement.
10. M. Balasubramanian and K.M. Amanullah (2019) highlighted how UPI has increased financial inclusion among students. Even those without prior access to banking services can create a UPI account using a mobile phone and link it to a bank account. This accessibility ensures that students from diverse economic backgrounds can participate in the digital economy.
11. Dr. M.N. Prakasha (2023) pointed out that UPI systems are seamlessly integrated into various aspects of students' daily lives, such as paying for food delivery, transportation, and entertainment. The ability to make payments directly through QR codes or by linking UPI IDs simplifies these routine activities and reduces dependency on cash.
12. Amit Kumar Arora et al. (2023) observed that students are often drawn to UPI platforms due to promotional offers, cashback, and referral bonuses. These incentives not only encourage students to adopt UPI but also provide financial benefits that make their overall expenditure more affordable.














DIGITAL PAYMENT – MEANING AND DEFINITION
The Payment and Settlement Act, 2007 has defined Digital Payments. As per this any “electronic funds transfer” means any transfer of funds which is initiated by a person by way of instruction, authorization or order to a bank to debit or credit an account maintained with that bank through electronic means and includes point of sale transfers; automated teller machine transactions, direct deposits or withdrawal of funds, transfers initiated by telephone, internet and, card payment.
Digitalization is found everywhere from manufacturing, purchase to payments. Even India is moving towards digital economy by launching digital programmes in order to transform India to a digitally enhanced society. In recent times, the people of India are moving towards cashless transactions than physical cash transactions. Cashless transactions are those financial transactions which takes place electronically without the presence of physical cash. With the advancement of internet, online banking facilities and other mobile applications has made consumers more convenient to do their transactions anywhere and at any time. Although with the developments in technology in the form of big data, internet of things, etc. They also have a dark sided effect in terms of security and privacy of the consumers is now in greater risks. Therefore, this study is an attempt to identify the consumer’s perception towards cashless transactions and also about information security in the digital economy.
EFFORTS TOWARDS CASHLESS TRANSACTION ECONOMY
The RBI and government have launched several measures for the spread of electronic and other non-cash settlement culture. The Vision-2018 for Payment and Settlement Systems in India brought by the RBI in June 2016 reiterates the commitment to encourage greater use of electronic payments by all sections of society so as to achieve a “less-cash” society. “The broad contours of Vision-2018 revolve around five Cs— coverage, convenience, confidence, convergence, and cost. To achieve these, Vision-2018 will focus on four strategic initiatives such as responsive regulation, robust infrastructure, effective supervision and customer-centricity,” – RBI. The vision statement highlights following plans:
· The regulator wants to reduce the share of paper-based clearing instruments.
· It aims to raise growth of the digital payments space.
· It wants to ensure accelerated use of Aadhar in payment systems.
Government also made fiscal measures for the encouragement of card culture in the 2016 budget. Exempting service charge on card-based and other digital payments was one such step. Aadhar based payment system will be a big boost for promoting the cashless transaction culture. A committee of seven members, chaired by a ministry official, Neeraj Kumar Gupta was formed to recommend steps for the reduction of cash based transactions. The technology has spread internet banking, mobile banking, prepaid instruments, credit and debit cards etc. and at the same time, electronic payments system is fast growing. All these indicate that India is moving towards the RBI’s goal of less cash economy-steady but slowly. It’s time to go cashless. The purpose of demonetization is not only to remove black money but also to encourage cashless payment. Instead of breaking heads by standing in ATM queue you should adopt a cashless method for the transaction. A cashless method is more transparent as every transaction can be traced easily as it leaves its footprints. Many smart people have adopted new cashless payment options.
FACTORS INFLUENCING TOWARDS CASHLESS ECONOMY
There are various factors which influences consumers towards cashless society. In India, one of the primary factors is the impact of government on consumers towards cashless transactions. Both private and public banks also promote and help their customers towards cashless transactions by offering mobile banking and net banking facilities. Consumers can monitor, transact, make payments, recharge, booking etc., done with the help of mobile wallets. Apart from all these discounts, deals, cash-back, 24x7 access and other facilities also attracts consumers towards cashless transactions. From the result of the study made by KPMG, some of the factors which enhance the use of digital payments are ease of doing payment, tracking of payment, and friendly user navigation. 



DIFFERENCE BETWEEN DIGITAL PAYMENT AND CASH PAYMENT 

	Aspect
	Digital Payment
	Cash Payment

	Delivery
	Instant, processed electronically.
	Physical exchange, takes time.

	Safety
	Secure with encryption and authentication.
	Risk of theft, loss, or counterfeit.

	Electronic Tracking
	Provides transaction history and receipts.
	No automatic record; manual tracking needed.

	Convenience
	Quick, usable online and offline, no need for exact change.
	Requires physical presence and exact amount

	Transaction Speed
	Faster, often instant, especially for small payments or transfers
	Slower, especially for larger amounts or counting cash

	Privacy
	Less private, as transactions can be traced back to you
	More private, no electronic trail unless large sums are involved

	Accessibility
	Requires technology (smartphones, internet)
	Available to anyone with cash, no tech needed









DIFFERENT METHODS OF DIGITAL PAYMENT IN INDIA
The Government of India has been taking several measures to promote and encourage digital payments in the country. As part of the ‘Digital India’ campaign, the government aims to create a ‘digitally empowered’ economy that is ‘Faceless, Paperless, and Cashless’. There are various types and modes of digital payments. Some of these include the use of .
1. Banking cards
Cards are among the most widely used payment methods and come with various features and benefits such as security of payments, convenience, etc. The main advantage of debit or credit or prepaid banking cards is that they can be used to make other types of digital payments. For example, customers can store card information in digital payment apps or mobile wallets to make a cashless payment. Some of the most reputed and well-known card payment systems are Visa, Rupay and MasterCard, among others. Banking cards can be used for online purchases, in digital payment apps, PoS machines, online transactions, etc.
2. USSD 
Another type of digital payment method, USSD, can be used to carry out mobile transactions without downloading any app. These types of payments can also be made with no mobile data facility. This facility is backed by the Unstructured Supplementary Service Data (USSD) along with the National Payments Corporation of India (NPCI). The main aim of this type of digital payment service is to create an environment of inclusion among the underserved sections of society and integrate them into mainstream banking. This service can be used to initiate fund transfers, get a look at bank statements and make balance queries. Another advantage of this type of payment system is that it is also available in Hindi.
3. AEPS 
Expanded as Aadhaar Enabled Payment System, AEPS, can be used for all banking transactions such as balance enquiry, cash withdrawal, cash deposit, payment transactions, Aadhaar to Aadhaar fund transfers, etc. All transactions are carried out through a banking correspondent based on Aadhaar verification. There is no need to physically visit a branch, provide debit or credit cards, or even make a signature on a document. This service can only be availed if your Aadhaar number is registered with the bank where you hold an account. This is another initiative taken by the NPCI to promote digital payments in the country.
4. UPI
Unified Payments Interfere (UPI) is a type of interoperable payment system through which any customer holding any bank account can send and receive money through a UPI-based app. The service allows a user to link more than one bank account on a UPI app on their smartphone to seamlessly initiate fund transfers and make collect requests on a 24/7 basis and on all 365 days a year. The main advantage of UPI is that it enables users to transfer money without a bank account. All you need is a Virtual Payment Address (VPA). There are many UPI apps in the market and it is available on both Android and iOS platforms. To use the service one should have a valid bank account and a registered mobile number, which is linked to the same bank account. There are no transaction charges for using UPI. Through this, a customer can send and receive money and make balance enquiries. The most popular UPI’s are Axis pay UPI, Indian bank UPI, SBI pay, Canara bank UPI, BHIM synd UPI, PNB UPI, Easy pay etc.
- How to use UPI
* Download the app on Android or iOS platform.
* Register for the service by providing bank account details.
* Create a VPA, get an MPIN.
History
In April 2009, the National Payment Corporation of India (NPCI) was formed to integrate all the payment mechanisms in India and make them uniform for all retail payments. By March 2009, RBI found out that in India, only six non-cash transactions were executed each year by individual citizens while 10 million retailers accepted card-based payments. Around 145 million families had no access to any form of banking. There was also the problem of tackling black money and corruption that happened mostly in cash.
RBI in 2014 released a vision statement for a period of four years that indicated commitment towards building a safe, efficient, accessible, inclusive, interoperable, and authorized payment and settlement system in India. It was also part of the Green Initiative to decrease the usage of paper in the domestic payments market. UPI was officially launched in 2016 for public use.
Under RBI guidance, NPCI became the primary body tasked with developing a new payment system that is simple, secure, and interoperable. UPI works on a four-pillar push-pull interoperable model where there will be a remitter or beneficiary front-end PSP (payment service provider) and a remitter or beneficiary back-end bank that settles the monetary transaction for the users. According to the CEO of Netmagic Solutions, UPI became one of the most successful deep-tech financial innovations India has produced.
In December 2019, noting the success of UPI, Google suggested that the US Federal Reserve Board should follow UPI as an example in developing FedNow,[19] a real-time payment system for the United States.
With the exponential growth of UPI, India became the world's largest real-time payment market with 25.5 billion annual transactions in 2020 as per data from ACI Worldwide and Global Data. This put the country ahead of China, South Korea, Thailand and the United Kingdom.
As per the Economist Intelligence Unit Report 2021, UPI has made India a leader in the global real-time payment market followed by China and South Korea. After the decision of the Ministry of Finance to nullify the merchant discount rate (MDR) in 2019 from UPI, the number of low value transactions skyrocketed, making huge gains on real-time transaction volume data. Countries such as Brazil, Bahrain, Saudi Arabia, Singapore, the United States, and the European Union are exploring options to implement a UPI-like system in their own domestic markets.
From 1 January 2019, UPI became a popular payment option for initial public offerings (IPOs). The transaction limit was enhanced from ₹100,000 to ₹200,000 in March 2020. From December 2021, RBI again increased the limit to ₹500,000 for Retail Direct Scheme and IPO applications. To make UPI economically feasible for payment companies, RBI is considering a merchant discount rate (MDR) on future UPI transactions. In its first monetary policy for the 2022–23 financial year, RBI proposed a cardless cash withdrawal facility from ATMs using UPI-based QR codes. In partnership with the NSDL Payments Bank and NPCI, ToneTag launched VoiceSE which will enable 400 million feature phone users to make UPI payments using voice in Hindi, Telugu, Tamil, Malayalam, Kannada, and Bengali languages.
According to Redseer Strategy Consultants, in 2023, UPI usage has expanded outside of metro areas. Currently, around 70% of UPI users are from places other than Tier-1 cities. Furthermore, over 80% of newly registered users originate from Tier-2 cities and other nearby areas. On 8 August 2024, RBI suggested raising the UPI tax payment ceiling from ₹1 lakh to ₹5 lakh.
5. Bank prepaid cards
A prepaid card is a type of payment instrument on to which you load money to make purchases. The type of card may not be linked to the bank account of the customer. However, a debit card issued by the bank is linked with the bank account of the customer.
6. PoS Terminals
Traditionally, Point of Sale (PoS) terminals referred to those that were installed at all stores where purchases were made by customers using credit/debit cards. It is usually a hand held device that reads banking cards. However, with digitalisation the scope of PoS is expanding and this service is also available on mobile platforms and through internet browsers. There are different types of PoS terminals such as Physical PoS, Mobile PoS and Virtual PoS. Physical PoS terminals are the ones that are kept at shops and stores. On the other hand, mobile PoS terminals work through a tablet or smartphone. This is advantageous for small business owners as they do not have to invest in expensive electronic registers. Virtual PoS systems use web-based applications to process payments.
7. Internet Banking
Internet banking refers to the process of carrying out banking transactions online. These may include many services such as transferring funds, opening a new fixed or recurring deposit, closing an account, etc. Internet banking is also referred to as e-banking or virtual banking. Internet banking is usually used to make online fund transfers via RTGS or IMPS. Banks offer customers all types of banking services through their website and a customer can log into his or her account by using a username and password. Unlike visiting a physical bank, there are no time restrictions for internet banking services and they can be availed at any time and on all 365 days in a year. There is a wide scope for internet banking services.
8. Mobile banking
Mobile banking is referred to the process of carrying out financial transactions or banking transactions through a smartphone. The scope of mobile banking is only expanding with the introduction of many mobile wallets, digital payment apps and other services like the UPI. Many banks have their own apps and customers can download the same to carry out banking transactions at the click of a button. Mobile banking is a wide term used for the extensive range or umbrella of services that can be availed under this.
9. Bharat Interface for Money (BHIM) app
BHIM app allows users to make payments using the UPI application. This also works in collaboration with UPI and transactions can be carried out using a Virtual Payment Address (VPA) One can link his or her bank account with the BHIM interface easily. It is also possible to link multiple bank accounts. The BHIM app can be used by anyone who has a mobile number, debit card and a valid bank account. Money can be sent to different bank accounts, virtual addresses or to an Aadhaar number. There are also many banks that have collaborated with the NPCI and BHIM to allow customers to use this interface.
10. E - wallet
An e-wallet or digital wallet is an electronic device that lets you make e-commerce transactions like purchasing items online using your computer or smartphone. In your digital wallet account, you can add money to get special benefits and link your bank account or store your credit or debit card information for a faster transaction. Following are some of the most popular mobile or virtual wallet companies: PayPal, Google Pay, Apple Pay, Samsung Pay, Amazon Pay, Venmo, and Paytm.
ADVANTAGES
· Convenience .
· Economical and less transaction fee.
· Waivers, discounts and cash- backs.
· Digital record of transactions.
· Helps keep black money under control.
· Lower cost .
· Competitive advantage.
DISADVANTAGES
· Investment.
· Security concerns.
· Disputed transactions.
· Increased business costs.
· Lack of autonomy.
LIST OF POPULAR E- WALLETS IN INDIA
a) Paytm
Paytm is India's largest financial services firm providing an entire range of online payments and financial solutions to customers, online retailers and service partners. The company works towards a vision of introducing at least half a billion Indians into the mainstream economy through payments, trade, finance, recruitment, and financial services. One97 Communications Limited, which owns the Paytm brand, was founded by Vijay Shekhar Sharma in the year 2010. It is headquartered in Noida, Uttar Pradesh. Its primary investors include Softbank, Ant Financial, AGH Holdings, SAIF Partners, Berkshire Hathaway, T Rowe Price and Discovery Capital.
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Products & Services offered by Paytm
The primary business of Paytm is digital payments. Paytm serves as a payment gateway to customers and merchants to make seamless payments from cards, bank accounts and other e-wallets. Paytm also provides a range of payment facilities, such as mobile recharges, bill payments, movie tickets, taxi, train and flight tickets, loan payments, insurance, forex, etc. Consumers can directly link their bank accounts and credit cards to their Paytm account to make seamless payments on different retail and online ecommerce sites.
Payments & Money Transfers
With over 350 million downloads, Paytm is the most commonly used payment app in India. It allows you to pay at merchant locations using phone number or QR Code. Since its introduction in 2014, Paytm Wallet is the most widely used payment app in the country. Paytm Wallet opened the Indian economy to digital banking. It allows users to load money to their wallet through Netbanking, credit card or debit card and use it to make a plethora of payments around the country.
Paytm Wallet was such a massive movement that street vendors saw a huge boom in their business. Paytm Wallet became the preferred method of payment for college students and working youngsters, since it removed the hassle of carrying their wallet wherever they went.
Paytm Wallet also allowed money transfer from person to person using just the mobile phone number. Indians were not new to NEFT or IMPS, but instant money transfer to another bank account kind of revolutionized the entire digital banking landscape.
Paytm continues to retain millions of loyal customers from its initial days owing to its user friendly interface and exciting offers and discounts from time to time.
b) Google pay
Google Pay was originally launched as ‘Android Pay’ in 2015. It became Google Pay in 2018. It is marketed as a mobile payment platform and an electronic wallet built by Google to facilitate in-app purchases and tap-to-pay transactions on mobile devices, allowing users to make payments on Android phones, tablets or watches.
You can pay the merchants using the QR Code, their phone number or bank account numbers with IFSC Code. Google Pay takes advantage of physical verification, such as fingerprint ID, where available. Google Pay is enabled with a passcode on smartphones without a fingerprint ID. When a customer makes a payment to a retailer, Google Pay does not include the customer's account details with the transaction. Instead, it creates a virtual account number that represents the details of the user's account. This system keeps customer payment records confidential and provides a one-time authentication code instead of a card or device data.
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Advantages of using Google Pay
· No need to load money onto your Google wallet. Pay directly from your bank account.
· Seamless payments for mobile recharges, DTH bill payments, utility bills and more.
· Get rewarded every time you transact on Google Pay. Get amazing discounts on partner brands or attractive cashbacks on money transfers.
· Carry out safe transactions that are secured through 2 level authentication. Each transaction requires your UPI PIN to be entered to complete the process. Google Pay protects your payment details with several layers of encryption, leveraging one of the most sophisticated security infrastructures in the world to help keep your account safe. Google Pay does not reveal your individual card number when you pay in stores, so your details remain secure.
· Send money to friends and family anywhere in India. You get scratch cards for money transfers worth up to Rs.1 lakh. If you win, the cash reward is credited to your bank account directly. You don’t even need additional KYC.
· Get rewarded with cash rewards directly into your account for referring friends and families to use Google Pay.
· Explore the latest prepaid plan options and recharge your mobile plan instantly. Recharge your mobile phone or pay a postpaid bill in just a few steps. Find the cheapest and most frequent recharging plans as well as recharging them in one swipe. You can also recharge your DTH connection with all providers.

c) Phonepe
PhonePe is a leading digital wallet using which you can transfer money through UPI, recharge prepaid mobile, make utility bill payments, and much more. Just add your bank account details and generate a UPI ID. Without worrying about recharging your wallet, you can begin shopping safely and securely.
[image: PhonePe - Our Journey]



Top Features of PhonePe
PhonePe is undoubtedly one of the most revolutionary apps since it has managed to transform the way cash was carried around in India. Here are some of the top noteworthy features of PhonePe:
· The Country’s First UPI Linked E-wallet - PhonePe is known to be among the first apps which have government-backed Unified Payment Interface or UPI interface. Designed and set-up on the Immediate Payment Service (IMPS) infrastructure, PhonePe can be used for transactions involving two parties via respective bank accounts. The app uses unique identifiers like mobile number or VPA, also known as a unique address. The app lets users avoid IFSC or account details to be used during these transactions, thus making it a safe option.
· No Need for Bank Account Details – Users don’t need to share any crucial information like bank details or IFSC code while using PhonePe. This is why PhonePe is trusted for providing a secure and guarded environment. Nearly 30 banks are available on this platform including SBI, HDFC, ICICI, etc. All you have to do is link your account with UPI and after verifying the details like your mobile number, you are good to go. UPI then retrieves your account information via a secure channel whenever you make any transaction. It is important to note that in case your bank is not active in UPI, you will not be able to link your PhonePe account with the bank account. However, you can continue to receive the refunds in your account from Myntra or Flipkart.
· Hassle-free Authentication Method - PhonePe is hassle-free to use because it avoids multiple authentications. With PhonePe, you can transfer money from one bank account to another, without providing your card details or waiting for OTPs to complete the transactions. This is applicable even while paying for online or offline shopping.
· No Need for Frequent Top Ups - The benefit of keeping your account linked to the app there is no need for regularly topping up your e-wallet account. After linking your account, you don’t have to worry about being out of funds since the money is directly debited from your bank account.
· Easy Transfers, Payments, and Recharges – After your account is linked to PhonePe, you don’t need to physically pay your bills. You can simply log on to the app, tap on the requisite icon and pay your bills.
d) Amazon Pay
[image: Amazon Pay eyes expansion with more bank, card network partnerships |  Company News - Business Standard]
Amazon Pay is popular because of its parent company, Amazon. Amazon was very quick in dominating the e-commerce space in India. It didn’t take much time for them to foray into the digital payment services space. They are now competing with Paytm & Google Pay for dominance in the digital payment and banking services spectrum.
Amazon Pay is an online payment processing service owned by Amazon. It was launched in India in February 2019. It works in collaboration with Axis Bank for the UPI IDs. Customers are allowed to link their bank account to their Amazon mobile app and make payments quickly, easily and securely, directly from their bank account.
Customers will be allotted an Amazon Pay UPI ID to buy on Amazon.in or the Amazon App as well as make payments for their regular needs, including mobile recharges and bill payments, without accessing their bank accounts, debit card or credit card or going through the hassle of authentication in their banking system.
Amazon uses UPI (Unified Payments Interface) of India to allow customers to pay for goods and services on the Amazon site or other merchant sites. Amazon Pay can be linked to multiple bank accounts and you can choose the bank account you want to debit the payment from at the time of checkout. You can also load money into your Amazon Pay account through your credit card or debit card for faster checkouts at the time of purchases on Amazon App or Amazon.in.

Advantages of using Amazon Pay
· Amazon Pay is highly secure and keeps your personal information safe for an enhanced payment experience.
· Amazon Pay Guarantee protects qualified purchases.
· You can use Amazon Pay on more than 10,000 online shopping sites. 
· Use Alexa Voice Command to make purchases and donations. 
· For merchants, an easier payment process results in higher business. 
· Flattering deals, great savings, unlimited savings on Amazon Pay Co-Brand Credit Card.
· Amazon Pay EMI allows consumers who do not have access to credit to earn credit up to Rs 1 Lakh and make repeated transactions over a month and pay the next month or through simple EMIs.
e) Airtel Money
[image: Zed-Fin Airtel Money Ts&Cs]
Airtel has expanded the services that it provides and its area of operations from network services to e-wallet or payment bank providers. The e-wallet services of Airtel are a result of the demand for the digital economy. The e-wallet of Airtel is known as Airtel Money. Airtel money was the first mobile wallet in India to receive the payments bank license from RBI. Airtel Money aims to reach the remotest corners of the country to provide the benefit of online banking services to all the citizens of the country especially those who may not be able to access a bank and the financial benefits that come along with it.
Airtel Money is associated with Kotak Mahindra Bank. The customers get the benefit of minimum balance of Rs. 9,000 up to Rs. 99,000 depending upon the KYC provided. The benefits associated with Airtel Money are easy funds transfer, recharge of Mobile plans as well as DTH services, travel bookings, booking movie tickets, insurance premium payments, home insurance, FASTag, utility payments as well as UTI payment portal. 
Features of Airtel Money
· Operations even without Internet connection.
· No need for a bank account.
· Faster and comfortable payment process.
· Cashbacks and discount offers.
· Secure payment gateway.
· Deactivation of inactive and non-usage accounts.
f) Freecharge
[image: Freecharge - YouTube]
Freecharge is one of the most popular e-wallets in India. Introduced way back in the year 2015, Freecharge is based out of Haryana and was initiated by the founders Kunal Shah and Sandeep Tandon.
Freecharge is a wholly owned subsidiary of Axis bank (one of the leading banks in the country) and offers a range of financial services to the customers like insurance, investment, utility payments, savings, loans, online shopping and much more. The company also has the UPI payment as well as BHIM payment options.
Customers can link their bank accounts to the UPI or the BHIM payment mode and can operate cashless transactions via the handy mobile app. The cashless transactions as mentioned above being the new normal of the society, Freecharge has managed to have a huge customer base that rely on its services for their day to day operations not only for personal use but for business as well.
g) Bhim Axis Pay UPI 
Bhim Axis Pay UPI app from Axis Bank is a UPI feature that enables you to transfer and receive money from any bank account using your smartphone. It also allows you to enable quicker prepaid mobile and DTH recharges using the Bhim Axis Pay UPI App.
[image: BHIM Axis Pay:UPI,Online Recha - Apps on Google Play]
· It is available on both Google Play Store and Apple App Store for download. 
· It can be linked with any bank account; it is not necessary for you to hold an account with Axis Bank.
· Completely powered by UPI and hence does not require you to enter bank account details or IFSC code of the beneficiary.
· Send and receive money 24x7, 365 days.
Axis Bank customers can avail Instant New Credit Card through the BHIM Axis Pay UPI App. Existing customers of Axis Bank can avail 24x7 Personal Loan through the BHIM Axis Pay UPI App. If you don’t have an Axis Bank account, you can apply for one through the BHIM Axis Pay UPI App.
h) Mobikwik
[image: MobiKwik adds two-step authentication and self destruct features to its app  - MEDIANAMA]
Mobikwik is an Indian online payment app which is authorized by the Reserve Bank of India to offer e-wallet services. Based in Gurgaon and founded by Mr. Bipin Preet Singh along with Upasana Taku back in 2009, Mobikwik is a fast-growing company that has tied up with multiple merchants to create a suitable payment platform for e-commerce.
The company was originally started as a payment solution platform but gradually extended its services to include mobile apps. Reserve Bank of India granted the Prepaid Payment Instrument license to Mobikwik on 18 July 2013. This platform can be used at close to 1 lakh online and offline avenues.
i) Ola Money
[image: Simplify transactions with NORBr's White Label Payment Gateway for Ola Money .]
Ola Money is headquartered in Mumbai, Maharashtra. It is headed by Mr Nitin Gupta under whose leadership, the company has successfully achieved an annual turnover of more than $1 million. Ola Money is the country’s cheapest and safest e-wallet which boasts of the latest user interface and offers easy access to daily needs.
Ola Money wallet can be recharged through a credit card, debit card or even net banking facility. It allows users to do smartphone recharges, make payments towards mobile bills, electricity bills, and even enjoy shopping online or offline. Ola Money has tie-ups with many service providers like IRCTC, eBay, Quikr, Dominos, Goibibo, BookMyShow, Cleartrip, Yatra, Runnr, Cafe Coffee Day, and even Mumbai Metro. Users can book OlaCabs drives via Ola Money wallet with the click of a button. Ola Money also plans to introduce many more merchants for users to use Ola Cash in the near future.
Ola Money is a fast and simple postpaid e-wallet which allows users to make payments for their Ola rides and many other online purchases. It is an easy way to avoid cash payments or even wallet recharges.
j) Yono SBI
[image: YONO SBI: Banking & Lifestyle - Apps on Google Play]
YONO SBI is the single portal that can be used for all the banking needs of the SBI customer. It literally stands for ‘You Only Need One’ showing a clear intent of the bank for launching it. It can be used to connect to various other services of SBI like SBI Life Insurance, SBI Mutual Funds, SBICap Securities, SBI Card, etc. YONO SBI, also one of the most popular mobile applications widely used by the customers, can be used to transfer funds, open new accounts, apply for loans, credit cards, fixed deposits, insurance, investments, payment of utilities, etc.
k) Oxigen wallet
Oxigen is one of the first payment gateways in India. The app was founded in 2004 by Mr. Pramod Saxena. It helps to process micropayments related to services and other remittances on a real-time basis. With Oxigen, one can pay bills, carry out prepaid mobile recharges, DTH recharges, and send or receive money from other Oxigen users. The app also lets users gift shopping cards to near and dear ones.
[image: Download Oxigen Logo - Oxigen Wallet, Oxigen Chakra, Oxigen USA]
With Oxigen Mobile Wallet service, users can make the most of multiple services. This app-based service can be used on various smartphone platforms like Android, iOS, and even Windows. Oxigen is a semi-closed wallet service which has been set up as per RBI guidelines. This means the wallet can be used for making payments on various listed merchants or websites. However, it does not allow users to withdraw the cash which is loaded. However, users can transfer funds from the wallet to their bank account.
Oxigen Wallet is a digital payment solution which can earn you attractive cashback and multiple offers for your daily transactions. With a wide range of services available on this e-wallet, you can carry out multiple tasks such as fund transfers, receive money, etc.
INDIA’S DIGITAL PAYMENTS FUTURE
Besides private actors like paytm, mobikwik, and free charge, the Indian government has been aggressively pushing several digital payment applications, including the Aadhaar Payment App, the UPI app, and the Bharat Interface for Money (BHIM) app developed by the National Payment Corporation of India (NPCI). The new apps aim to ease the transfer of funds across India, especially in rural communities, and more importantly, seek to facilitate a behavioral change towards the greater adoption of cashless services. As such, the digital payments industry is fast becoming a highly attractive destination for foreign investors keen to establish a foothold in India. Multiple factors and parallel institutional and behavioral trends seem to be powering India’s transaction towards a less cash economy. The rapid penetration of smartphones and spread of internet connectivity on mobiles, digital payment services provided by non - banking institutions and the rise of the fintech sector, consumer expectations of one touch payments, and progress in regulatory governance and tax breaks, have altogether shaped India's payments landscape in favour of digital solutions.
TRENDS IN DIGITAL PAYMENT
Five themes are driving change in payments today. Individually they have a significant impact on the way we pay. Combined, these effects are amplified, creating a powerful force on the payments landscape.
1. Faster Payments Accelerate Growth of Open Payments
Currently, several countries have or continue to modernize payment infrastructure and adopt faster payments. In addition to bringing settlement efficiencies, at the consumer facing front, the growth in faster payments networks would be instrumental in banks opening payment ecosystems to attract third party developers to create and deliver innovative credit transfers services. For instance, embedding immediate payment mechanisms with popular instant messaging apps for in-border and cross-border payments.
2. Payment Infrastructure for Omni-Channel Commerce
The way we pay is changing. As shopping habits evolve, e-commerce and m-commerce methods such as in-app and one-click commerce are becoming increasingly popular. In addition, the exponential growth of IoT is introducing a wealth of new payment use-cases. As most merchants manage multiple retail formats and channels, a genuine omni-channel payment strategy would break down barriers to improve sales efficiency in-store, after-sales service, reduce fraud and increase overall customer satisfaction. At the backend, banks continue to likewise invest in systems to centrally process and reconcile payments and manage merchants across channels. For banks, a unified services hub to onboard merchants and cater to card present and card not present sales would unlock significant efficiencies, reduce time to onboard and improve merchant stickiness.
3. Data Takes Centre Stage
With growing competition from non-banks, financial institutions would put considerable financial and strategic muscle into analytics to boost P&L levers. Banks have a treasure trove of payments data at their fingertips from cardholder data with data from the merchant side to unlock additional value. Inexorably banks would rely on real-time predictive insights to rapidly exploit new growth opportunities. For banks the top use cases include optimized customer journeys, real-time business moments, personalized offers, predictive analytics for optimizing channel efficiency and predictive fraud modelling.


4. Rise of Digital ID and Security
Digital identity is the new passport to access a range of products and services. The growth in the number of use cases compounds the threat potential. Banks would need to balance need for a frictionless service experience at checkout and regulatory mandates to maintain high levels of security. With the release of the new EMV 2.0 specifications, the interest in risk based authentication technology, risk-based would grow. The trust assessment allows for real-time, risk and trust-based decision making with adaptive responses to security-enable digital business. Traditional security techniques using ownership and control rather than trust will not work in the digital world.
5. Virtual Experience Economy Continues to Create Buzz
Augmented Reality and Bots would continue to delight with many tantalizing possibilities but adoption especially in emerging markets would remain basic in terms of use cases. Customers may still not be speaking to a bot to initiate a payment, the use of text bots for routine transactional queries would continue to gain in sophistication.
DIGITAL INDIA 
Digital India is a campaign launched by the Government of India to ensure the Government's services are made available to citizens electronically by improved online infrastructure and by increasing Internet connectivity or by making the country digitally empowered in the field of technology. The initiative includes plans to connect rural areas with high-speed Internet networks. Digital India consists of three core components: the development of secure and stable digital infrastructure, delivering government services digitally, and universal digital literacy. Launched on 1 July 2015 by Indian Prime Minister Narendra Modi, it is both enabler and beneficiary of other key Government of India schemes, such as Bharatnet22, make in India digital, Startup India and industrial corridors, Bharatmala, Sagarmala, dedicated freight corridors, UDAN-RCS and E-Kranti. As of 31 December 2018, India had a population of 130 crore people (1.3 billion), 123 crore (1.23 billion) Aadhaar. Digital biometric identity cards, 121 crore (1.21 billion) mobile phones, 44.6 crore (4460 million) smartphones, 56 crore (560 million) internet users up from 481 million people (35% of the country's total population) in December 2017, and 51 per cent growth in e-commerce. 
HISTORY
Digital India was launched by the Prime Minister of India Narendra Modi on 1 July 2015 with an objective of connecting rural areas with high-speed Internet networks and improving digital literacy. The vision of Digital India programme is inclusive growth in areas of electronic services, products, manufacturing and job opportunities. It is centered on three key areas-digital infrastructure as a utility to every citizen, governance and services on demand, and digital empowerment of citizens.
Advantages of UPI Payment System
· Instant Transactions 
Transfers money in real-time, 24/7, including holidays.
· Ease of Use 
Simple and user-friendly interface, requiring only a mobile number or UPI ID.
· No Need for Bank Details 
Transactions can be done without sharing account numbers or IFSC codes.
· Highly Secure 
Uses two-factor authentication and encryption for safe transactions.
· Cost-Effective 
 Most transactions are free or have minimal charges.
· Multiple Bank Accounts in One App 
 Link multiple bank accounts to a single UPI app for convenience.
· Interoperability 
 Works across different banks and financial institutions.
· Merchant Payments 
 Supports QR code payments, bill payments, and online shopping.
· Cashless Economy 
 Reduces dependency on cash, promoting digital transactions.
· Auto-Pay & Subscription Services 
 Allows automated payments for recurring expenses like bills and subscriptions.
Disadvantages of UPI Payment System
· Internet Dependency 
Requires a stable internet connection; won’t work in areas with poor connectivity.
· Transaction Limits 
 Daily transaction limits set by banks can be restrictive for high-value transfers.
· Fraud Risks 
 Phishing scams, fake UPI links, and unauthorized transactions are potential threats.
· Technical Glitches 
Server downtime or banking network issues can delay or fail transactions.
· Dependency on Mobile Devices 
 Requires a smartphone and a registered mobile number, limiting accessibility.
· Limited International Use 
UPI is primarily for domestic transactions; international usage is restricted.
· Risk of Incorrect Transactions 
 Sending money to the wrong UPI ID or phone number can be difficult to reverse.
· Security Concerns 
 If a phone is lost or hacked, UPI-linked accounts can be misused.
· Merchant Acceptance Issues 
 Not all merchants accept UPI, especially in rural or remote areas.
· Privacy Concerns 
 Transaction details are stored digitally, raising concerns about data security.




Table No. 4.1
GENDER WISE CLASSIFICATION
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Male 
	56
	56

	Female 
	44
	44

	Other 
	0
	0

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.1
GENDER WISE CLASSIFICATION


INTERPRETATION
Table No.4.1 shows that 56% of the respondents are male. 44% of the respondents are female. 



 


Table No. 4.2
RECEIVING MONEY FOR REGULAR EXPENSES
	PARTICULARS
	NO. OF RESPONDENTS
	PERCENTAGE

	Cash
	12
	12

	Net banking 
	20
	20

	Mobile banking 
	68
	68

	TOTAL
	100
	100


    Source: Primary Data
Chart No. 4.2
RECEIVING MONEY FOR REGULAR EXPENSES


INTERPRETATION
Table No.4.1 shows that 68% of the respondents receive money for their regular expenses through mobile banking. 20% of the respondents receive money for their regular expenses through net banking. 12% of them receive it through cash. 






Table No. 4.3
FAMILIAR WITH UPI PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes
	100
	100

	No
	0
	0

	TOTAL
	100
	100


   Source: Primary Data
Chart No. 4.3
FAMILIAR WITH UPI PAYMENT SYSTEM


INTERPRETATION
Table No.4.3 shows that the entire respondents familiar with UPI payment system. 








Table No. 4.4
TRANSACTIONS USING UPI PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Paying utility bills
	37
	37

	Recharge mobile phones
	30
	30

	Shopping 
	23
	23

	Paying tuition fees
	6
	6

	All of the above
	4
	4

	TOTAL
	100
	100


    Source: Primary Data
Chart No. 4.4
TRANSACTIONS USING UPI PAYMENT SYSTEM


INTERPRETATION
Table No.4.4 shows that 37% of the respondents use UPI payment system for paying utility bills. 30% of the respondents use UPI payment system for recharge mobile phones. 23% of them use it for shopping while 6% of the respondents using it for paying tuition fees. 4% of the respondents using UPI payment system for all of the options. 




Table No. 4.5
PREFERRED PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Cash
	25
	25

	UPI
	75
	75

	TOTAL
	100
	100


Source: Primary Data
Chart No. 4.5
PREFERRED PAYMENT SYSTEM


INTERPRETATION
Table No.4.5 shows that 75% of the respondents prefer UPI payment system the most. 25% of them prefer cash payment. 






Table No. 4.6
CASHLESS PAYMENT IS MUCH MORE CONVENIENT
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes 
	96
	96

	No
	4
	4

	TOTAL
	100
	100


    Source: Primary Data
Chart No. 4.6
CASHLESS PAYMENT IS MUCH MORE CONVENIENT

INTERPRETATION
Table No.4.6 shows that 96% of the respondents opined that cashless payment is much more convenient. 4% of the respondents disagreed with it. 










Table No. 4.7
CURRENT MODE OF UPI PAYMENT IN USE
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Debit card/Credit card
	14
	14

	Net banking 
	18
	18

	Mobile banking
	42
	42

	BHIM UPI
	17
	17

	Other
	9
	9

	TOTAL
	100
	100


  Source: Primary Data
Chart No. 4.7
CURRENT MODE OF UPI PAYMENT IN USE


INTERPRETATION
Table No.4.7 shows that 42% of the respondents using mobile banking. 18% using net banking and 17% of the respondents using BHIM UPI. 14% of the respondents using debit card/credit card and 9% of the respondents using other mode of UPI Payment system. 


Table No. 4.8
PREFERRED UPI PAYMENT APPLICATION
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Paytm 
	14
	14

	Gpay 
	50
	50

	Phonepe
	30
	30

	Other 
	6
	6

	TOTAL
	100
	100


 Source: Primary Data
Chart No. 4.8
PREFERRED UPI PAYMENT APPLICATION

INTERPRETATION
Table No.4.8 shows that 50% of the respondents prefer Gpay. 30% of the respondents prefer Phonepe and 14% of the respondents prefer Paytm. 6% of the respondents prefer other kind of UPI payment application. 






Table No. 4.9
REASON FOR PREFERRING THE CHOSEN UPI PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Convenience 
	50
	50

	Trust
	40
	40

	Offer & discount 
	2
	2

	All of these
	7
	7

	Other
	1
	1

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.9
REASON FOR PREFERRING THE CHOSEN UPI PAYMENT SYSTEM

INTERPRETATION
Table No.4.9 shows that 50% of the respondents prefer UPI payment system because it is more convenient to use. 40% of the respondents said trust, 7% choose all of these, 2% said offer & discount and 1% of the respondents choose other reason for preferring UPI payment system. 


Table No. 4.10
BENEFITS OF USING UPI PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Time saving
	36
	36

	Speed
	18
	18

	Security 
	20
	20

	Low transaction cost
	12
	12

	All of these
	6
	6

	Other
	8
	8

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.10
BENEFITS OF USING UPI PAYMENT SYSTEM

INTERPRETATION
Table No.4.10 shows that 36% of the respondents opined that time saving is the benefit of using UPI payment system. 20% said security and 18% of the respondents said that speed is the benefits of using UPI Payment system. 8% said other and 6% choose all of these option.  




Table No. 4.11
AWARE OF THE FUNCTIONALITY OF UPI PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Fully aware
	16
	16

	Partially aware
	78
	78

	Not aware
	6
	6

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.11
AWARE OF THE FUNCTIONALITY OF UPI PAYMENT SYSTEM

INTERPRETATION
Table No.4.11 shows that 78% of the respondents partially aware of the functionality of UPI payment system. 16% of the respondents fully aware of it while 6% of the respondents not aware of the functionality of UPI payment system. 




Table No. 4.12
RECOMMEND TO FRIEND AND FAMILY
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes
	98
	98

	No
	2
	2

	 TOTAL
	100
	100


   Source: Primary Data
Chart No. 4.12
RECOMMEND TO FRIEND AND FAMILY

INTERPRETATION
Table No.4.12 shows that 98% of the respondents recommend UPI payment system to their friends and family. 2% of the respondents not ready to recommend it. 







Table No. 4.13
SHARE YOUR PASSWORD/PIN/OTP OF UPI WITH OTHERS
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes
	27
	27

	No
	73
	73

	TOTAL
	100
	100


    Source: Primary Data
Chart No. 4.13
SHARE YOUR PASSWORD/PIN/OTP OF UPI WITH OTHERS


INTERPRETATION
Table No.4.13 shows that 73% of the respondents not share their password/pin/OTP of UPI with others. 27% of them share their password/pin/OTP of UPI with others.







Table No. 4.14
FREQUENCY OF CHANGING PIN
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Once in a month 
	7
	7

	Once in a year
	80
	80

	When the application insist
	13
	13

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.14
FREQUENCY OF CHANGING PIN

INTERPRETATION
Table No.4.14 shows that 80% of the respondents change their pin once in a year. 13% of the respondents change their pin when the application insists. 7% change it once in a month. 








Table No. 4.15
OPINION ABOUT USING PIN/OTP FOR SMALL VALUE TRANSACTION
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Very good 
	60
	60

	Good 
	24
	24

	Bad
	12
	12

	Very bad
	4
	4

	TOTAL
	100
	100


    Source: Primary Data
Chart No. 4.15
OPINION ABOUT USING PIN OR OTP FOR SMALL VALUE TRANSACTION


INTERPRETATION
Table No.4.15 shows that 60% of the respondents opined that it is very good for using pin or OTP for small value transaction. 24% of the respondents rate good while 12% of the respondents rate bad for it. 4% of the respondents said that it is very bad using pin or OTP for small value transaction




Table No. 4.16
UPI TRANSACTION TRUSTFUL MODE OF PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes 
	95
	95

	No
	5
	5

	TOTAL
	100
	100


   Source: Primary Data
Chart No. 4.16
UPI TRANSACTION TRUSTFUL MODE OF PAYMENT SYSTEM


INTERPRETATION
Table No.4.16 shows that 95% of the respondents agreed that UPI transactions are trustful mode of payment system. 5% said disagreed. 







Table No. 4.17
MAKING E-TRANSACTIONS
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Smart phone
	79
	79

	Computer
	10
	10

	Both 
	7
	7

	Other sources 
	4
	4

	TOTAL
	100
	100


   Source: Primary Data
Chart No. 4.17
MAKING E-TRANSACTIONS

INTERPRETATION
Table No.4.17 shows that 79% of the respondents make e-transactions through their smartphones. 10% of the respondents use computer, 7% use both and 4% of the respondents use other sources to make e-transactions. 







Table No. 4.18
WEEKLY UPI TRANSACTION FREQUENCY
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	0-10
	10
	10

	11-20
	56
	56

	21-30
	28
	28

	More Than 30
	6
	6

	TOTAL
	100
	100


   Source: Primary Data
Chart No. 4.18
WEEKLY UPI TRANSACTION FREQUENCY


INTERPRETATION
Table No.4.18 shows that 56% of the respondents make 11 to 20 transaction using UPI payment system. 28% of the respondents make 21 to 30 transaction using UPI payment system. 10% said 0 to 10 and 6% of them said that they make more than 30 transaction using UPI payment system.




Table No. 4.19
SHOULD UPI TRANSACTIONS BE ENCOURAGED
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes  
	90
	90

	No 
	10
	10

	TOTAL
	100
	100


     Source: Primary Data

Chart No. 4.19
SHOULD UPI TRANSACTIONS BE ENCOURAGED

INTERPRETATION
Table No. 4.19 shows that 90% of the respondents are encouraging transactions through UPI, and 10%  of the respondents are not encouraging transactions through UPI.






Table No. 4.20
UPI ADS ANNOY YOU
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes
	30
	30

	No
	70
	70

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.20
UPI ADS ANNOY YOU

INTERPRETATION
Table No.4.20 shows that 70% of the respondents disagreed that UPI ads annoys them. 30% agreed that advertisements popping up in the UPI payment irritating them. 









Table No. 4.21
UPI ADS DISTRACT DURING TRANSACTIONS
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes
	82
	82

	No
	10
	10

	Sometimes 
	8
	8

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.21
UPI ADS DISTRACT DURING TRANSACTIONS

INTERPRETATION
Table No.4.21 shows that 82% of the respondents agreed that popping advertisements during UPI transactions distract their attention. 10% of the respondents disagreed that popping advertisements during UPI transactions distract their attention. 8% of the respondents said that sometimes popping advertisements during UPI transactions distract their attention.






Table No. 4.22
CHECK THE HISTORY OF TRANSACTION
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes 
	80
	80

	No
	20
	20

	TOTAL
	100
	100


    Source: Primary Data
Chart No. 4.22
CHECK THE HISTORY OF TRANSACTION


INTERPRETATION
Table No.4.22 shows that 80% of the respondents check the history of transaction. 20% of them not at all check the history of transactions. 








Table No. 4.23
FACED BAD EXPERIENCE WITH UPI TRANSACTION
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Yes 
	24
	24

	No
	76
	76

	TOTAL
	100
	100


    Source: Primary Data
Chart No. 4.23
FACED BAD EXPERIENCE WITH UPI TRANSACTION


INTERPRETATION
Table No.4.23 shows that 76% of the respondents never faced bad experience with UPI transaction. 24% of the respondents faced bad experience with UPI transaction.








Table No. 4.24
TRANSACTIONS ARE SECURED
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Strongly agree 
	43
	43

	Agree 
	29
	29

	Disagree 
	18
	18

	Strongly disagree 
	10
	10

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.24
TRANSACTIONS ARE SECURED

INTERPRETATION
Table No.4.24 shows that 43% of the respondents strongly agreed that UPI transaction are secured. 29% of the respondents agreed and 18% of them disagreed with it. 10% of the respondents strongly disagreed that UPI transaction are secured.







Table No. 4.25
CHALLENGES YOU FACE WHILE USING UPI PAYMENT SYSTEM
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Technical issues 
	28
	28

	Security concerns 
	26
	26

	Limited acceptance 
	14
	14

	High transaction cost
	15
	15

	All of these
	7
	7

	Other
	10
	10

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.25
CHALLENGES YOU FACE WHILE USING UPI PAYMENT SYSTEM

INTERPRETATION
Table No.4.25 shows that 28% of the respondents said that technical issues are the challenges them face while using UPI payment system. 26% said security concerns, 15% said high transaction cost, 14% said limited acceptance, 10% choose other and 7% of the respondents said that they face all of these challenges them face while using UPI payment system. 
Table No. 4.26
RATE YOUR EXPERIENCE OF UPI PAYMENT SERVICE YOUR INTEREST RATE
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Excellent 
	6
	6

	Good 
	14
	14

	Average 
	25
	25

	Poor 
	20
	20

	Very poor
	35
	35

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.26
RATE YOUR EXPERIENCE OF UPI PAYMENT SERVICE YOUR INTEREST RATE

INTERPRETATION
Table No. 4.26 shows that 35% of the respondents rated their UPI payment service experience as Excellent, 20% rated it as Good, 25% rated it as Average, 14% rated it as Poor, and 6% rated it as Very Poor.




Table No. 4.27
USAGE OF UPI PAYMENT SYSTEM BE PROMOTED
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Social media 
	35
	35

	In-store promotion
	19
	19

	Online advertisement 
	27
	27

	Word of mouth 
	12
	12

	Other 
	7
	7

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.27
USAGE OF UPI PAYMENT SYSTEM BE PROMOTED

INTERPRETATION
Table No.4.27 shows that 35% of the respondents opined that social media promote the usages UPI Payment system. 27% of the respondents opined that online advertisement, 19% of the respondents said in-store promotion, 12% of the respondents said word of mouth and 7% of the respondents opined that other options can usage of UPI payment system.




Table No. 4.28
HOW LIKELY ARE YOU TO USE UPI PAYMENT SYSTEM IN THE FUTURE
	RESPONSES
	NO. OF RESPONDENTS
	PERCENTAGE

	Very likely 
	64
	64

	Likely 
	23
	23

	Unlikely 
	10
	10

	Very unlikely 
	3
	3

	TOTAL
	100
	100


     Source: Primary Data
Chart No. 4.28
HOW LIKELY ARE YOU TO USE UPI PAYMENT SYSTEM IN THE FUTURE

INTERPRETATION
Table No.4.28 shows that 64% of the respondents very like to continue using UPI payment system in the future. 23% of them like to, 10% of them unlikely and 3% of the respondents very unlike to continue using UPI payment system in the future. 





5.1 FINDINGS 
· 56% of the respondents are male.
· 68% of the respondents receive money for their regular expenses through mobile banking.
· The entire respondents familiar with UPI payment system.
· 37% of the respondents use UPI payment system for paying utility bills.
· 75% of the respondents prefer UPI payment system the most. 
· 96% of the respondents opined that cashless payment is much more convenient. 
· 42% of the respondents uses mobile banking. 18% uses net banking.
· 50% of the respondents prefer Gpay.
· 50% of the respondents prefer UPI payment system because it is more convenient to use.
· 36% of the respondents opined that time saving is the benefit of using UPI payment system.
· 78% of the respondents partially aware of the functionality of UPI payment system. 
· 98% of the respondents recommend UPI payment system to their friends and family. 
· 73% of the respondents not share their password/pin/OTP of UPI with others. 
· 80% of the respondents change their pin once in a year.
· 60% of the respondents opined that it is very good for using pin/OTP for small value transaction.
· 95% of the respondents agreed that UPI transactions are trustful mode of payment system.
· 79% of the respondents make e-transactions through their smartphones.
· 56% of the respondents make 11 to 20 transaction using UPI payment system. 
· 70% of the respondents strongly agreed that transaction through UPI should be encouraged.
· 70% of the respondents disagreed that UPI ads annoys them. 
· 82% of the respondents agreed that popping advertisements during UPI transactions distract their attention.
· 80% of the respondents check the history of transaction.
· 76% of the respondents never faced bad experience with UPI transaction. 
· 43% of the respondents strongly agreed that UPI transaction are secured. 
· 28% of the respondents said that technical issues are the challenges they face while using UPI payment system. 
· 35% of the respondents rate 5 for their experience of UPI payment service. 
· 35% of the respondents opined that social media can use of UPI payment system be promoted the usage pf UPI payment system.
· 64% of the respondents are very likely to continue using UPI payment system in the future. 

















5.2 SUGGESTIONS 
· Conduct a survey to gauge how many students are aware of UPI and its features, including security measures, convenience, and ease of use.
· Track how often students use UPI for daily transactions (e.g., shopping, food, paying bills). This helps understand how integrated UPI is into their daily life.
· Identify which UPI-based apps (e.g., Google Pay, PhonePe, Paytm) are most popular among students and why.
· Explore whether students use smartphones with specific operating systems (Android vs. iOS) and how that affects their UPI experience.
· Research about student’s concerns regarding security of UPI transactions. 
· Understand how easy students find the transaction process, including linking bank accounts, scanning QR codes, and making payments.
· Investigate if students find UPI's transaction limits restrictive for daily use or if these limits align with their spending patterns.
· Assess how many students take advantage of discounts, cashback, and offers available through UPI apps and how that influences their payment choices.
· Determine if students are influenced by their peers, social media, or advertising when choosing to adopt UPI over other payment methods like cash or cards.
· Examine whether UPI has reduced student’s reliance on cash for everyday expenses and how it affects their budgeting habits.











5.3 CONCLUSION 
The UPI payment system has become an integral part of college student’s daily financial transactions, significantly influencing how they manage payments for various goods and services. The simplicity, speed, and convenience offered by UPI platforms have made them highly popular, with a large percentage of students preferring UPI over traditional methods like cash or credit cards. Most students appreciate the ease of linking their bank accounts to UPI apps, scanning QR codes, and making instant transactions without the need for physical cash, especially in an increasingly digital and cashless world.
However, despite its widespread adoption, some challenges remain. Security concerns are a notable issue, with students often unsure about the safety of their financial data while using UPI platforms. While the apps provide security features like two-factor authentication, there is still a level of apprehension regarding the potential for fraud or account hacks. Additionally, while UPI is generally efficient, students sometimes face limitations related to transaction size, connectivity issues, or app-specific bugs, which can be frustrating in urgent situations.
In conclusion, the UPI system has significantly transformed the way college students manage their finances, making payments quicker and more accessible. However, to further enhance its effectiveness, there needs to be greater emphasis on educating students about security measures and resolving technical issues. As UPI continues to evolve and grow in popularity, it could eventually replace cash entirely, especially among the younger generation, who are more inclined towards digital payment methods.
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QUESTIONNAIRE 
Name
Gender
Male
Female
Other
1) How do you generally receive the money for your regular expenses?
Cash
Net banking
Mobile banking
2) Are you familiar with UPI payment system?
Yes
No
3) For which are the transactions you use UPI payment system?
Paying utility bills
Recharge mobile phones
Shopping
Paying tution fees
All of above
4) Which payment system would you prefer more?
Cash
UPI
5) If yes, do you think cashless payment is much more convenient?
Yes
No
6) Which mode of UPI payment system are you using?
Debit/credit card
Net banking
Mobile banking
BHIM UPI
Other

7) Among UPI payment system which application do you prefer more ?
Paytm
Gpay
Phonepe
Other
8) Why do you prefer the above UPI payment system?
Convenience
Trust
Offer & discount
All of these
Other
9) Are you aware of the benefits of using UPI payment system?
Time saving
speed 
Security
Low transaction cost
All of these
Other
10) Are you aware about the functionality of UPI payment system?
Fully aware
Partially aware
Not aware
11) Would you recommend your friend and family to use UPI payment system?
Yes
No
12) Do you share your password/pin/OTP of UPI with others?
Yes
No
13) How often do you change pin for your UPI?
Once in a month
Once in a year
[bookmark: _GoBack]When the application insist
14) What is your opinion about using pin or OTP for small value transaction?
Very good
Good
Bad
Very bad
15) Is UPI transaction trustful mode of payment system?
Yes
No
16) How do you make e-transactions?
Smartphone
Computer
Both
Other sources 
17) Approximately, how many times per week do you make transaction using UPI payment system?
0-10
11-20
21-30
More than 30
18) According to you, is transaction through UPI should be encouraged?
Yes 
No
19) Are the advertisements popping up in the UPI payment irritating you?
Yes
No
20) Are the popping advertisements during UPI transactions distract your attention?
Yes
No
Sometime
21) Do you check the history of transaction?
Yes
No
22) Have you faced bad experience with UPI transaction?
Yes
No
23) Do you agree your transactions are secured?
Strongly Agree
Agree
Disagree
Strongly disagree
24) What are the challenges you face while using UPI payment system?
Technical issues
Security concerns
Limited acceptance
High transaction cost
All of these
Other
25) Please rate your experience of UPI payment service your interest rate?
Excellent
Good
Average
Poor
Very poor 
26) How can usage of UPI payment system be promoted?
Social media
In-store promotion
Online advertising
Word of mouth
Other
27) How likely are you to continue using UPI payment system in the future?
Very likely
Likely
Unlikely
Very unlikely





Percentage of respondents	
Male 	Female 	Other 	56	44	0	


Gender	
Cash	Net banking 	Mobile banking 	12	20	68	


Percentage of respondents	
Yes	No	100	0	


Percentage of respondents	
Paying utility bills	Recharge mobile phones	Shopping 	Paying tuition fees	All of the above	37	30	23	6	4	


Percentage of respondents	
Cash	UPI	25	75	


Percentage of respondents	
Yes 	No	96	4	


Percentage of respondents	
Debit card/Credit card	Net banking 	Mobile banking	BHIM UPI	Other	14	18	42	17	9	


Percentage of respondents	
Paytm 	Gpay 	Phonepe	Other 	14	50	30	6	


Percentage of respondents	
Convenience 	Trust	Offer 	&	 discount 	All of these	Other	50	40	2	7	1	


Percentage of respondents	
Time saving	Speed	Security 	Low transaction cost	All of these	Other	36	18	20	12	6	8	


Percentage of respondents	
Fully aware	Partially aware	Not aware	16	78	6	


Percentage of respondents	
Yes	No	98	2	


Percentage of respondents	
Yes	No	27	73	


Percentage of respondents	
Once in a month 	Once in a year	When the application insist	7	80	13	


Percentage of respondents	
Very good 	Good 	Bad	Very bad	60	24	12	4	


Percentage of respondents	
Yes 	No	95	5	


Percentage of respondents	
Smart phone	Computer	Both 	Other sources 	79	10	7	4	


Percentage of respondents	
0-10	11 to 20	21-30	More Than 30	10	56	28	6	


PERCENTAGE	
Yes  	No 	90	10	


Percentage of respondents	
Yes	No	30	70	


Percentage of respondents	
Yes	No	Sometimes 	82	10	8	


Percentage of respondents	
Yes 	No	80	20	


Percentage of respondents	
Yes 	No	24	76	


Percentage of respondents	
Agree 	Disagree 	Strongly disagree 	Strongly agree 	29	18	10	43	


Percentage of respondents	
Technical issues 	Security concerns 	Limited acceptance 	High transaction cost	All of these	Other	28	26	14	15	7	10	


Percentage of respondents	
1	2	3	4	5	6	14	25	20	35	


Percentage of respondents	
Social media 	In-store promotion	Online advertisement 	Word of mouth 	Other 	35	19	27	12	7	


Percentage of respondents	
Very likely 	Likely 	Unlikely 	Very unlikely 	64	23	10	3	
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